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The Study of Factors Influencing to Purchase Road

Bike in Muang District, Khon Kaen Province
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Abstract

The objective of this study is study to behavior and marketing
mixed which influence purchase decisions of consumers in Muang District,
Khonkaen province. By focus group interview of sample is 30 cases.
The result of study is the consumer behavior found that the most of
cyclist who use road bike decision to purchase road bike from dealer
shop that most of those who decide to buy a road bike ride by themselves.
The average purchase price of road bike is 49,770 baht. The cyclist, there is
the reason for the decision to buy is the model and marketing mixed found
that the characteristic of the road bike that has popularity is can respond
to the blender as well The budget for the purchase a new road bike of
average is 74,170 baht. They can wait to get road bike on average two
weeks. In summary, the marketing mix analysis from the interview follows:
1) The product focuses on a road bike and the model is modern style, good
quality to spin. 2) The price is divided into three levels. 3) The distribution
channels opened a small store for show trial road bike and a Community
Area for a focus on exchange information of the bike. And 4) The promotion
mixed is a Club Card, vouchers and discounts.

Keywords : Road bike, Behavior, Marketing Mixed
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