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Abstract

This quantitative research aims to investigate the behaviors and attitudes of Thai tourists
toward rail tourism management based on the Khao Luang Way of Life in Nakhon Si Thammarat
Province. Data were collected via questionnaires from a sample of 400 Thai tourists using
accidental sampling. The research instrument demonstrated a reliability coefficient of 0.794. Data
analysis was performed using descriptive statistics, and inferential statistics including t-test and
One-way Analysis of Variance (ANOVA). The findings revealed that most of Thai tourists perceived
travel information through websites and traveled with family for leisure and natural sightseeing,
with a future preference for overnight cultural tourism programs. Regarding attitudes toward rail
tourism management, the overall level was moderate, with the highest importance placed on tour
guides and service providers and environmental conservation activities. Furthermore, differences in
domicile, influential persons, travel objectives, and travel seasons significantly affected
development attitudes at a statistical level of 0.05. The research synthesis highlights that the core
of development lies in enhancing a "Service Ecosystem," with local personnel serving as the
central storytellers to connect local identity with tourist experiences. This study contributes as a
policy guideline for transforming rail travel from mere transportation into a sustainable cultural and

natural destination.
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Wisuiisudeyanowduma aenadosiu Hudson & Thal (2022) fuandlififiuinuszaunisaimsvieaiien
frihuan uvasdoyafildsuandesoulat Inguszasdlunisifiuns uardnvazmsiumadutadodidny
RengAnssunsidengavnetatgynatazuinsviendien egslsiniy wansidedmuin dnvieaileandu
éfmms%’uisﬁauﬂaﬂmmimsmaLLazmiLaﬁL%aimaﬂuiusqmu (Comnmunity-Based Storytelling) &44
PohFudviudmaluladazdaslunisdndedona uinmdr (Value) Aidfnvieafisuaisnais Ae A
Feulvaruuyweduienuiiasiu (Local People) uagdndnwaifiuiiass (Authenticity) donndaafuLuifn
3 Sirimongkol (2024) flosuiginaiivesnsvisaiiemeslilsegigenmuetaemaiissegaien
LLmasmmsmsmaﬂLiaasnivmwma (Story on Track) smaaLﬂuwﬁﬂmmﬂumsaswmmLmﬂmﬂuﬂu
WFunIBauImas Tminuase3sIINgY wazaenndesiu Martinez & Johnson (2024) Awanaslsiifiuin
aruiisnelasodud U3ms waryransiliuimsdmalaeassteusraunisallassamesinvieadlen daiy
wgfnssusainailosunglii dnveufiedlugeddveduultuananudsenounisiadula (Perceived Risk
Reduction) Hunsiumdeyasaulatl udnsdndulatugainedinsiianuszaunisaldl “Susodld” uas
“woitold” 9nyaea 1wy aulufiudl deauear Judy esmnuansifeduandfifiuidnvieniiends
FoensiuieyarunsussenuazmsiaFedasaulugumy
12 msiinseuniildvinaggasonisdndulanaznisifiuma esuteldfmeuufnannuyniy

n1adaau (Social Bond Theory) insvieaiitsagaldifuiniesiielunisnszduainuduiusaislungy
unndINsiEIIANNAUEudIUYARA MSTTNYDNoEonIINT1EsTTNTIALALEINATIAILIINTDS
Wisnwnaie denrassiuulguiguss Tourism Authority of Thailand (2022) wagideviriiaas Nakhon Si
Thammarat Provincial Tourism and Sports Office (2021) #1334y 9ALAUAIY “UATUNIBTITTTULAE
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53509187 uinaedladliifunsdninudlnliin nnsdanstoniismissslusuiandeaudsuain
“msvuasansIie” wndu “Huiifanssudwiuasouata” Tnedeseenuuulusunsuiisosiunisindneiu
uazRanssufausssudsend Wednszarnanridnuazfiunislddeluiuildnndu fafu nsveades
voinguasounTililiyuduiisinisusinadudwazuinisuiidunisasisnnasiu (Shared Value) uay
Usyaun13ai3Iuniu (Shared Experience) danalvin1sdndulagnimualagniiufienisyeanguuinnil
ANUABINITEINYAAavIalaaNUAAS
13 mnudesnislusunsuviesiisanuuindsfuuasnsvainmsssuuszimdiluouan feidu

