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ABSTRACT

This research aimed to study online marketing mix factors that affected purchasing
decision of ceramic products used in decorations and garden ornaments in Lampang province
through e-commerce websites. This product group had a cultural identity and played
an important role in local economy; however, research on this product group remained
limited. A sample group of 385 consumers living in Lampang had been identified, all of whom
had experience in purchasing ceramic products through e-commerce websites. The sampling
technique was accidental sampling. The research tool was a questionnaire. Data were analyzed
by descriptive statistics, including frequency, percentage, mean, and standard deviation.
The inferential statistic used was multiple regression analysis. The research findings were found
that online marketing mix factors affecting purchasing decision significantly at 0.05 level
included reserving privacy, products, personal services, marketing promotion, and distribution

channels. These factors collectively influenced on purchasing decision at 39.60 percent.

Keywords: Online Marketing Mix, Ceramic Products, Purchase Decision, E-Commerce
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AIUNEASIN AIUTIAT AUTDIVNNITIATIVUNE AIUNISARESUNITIAIR Munistiuinisdiuyang
WaZAIUNITSNEIAUTUAILE Aufulsau Ao Nsdnaulagendnduniwsindiudulednidive

a & ISIC% v

Aldnnsetind nan1sinszvinuinfmwlsAunnauliauduRusiudLUsaueg sl dud Ay aia
fisedu 0.05 (p < 0.05) FumnzaudmsumAnTeinnae g
sosnldnsnvaeuanuiudaszvesrnainndeulagldaaia Durbin-Watson wuinden
winfu 2.066 Fseglurag 1.50 A 2.50 uansithifidgmeslaneiiadunazArranandouudass
foffu Fuanawuas1ad 3 uaﬂmmfmamimnaauﬁagm Multicollinearity wu1 @1 Tolerance
98381313 0.693-0.763 uazen VIF 1nduUsioundn 10 wanadnluidgymanudunusigedon

TN ILUTAU

A9 3 HAN1TNAFDUANULTUD AT AT UVDIAUARIALARDUMUATANAZDUVBLADTUUTREY

Model R R2 Adj.R2 Std. Error of the Estimate Durbin-Watson

5 0.635° 0.404 0.396 0.19068 2.064

e. Predictors: (constant), Xg, X3, X1, X5, X4
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HANTILATIENOANBENANKUY Stepwise WU Fauwds 5 fu liun n1sshwiaaudu

g (Beta = 0.437), Hansau (0.168), nsliusnisdiuyaaa (0.126), N1sduasunisnain (0.096)

ad

KALYBINIINTINTINUIY (0.093) AdnSwamanisinduladesgeivsdAn9anfnseau 0.05

<

AILAAINNUAITIN 4

A15199 4 Nan1sAs1ERTavsdLUsTALN1INISAaIneaUlaunlnanan1sinauladenan i

Uaedrulszauninisnane Unstandardize Standardized t Sig. Collinearity
soaulad d Coefficients Coefficients Statistics
B SE Beta Tolerance  VIF

Fasf 1.195  0.230 5.206  0.000

sumsinuanududnii (Xg) 0336 0.037 0.437 9.163 0.000 0693  1.444
PIUTDININITIATINUEY ( X3) 0.078  0.038 0.093 2.025 0.044 0.742 1.348
AuNansuN (X1) 0.150 0.041 0.168 3.692  0.000 0.763 1.311
sumsliusnmsdiuyeaa (Xg) 0067  0.024 0.126 2.762  0.006 0.759 1.318
Funsdaasunisann ( X,) 0.060  0.029 0.096 2.034  0.043 0.711 1.406

R= 0.635, R°=0.404, Adj.R°=0.396, F= 51.310, S.E.=0.19068, P-value= 0.000

991504171 Standardized Coefficients (Beta) Wu31 A1un153nwIALL T udIU6"
8nsnagegn Ineiliduussansanduiusnyan (R) Wity 0.635 wagsudsdasena 5 arusiuiy
a1u13nesuteAuwlITUTINTRINIsindulatelasasas 39.6 (R? = 0.396) A1AAIALAROUNINTFIY

YoeUsEUIUNMIYINTU 0.19068 UavArasnivesaunisiuguazuuuAuriiy 1.195 awnsaduainis

[
Yo a

wensallugunuunzuuuaulansil

Y = 1.195 + 0.336 ( Xg) + 0.078 ( X3) + 0.150 ( X1) + 0.067 ( Xs5) + 0.060 ( X4)
Tagi

Xg Ao dnun1ssneanududiui

X3 A9 AUYBININITIAT MU

X1 Ao Munansiua

X5 AB AIUNTANEATUNITNAN

X4 f® AuNsUsNsaILYAns

anUs18HNaN1SIVY
NRANTSANBITATudIUUTTAUN1INSPaIneUulauTi dnanan1sinaulad ondn s o
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