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Abstract

The objectives of this study were to study (1) service quality of Krua Mai Nam
Restaurant, (2) the level of service quality of Krua Mai Nam Restaurant, (3) compare service
quality of Krua Mai Nam Restaurant classified by personal data, and (4) the relationship

between service quality and service satisfaction of Krua Mai Nam Restaurant. A sample of 400
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customers was selected by using questionnaires as a tool for studying. Data were collected for
percentage, mean, standard deviation, t-test, f-test, one-way ANOVA, Pearson correlation, and
multiple regression analysis.

Results from the study indicated that most of the respondents were male, aged
between 31-40 years old, marital status, employees for private companies, earned an average
monthly income of 20,000-30,000-baht, and the member of the family consisted of 3-4
people. The service quality and service satisfaction of Krua Mai Nam Restaurant was a very
important level. The different of Personal data in terms of age and occupation affected the
service satisfaction of Krua Mai Nam Restaurant. The service quality, concrete aspects of the
service, reliability, response, confidence, and attention influenced the service satisfaction of
Krua Mai Nam Restaurant with statistical significance at the level of .05.

Suggestions from the study results, restauranteurs should decorate the restaurant to
have a good unique atmosphere and environment, offer a variety of food items with illustrate,
use good quality and hygienic cooking ingredients, provide the service and payment systems
that impress the customers, organize the activities in terms of communication to promote the
business, educating service personnel to identify restaurant products that they can
recommend to the customers, provide service personnel suitable for the workload, train
personnel to work in accordance with international standards, develop service personalities in
terms of hygiene, hygienic uniform in order to build trust among customers in taking care of

and responding to customer needs

Keywords: quality of the service, Krua Mai Nam Restaurant
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