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Abstract

The objective of this research is twofold: (1) to examine the key
components of marketing in the women’s plus-size clothing business and (2)
to propose marketing strategies for the women'’s plus-size clothing industry in
Thailand. The observed variables were identified through document research
and semi-structured interviews with eight experts, each with at least five
years of experience in the women'’s plus-size clothing business. Data were
analyzed using factor analysis, and 35 variables with a frequency greater
than half of all observed variables were used in the study, based on a sample
of 500 participants. The findings revealed that the marketing strategy for the
women'’s plus-size clothing business in Thailand could be condensed from 35
into 10 key components: (1) clothing that exceeds customer expectations, (2)
clothing that enhances beauty, (3) clothing that improves image, (4) clothing
with unique characteristics, (5) clothing that meets lifestyle needs, (6) clothing
offering good value for money, (7) clothing with clear service offerings, (8)
clothing tailored for plus-size individuals, (9) clothing available in a variety
of styles, and (10) clothing offered at a reasonable price. Together, these
10 components explained 70.535 percent of the marketing strategy for the

women’s plus-size clothing business in Thailand, which can be developed
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into the “BIG CLOTHES” marketing approach, effectively meeting the needs
of the target consumer group.
Keywords: Plus-size clothes, Marketing strategies for clothing, Factor

analysis
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