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ABSTRACT

The purposes of this study were to study a strategic planning by
analyzing factors which had an influence on choosing building materials stores
and to consider behaviors of consumers. The data were collected from
400 participants who wanted to purchase building materials. The data were
analyzed and calculated in terms of frequency, percentage, mean, standard
deviation. The analysis was also carried out for External environment Analysis
and Internal environment Analysis by using PEST analysis; five force model
and SWOT were applied to determine the marketing strategy. The factors which
had an influence on their selecting building materials stores were leveled at
“High” and “The Highest.” As a result, it was necessary that entrepreneurs
running building material stores adapt marketing strategies and develop their
business creating trust and image of good services to meet with the need of

consumers
Keywords: Strategy, Marketing, Construction Materials
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