Fedfyranisdanisnisieaiivamissaidduwinas nadunisfnadudesifaduvesnissalud
fingnuendutiieseruninugivdslugnisdu "ganuievanenisludaies (Train as a Destination)
a0nRdoafuIIuITeaea Laowirojanakul, Pooripakdee & Weerapaiboon (2024) fhauaiinisidenles
usnnfausssuinfugivssmanusssueAkunsiiunslesaliaztisaiszaunsaliiunnsalii
Slossadldtaantu fafu ngnssudnieaiisrlusufuiuandifufnaudsuan “madumadioly
fegemane” (U “msumauszaumsalsewiname” (fnfsunazsaiamsssailugue) Jadudnuvas
yestinvieaiondeszaunisal (Experiential Tourist) liauAuAanIsuLazEossnlugavneUatens
INNINTAUNILTEDE1LAET

anﬂiﬁuﬁfﬂviaqLﬁaaﬁmalmEJm'ams%’mmﬁmwiauﬁsm/lNiwuuﬁugm%ﬁﬁuwmma 93
upsAsTIITETna It unduandifiuduunfnngAnssutnviesiien (Tourist Behavior Theory) Ao
WOANSSUAANIINATSHALNEIUSENIN9US99910 (Motivation) n155uFAnAN (Perceived Value) uat
Usvaunsaifinnuin Ssaenndesiudnuarresiniesiisnduididnsnduiifumesuasiusegslandn
INNTUEIANLENBIIYBITTTUYALA B NAUTEND

2. Fauafvesinviouiisrynilnedenisinnisnistesiieamensuuiiuguidduivans Smia
upsaisssuTvlunmsm wui eglussdiuiiunans dmduussiiuiniala fe dhvieaiiedliaud iy

[
[
=

geanfusnyanagliuinsiedanman Tnlanizizesyadnamuaznisudanieiigan miseuies dsil
agfeuliuinluiuiiviosiiondiossosfilassadsiiugruniodssmasanuasainenaddldauy saidn
tinvieafienazlinmdnwaifinouiiuld (Service Tangibility) vesgflviuinsfusafnduninuvasadouas
auduiieon®n wsanauinalalunisiduns denndesiununAnues Laowirojanakul, Pooripakdee
& Weerapaiboon (2024) ﬁiﬁmmﬁwﬁ@y@iawmmﬂmﬂﬂumﬁdmaummgﬂé’aaLLajus‘J’w UaZEDAARDIAY
A9 Hjalager (2021) AinuianuazminavisuazanuduendnyaivesgavuisUalenisiing

=3

sanuianelavestinveaiiedegdidediey fady “yrainsgliuinsnduadng usanediendual way

'
a

° y & s o w o cala . .
AwuranuazaIn” WussusenovdAglun1sasieuseaun1saniaaunung (Meaningful Experience)

'
=

fethedeulsinveadioaiusndnuaivesiiufiganueyatenis

3. nnan1sisufisuseduiinuafvesinrieafisrvilnesenissnnisniseuiisamies
vuitugATauIna fviaunselssause SuunmudnuurUssgnsmans wud dadediugiisiu
Juthdedoaiiliiruafvesinouisiunndreiusgaiitedfy deesurelimenguiszezrima
ININE (Psychological Distance Theory) na1afAe Snvoniieaiimunmananituiivhdlng w NTUNN
FanTas1ania [udiu @aenrdeatu Chinnaphong & Na Thalang (2022) finaaintinviesdieavialne
Ffigneazuszrnsewanastuiinudndiuieseiuanudidyvestlatediuussaunianisveaiion

Tausssusdiy nquiminguundmszennnaulduansneiy ensiuiuimiaidunavisaiieawansneiu
pgailtprdfnydrAynieadinn 0.05 uazaannnediy Kieanwatana & Srithong (2024) 91n81331 Knau
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wuvasuauiiiitadudiuyanadiume 01y 510l LazsrAumsAnTiuanafuiinisiuinmAinis
vionitersalluninsanlaiunnsiet fedu mﬂﬁmmﬁﬁmﬁw%wL%aﬁuﬁLLazmﬁ@mimmmwi’a
ANUITHLNITAUNI (Geographic-Based Expectation Management) delginduniseenuuunisdeasuas
AsUINsidesUsudsuliaonndesiugainianisifiuniavesinisaiioiieadrsussaunisal
fimeulandanuunnsansgisnuildogaiiussavsamainiy

