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Abstract

This research aims to study customer behaviors towards crispy Khanom La, traditional
Khanom La, and Khanom La stuffed in Nakhon Si Thammarat Province, and a guideline for product
development. The population of this participatory action research. The population is the women’s
community enterprise group for processed sweets, Tambon Pak Phun, a community enterprise
group for Khanom La products, Tambon Thasom, and a group of tourists who consumed Khanom
La in Nakhon Si Thammarat. The data collection consisted of production process information for
supply chain analysis as well as collect data from 35 tourists by interview form and content
analysis. Consumer behavior analysis and crosstabs analysis was used. Moreover, a statistical
program was used to find experimental results of Khanom La tastineg.

The results showed that 1) 35 consumers had a reason to buy Kanom La due to the
colorful products and beautiful patterns. The objectives of buying Kanom La were a souvenir and
for various ceremonies. 2) The results of the Khanom La tasting experiment and the consumer's
preference for Khanom La products revealed that the Baby Boomers and Gen X groups liked the
Khanom La with banana stuffed with the most. The Gen Y and Z groups preferred chocolate
stuffed. Thus, Khanom La with stuffed can attack the target market even more. Finally, The
analysis of consumption behavior found that Consumer behavior has changed with age. This
caused the community enterprise groups to adapt supply chains in the process of product

processing to create a new value chain and increase income.
Keywords: Customer behavior; Khanom La; Value chain; Community enterprise groups; Guideline
for product development
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