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Factors Affecting Bangkok Tourists’” Behavior on
Accommodation Selection in Hua Hin,

Prachuap Khiri Khan Province.
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ABSTRACT

The purpose of this research was to examine factors affecting Bangkok
tourists’ behavior on accommodation selection in Hua Hin, Prachuap Khiri
Khan province. The questionnaires were used to gather data from 390 Bangkok
tourists who had traveled to Hua Hin. According to the research methodology,
descriptive statistics such as frequency, percentage, mean, standard deviation
and inferential statistics such as correlation coefficient were used as statistical
tools in order to test the hypothesis.

The results showed that the majority of respondents were male, single,
aged between 20-30 years with bachelor degree. Most of them worked for
private companies and approximately got monthly income at 10,000-20,000
baht. The study resulted showed the influencing factors on product were
hygiene and clearly mark price of the accommodation. For distribution
channel, the factor was distance between accommodation and tourist

attractions. And for promotion, the factor was low season discount rate.
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The main factors that effected Bangkok tourists’ behavior on accommodation
selection, the respondents made decision by personal interested and by
comparison of many accommodations. According to the hypothesis testing,
the results showed that marketing mix (4Ps: Product, Price, Place and

Promotion) had significant correlation with tourists’ behavior.

Keywords: Consumer Behavior, Selection, Tourist
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