01Sans
UARYASIS NIS AL
Nakkhabut Paritat Journal

ISSN 3027-7779 (Online)

i1 16 afuft 2 wquanas - Revan 2567 Vol. 16 No. 2 May - August 2024

v
AATUHITEUREWEHHT N‘l’i”l’AJ‘Vli‘:l"lﬂHﬁﬁ’i‘ﬂguﬂiﬁ%ﬁ‘i‘iﬂ‘i’?’ﬂ 1 Viﬂ 4 0.9173% @.Lﬁ’ﬂ\i ’Q.uﬂ‘iﬁ%ﬁ‘iﬂ‘iﬁ’lf 80280
Research and development institute Nakhon Si Thammarat Rajabhat University 1 Moo 4, Tha Ngio, Mueang, Nakhon Si Thammarat 80280

Received: June 20, 2023
Revised: August 15, 2024
Accepted: August 21, 2024

NsWRILIYaInNITnandinnaaulatvawnensnsulasivgdnn
91LNDATUENT FINIAUASTAISTTUSY

Development of online marketing channels for large mangosteen plots grower

of Lansaka District, Nakhon Si Thammarat Province

ASugyAa SnAa

ugua wgnw

AMZVSNYINTTTTUYIR UINSIREAVATUATUNS

*ﬁﬂizaﬂudﬂuwﬁn (Corresponding Author) E-mail: narumon.pr@psu.ac.th

Saranyaphat Rakseen
Narumon Preuksa”

Faculty of Natural Resources, Prince of Songkla University



unAnge

mfeadiiliigusrasdiiio 1) Wautomanimainiinaeeulativesnyninsuladvgjdsge
21LNBAUANT JIMTAUATATIIINTIY wag 2) AnwiAuiianalavesgnavsegusinandinisldusnissium
sauladveanunins glideyandn Ae tnwasnsaudnnguuladlvngdean duneatuant Jandn
UASA35IINTIY $1UIU 20 AU fiFeIvgiunisaatnesulay 1 3 AU Uszwins Ae gnAndilduinag
$udooulativennunsnsuladvgienaludingniandnd 2563 Sruauanua 481 318 1aTesileflldly
193 fo MsaunuINgy uazuvAeUNY Tinsiesiteyalae n1slesgiilenn 19aiRsosay euade
nazdruoauuinnsgIu

HaN13ANINUIT 1) nsimuIgemisnisnaindinneoulatveunuasnswladdngitan §une
auan Sariauasassssuse Tnensidiiudeanianisnain Wan1sueRiy facebook fanpage wazlnnnsg
elay Line official account wazuwimndlunsimungamiinisnainiisgaeeulal Usenause n1siden
a9 gaan nsiaueetsliondn anuaitane nMslidiATgae nMsaisanuiuiy iauls
nsEsuasANdNTusiugnAT wagn1sianudAyiunduanAiayl wag 2) Auianalavedgnavmse
Auslaandsnislduinisiuateeulatvesnunins lunmsimegluseduuin lneduslaalinuianels
Lﬁﬁl’lﬁumiL‘W’«JLWﬁﬁﬂﬁﬂﬁLﬁﬂﬂﬁ%UiﬂJ’]ﬂ%U Lﬁwﬂumﬁmﬁﬂmeﬂ/\laﬁﬂﬁmmmmzau WAYAULUNTEY
Tunsa$ranamata aud iy fFedunisiauidomiuanisnaiaifgaooulatdasfosdisisdade
fuyaansidanudeinglunisdienenssinnuiifeafudemisnisiinisnainfneeulal
undndeifiaziinsue funnuwienvesasndnngulunisianuiluld azdesnanainudeanis
furtasa uazdimnumieuirinunnuies

AENARY: F0IN1IN159a19; naneaulal; wadlnglna

Abstract

The objectives of this research consist of 1) developing online marketing channels for land
plot mangosteen farmers in Lan Saka district, Nakhon Si Thammarat province, and 2) studying the
satisfaction of customers or consumers after using the farmer’s online shop service.Population and
key Informant are twenty members of mangosteen collaborative farmers in Lan Saka district,
Nakhon Si Thammarat province. Three online marketing experts and four hundred eighty-one
online customers used the farmer’s services during the 2020 production season. Research
instruments include focus groups and questionnaires. Data analysis is conducted through content
analysis using percentage statistics, the mean, and standard aviation.

The result of this study revealed that the development of 1) the developing online
marketing channels for land plot mangosteen farmers in Lan Saka district, Nakhon Si Thammarat
province, by increasing marketing channels via online selling on Facebook fanpages and closing
deals via the line’s official accounts. The models for the development of mangosteen online
marketing channels consist of intelligent selection, professional presentation, consistency,
supplementing valuable goods with worth rewarding, creating excitement and interest,
strengthening customer relations, and prioritizing regular customers. and 2) From an overall

perspective, the satisfaction of customers after using online shops launched by farmers has
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reached a considerable level; very satisfied. Consumers are more satisfied with the Facebook fan
page, leading to increased awareness, The content created for the Facebook page is appropriate,
and the appropriateness of creating the Facebook fan page, in that order. Therefore, the
development of online marketing channels for mangosteens must consider factors such as
personnel who are skilled in imparting knowledge about online marketing strategies, the products
to be sold, and the readiness of group members to apply this knowledge. These efforts should be

driven by genuine needs and a willingness to develop oneself.
Keyword: Marketing channel; online marketing; large mangosteen plots
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