01Sans
UARYASIS NS AL
Nakkhabut Paritat Journal

ISSN 3027-7779 (Online)

U7 17 atiuft 3 fuenew - SwanAN 2568 Vol. 17 No. 3 September - December 2025

v
AU HITEURTWN W NW’I?JVIH’]’RH?ﬂ’l‘ﬂ{]uﬂ‘iﬁ%ﬁ’iiﬂ’i’]’ﬂ 1 ﬁ&;ll 4 B9 ’B.Lﬁ’ﬂﬁ ’Q.Hﬂiﬁ%ﬁ‘iﬂi"{’ﬂ 80280
Research and development institute Nakhon Si Thammarat Rajabhat University 1 Moo 4, Tha Ngio, Mueang, Nakhon Si Thammarat 80280

Received: April 5, 2025
Revised: December 24, 2025
Accepted: December 27, 2025

awanealnazarulseaunianisnann (7P’s) Nasnasanisanaula
F9519N15UNNYIANUSLNAVDIUNVIDILNYIIYN9IU

Image and Marketing Mix (7P’s) Affecting Purchase Decision on Outbound Tourism

Packages of Working-Age Tourists

a ] a
YIUTT SILNTNUY
a [ 6 A 6%
95U UNTEY
andumalulagnszsuindinummsainnsz e IngIungunsiunsgaudng

Chawintorn Sompaongen

Athip Jansuri
King Mongkut's Institute of Technology Ladkrabang, Prince of Chumphon Campus
*Q'Uszmumwé'n (Corresponding Author) E-mail: Athip.jan@kbu.ac.th



UNANED

nsAnunadsiiiinguszasdiiie 1) AnwseduamuAndiunmdnuaivesgsiatiiisvesinieaiien
Fovihau 2) AnwisgduaruAaiiudiulszaumanisnain (7P’s) vesgsiatiniisavesinveaiisrioinu
uay 3) Anwdadenmdnualuazddszaunnainisnain (7P’s) idsmadenisdndulatesenisiidien
iaUszmavastnvioniierterhau nsAnuiifunisfnuiBeuiinm Taedingusiesns fe dnrieadien
fovieufineiosonisiniisiinasene $1uau 400 au Huvvaeunuueiosdioluninfumus
foya Ainsziteyasoadfidmssann 1iud dnnud drfosas Aeds Andosuunnsgiu wazns
PATBAAULAFIUAILATALTIOULU MIENITIATIEIAVILAANDENYIAN

NANITANYINUIY 1) sEAuANAaiuAgIunwdnwal dunmdnvalnsidudiddade
1nign 2) sEAuANIARiLEMUTEANNNINTRATN (TP'S) Aundndia dadoanndige 3) nwdnwal
Frunmdnuainsdudn uagdunmdnuaindasurivieuinisdmarenisdadulatesenisiniien
AnsUseimevestnieniisnievhauegadfddyniadffisedu 0.05 way 0.001 auaRU uazdLUszay
N9N15AAIA (TP’s) IMUKEATUY AuyARaLAZ NN AIUNTEUIUNITIIUINNT LagAIUANINKINADY
‘1/mmamwa'qwaﬁiamiﬁmﬁﬂﬁaiwmiﬁwLﬁawi’mﬂimﬂﬁumﬁﬂvimLﬁm’?ﬂﬁwmasjwqﬁﬁfaﬁﬁ@mqaﬁa
#A5£6U 0.05 0.01 uay 0.001 MY

AENAY: NaNBal; duUsEaunINIseaIa (7P’s); s1en1sue; Unviesiieyieinauy

Abstract

The objectives of this research were to study: 1) image level of tourism business of working-
age tourists, 2) marketing mix (7P’s) level of tourism business of working-age tourists, and 3) image
and marketing mix affecting purchase decision on outbound tourism packages of working-age tourists.
This quantitative research focused on a sample of 400 working-age tourists who had previously
engaged in the purchase of outbound tourism packages. A questionnaire was used as the data
collection tool. The statistics used were frequency, percentage, mean, and standard deviation (SD)
and hypothesis was analyzed using multiple regression analysis.

The study showed that: 1) the overall level of opinions on brand image had the highest
average level, 2) the level of marketing mix (7P's) opinion on product had the highest average level,
3) brand image and product/service image factors significantly affected purchase decision on
outbound tourism packages of working-age tourists at 0.05 and 0.01 significance level, Additionally,
the marketing mix (7P’s) factors on product, individual and personnel, service process, and physical
environment factors significantly affected purchase decision on outbound tourism packages of

working-age tourists at 0.05, 0.01 and 0.01, respectively.

