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ABSTRACT

The purposes of the research were 1) to study consumer opinions on the marketing
mix of cloths via TikTok application of Generation Z group in Mueang District, Khon Kaen
Province. 2) to study the decision to purchase cloths via TikTok application of Generation Z
group in Mueang District, Khon Kaen Province. 3) to study the influence of marketing mix
affecting cloths purchasing decisions via TikTok application of Generation Z group in Mueang
District, Khon Kaen Province. It is quantitative research. The research sample group is
Generation Z, aged between 18-27 years in Mueang District, Khon Kaen Province, consisting of
250 people who had previously purchasing cloths via TikTok application using a purposive
sample selection method. Statistics used to analyze data include frequency, percentage,
mean, and standard deviation, as well as methods of multiple regression analysis.
The results of the research found that the marketing mix of cloths via TikTok application of
Generation Z group in Mueang District, Khon Kaen Province, is important at a high level.
The product side is the most important, followed by price, place, promotion, privacy, and
personalization, respectively. The decision to purchase cloths via TikTok application of
Generation Z group in Mueang District, Khon Kaen Province, is important at a high level.
The most important factor is the purchasing decision, followed by the evaluation of
alternatives, post-purchase behavior, information seeking, and awareness of the problem,
respectively. The results of the analysis of the influence of marketing mix affecting cloths
purchasing decisions via TikTok application of Generation Z group in Mueang District,
Khon Kaen Province, revealed that there are 3 aspects of the marketing mix that have
a positive relationship with purchasing decisions: promotion, privacy, and price, respectively,
all three of these variables can together affecting cloths purchasing decisions via TikTok
application of Generation Z group in Mueang District, Khon Kaen Province, with percentages

of 32.70, 29.00, and 18.70.
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