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ABSTRACT

The purpose of this research was to study the factors of technology acceptance that
influence decision-making on service usage of digital authentication and verification (D.DOPA
Digital ID) via smartphone of users in Udonthani province. This was a quantitative study;
quantitative data were collected by using questionnaires as a tool to collect data from 400
samples in Udonthani province. The statistics were used to analyze the data were frequency,
percentage, mean, standard deviation, and testing of hypothesis by multiple regression analysis.

The research results were found that technology adoption factors in overall
influenced the decision to use the digital identity verification and verification system via
smartphone (B = .905) with statistical significance at 0.05. and when testing the influence of
technology acceptance factors on the decision to use the service of digital identity
verification and verification (D.DOPA Digital ID) via smartphones in each aspect, it was found
that : the reliability of the system had the most influence on the decision to use the Digital
Authentication and Authentication System (D.DOPA Digital ID) (B = .887), followed by
perceived value from services (B = .868), system facilitation (B = .860), social influence (B =
:857), the performance expectations (B = .824), the price value (B = .812), and the least

influential aspect was effort expectations (B = .795)
Keywords: Factors of Technology Acceptance, Decision Making, D.DOPA Digital ID System
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lngdinuidganieyaniinaziainuguariuiiunienaiindsluniely (TAM: Technology

Acceptance Model) (Davis, Bagozzi, & Warshaw, 1989)
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