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ABSTRACT

This research aims to: 1) study the user journey and technology acceptance of elderly
users in Khon Kaen Province regarding social media usage, and 2) analyze the user journey
that influences the technology acceptance of elderly users in Khon Kaen Province. This study
employs a quantitative research approach, with a sample group consisting of 400 individuals
aged 60 and above in Khon Kaen Province. A convenience sampling method was used to
collect data through a questionnaire. The statistical methods used for data analysis include
percentage, mean, standard deviation, and multiple regression analysis.

The research findings indicate that most respondents are female, aged between 60
and 69 years. The most commonly used social media platform is Facebook. The primary
purpose of using social media is to communicate with family and acquaintances, with users
accessing social media daily during the hours of 11:00 AM to 4:00 PM. The study of the user
journey of elderly users in Khon Kaen Province shows that the overall usage is at a high level,
with significant emphasis on awareness, decision-making, advocacy, consideration, and
retention. The study on technology acceptance among elderly social media users in Khon
Kaen also reveals that the overall technology acceptance is at a high level, with a focus on
perceived usefulness, attitudes toward use, and perceived ease of use. Furthermore,
the user journey significantly impacts the technology acceptance of the elderly at

a statistical significance level of 05.
Keywords: User Journey, Technology Acceptance, Social Media, Elderly
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DR 4.09 0.747 1N
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QRPriTH X1 1
ATNNTAN X2 625 1
msnnaula X3 568 661 1
mslden X4 438 480 576 1
N1SUBNKD X5 555 530 671 608 1
msgensuwmalulad Y 623 649 670 607 698 1
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1

AU (X4) iunisius (X1) Sanuduiusiuasan dewiiu 646 wagmunisdadula (X3)
IS U IR ISP [ A a (- a Q‘ [ v 6 ! % £ ¥
fanuduiuseingn TAwiniu 642 Welansanedudssdnsanduiussenindwdsiduniansld
A o ¢ 1% o ' Y} a I A v o W aaa 1Y

dodenusaulavegeorgiiinasenisvousumalulad egreildvdrdyn1eadanseau .05
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o a 6 v o 14 vy (% saa
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Y

1 v
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9 Y

Model R R Square Adjusted R Square Std. Error of the Estimate

Enter .804 .646 .642 .385

Predictors: (Constant), X5, X2, X4, X1, X3

NANIN7 4 WU Adudszans avduiusnaudavindu 804 uazdsassved
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M13°99 5 wansanuuUsuswnlannmsiassinisannsenvaaLuuUng

Source of Variation SS df MS F Sig.
Regression 107.054 5 21.411 144.105* .000
Residual 58.540 394 .149

Total 165.594 399

Y

1NAN5199 5 NANISIATIZUNANULUSUS U ENAZBUNBEN

AEYUDIANAUUTEAVDANAUNUS
WA WU ArduUsEansandunusnyaulded Aynatfseau .05 anadnanuduiussening
FuUsinasiasfuUsnensaing 5 6 Sauduiusiuludadunss feanunsarhlvasraduaunis

solUla

M19197 6 WARINANTITIATIEVINITANDRENVAMLUUUNGA

Foduus b SE, B t Sig.
ns¥ui X1 176 041 175 4.263 .000
N3N X2 207 043 212 4832 .000
msanaula X3 123 043 135 2.839 .005
mMslda X4 124 .028 173 4355 .000
NITUBNGD X5 259 .040 293 6.555 .000
R=.804 R?=.646 F=144.105%
SE.. =.385 R%,q=-642 a=2.723
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aun1snensadluguAzUUNIATTIY

7 = 175(Z1)+.212(Z2)+.135(Z3)+.173(Z4)+.293(Z5)
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