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ABSTRACT

This academic article aims to (1) review communication design strategies and (2) study
service design for creating user experiences in modern digital marketing. In the digital age
where technology advances rapidly, designing communications to create positive user
experiences is crucial to modern marketing. Today's consumers not only demand quality
products or services but also seek memorable experiences at every touchpoint of their brand
interaction. Effective communication design must begin with a deep understanding of user
behavior and needs through in-depth data analysis and market research to create content and
presentation formats that resonate with target audiences. Intellicent technologies such as Al,
AR, or VR add new dimensions to the user experience. Creating a detailed and comprehensive
Customer Journey Map covering all touchpoints helps brands design smooth and continuous
experiences, from initial brand awareness through purchase decisions and after-sales service.
Using storytelling that creates emotional engagement and brand connection, combined with
beautiful and user-friendly design, helps create lasting impressions. Meanwhile, selecting
appropriate communication channels for target audiences is equally important. Each platform
has unique characteristics and user behaviors, making it essential to customize content and
presentation formats for each channel. Continuous measurement and data analysis enable to
improve and develop more effective communication strategies. Listening to user feedback
and monitoring usage behavior helps us understand what works well and needs improvement.
Finally, success in modern digital marketing is not measured by sales alone but by user
satisfaction and brand engagement, which stem from designing impressive experiences and
effective communication. In parallel, choosing the right communication channels for target
audiences is equally crucial. Each platform has its unique characteristics and user behaviors,
making it necessary to tailor content and presentation formats accordingly. Continuous
measurement and data analysis help us improve and develop more effective communication
strategies. Listening to user feedback and tracking user behavior helps us understand what

works well and needs improvement. Ultimately, success in modern digital marketing isn't
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measured solely by sales figures but by user satisfaction and brand loyalty, which come from

designing impressive experiences and implementing effective communication strategies.
Keywords: Communication Design, User Experience, Modern Digital Marketing
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3, Lsﬁﬁlﬂagﬂﬂaﬂmaﬁ@ﬁlsﬁ (Dive into the customer world)

a a o

wgvnngaLdtumsTigsiaAnazyherlsivinld ntuddeuiesiiaueuinisla q

Tfuslna sududosfiansanfasunlnesuvesiuaue snfoghadunsesnuuuiiufiiamy
4. wosliiiuninlng (See the big picture)

TuesnInainvesgsna efnwilassadisvessuuinsiemun anduisdon o
gseasdunusiaza ielviulaimnmhenmsvhauasadelesfaiulfogieiiussansam
olsAinsuesn s lalvudnsuesuwediufivinmawidy wiesfnudusdunig dewd
AlEuINTzAuIINtaY

5. aaﬂLLUUUizaumiﬁﬁ%wﬂ%’ (Design the customer experience)

= Y Y a 1 v b4 Y a = VY 1 % a
fawdingliusnisaglilanunsadedulvgliuinsiianuidnedslsivnuuinmsvesnuies

yaa a

e widsiianunsavitlanas nsesnuuudwindsy JUwuun1slduing uagsgavidennng 9

Agldusmssdudadslivetnge “aniunisal” uag “@nmuwinaen” Aodeiavidenan1sasi

“Usgaunisal” eg1dlaegranids@unnlinieainazasiiidesdialneans un wazgunsol
Usznauann
6. pRNLUUBIAUTENBUNNBTULAYBIIUUS AT (Design a visible service evidence)

Y] a & a o | 3 v ! ¢ a
LL@JW?QWUU?ﬂWiQ%LUanVIﬁﬂsﬁﬂaqﬂqiﬂmaﬂl,%utﬂ LABIAUTENBUNIINIEATND U i

a 1

f 9AUIN1S anunsagneanwuuliign Wil wazuwinlududalaiae

U

7. deaianuusnisiigaueniign (Go for standing ovations with your service)

v v

aeenidldlulanvesaurinukariarsanidsnagnanauliaumaiuinugagela

FIIEWTORANIUNUME BRI NAINAINTA Lns1zndnun nauluesAnsAIuTldud Aty

¥ v

J i calag v 1 a =€ o I £ v Y Yy ay
fﬂEJﬂ’]iﬁi’N‘Ui%ﬁ‘Uﬂ’]im‘V](ﬂiﬂLLﬂQﬂﬂﬂ N‘Ui‘lﬁ'ﬁﬁ]ﬂ"ﬂ’]Lﬂu@@ﬂiiﬁWUﬂﬂ’]uvLﬂiUﬂ'ﬁaﬂ@‘UiﬂJ L‘U@I@fﬂﬁ

Y

a

Tivnauldvhaouduiin waglidhunadadulaunndnanuludgnuiunsuiaveutne dunaiiazyae

¥
a a =

wanauliuusnslunnsiuiivssansamesule
8. a319unsgundaveuld (Demonstrate flexible standard)
a o & v Ay = - v o r oA < A 4
neuusnsludesdiduneuriansounnsgruinalidaau uidslsianuingnu
wanffinnuazideaniaiduanuiniiuly fenaviliesdnsusediusnisliaiunsadensieu
Aldusnisldegnnfiudon delunsazesdnsdenisd “svezdangu” Tuszuuuinisvenu e
wilnonuluwiarniediuazilenaluimmuaniunisel uazdnaueusnsimvinzauianlviugnan

