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Abstract

This research aims to assess the opinions of business operators
on distributing products through online platforms to Chinese students in
Thailand. The study focused on examining personal factors, online marketing
mix factors (6P’s), online review factors, and factors related to usage and
satisfaction that influence the purchasing behavior of Chinese students on
online platforms. Both qualitative and quantitative research approaches were
employed, through interviews with business operators and Chinese students
studying in Thailand. The results indicated that all marketing mix factors
influenced consumer purchasing behavior on online platforms. However,
factors such as product attributes, distribution channels, and policies were
found to be less influential. Among Chinese students, sales promotion
and pricing had the most substantial impact on their decision to purchase
products online. Additionally, online reviews, as well as usage and
satisfaction factors, also had a notable impact on their purchasing behavior
on these platforms.

Keywords: Purchasing behavior, Online platform, Chinese students, 6P’s
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