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ABSTRACT
This paper presents a conceptual model of the study of Technology-Organization-
Environment factors influencing on intention to adopt E-Market Place by having perceived

usefulness and perceived ease of use as mediated variables. In this article, the following
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propositions were presented: technology and organization factors influencing on perceived
usefulness, technology and organization factors influencing on perceived ease of use,
technology-organization-environment factors influencing on intention to adopt E-Market Place,
perceived ease of use influencing on perceived usefulness of E-Market Place, perceived
usefulness and perceived ease of use influencing intention to adopt E-Market Place. According
to literature reviews, there is a scarcity of researches that have been integrated the
Technology, Organization and Environment Framework with Technology Adoption Model. In
addition, this conceptual framework can be applied to various organizations both public and
private sectors, which desire to adopt information technology such as cloud computing, big
data analysis and E-commerce etc., in order to increase operational effectiveness.

Keywords: E-Market Place, Intent to Adopt, Technology, Organization and Environment

Framework, Technology Adoption Model
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