Uodsniwaciomsdadulbuopnguipuiuoisbuonanu
MsidonlBusSmsIGuMbs:rodUs:INAYoLaNsMsTUYoDINe
Factors Affecting Generation Y Thai Passengers’
Decision for Flying International Route with

Thai Commercial Airlines

Wasm3 1uass (Poonpat Chomyjit)*
T NUUYT (Watana Manon)**
9997700 1PNKAA (Waraporn Temkaew)***

UNARED

ao Jao g = o Ao | o o \
MSHRdRnUsrasAaAnelladeNinasanisindulareangs
RULLLITUINEAUNNT AN I LTS AUN9TE NI N s ATRIR 8N 30U
294y TaaifiusausndayasoauuuaaunINAINNgNIAWUaLIIFUINe
talne Nagsaws 15T e 34 T MiEnsananisduresinaimunissendng
Uszma MM191NNALILABWIEEY WATVINEINIALILEIITIN ATUIUNIIAY
400 AL HANNTANEN WU TTadeidqulszannianisnanantuasanisfindula
Sl I ek A R L T e e E A M Y G R B AP L RS AN T o N L

o da - . . 4~ N
nsdundlausnislulszmalnelaasnaglussdunnn WeRansnnaasu
wuqn tladendanasanisidanldaian1siureslneiiuni1esendnalssing

* inAnemAngRInnadantsnTingin anandtinisdanisnisduanitiunisiunaizen

= EEUIENIT NANGATNIIAANIINMNIUTR 412131 Nsdan1sniaiu
anfunstunalEeu

o ﬁqm’hLmuﬂﬁﬂmﬁﬂﬂLLangmmﬂﬁu AU 7 NesdTLIusnsiiy
anfunstunalEeu

corresponding author, email : waraporntung@gmail.com



thigniinananisindularesnquiauiuasfuneiunisidenldusninaums

40 H
i;‘iWJI’NﬂTZWWFl‘]]ﬂ\iﬁ?ﬂﬂ"li‘uu‘]]ﬂﬂ\lﬂﬂ

= o o = Y a o v o -
NNNgA 3 AN AR TadesuyARa 3898917 Ae TadesunInanen
N9UNAUA WA a9 mIN19N1T9na UL

AfAnY: Tadaduilscannanisnans lauieLsduane ananisiu

ABSTRACT

The objective of this research was to study the factor affecting
Generation Y Thai passengers’ decision for flying international route with Thai
commercial Airlines. The members of sampling group were the generation y
Thai passengers age between 15 to 34 years old. The data were collected from
400 samples by using questionnaires at Donmuang Airport and Suvarnabhumi
Airport. From the results, the marketing mix that affected Generation Y Thai
passengers’ decision for flying international route with Thai commercial Airlines
was considered at high level. Furthermore, the three factors those highly
affected on choosing Thai commercial airline were People, Physical Evidence

Presentation, and Place respectively.
Keywords: Marketing Mix Factor, Generation Y, Airlines
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fuUlszaNNINNITAaIA Aadn Andiaaiuy SR
UG NATFIY ANMNABINNS

FUHARTUT 3.60 0.96 un
FinugAn 3.51 1.06 qn
FIUTRININNITARRIMUNE 3.70 1.01 1N
FNUNTELETUNITAANA 3.61 0.99 un
ANULAAA 3.80 0.97 {1N
FunszuaungiLENIg 3.69 0.97 qn
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LA AzuUUANNARINTIaAluAY
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bl 3.83 3.65 3.89 3.89 4.09 3.87 3.90
‘MK‘LI:Q 3.46 3.43 3.69 3.44 3.69 3.53 3.61
t-test 4.63 2.67 3.15 5.46 4.63 4.71 3.82
p-value 0.166 0.00* 0.467 0.502 0.229 0.111 0.002*
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15-22 7 3.64 3.42 3.77 3.52 3.73 3.53 3.67
23-28 1 3.64 3.42 3.61 3.67 4.00 3.73 3.70
29-34 11 3.64 3.42 3.84 3.69 3.83 3.96 3.85
F-test 2.97 4.66 2.45 1.67 3.74 9.16 1.56
p-value 0.052 0.010* 0.087 0.188 0.024* 0.000* 0.210
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