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Abstract

The objectives of this study were 1) to investigate the identities and demand for music
in the activities at Chandrakasem Rajabhat University (CRU), and 2) to develop the standard
corporate identity library music for the CRU. The research process integrated behavioral science
methodologies with creative research in music. It involved studying the opinions of 11 key
informants within the university, using in-depth interviews and analysis through descriptive
statistics, content analysis, and deductive analysis. The results were used as guidelines for
developing the library music. The research results revealed that the keywords most clearly
reflecting the university's identity were energizing (M = 4.09), sophisticated (M = 3.64), and
calming (M = 3.55). There were 22 activities within the university that require accompanying
music, such as university publicity, ceremonies during student and staff events, and welcoming
activities for students or staff. The standard corporate identity library music for the CRU
consisted of a total of 17 compositions, divided into 1 orchestral piece, 1 chamber music piece,
and 15 medium-length pieces. These were developed from original songs in the university's
album. The developed library music has a distinct identity and can be used in both online and
onsite university activities, which will enhance the recognition of the university's corporate
identity among staff, students, and the public. The library music can be freely used within the

university, protected by its intellectual property rights.

Keywords: Creative Research in Music/ Library Music/ Corporate identity
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The University of Michigan, 2008).
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Emotion 1, no. 4 (December 1977): 340.
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Rajabhat University Journal 17, no. 33 (July-December 2011): 42-52. (in Thai)



MAHIDOL MUSIC 162 VOL. 6 NO.2
JOURNAL September 2023 - February 2024

[

< a v
nQUILAIANITINY
1. WefnwdnanuaiuarauAeINIslenuns lUAINISUYIUNIINGIREIIYAYIUNTN LY

2. WeNAuIASANAITRaN YIRS UM ULMINENUT 1T TUN TN

NSOULUIAANISINY

[y o

nsoukAailFlunms el sanuudoyaddyaesusznts Yssnsusndunisinundeya
Tuafin AMUYINAIWBWMINGITETIVAYTUNTINYL KIUNITNUNIUITIUNTTU ATOUARUIUUTE IR
aranfuin Termiazulovisvomminetds uasunwasszdumingndodain Usgnisiiaes
iensusuiiliviusegaaielvy JeinsfinrsanfvrunudeyamuAniureslideyanislu
oadnsludusndnuaiiazeudesnsldauaslufanssuveamineids Tasthdeyaniaessznis
srufsundundnnsdmiuiauedunaseesunine ds auduiussewinsiudsiaun

< vo &
gansananaduninlaned

Background of Chandrakasem

Rajabhat University

1. History

2. Vision and Policies Library Music of the University

3. University Anthems

1. Orchestra Music
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2. Chamber Ensemble Music

Identity and Musical Needs

3. Medium Length Music

1. University Identity

2. Musical Needs in University Activities

Figure 1 Research Conceptual Framework

Source: by author
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Figure 2 Opinions on the Identity of Chandrakasem Rajabhat University

Source: by author

2. ANWAULHAZNINTTUVRINNINYF8NABILTaUnSUSENaU

ANTsuvRIMINEdeNfeINsttaunIusenounuIdIIuIL 22 Aanssu nenseunqy

(%
Y

vananssulugiuvesulmiuazesuled aenndesiunisfiavanveswminends laun nsiSeunisaeu

waznInssUTnANY AANssuUIYAAINg AINTsuuUnITeAaUInusssu AANTsuUSMINNITYUTY

[ v 6

LAz INTsUUTEUFUNUS UM INENEY TTENUNTOLAAINANTITIATIENTEYTRNINTINIAETUT 1LY

= =

ANUAveIteYanK WTayalinuindennd ot us s nuIINUIN U deslagLanwUNqun Y

Y
¥

USunanudlaned ([Fruauanudivesanuiiundiideyaliliaenndesiunansuniomuneitdu
sevneTenanssy wu (10) vunehs Tglideyadnuiu 10 au ideyadnfanssuieinaninlnu@einis
Tdunue3)
A a v Y (=3 v [ i o a v = L 4
nquAanTsuNgideyamuaenadasiuniandiuiy 3 Aanssu laun deussudunus
WINgae (10) N1sUsenauisn1ssenieselufanssutnAnwiazynains (7) wazfanssuseusy

