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Study the perception of tourists in the area of Nakhon Si Thammarat
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Abstract

This research aims to study the perception of tourists in Nakhon Si Thammarat. The

data was conducted by using questionnaire with tourist who traveled to Nakhon si thammarat.

The result shown that people in this community have a positive attitude towards
tourism and services. After analyzing the data, it illustrated that the perception of tourists
visiting Nakhon Si Thammarat are mostly female (72.8 percent) and older than 45 years (35.5
percent) They are offline travel awareness and perceive information from friends and relatives
at high level at average 4.10. Secondly, they rely on information from radio and television at a
high level at average 3.57. However, in terms of travel awareness of online media, tourists
place importance on the perception of information from Facebook at average 4.31 which was
the highest score, followed by the Web site / weblog with a high level of 4.06.
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