4. nwanmsUTeuiisuszduiiauaivesinviowiisrvilnedonisdanisnisiesiisamniass
Uuﬁugmiﬁﬁummma Faminunsa3ssTusv SmunaungAnssuvesiniendies nuin weinssu
fvieufismilvefiuanssulnesliiinasermuadfiisonisianisnstesiivamessuniiuguidau
WA Saninuaseisssnse oglsing Wefinnsanlumedunuin woinssuuisUszns loud yaaadi
f3vsnasensdnaulaneuuns Fquszasdussnisiiiuns nguyanaisIiuma Tenalunisifiunis
sULUUsinusy wazggnalunisifiunis SradennuAndiuiAsadunsimunduninisvioniiomnens
pthaiifuddynisedinfisedu 0.05 edlannsaesuiglidn wingnssulaesameralideliinaruuansig
aurimuad uiladeidaniunsaluazusigslaamezaudinadiunuimdAgsonisiusiaznisusziliunuen
yostinvioaiien eaanndaaiiu Worapol (2024) nuhmsvieaiisanesduiiagiiugniuedeusoussydls
\BeUszaunsnifiunneinstununguvnaden diwasenisiuinauazanuaanisfisireidunaieniien
aenAdoIty Chen, Wang & Li (2023) nanintladedusuuuunisifiuniuag ingusrasdlunisviesiiien
fisnsnanepufimelanaznisussifiulszaunisaivestinveaiietegadtodfey vaed Li & Huang
(2022) GﬁlﬁLﬁudwﬁﬁaé’mﬂdmﬁmmLLa“s’iﬁ%ﬁm%waGiamséfmﬁu%ﬁwumﬁﬁmﬁiawqaﬂisumilﬁamﬁuma
LazAINTTUNBUNYT TIUTINITANYIVY Zhang, Chen & Xu (2024) w‘wqucﬂmaLLavﬁmaL’Jaﬂums
FunsdssasiensuinaAuaraulsevivlavesinviendisiogsiiediAny detu msimuinseiien
‘1/1’1ﬂi’]ﬂUﬂWUﬁ?ﬂ’Jﬂﬂﬁﬂ’JﬂMﬂ’J’]ﬁJﬁ’]myﬂ‘UﬂﬁE)’eJﬂLL‘U‘UUiuﬂ‘Uﬂﬁmﬁ/]ﬁ’e]ﬂﬂaa\iﬂUﬂ’JWmMaﬁﬂMaﬁﬁma\‘i
waAnssuuazusagslavesinvieadiedluusazngy ieiindnennlunsurstusazaiianudauliiuns
viouflenluszezen

nansitedasioulfituiuusAnnisinnisnisviendierstredafu (Sustainable Tourism
Management) Tngdl#ifiuinnisesnuuulszaunisalnsviesdisnnisdenndssiuusunvesdnvoiion
luusiaznagy (Worapol, 2024) m”[,umuqmma NGURIINAUNI UazFUwuuianssy (Chen, Wang & L,
2023; Zhang, Chen & Xu, 2024) Lwaaiwammaivmwmmwawaiwmuﬂ‘mmmmua%namwmaawum
(United Nations World Tourism Organization, 2023) YULLAYINU mmaauawmummmEJaQﬂmmg
fumsdanismsieadismnessluuiunitiu Tnsuaadiiiuesdanauin arududaveanisimunlald
Gﬁuasiﬁ’uimm%nﬁummﬂmasmLﬁm LLﬁiLﬁmmﬂmwm%amIms NI19 “NOANITTN” WAy “viAuaR”
ﬁuaauﬂwaﬂmmwmaﬂsvaumim‘iuwuw oy mm%mﬂmmﬂm'ﬂumiLauaﬂiaumﬁaﬁmwmmmﬁ
qummimwuﬂnﬂmnmJmif\mmimimammmmq FauanareanenAdediiiuan Asnuduntsiamn
Famentedumsluiuiiflomdn vaefivunidlessemaridauddimsdnuiluiifinaideudnadiia

(RIGIRINTE
HarauauuzitanisimanisiseluldussTev
Faulgung
1. 91nHan"TITe wud1 AnvaznisUszrinsmans dunfidnun dsadeiruafiuansiaiy

1 v o

pgelitudAy mheunasgneItes mstivleuivduasunmsaainiuendiuiu Inenguinvisaiiednin
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pimealna (gu ngammwe Wudw) mstiuulovisanulasnfouasiassadrsiiuguildunsgu dundy
uﬂmaqmaﬂuwuﬂﬂammmﬁﬂ,ummﬂmmﬂumm,uuuhmaamsﬂiiwummumimsnemL‘wamauauaa
AT tunLsEeEINg

