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The Causal Relationship Model Word of Mouth Behavior
to Buy Pet Food Via Facebook of Consumers

in Bangkok and its Vicinity

4 1

inaaea
Taqiudumansdesidusmaaduniion

Wiuathasnn Wasanduilnesnuayldladngifes

X av gdv 6 A (%
NI NIRRT UssasA eI gULUY
ANNFNAUT LTI MW AnTINNMITUBNG D LU
1hndathnlumsidengenvnadafidaahmumadn
P09 INA LaNarNRTATLAT SN UMALA
iaaasaumNFanadasasleaaNNENTLS
Fssnma v auiudoyadszantd angeay
WLURBUMNIIUTIEY 400 au (Wanlaumsga
o 2o A X
fhaghauuuazaIn NEARUsEauMInlaaIns
o ¢ X o A A A ©
FofiResehuadn wasfloflFlumsifusiusn
Fosya lun uuusaumuoanlaiuuLIesUSEAN DA

WUBTIIUE VAUAWEY (Phantakant Thossansin)’
f]mmag]( 1114617 (Sumaman Pankham)™

Fu 13/ WOMAN / 2562
@399FY  13-18 / WOHIMAN / 2562
FAUSL 20/ WEMAN / 2662

7 5260 MmefiamAeniluaasumslassst
lagldldsunsudndagd laueaddalumnay
Usznaudne 6 asdtsznan A 1. dugosenam
AU 2. MUANNANMTBINNFUM 3. MUANH
St 4. duemsiiniizasgnén 5. dmamsslate
6. MunnANTINMILENFBLULLhNaBLAN
wamAemEAlnae NS Essme
wul Lumaflenasonadosiudayaidelsying
naehed laeilenadia la-auans ()= 572135,
29FNaTY (df) = 381, CMIN/df = 1.50, GFI = 0.92,
AGFI=0.90, CFI=0.98, SRMR = 0.04, RMSEA =
0.03 wagedniarAnamanennanliviify 0.90

wangasasawmamansuminidia ainaluladdodsnn Snenadeninnssudarauazmauladansaume sminendeside
© omsEmeimediamans menduuiananaarasasmaluladasaune smivendesidn
M A.Stduent of Information Science in Social Media Technology, College of Digital Innovation and Technology,

Rangsit University, E-mail: phantakant.t61@rsu.ac.th



148
T 17 alfuf 1 anmes - Az 2562

waashshulslulueamananedinaaauLsLsm
wq@mwmswaﬂm’aLmumn@iamﬁlmmﬁaﬂ%a
pwnsdafiasawnenld¥eras 90 squle
wq@mwmswaﬂm’aLmumn@iamﬁlmmﬁaﬂ%a
amﬁﬁm’j‘l,gmw'm%ﬁﬁmié’%uﬁw%wamqma
MnduenaAnfasgnduariuaNag et
wuiladefidansnamsdansongfinssumsuandsa
wwuthnaathnlunsidengeemsdndidsemm
wetinanniige aun Suamsdaiug waanns
e uadeilsnansoiduumalunaian e
NINAYNENIINTAAIAYDI LWGﬁﬁmﬁ'amauauaa
ANadnsmsTaIngNgnen leassnguithvane

AR 01nsdadines, wofinsan mavende
wouthnetathn wasn, laneasumalasssss

Abstract

Nowadays, pet food products are very
popular as consumers love and pay more atten-
tion to pet. This research aims to developthe
causalrelationship model Word Of Mouth behav-
ior to buy pet food via Facebook of consumers
in Bangkok and its vicinity and to check the
consistency of the causal relationship model
developed with empirical data from 400 respond-
ents received by convenience sampling from
those who have experienced buying pet food
through the Facebook Tools used for data collec-
tion include online questionnaire, 7 Ratting Scale
model, using structural equation model analysis
techniques by using the software package. The
overall research model includes 6 elements:
1. Brand Equity 2. Value Equity 3. Relationship
Equity 4. Customer Royalty 5. Purchase Intention

13613 Tufimenau s nenduamang T nende

6. WOM Behanior

The results of the causal relationship
model found that the model is consistent with
Chi-square statistics (XZ) =572.135, free degrees
(df) = 381, CMIN / df = 1.50, GFI = 0.92, AGFI =
0.90, CFI=0.98, SRMR = 0.04, RMSEA = 0.03and
Forecast coefficient is 0.90.The results show that
the variables in the model can explain the vari-
ance of the Word Of Mouth behavior to buy pet
food via Facebook by 90 percent. It can be con-
cluded that the word of mouth behavior to buy
pet food via Facebook page directly influenced
by Customer Loyalty, Purchase Intention found
factors that indirectly influenced the Word Of
Mouth behavior to buy pet food via Facebook,
Relationship Equity. The results of this research
can be used as a guideline for development and
the marketing strategy of the Facebook to meet

the needs of the target group of customers.

Keywords: Pet Food, WOM, Behavior, Facebook,

Structural Equation Modeling
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