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ABSTRACT

This research aims 1) to examine consumers’ perceptions of automated
recommendation systems for OTOP products on e-commerce platforms, and 2) to investigate
the influence of these systems on user acceptance and intention to use them. The sample
group consisted of 400 consumers in Nakhon Ratchasima province who had previously
purchased products through e-commerce platforms. Convenience sampling method was
employed. The research instrument was a questionnaire, with a Cronbach's alpha coefficient
of 0.929. The data was collected online and analyzed using statistical software. The data were
analyzed using descriptive statistics (mean, standard deviation) and multiple regression
analysis with all variables included. The findings revealed that consumers generally held
positive perceptions of automated recommendation systems, with reliability being the most
important factor, followed by risk acceptance, trust, and perceived benefits, in that order.
The regrssion analysis indicated that risk acceptance (X4) exerted that strongest influence on
system acceptance and intention to use (Y), followed by trust (X2), reliability (X1),
and perceived benefits (X3), respectively. All factors had a statistically significant influence at
the .01 level. Collectively, these factors explained 58.4% of the variance in user acceptance
and intention to use (Adjusted R2 = 0.584), reflecting that building trust and reducing risk in
use are key mechanisms for driving the success of product recommendation systems for

community products on digital platforms.
Keywords: Acceptance, User Intention, Recommendation Systems, OTOP Products
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