E— Uit 15 2t 3 nangnew - fusneu 2566

NANSENUYBIUIANTIUNIN1TNANABLaNNIalndraUszAnsnmn1saniiueuves
e mNYUBUYIBUNEINIANZTURBNRBMTanBUUY 1
The Impact of Innovation E-marketing on Operational Efficiency of Tourism

Community Enterprises in Upper Northeast Region 1

135 vigua' uavAsgns dungily’
Chadarat Khwunnak' and Sarayuth Intanai®
‘FRemansnansd as. anvivnmealuladansaumauazdeddia auginemans Inendofvadadin
?9197135881913IN5IANTT ABUIIITING Inendeivgyodia
'Assistant Professor, PhD., Department of Information Technology and Digital media, Faculty of Science,
Pitchayabundit College

2Department of Management, Faculty of Business Administration, Pitchayabundit College

Blua: sarayuthintanai53@gmail.com

Jufifuunanna (Received) Suiindluuney Revised) Fufinousuunanu (Accepted)
4 NINGYIAN 2566 6 fugneu 2566 26 fuggu 2566
unfnge
NuITediTngUszasdiil ofinwinansznuveiuinnssuniinisnatndiannselindse

Usgansnmnisaiiuuwreiaviaguwuvieniien nquiedialulusznaunsgsindamiaguau
] q' 1Y) a = ° @ | = A A av oA
viesgdluaianziusenideuniienauuu 1 971U 400 A8 tATellantilun1side As
LUUABUNIN NIUNITIIAIAIINLT 03 WVBITDAI01Y kagmANdUUsEANS wean Tuas1evinn
AduUsEaANS AN uaianldlun1sdinseideya IAseivayanigAsouas ALY

PAMUAUNUTTEIN IS

)
o
2
bt
Y
2
=
=
(@)}
o
e
=
o
2
Lo
=
o
=3
N
o)
)
™
)
2
aN
)
)
N
2
e
=
)
=
o)
bt
=
=
a
e
c
=
=
)
2
=)
()
)
)]
]
ee

99U

AwUswazmdulssansnisannsy

1

HAN1TITENUI MInamuudedeny nsmalsduugunsallnsdniindeun daudunus

s

AuUsgdnsarmnisaniususgfidoddgnieadf 01 uinnssunisnisnaindidnnsedng

o

N1IRANAUUADFIAN ﬂ']ﬁW?ﬂj%EﬁUU@UﬂiﬂﬂV]iﬁWﬁLﬂgai‘Jﬁ nseRNULUUEIUARUTYE Y dnanseny

v o w

WaunlazdtedrAgyneuszansnmnisaduanuegwiidudAgnieads .05
AEIARY: WInNTIuNINIRaIn MInalndiannselind Ussavsamnisaliuiu

ABSTRACT
This research aims to investigate the impact of electronic marketing innovations on the

operational efficiency of community tourism enterprises. The sample group consists of 400
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entrepreneurs engaged in community tourism businesses in the upper Northeastern region of
Thailand. The research tools used include questionnaires, assessed for their reliability using
Cronbach's alpha, and multiple regression analysis to analyze the data. The data will be
analyzed using percentages, multiple regression analysis to examine the relationships between
variables, and the coefficients of determination.

The research findings indicate that there is a statistically significant correlation (at the
0.01 level) between electronic marketing innovations, social media marketing, mobile
commerce, and the operational efficiency. Furthermore, the design of the user interface also

has a positive and statistically significant impact on operational efficiency (at the 0.05 level).
Keywords: Marketing innovation, E-marketing, Operational Efficiency
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