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ABSTRACT

The purpose of this research were
to study the influence of marketing factors
and e-satisfaction affecting behavioral
intention to purchasing products in online
shopping of consumer in Bangkok. The
online marketing factors are Product,
Price, Promotion, Delivery Methods, Return
Policy and Customer Service. The 400
questionnaires were collected through
online of consumers who have purchased
online in Bangkok. The statistics used in data
analysis included frequency, Percentage,
mean, standard deviation and hypothesis
testing by Simple Regression and Pearson’s
Correlation coefficient.

The results found that the

respondents are female, education as
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bachelor's degree, Most of them are
employees of private company. On average
within 6 months, purchase 11-20 products.
Less than 1 hour of using the internet to
online shopping. Mostly during the past 6
months, the purchase of online product was
of male/female fashion and the last time
they bought the same type of product. The
purchase amount is less than 1,000 baht.
Most of the consumers will buy products
from the product website and consumers are
more likely to purchase in online shopping
next time.

The hypothesis testing found that 1)
The marketing factors affecting behavioral
intention to purchasing products in online
shopping of consumer in Bangkok with
the percentage of 43.9 (R* = .439) at the
statistical significant level of .05 2) The
online marketing factors related with
behavioral intention to purchasing products
in online shopping of consumer in Bangkok
which the aspect that has the most related
is Customer Service next is Promotion,
Product, Price, Delivery Methods and Return
Policy respectively. 3) The influence of
e-satisfaction affecting behavioral intention
to purchasing products in online shopping
of consumer in Bangkok percentage of 34.9
(R* = .349) at the statistically significant
level of .05
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e-satisfaction affecting behavioral , intention
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