2. MMaMTIde nuin dnvieafienfianudeanislusunsuiindsiunazaulaludanssumisiny
FausssukazUszind mitesuniadsiiferdesaisiulsuigatuayuninsnismioansitawun
fuszneumslsasuarlenamdsovanilsalnivmans enszduliiAansaaufininavieaiionsou was
Wasunnmsduidlesiulvidugemnevaemmén

I BIUIMSIANTT

1. HaN153I3Y WU ﬂaumﬂammmumwuawﬁwamamsmumwmmmmaswmnwam A9
Asouat Sadusuusddy fafu nesalriwissssmelnsuasiussnaunsthifisnnssuiudnassiiud
maI‘Uﬂ‘wLﬂwamwﬂqmaaum’s (Family Carriage) fifinseenuuverseandnenssy (Universal Design)
fudorofinuazaseny swdinsdalusludunafiesdmiunduasounsa wagnisdamaaaniu
fisanguaenadosiuanuazmndadulomandnlumsifumsenguil

2. NAN15ITY WU ﬁﬂ‘viaqL°i7immﬂwﬂﬁmmﬁﬂﬁmma@ﬁ’uﬂﬂﬂLwﬂﬁLLavﬂﬁU%mi iU

q
ddv

Aassiiisatesnisdandngnsiinevsudanmadvissiuamensiilinyznisiddes (Storytelling)
Lﬂmﬂmaauwwammzm'ﬁl,tmmamazwaw,aﬂaﬂwmwuwLwaaiwmfmLflugﬂﬁsimaamimmi (Service
Tangibility) 5usiasle

3. wan193%e WU Inguszasdnsiiunianazggniavioniisidinasioviauafvesinvie il
g1alnefunndneiy niisuniaiguazionvuiiifeafeslunisujiinsinisdalusunsuioaien
AusuAsuldnuinguszasd wu Tusunsuinsiousssuvdluggiienniad uazlusunsumusesfausssy
TutheifimanauazUszing Tnswfunisdenlessenitsaanisalwivuvasionileiessuuudiansisas
visduTinmsgu

\BIINT

1. wan193ds nudt noAnssuveainieuiisrrninefiunndrsiusuingussasduonisiiunis
gananTsvieaiien uasiivinusy daasdevinunfiunndnaiy amﬁ’umsﬁwﬂuﬁuﬁ?jﬂm'ﬁﬁﬁ@gaﬁlﬂ
Waundulumanisdanisriesfieaniessfiiuaniunisel (Situational Management) 11nn31n75L
umspuieaiieiive g lunisneinsairudesnmsvestinvioudien

2. mstinsnusuagaeauniFouFeamstmuiamussaluiiufivmasnundunsvonden
9 Weaaduyamnuilmivesmsvieandivamessluiiesses dsfaduresimainmslutiagdy

D

Forsuauurluniidunsaioly

1. m3iin3AnwLTsnaniw (Qualitative Research) Hiun1sdunivaiianzdnnguiinvios e
Aumanangidiuniuaneiu iledinnedenuaanifiansazandeiui fastelidlaawm
yosnuLAnsasTruafTiny it iinue sl fegnedntstaty

2. msfnwImansEULarnsilduTmvesyuvusevannisalil edsziduaameunazaim
Fosnslunissesiuniseadisnuuindsfuauiiindeadieanants ilelfiAansimufauganals
guaanA (fhvioaifien) LLazﬁjﬁqﬂmu ()
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nnAnssuUIENA

unaraAfedlasunuganyunsifemeliusmnunuatuayunsitefiugiu (Fundamental Fund)
Usgd W na. 2566 annesuduaiuingimansidenazuinnssy Jeiies mawamdunisnisvieadien
19519 FFAUN VAL SmTnuasASssTnTY

References

Chen, Y., Wang, J. & Li, X. (2023). Tourist behavior and experiential satisfaction in rail tourism: The
role of travel motivation and trip characteristics. Journal of Travel Research, 62(4), 789-805.

Chinnaphong, P. & Na Thalang, C. (2022). The analysis of tourists’ behavior and marketing mix on
Raman cultural tourism among the provinces of the Chao Phraya Basin. Dusit Thani College
Journal, 16(2), 1-19. (in Thai)

Cochran, W. G. (1977). Sampling techniques (3rd ed.). New York, NY: John Wiley & Sons.

Hjalager, A. M. (2021). Tourism Destination Development: Turns and tactics. New York: Routledge.

