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Abstract

Dissertation on “The model for development of Tainod community market management as
sustainability for cultural tourism” The objectives of research were as follows : 1) To study
sustainable marketing concepts and theories 2) To study sustainable management of the
community market under the node for cultural tourism. 3) to present knowledge about "Model for
sustainable development of community market management under the node for cultural tourism"
It is a qualitative research, Use the interview form for in-depth interviews and focus group
discussion from qualified for 16 persons.

The results of the study indicated that : Sustainability Marketing Concepts and Theory It's a
process that leads to marketing for sustainability. using the marketing communication process
Changes in beliefs, attitudes, feelings and behaviors of the target audience by managing the market
under the node sustainably for cultural tourism based on the four elements of sustainability,
namely economic survival. social equality protecting the environment and cultural promotion
Relying on sustainable marketing mix by planning, organizing, commanding, coordinating, organizing
human resources and follow-up control To lead the process of sustainable marketing in

combination with Buddhist principles. with the learning process attitude adjustment promoting
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local culture Participation of Social Networking Parties and development to bring about change.
The results of the integration revealed that the management process according to the principles of
development in 4 areas, namely economy, society, environment and culture combined with
principles. leading to the development of sustainable community market management under the
node for cultural tourism. The knowledge body is “TAINOD MODEL” @® T = TEAM (team work
Network), A = ATTITUDE (“work attitude adjustment) , | = INCOME (distribution of income to the
community) , N=NORM ( lifestyle area context), O=OPPORTUNITY ( social participation), D =
DEVELOPMENT (modification)

Keywords: Management development, community market, cultural tourism
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