=l

Anwvseyaang (7)

:)E

nauAvnsuglieyauaeandesiulaiiu 4 au fdwau 9 Aanssu ldud Aanssudian
fnfnwuazyeang (4) Aansswvinthgafauiamsssy (3) deduiinfanssuussenedidalasaviine de
(2) Aanssuiudulsgg (2) Aanssuinuszand (2) AanssudassAnuuszinduazinania (2) Aanssu
Uszmduiusumingas (2) fanssusulas (2) wagRanssuuinmsyguy (2)

nguAanssugldoyatausnnudaifiuifiuifu $91uau 10 Aanssu liun imasszd
uvAInende (1) Uszneuismaidanuuesmmineds (1) Ussneufismsueuvesiisedn (1) ASn1sdyday
nsdryanuel (1) Usenauinisueuseda (1) Aanssuduag (1) deamuamelusmvninends (1) Aanssy

1 (% L= a a ¥ a g a
AeNRLTNANY (1) AANTsuAuYUINNa1awds (1) waensiadiunnalufanssy (1)



MAHIDOL MUSIC 167 VOL. 6 NO.2
JOURNAL September 2023 - February 2024

3. anwauzvasesulANiAnvasaunsdanadasiunsldauauns

v

ANUeNlesTENINDITUAlAUNIANVRIRUAS I zauTUAANTTNAs oW WA Ary

>

nlideyalianuiiuld Feaggnldidunuimslunisfiansaniauiundssiusadaunaslifinng

Y

1
v A

Wouleanu laganunsananinnudvesteyaigiideyalilinssiunsounguns 22 Aanssu tanadl
(Frwupnudveoyanandluesemuneinaunemdfy adneadeiulude 2)

AanssuN 1 FeUssdunusumnineay

[

aonndasiumddy tiun Susud (1) $930321 (2) fnds (3) mwge (2)
wazUsevianala (1)

Aonssudl 2 msUseneuidmssewineselufanssudindnwuazynains
aonadasiumday 1iua Susud (@) T330%0 (1) Sinds (1) waganugy (1)

Aanssui 3 RanssudeusulnAnyvisounans

Aada A

aenndesfiufddy liun Susud (1) 83398 (3) uazdnds (3)
Aanssudl 4 Aenssudandindnwiuazynaing

donpdesiumdAny lawa T30 (1) T (1) wazauay (2)
Aanssudl 5 Aansanihythssdayfamsssy

donadosumddny lun Susud (2) wasdidingn (1)
Aanssudl 6 Aetufinfanssuusseneiidalneaminends

donndesiumdAgy laud 2330831 (1) wagauas (1)
Aanssufl 7 Aenssuiuduuiae

A9AARDINUANENAL LA SUsUY (1) uazdwds (1)

o

ANTIUN 8 NaNTSUAWIUTLINY

[

donpgesiumddny laud 233081 (1) waganuas (1)

o

ANTIUN 9 AANTSUFIATIARUUTEINAIRAZIANIA

o o w

donnapafiuAmd@dny lawn 1339397 (1) wazaugy (1)

v v 6

AINTIUN 10 NANTSUUSTELVFUNUSUNINGNGE

o w

aanPaadnuAIEIAn Tawn Susud (1) waziidiedan (1)

o

ANTIUN 11 NINTSUSULY

I dAaa A

gonndosnumdfy laun J33nT1 (2)

Nanssudl 12 AANTTUUINITYUIU

oov\l’vldv

doandeInuAd1Aey awn Inds (1) wazauge (1)

