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Abstract

This study aims to investigate the effects of trust and technology
acceptance on the intention to use electronic services via mobile banking
of Thai commercial banks in Nakhon Ratchasima. The sample consisted of
405 respondents aged 20-58 years who had prior experience using mobile
banking services. Data were collected through a structured questionnaire
and analyzed using multiple regression analysis with the Enter method. The
findings revealed that trust had a significant effect on the intention to use
mobile banking services at the 0.05 significance level. In addition, technology
acceptance—specifically perceived usefulness and perceived ease of use—
had a significant influence on the intention to use mobile banking services
at the 0.01 level. These results underscore the importance of building trust
and promoting technology acceptance to enhance customers’ intention to
adopt electronic services through mobile banking.

Keywords: Trust, Technology Acceptance, Intention, Mobile Banking,

Commercial Banks
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The Impact of Trust and Technology Acceptance on the Intention to Use Electronic Services through
Mobile Banking of Thai Commercial Bank in Nakhon Ratchasima District
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AN9199 3 N@%Lﬂ?’]:ﬁm?ﬂmﬂﬂﬂwwgm (Multiple Regression Analysis)

Standardized
Aaunis Coefficients t P-value
Beta
AR 3.925  0.000**
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R=0.736, R?=0.541, Adjusted R*=0.538, F=157.714
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