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ABSTRACT
The purpose of this research was to study advertising through the TikTok application that
motivates them to make a purchase through the consumer TikTok application in Udon Thani province.

This was a quantitative study; using questionnaires as a tool to collect data from 400 samples in Udon
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Thani province. The statistics used were frequency, percentage, mean, standard deviation, and testing of
hypothesis by multiple regression analysis.

The research found that: the degree of advertising in TikTok application had positive
directly affected to buying impulse of users in Udon Thani province, that there was a significant
affected at the level of 0.05 on impulse to buy products (B = 85.4). When testing the influence
of TikTok advertising on individual aspect of purchase impulses, it was found that all five
aspects of TikTok advertising had a direct and influential influence, positive correlation with
impulse to buy, which found that the advertising model motivating influenced on the impulse
to buy was at the highest level (B= 81.5), followed by pride model advertising (B = 74.6),
memory building advertising (B: 70.1), photograph advertising and the understanding model

(B = 66.7). The least influential aspect was the motivational model advertising (B = 66.5).
Keyword: Advertising, Application TikTok, Buying Impulse of User
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