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The Conrmatory Factor Analysis of the Model

for the Community Enterprise Management in Thailand

[

< 1

uneaga
ay Aao ¢ A a ¢
M3 TanUseaeaLiadins ey
asfdsznauidsduduasduuulunsiams
Femfaguaning 145eduudtadededsunm
AuTuandeayadiemsdenuugounn |yl
Usemunguammiaguenaiawadlseme ine
UGN 1 tsedD w.fl. 2555-2558 FUNGNGIDENS
man 169 Wiy Armvuelas el Krejcie
Wae Morgan eemadiaiuszéiu 0.06 Anzidays
FIUMINATENIAUTENaL (Factor Analysis)

av : ¢ A Ao b

HaMFATWU lonsdilsznand 1 Jdulsvionue
9 ¢ thrnaudme Aanssumangasemsd e
Ruematauage Mses e NNENRusIUgNe
MITOMINLITUNTNEININAN NUsHATNAN
MITAMSlaTIEITUNUNFNENAT Wy NTLUE

PP ¢ o
Neld Fembhmineasdisenauwiiu 827, 810,801,

61786 LNAAW

797, .758, .758, .740, .737, .700 MNAOU
aafiLlsznaud 2 dhularonan 6 dhussnoudae
mslfanusnInszaganuinmImmuanx
F89n15989A2105 [un13TAMTAe AN
MIATIAFIVUALAAMNANINFMNITFTUALIAY
amSuas madaiuamasRemimiinasdiLazney
WL .894, 885, .881, .862, .827, .743 eNNA AL
puftlanaud 3 fishulsvioa 7 6 Ussnaudae
MWENHRlaAUN Azt nagnsnIsIams
AN AU (UTEUNGNITNVNATNTU, ADAZNTINNTI
AemAaguanuazadn) wmealuladasaume
wazmsdeas anadvdangitiynn wasiamoTan
pafin/gamn Semivinasduissnauwhiy 846,
842, 835, 826, 782, 767, 748 eaidndLina
neseissmni A lumalensinenad uag

IS IEUALRaNAAND g INe A Smspsiauasmaluladmsaune minendume lulairasseag sl



13613 Tufimenau s nenduamang T nende

56
191 16 alfuf 1 unmas - Az 2561

WannlasasnnadFamnaaneiumsiams
Seminaguausia b

Madn: MmylemzinUsznauEeEintin iy

madamaiamAagNTn Ssnuiagaulne

Abstract

This study aimed to analyze the
confirmatory factor analysis of knowledge
management and business enterprise
management process. This study was based on
the quantitative approach. The questionnaires
were sent out to the leaders of the community
enterprise who won the excellent prize during
2012-2015 and the other 169 communities. The
data was analyzed by using the table of Krejcie
and Morgan with the confidential level of 0.05
and using the confirmatory factor analysis. The
results showed that in the business process
factor which consisted of 9 variables, including
key activities, channels, value propositions,
customer relationship, key resources, key
partners, cost structure, customer segment, and
revenue streams, the factor weights for each
variable were 0.827, 0.810, 0.801, 0.797, 0.758,
0.758, 0.740, 0.737, and 0.700, respectively. The
factor weights for the knowledge management
factor, which had 6 variables, were presented as
follows; knowledge utilization (0.894), knowledge
sharing and distribution (0.885), knowledge
identification (0.881) knowledge monitoring
and evaluation (0.862) knowledge development
(0.827), and knowledge storage (0.743). The third

factor consisted of 7 variables, including brand

image, leadership, knowledge management
strategy, human resource (the leader of the
community enterprise, the community enterprise
committee and the members), information
technology and communication, knowledge or
wisdom, and organizational/community culture.
These variables had the factor weight of 0.846,
0.842, 0.835, 0.826, 0.782, 0.767, and 0.748,
respectively. The results from this study were
useful for domain and knowledge structure for

the community enterprise management.

Keywords: Confirmatory Factor Analysis,
Community Enterprise Management Model,

Thai Community Enterprise
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