<

a A o a U
AANTIUV 13 1WasUIEIUMINGaY

gonndsiumdIAy laun J33aT7 (1)



MAHIDOL MUSIC 168 VOL. 6 NO.2
JOURNAL September 2023 - February 2024

AINTTUN 14 USENaUNSNSIUANUYDIUNINGIAY

1 (%

donndosnumdIAty tawn dwds (1)

=

AINTTUN 15 USENBUNTNISUDUYRINTEAN

o w

donAasanumdIfy loun Susug (1)

o v L4

AanNTIuy 16 WoN1IdeyLTeymIdeyansual

]

¥ 1 a v

gonAdosiumdIAny taun dnde (1)
a Qll ada %
Aanssu 17 UsenauisnIsuaus1eia
gonndesnumdIfty tawn dnae (1)
a d‘ a U
Aanssud 18 Aanssuiumg
donnaeInuAEIATY ton Susug (1)
AanssuN 19 @eennuanglunninends
donnansiuAd@IAgy Tawn Iwas (1)
A9NTIUN 20 AINTSUAIBNRUNITNANEN
gonndesnumdfty tawn J33nT1 (1)
ANTIUN 21 NINTTURUTUIUNAIILI
donndesnumdfgy tawn H33eT1 (1)
Aanssun 22 \Uadiyaaatufanssy
gonndesnumdfny taun J33a71 (1)

[

4. ARINADARNBAINIATFINANTUNIIMEIFEIIVANIUN TN UL

v

Fdeliinumnasduniaindatuadivdiieunsinvunndussdusznouawiulunis

a a a A 2/ ) [ = v Y Ay o a v Ao w
LYULIYIAUATNBAT I UUARILNAY L‘Ll’eNf\]']ﬂ@ﬁ‘Ullu%]i’J‘Ui’JllU‘VlL‘Wﬁﬂﬂi%ﬁﬂu“ﬁ’]ﬁmEJ']@EJVI?{'W’]QJ,LLQS

a

wansfednanvalvesunaneaesigdunsine Insldeunandunduasuiogeeiuiu und

'
Va v SLSJQQI v o

ANWULNITISsULS8IAUR ST UL UL LAY el 3deldisn1sAnu e manNd Ay vesu1eily
1 o a = = &’ 1 = & % = 0 = = 3
UyLWasg o dnseuisadsslszanudulng snududenlduszinmeauns uazAilsdsosualves
umwassng 9 linssiunadndvesnisiiudeyaideluneunsn umnasiivseiiuduasisauseelu
USENOUMEY 1) UNNAIENSUIDBSLAARNST 31U 1 LNAT 2) UNNASANSUIBLLUDS 311U 1 LNWad
WAL 3) UMLWAUUIANATY 37U 15 ad dnsumasnidianlasaannmmassamuidundnaslddoinas

& A

Y Y] )~ 5 adg v oA o Aa o ' a a
AU URUU I@EJ&Iﬂqiiguﬁlﬁavﬁ@Lﬂi@ﬂﬂumiWI%LW@LLaﬂQaﬂwmgLQWWSWNWWUWm@EJ@@LWNLW&I

'
a YA v o

TuusiagunmasiigiTeihuniSeussuazUseius Imahuuvhuemanuusuldlvivangay
funwanunafiden sauvsdnndenldduladsuasdosuszan TnedsuSestulmilfzaus
p1suafumwas Mntuthdayalimnasiufinlulusunsusdananuausiladnlus (Logic Pro X) lne
douteyaruAduesaneulnsaaes (MIDI Controller) lHidssnnlusunsuaiudszinviaiesauniiaiiou

(Virtual Studio Instrument) TUNMSES9ATTARANUAUNS LA TULA AL UNINAIA DN LTLAS DIAUATTILANFA AU



MAHIDOL MUSIC VOL. 6 NO.2

JOURNAL 169 September 2023 - February 2024
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Table 1 Songs in the Standard Corporate Identity Library Music for the CRU