5]
9. A5NNAIUNNTINTI (Create a living product)
NuUsnsifezdedkivgais dredliusnisdndudeuseus Usuds wazasratvung

Tl 9 agae Wislrnuuinsiianuaeaadesiuanudenisvesldnisulunaoniia
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10. §AMUNTEADIDU (Be enthusiastic)

fesuiirnuuinmsiuiannd eulssfuununagnslassaiieedns yaains way
fauusssuednsegauuuutiy duiulidiesdnsagiendssinnla mnwdnemrdeladn fasih

lugmsasassAnuuinisii uashlilszauanuduislugsiald
asUldd nsvuaunIsnseeniuULENS fo msdmauesfivdeyaninduihunadiauuin

NUUINIT waztdwiAnlUnegaulazUfURase nszlutuneutiazyieUnlanvetnosntuuusnig

o0 aw v

dlonauazuunfnnne q lnensvinddeuasmusiudeyatudSeumilounsadsgudeyaliudongg

12
=

Wladdgueansyuiunisll Ae “Uwifn” Nfagdesasne “amud” TiAny

[y

AUIUUS NS

[
a a Y a Y =

wila 9 b luefnguuuunisdiaueduasuannsignanAnAuduity waidedaiodudtuluds

Y

[
Y al a

Auslaa Faduuuifawuy Inside-Out dsiuslnaszdudaliainnszuiuni o “drdudn”

&, o

way “nmdnuel” IErEndnaueinty laedwlngililinevauesnnudesnisvieanufianels

YoefusLaaladuditn Mewmsrafingtd N159eNkUUTEUUKATUABUNITUSNNT Sudiundunum

'
= Y a Y ooa =

1P UlUN1Ta39 “ANUFNRUSOUR” serinanAntaztuslaa dedatdun1sunLulA AUy Inside-

Y Y

[
a a

Out ag Outside-In 11¥19uAIUATY NMsnudnuael Figuslarsdudaladaliliuads Fuf
L=} (Y L4 ' & Y = « a o« LY « U, d‘ a é{
e manwalviiy widesaulufia “emuinig” “Uszaunisal 7 uag“anuyniy” Aasindu
Ingsiaiflosszninainanduduslnadie MuesnuuuuIn1snils q svdszauanudiialdnneide
Auuld@neIToudrdn aarnlanudesnisgdiuuuinisvenswaznnainguluseuuusnng

TadidusiulunsasassausnIsuy o umedies
nanlagasuuwiAnfeliuniseeniuuuinsgnldlunsimunsuiuunisasnenisusnisid
Uszansnmdslunudinafenisiigdenignimundulumeunssdoansisassu Fanssuiuns

weunsainanIndunssinaninasilunisdeadon Jaduarszdrdnlunisasrsanudladud

= ) a Y 44' !
LﬂU’JﬂUQﬂuﬂaﬂzmumi@aﬂLLUUﬁEJﬁ’]WEJI‘LJIuau’mm

o 1

nsaesnsmMnannfaviagalus
nsdeansmamanaaiatugadagtiu iWumansuisnisidenlesssrinauusuduaziuilag
Tulaneeulatfifinisdsuudasedenni: nsdeaslugaideaduiuy Real-time finevauas
anudeansveuslaaldessiuvind ns1zdlagdu msdeansnmsnannddvialdinitngeanes
ms¥teyanuuanIzzamesgnd uazsadunmahmnanluiianumansinizasiu el
anA3aniiiaunazUseiiula (Personalization) Inglddeyauavinalulad Al und1giglunmsiesieni
nginssufusine otiauaidemuasussaumaniflenzingaadmivusaryana
Tutlaguiflensumudnaeidusunuunisdeassinsandadian ﬁgagmwuiﬁiaégu 9814

TikTok, Reels uag Live Streaming Mia319n15idiusiulags n1sasrafienialowwiia oy
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4 o

ANNAY NdU wazhsgaruaulaludiduniiusn uaznisdeansnaludaatuagdesiuiiadeann

lanesulatie szdndueiediedAydnguuunils Tumsdilannuidnuasaiudesnisves

£

AUSlaa wusuddesinaunsaununlulanseuladenelngda wasnsouusunagnsnisdeansiv

Y

< o =

donAdiuIdesasyiauveruilan dusiunsnainainAuRavsenuiiteidss Ndmliunuimdfy
Wi LlUE 8ua1nN1519 Macro Influencer 1t U Micro wag Nano Influencer 7 9 a314L% 82918y

s ulaziinud g eiogilulanizaureInules n1sdearsnisnainlaenisasisyuyuly

IS [

Sossnamzeny Yuilunagnsnianuddyunntuguii uusuddesassiiunlignalananUieu

o

v W

Uszaunsal uananmuAaiiy wagiufduiudiu daazilugnmsadennugniuiunusudluszes
817

Tudruveamalulad AR uaz VR iJudniaiesile Aldmnuduaiiovasadrundunumily
nsadraUszaunisaluvuiiaiusiy (Immersive) IWAuuilan 1w n1saesdudaiiousss nie
Asas19UsTAUNSAlLUTUAbUlaN Metaverse Voice Search wag Voice Commerce madiulnagidg
520157 Msdeansdesdulisessunisdumeiedos uagnsignssuEIusTUUA N Seedes

