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Abstract

The article entitled Souvenir Design : Apply of Local Wisdomto Local Products
combines knowledge and application of local materials in order to developvalue added to
local products according to Thailand 4.0, the policyinitiated by the government. In this regard,
Thailand 4.0 is the policy encouraging the right use technology and innovation to develop the
potential in order to drive national economy towards market goals. Combining knowledge,
technology and culture around us which has been collected in universities and research
institutes is implemented by potential personnel of educational institutes cooperated with
private sectors, driven by civil state power and supported by public sectors. The processes
begin with self-development before building on with international network as described in the
3 Steps of Philosophy of Sufficiency Economy namely, self-reliance, community reliance and
become more powerful group.

The process of designing souvenirs is presented through 9 concepts of local Southern
arts and culture namely, the 12 Cities of Chinese Zodiac, Shadow Play Handicraft, Nora Beads
Handicrafts, Tie Dye Handicrafts, Batik Handicrafts, Hang-uan Handicrafts (woven dried palm
leaves handicrafts), Krajood Handicrafts (dried straw woven handicrafts), Earthenware
Handicrafts, and Malay arts. Therefore, application of local wisdom on local products supports
and promotes old and new local business owners in potential Southern local communities to
have better understanding in applying local materials in design and develop better local

product value to match with target markets and consumers.

Keyword : Souvenir design, Local products, Local wisdom
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