Source: by author

Order Type of Song Song Name Instrumentation  Key Signature
1 Orchestra Music 01 Su Khwan Chandrakasem Orchestra F Major
2 Chamber Music 02 March Rajabhat Chandrakasem  Chamber Orchestra C Major
3 Medium Length Song 03 March Rajabhat Chandrakasem Electronic Piano E Major
a4 04 Leaving My Heart in Piano D Major

Chandrakasem
5 05 The Grey-Yellow of Memories Piano C Major
6 06 Chandrakasem Music Box Db Major
7 07 Chandrakesem Ha-Hae Electronic G Major
8 08 Chandrakasem Aspiration Electronic D Minor
9 09 Opening Song Orchestra Bb Major
10 10 Lighting Electronic Background Electronic C Minor
11 11 Kam Klaew Wai Khru Piano Eb Major
12 12 Chandrakasem String Chamber C Major
Orchestra
13 13 Su Khwan Chandrakasem Orchestra C Major
14 14 Chandrakasem Piano D Major
15 15 Leaving My Heart in Flute and Piano Eb Major
Chandrakesem
16 16 The Grey-Yellow of Memories Flute and Band C Major
17 17 March Rajabhat Chandrakasem Violin and F Major

Electronic Piano
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1. 01 gaindunsiney (Orchestra) Aanaan Orchestra 1.41 https://drive.q..
2. 02 wsrsanniunainey (Orchestra) AaNddn Orchestra 1.52 https://drive.g..
3. 03 wdaagdunsines (E.Piano) SN E.Piano 1.22 https://drive.g..
4. 04 ehnlilulasunsinea (Piano) SIndE Piano 1.08 https://drive.g..
5. 05 wwwAnauvaaIuwas (Piano) Tlaul Piano 0.37 https://drive.q..
6. 06 Funanen (Music box) wamiisud Music box 1.06 https://drive.q..
7. 07 Junainuuana (Techno) uauduasiiinnTading Techno Dance 1.1 https://drive.g..
8. 08 ddisudunsinen (Techno Dance) uauduasiiinnTading Techno Dance 0.53 https://drive.qg..
9. 09 wauilad (Orchestra) EREEN Orchestra 0.2 https://drive.g..
10.

10 Lighting Electronic Background uauduasiidnmnsading Techno Dance 1.2 https://drive.g..
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Figure 3 Database Management and Library Music Search System

Source: by author
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15 “Chandrakasem Library Music,” Looker Studio, https://lookerstudio.google.com/s/ry690yNX-c8. (in Thai)
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Table 2 library Music Quality Assessment Results

Source: by author

Evaluation Issues M (N = 3)
1. Song Quality
1.1 Appropriateness of musical elements 4.33
1.2 Appropriateness of the chosen style and instruments 4.33
1.3 Sound quality of the audio files 3.67
1.4 Detail and creativity in the composition 4.00
1.5 Originality as an intellectual property a.67

2. Usability and Accessibility

2.1 Ease of use and understanding 4.00
2.2 Appropriate tools for filtering and searching for music 4.00
2.3 Color, beauty, and design of the database search system 3.67
2.4 The songs can reflect the identity of the university 4.67
2.5 The songs can cover the university's activities 4.33
2.6 Overall satisfaction with the use of the library music by the evaluator 4.33
2.7 Expected satisfaction of the actual users 4.67
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16 “History of the CRU,” Chandrakasem Rajabhat University, accessed August 30, 2022, https://www.chandra.ac.th/?page id=9032.
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7 John M.T. Balmer and Stephen A. Greyser, Revealing the Corporation: Perspectives on Identity, Image, Reputation, Corporate
Branding, and Corporate Level Marketing (London: Routledge, 2003).
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20 Prachid Tinnabutr, “The Standards Corporate Graphic Identity Design for Chandrakasem Rajabhat University,” Chandrakasem
Rajabhat University Journal 17, no. 33 (July-December 2011): 42-52. (in Thai)
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