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ABSTRACT
This quantitative research has an objective as to analyze the effects of electronic

word of mouth on the intention to use services of local coffee shops of consumers in Amphor

MFANTIVINTHALINY UNINYNFENANL TUDDNLRLUNTD



B 14 a0t 3 nangnew - funow 2567 B —

Muang, Khon Kaen Province. The data was collected data by a structural questionnaire from

250 samples by convenience sampling. Statistics used to analyze data included percentage,
frequency and multiple regression with stepwise method. The results showed that
involvement component, the quality component and the quantity component of electronic
word of mouth have affected the intention to use services of local coffee shops of consumers
in Amphor Muang, Khon Kaen Province. This study has an academic benefit as studying
electronic word of mouth as an independent variable, while most researchers have applied
electronic word of mouth as a dependent variable. Moreover, there is not widespread of

studying electronic word of mouth with local coffee shops.
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