Keywords: Image; Marketing Mix (7P’s); Outbound Tourism Packages; Working-Age Tourists
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fifioordw fdedusanuazanasuaiulunisliuinisanddoudnarenisinauladosenisiniie
AsUszinavesnguinveniiedisvinnu Weswhenguinveufierisvirnuindeanisfunisieaiion
AreUszmeLiioniswnneu foin1sldfunisuinisia uazfidsduieauazainasuniuasnades
funan1s@n®1u83 Muangnoey, Pradabtanakit & Wattanakomol (2016) finuin Snvieufiendsulvg
fidenlduinsfuuidmingns 4 WesamilfiAsanuidnguls uazlinruasndosedinuazningau
fvannuaneianagenutaniesagn dilfannsaditaculssanaiiasld ussannsodenldmngfu
AMNFDINTT LazdidonAanIiuNan1sAN®Iv4 Kietpiriya, Pukkayaporn & Naksuk (2020) Wud1 AWiBvingu
finariludiefungaanduanivagfunyadeifeuazideniiunisioniienlagfinnsatadodu
wanfauidusuiunsn Seiliduidesdnsssiafosnisduaiunsteniiodesiianeriesndnual
YIUNAWBAUTET ANNMAINVIANBYBITULUUMTTBATBD Ae1urennuazaInluuvasiesiien aau
finusuuazmai-fauvasieaiisuilefsgaliinvioneluindeulutungaluiniy
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HANITIATIENAUAND DY WU UNYANVBIEINUTTAUNIINITAATA (TP’S) dawasionisdndulato
o115 gIR1sUsEmArestinvieeaforiieu wuin dundnduel duyanauazniingu
Frunszurumsliuinig uazduaninuandounnanenin awenisiadulatosensiniieiisUssme
yeanguiinvieiienioianu egreildedidyneadn amisnosungliin msdasenniniieaissema
fauduan varnvans uariiendnualitligilas vilvignénldsuussaunisaivesiienfinsmen aznn
LarsInL32 wifnaueTensigsssmal fiRvihitegaanm douleu uazilinsemia Tiuins
andegravinfnuasiusssy foaunnduazuduglunisduiuan Sniadaiinulunisdoans
awisUszmaldd ieairsenandlangndesseningnéuazdliuinig sudsamsaudladyvians
wiilfeesdivsyaniam itelignéldsulssaunisaififuasUssiila vismidunounislsuinisiigndas
9032 iladne lidudeu wieslviuinmsedistieedn senthandifismedenisliuinig wagiiszuums
Fr5zRufinainvats Unidedeld ninanuuitnusinisgaim gazenn wieuliuinisgniedisiieatdn
waztUseiivla SniadafinmsnisquadiuanuasndeiuoTinuasningauvosgnd sawivdssiuas
AwazAINTiAsUATY Waznsdanenmsiiumsidaio Weseuanuazmnauigeanlviiugnd aenados
funan1sAne1uee Muangnoey, Pradabtanakit & Wattanakomol (2016) finui AUTENBUNITUIOUTEN
vzt lluiuldmsniuluinisesnuuulsunsuviosiieafidanamainvaneuazdanuduen gy
anfusiaznguliving dsasiaugluiunsdaaiunisue Tnonsdalusludulidnfumaniasig
fnalillffonsivemensiamineuaz e iusuneluniniulsivesussnies Bsannszurunisfignii
wfouinas wwdufiusedunisinduledofdedu uasdiaonndosiunanisAnyiuas Sumkham (2023)
finuin Jegduszuumaluladidviadiifiunumlunsdsedin uagluynaiadiuiinsiiszvumalulad
danldiiteduisanuazanuazinenitonisuImsianis dwalinisuinisvesiuszneunisivesn
MsthszAufmtedemnanisinumdeyaiiensindulaluieldedimainvans fnwazminldnude
wzauiunnte ey

UaLaUBLUY

datauauugluntsiinanisidgluldusslovl

NnMFIATEideyaTefu wui sunmdnuaiosdng danadusiifian WeRasansede wui
Usgmanansawn Ly liuignanlaegnaiidseivla fidaduianuasiosnitdedu 4 ety UsEmih
Fienaaslinnuddydunisudledymianeniiedssinsuasdvseaninm feadanufimelovas
arundeiiuliuignénldunndstu wu ndifieadudriniliuunisiioriusnoadems vidninuie
mssulsTanunuiuaenstuiteAamuaniunisn]

Forsuauurdmiunsisuafadaly

Mnwan1sAnkusnylFAnsldTayasiiasig 4 uagdinisfiagiaunnsfineniliauysal
NSy AswaumautumsAnysnmnm Taefnisdunualiszneumsgsiathifledludedn tiednw
Toyariunluyuieswesusznouns vilimsnudoyauazymvesgsiafiethdeyauldlunisnau
g311a uarUIsWiRUsE S manBaty
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