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Abstract

In the 21 st century, it is the transformation of thinking method, hypothesis, perspective,
value, and progression that requires a collective sharing in the society. This leads to the new
principle in entrepreneurship which is called “Social Enterprise” in order to revolutionize society
for the better in the creation of social innovation to solve social problems such as poverty
reduction, alleviation of sickness, illiteracy eradication, environmental preservation, human rights
protection, and ending corruption. In this regard, the pioneers including individuals, a group of
individuals, communities, or a legal entity have the determination and the ambition to resolve
social problems, to seek opportunities to create social value from working together in order to
address social needs concurrently with the searching for a mobilizing channel from economic
value creation. This nourishes the operation of entrepreneurial activity to further develop projects
that are beneficial to a sustainable society which is called “Social Entrepreneur,” and fosters social
entrepreneurs that make social change. Therefore, those individuals must have core capacity that
manifests through the characteristics of the social entrepreneurs which comprises having an
intuition to create social change and vision to bring about goodness in society contributes to the
building of new attributes to obtain opportunity by thinking explicitly while creating social roles
withholding the responsibility of many stakeholders. Additionally, the external competence of
social entrepreneurs comprises having knowledge to create a successful business while the skill

that social entrepreneurs should possess more than other entrepreneurs is management
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competence which includes planning, communication, and decision making. As a result, the
interrelation between social competence of all involved stakeholders can be created by working

together and networking.
Keywords: Social Entrepreneur; Sustainable Social Entrepreneurship; Core Competency
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Lﬁ@%ﬂumiﬁ’uﬁuﬁﬁﬁﬁ] (Jomtraikob, & Intarawong, 2015, p. 252)

il nMaUAsunssuIumivesmsud 21 Wunsuudenian auufgn LB ARAT WALTS
UftRTdesnsiiAansutstiususuludeny ldaaumnaslunsuszneunislud q TuaniiBend “nns
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2017, p. 24) maenauMTHAULATYFAALarAIndoualugFuneldLUfAa Triple Bottom Lines
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Turauzfinisusznoumsmsdsauiidmnegean fo desmsudledamiiiedsauainnisdidugsia
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mueds “wn1sto1a/ddun dild” dvisaeaiiannuningsaududn “Undertake” waneda g5 e
flvousuanudssiianiAnduainisduduigsiolnl vieduauiisuiaveulunisudmsdanisssuy
LLasmmmmmmﬁaimmL?imﬁ%l,ﬁ@%uﬁ’uqﬁﬁﬂﬁ (Kuratko & Hodgetts, 2007: 32 as cited in
Saikrajang, 2015, pp. 19-20) ;ELsdusJuﬁmmﬁmﬁu’jw HUENaUNIIN19deAY (Social Entrepreneur)” wag
“ffUsEnouNs537a (Business Entrepreneun)” finnuumnsinsnssivieinguszasdnseitwanevanyeanis
ANUUAINTIUAN 9) ity

Tnefidouvesndeestininnisfifidedeeilalimdeuvesdiin “guszneunismiadenu (Social
Entrepreneur)” fasnsnsdi 1

M13199 1 FetnIninisuazmsbinnumnevessenaunisiiaday

un3vins (@) AnuvangYasfusznaunsiitadeay
Leadbeater (1997, as ;ﬁﬁisﬂammﬁaé’mmLﬁuqmﬂaﬁﬂﬁﬂé’ﬂé’mﬁa (Enterprising Individuals) aulaviauluszau
cited in Roper and yu¥U (Working Especially at the Community Level) Lﬁ@Lﬁ§SULLﬂaﬂaﬂﬁﬁ@§;
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2) aussausN19dAY (Social Competence) A N15¥191usIuRY waznsasiuadedis Fudu
muannsalunsyhnusmAugdy wu msvhaouduiiy delvannsadeslsansughanazamau fmun
fanis wazisunanssulnld Henton, Melville & Walesh (1997) maamummﬂmluﬁmﬁﬁms Public
speaking WioliEUsznaunsmsdinuanunsanan Adesiedld wanwiezdeadugyaluiaisisayiil
Uszansaw lunsgslaligduiianudnndeadsfuanunsaduialdfsnnuduguau (Ohio University,
2020)
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19U anANeInay ananuteld adarulavanhifnisde Snundwnnden wnswAvduywevy wazngs
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WagumsdsananunAnanylifiussansamuesniady wasnmaensu lunszuiunsiuindeulugnis
faulszmanieifiolinnuduegvesauludenufdu vildunuimvesfuszneunisdeay (Sodal
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(Environment) ioUssleviiaesdnuuazainudediu #3i Nimnouan (2018, p. 138) lé@nwiaussausndndi
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35591 T0909NAD FUNTUINSAR Fusssadugus wazdun sl

uiuoufUsznounaiiiedsauasdiannuseiu adlalunsuiymmidsen waamlonialumsads
AnuAMNsdans (Social Value) 91nm1s9anfuviaulilons uaussnuAean1svesdann AUEiUNITI
FoenamaduindouainnsaiianmAIaAsYEAa (Economic Value) Apevanidsnssiduiansums
5379 ilonresenlassnsilussloviundsniliiAnarmiadu fanni 1
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Internal Competency External Competency
593413 (Motive) a1 (Knowledge) Jinwg (Skill)
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*  neahaaiets
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e waenlemalnl 4

finuannsau
* muAeaiaTin
o aududi
* mudeiuluaues
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. i for Social Entrepreneur
*  weudeufededassnaentin
*  pauden
e yadlanluwid
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o auiuisfuveusedlanlddnide
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fia1 : Sriharan, Kampetch (2022)
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