Hudson, S. & Thal, K. (2022). The impact of social media on tourism consumer behavior. Journal of
Travel Research, 61(2), 345-360. https://doi.org/10.1177/00472875211009860

Jullasikkee, M. (2020). Thainess tourism by cultural railway route. Journal of Thai Hospitality and
Tourism, 15(1), 85-94. (in Thai)

Kieanwatana, K. & Srithong, S. (2024). A study of tourism logistics management influencing
perceived value of rail tourism. Academic Journal of Management Technology, 5(1), 81-93.
(in Thai)

Laowirojanakul, T., Pooripakdee, S. & Weerapaiboon, W. (2024). The analysis of research works in
regard to train tourism in Thailand to the development of Thailand’s sustainable tourism.
Journal of Thai Hospitality and Tourism, 19(2), 82-97. (in Thai)

Li, H., & Huang, S. (2022). Social influence and travel decision-making in tourism: Evidence from
domestic tourists. Tourism Management Perspectives, 41, 100945.

Martinez, S., & Johnson, K. (2024). Service quality enhancement through personnel development in
tourism industry. International Journal of Hospitality Management, 52, 234-248.

MGR Online. (2024). Revealing Thailand travel plans for 2025: “TAT” promotes “Thai charm-cities
worth visiting.” Retrieved 2024, October 10, from
https://mgronline.com/travel/detail/9670000060246 (in Thai)

Mulmitand, P. & Siriwong, P. (2022). Creating community-based tourism routes by train to support
free independent tourists in the western region of Thailand. Journal of Arts Management,
6(4), 1667-1690. (in Thai)

Nakhon Si Thammarat Provincial Tourism and Sports Office. (2021). Nakhon Si Thammarat tourism
development plan 2022-2027. Nakhon Si Thammarat: Nakhon Si Thammarat Provincial
Tourism and Sports Office. (in Thai)

Nakhon Si Thammarat Tourism Business Association. (2023). Annual performance report 2023.

Nakhon Si Thammarat: Nakhon Si Thammarat Tourism Business Association (in Thai)

153

’Jﬁ’iﬂ’]‘iu’]ﬂqmiﬂ%ﬂiiﬂﬁ
Nakkhabut Paritat Journal

971 18 it 1 wn51AN - LWEEM 2569 Vol. 18 No. 1 January - April 2026




Sirimongkol, P. (2024). The exposure behavior and perception of marketing communication
affecting Thai tourists' decision on travelling by train: A case study of Hua Lamphong
Station (Master of Thesis). Bangkok University, School of Communication Arts, Digital
Marketing Communications. (in Thai)

TAT Data Catalog. (2020). Forecasting trends in the tourism situation. Retrieved 2024, October 8,
from https://tatreviewmagazine.com/article/forecastingtrendsinthetourism (in Thai)
Tourism Authority of Thailand. (2022). Meeting report: Summary of operations for the year 2022.

Bangkok: Tourism Authority of Thailand (in Thai)

Tourism Authority of Thailand. (2024). Domestic market analysis report. Bangkok: Tourism Authority
of Thailand (in Thai)

United Nations World Tourism Organization. (2023). Tourism and culture. Retrieved 2023, October
2, from https://www.unwto.org/tourism-and-culture (in Thai)

Worapol, S. (2024). Experiential motivation in rail tourism: A study of Thai tourist behavior. Journal
of Sustainable Tourism Development, 6(2), 45-60. (in Thai)

Zhang, L., Chen, H., & Xu, Q. (2024). Seasonal travel behavior and its impact on tourist perception
and satisfaction. Asia Pacific Journal of Tourism Research, 29(1), 112-128.

AR

n9.A5138R WwIaiuiaena
ANTUYBEAIANTLAZEIRLANENT UMINENTUTIVIYUATATTITUIY
aufl 1 vl 4 fuaviia suneiiosmaseisTngy fvinuaseisTagy 80280
E-mail: sarawatsadee naw@nstru.ac.th

2191385 A3Tan
ANzILBEMERSLATEIANAANT UTINE1FYTIVAYUATASEITNIY
il 1 vl 4 fuavivi sunedlesunsAisiusy faviauasaiosuy 80280

E-mail: poonyawee_sri@nstru.ac.th

2191580 AET qNINUAS FTA
ANzIYBEMERSLATdIANAANT UTINE1FYTIVAYUATASEITNIY
@Yl 1 vyl 4 fuavinidy §1LNelouASATETINTIY JMIAUATATSITNTIY 80280

E-mail: prutsorn_rit@nstru.ac.th

154

’Jﬁ’iﬂ’]‘iu’]ﬂqmiﬂ%ﬂiiﬂﬁ
Nakkhabut Paritat Journal

971 18 it 1 wn51AN - LWEEM 2569 Vol. 18 No. 1 January - April 2026




