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ABSTRACT

The purpose of this quantitative research was to study the influence of marketing
mix factors affecting customer’s buying decision about mobile accessories made in China via
commercial market in Muang District, Khon Kaen Province. The research instrument to
collected information was estimation questionnaire 5 levels. The sample group was customers
in Mueang district, Khon Kaen province, with the total number of 250 people with the method
of Purposive Sampling. The data were analyzed using percentage, mean, standard deviation
(S.D.) and Multiple Regression Analysis (MRA).

The research result were found that the majority of the sample group was female,
the age was between 23-30 years. The highest education was Bachelor Degree. Most of them
were freelance worker and students, average monthly income was between 10,001-20,000
bath. The marketing mix factors (6ps) were found that 6 aspects were rated at a high level,
the aspect with the highest average was price and the results showed that marketing mix
factors affecting consumer’s buying decision about mobile accessories in 4 aspects including
personalization, promotion, product and place, respectively. These factors affected
customer’s buying decision about mobile accessories made in China via commercial market
in Khon Kaen province at 41.7%, 50.3%, 54.9%, 57.8%, respectively (adjusted
R2 =.417, .503, .549,.578). Price and privacy did not affect consumer’s buying decision about

mobile accessories made in China via commercial market in Khon Kaen province.
Keywords: Marketing Mix Factors (6ps), Buying Decision, E-marketplace
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