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ABSTRACT

The purpose of the research was to study marketing mix factor (4Ps) that effected
the decision-making to study in Bachelor’s degree, Phetchabun Rajabhat University. The target
population consisted of high school students, years 4 — 6 in Phetchabun province. Data were
collected using questionnaires and convenience sampling. The data were analyzed using
percentage, mean and standard deviation.

The research results were found that the marketing mix factor (4Ps) that effected
the decision-making to study in Bachelor’s degree, Phetchabun Rajabhat University was price,
product, marketing production and place, respectively.

The study of this research had shown that the price could be used for improving
better service and created an entrepreneurship strategy to increase the applicants who were

interested in studying at Phetchabun Rajabhat University.

Keyword: Marketing Mix factors (4Ps), Decision, Bachelor’s Degree, Phetchabun Rajabhat
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