580419814 Chat Platform wag Messaging App A3 @ Aeyu1nTu Chatbot way Al Assistant

[% (%
a [ Y] 1% A [

Prglinsnevauesgnanduluesgissiniuasivsednsain dsunsaiadeommenisnaindnluy

gAutunuAInLazANL T feunT U N13a319EUIM9ANAR (Thought Leadership) uag

nstideyaniinuaazdisasnennulingdaainguilan uarluduneuresnsintauazn1sinsien

Y

Joyanewvinagwazideauazsaiiles N1slY Data Analytics uay Al agtrgliinladuniavesguilan

a a v o

(Customer Journey) wazusuuzinisdeanslaegnefiusz@nsnin uazdosmiatisnmududiuiuas

'
1Y A

nsundesdeyadivynraidulszinuiidediauddy nsdearsdedlusdlaluionislddeya
druuena wazUjuRnungrnedunseslayasg1auasanie
n13TIuNNYeInenignatdaneunliluiided (Omnichannel Marketing) fiaslisaesie
n1sdeansresaenadodnaziioulesiulunndeanie vivesulatduazeenlay weassuszaunisal
a A Yo Y a v & A o a o ¢ . A
Msusultuguslon anvheanudstulazaiusuinveusodinuuetatdng (Social Responsibility)
< 2 Ay o 14 o w d' ¥ Y @ = U a | v a £4
Judssaunguilaalianudidny nsdeasdesandliiuimnuiuinveusdediauuazdsuinday

981993993158 easNInanRdviagalmid udunisuaunauszrinanalulad AnuAnas1sassa

Y]

wazauinlaluayed WeadansveusdeniauviesenIuTuakaz usInatulansava

uneg
6 d" d' v ' aa o 1 I~
nagnsnIseenuwuLdeasiveassUsraumsalilelunisnainddviaealyg [Wunsnaunaiu
AERSLINITEBNLULLAENISF oA se iy Tneyatdunisadisussaunisalnuiusevivlauay

fenuvangdmsugldan lngniseeniuudeasuainnsidnlanisiiuniaveslda (User Journey)
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YV v A

9819809 Aaudgawsn R IE3Inuususluaudenslugndfisng Tneseseenwuunnyaduld (Touch

Y

Points) T4 auleanaz@nnmdndniy waslandnuain1 A WL T U N YL NI N INYBINITAS 1L UTUA

d' a ¥ dg{ d{l [ fd‘ ! é ! 14 . . d' 1
Wﬁqiﬂﬂﬁﬁ?ﬂsﬂ‘ULW’E]LLﬁﬂ\‘l.ﬂ’]'WﬁﬂiﬂﬁuﬂiﬂﬂL@uuﬁ%ﬁm%ﬁm@@@’@jﬂﬂ?L‘f]']'VIiI'WEJ (Visual Identlty) NlaaLAu

=

wazanddedudeddy ansled susuudisnes wazesdusznaunsiiindny o desazviouyndn

Y

YWUTUARALATIANUFANTANUFLY 61 Content Strategy flositiunsasisienniamaiuag

Y

nsslagld Inenaunaiuseninstoyaiidussloviuazanuduiiis (Infotainment) HAugUwuUi
NAINNAE 1999AIN AN WazIAle d2un139nuLuU User Interface (UN) A99tduAulioude
Tdauaznan uavaisau tneaiidsianan Visual Hierarchy wag Responsive Design lieli5895u
nsldauuuyngunsal wag User Experience (UX) diaslisausie nisuauetoyauasilandusiig g
v I3 1 I3 a o v o v 4:4' Y] a v
sosduliegradusssuvd anmnudutounasanuduauveliiininiign naenaunsldaungly
amsalanauld (Interactive Elements) 1 watlludu 1na M3BUUUNAGDU BI8d5190158 @15

wazaNanauy wadeslisunaunsldeundn uag Micro-interactions tusieazideaan o

'
a

Nasapnulsziivle wu nsmevauesdenaly viedeanuudniounluiues Yreasanuidn

'
=

AAR Ul LY n1seenuuusEUU Navigation Aesdalaunazidnladne flddesaunsainfisdoyad

]

fesnsianeluldnadn n1siinanusanslunisvingu (Performance Optimization) Ludsdfsy

o

a b=}

nmseenuuudesiladsnnuslunisivanuazusednsamnisienu elllidldsdnniaviavse
Wenie Tutuseumsianauaznisuiulssdesiegedeiiios Inglddauainn Analytics wag User
Feedback wimuiniseaniuulneulandsldungslu nmseeniuuifagisasianulserivle
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