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Abstract

The objectives of the study were 1) to study the content marketing format influencing
and stimulating the target audiences to visit the pivotmore360.com website and 2) to study the
use of a call to action button through Facebook Ads in order to increase a number of the
website traffic. This study employed the experimental-based research method and content
analysis. The content formats and presentations in the forms of images and texts, delivered to
consumers through Facebook Ads were examined. Such contents presented on paid Facebook
Ads could reach a greater number of the target audiences and could arouse consumers to hit
the "call to action" button. This could encourage an increasing number of the website visitors
and generate a higher level of sales and conversion. Such content formats and presentations
were divided into the two main ways i.e., single image ads and carousel ads. The purpose of
these two formats and presentations were to promote products and raise brand awareness.

Through Facebook Ads Manager, the results of the study revealed that the single image
ads generated a greater number of the traffics to the websites than the carousel ads did. This
was because such single image ads were found to be more eye-catching and be able to achieve
the target audiences. In details, such single image ads provided the following statistics i.e.,
31,293 impressions, 10,561 reach, 62 unique link clicks, and 63 link clicks. It was found that
creating valuable content format through Facebook Ads makes the target audiences interested
in visiting the website and can actually generate and increase the website traffic.

Keywords: Content, Traffic, Facebook Ads, Call to Action
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'
3

Usgansualunisusinglewanunniign fis Android Smartphone
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A3 6 wARININTINYUTEANTNATDILABAN INFAIMNUINITIAINTABANUTING TINAIINTINIY

pdnderTilaigiu
Placements Unique Link Clicks
Feed: News Feed 30
Feed: Video Feeds 24
Right Column 16
In-stream Video 12
Native, Banner & Interstitial 5
Instagram Stories 3
Facebook Stories 2
Instant Articles 1
Search Results 1
Marketplace 1
Total 95

wansnmaesliladosiioszuulaan Facebook Ads Iasnsifiutieyaainiadesile Facebook
Ads Manager 91nMIkansnIwsImUszavsnavadlaman Mndumiinisdnneilavanusing Jaua
MnsauRanasiilddniy wudn S5uundndsiitlighfulusiumis Feed: News Feed §1uau 30
AAN Feed: Video Feeds 411U 24 AAN #1WMUS Right Column 97U7U 16 AGA AILAUY In-Stream
Video 41u7U 12 A@n @uus Native, Banner & Interstitial 9912U 5 AAN ALY Instagram Stories
1UIU 3 AAN FIWNUS Facebook Stories 91U 2 AAN AN Instant Articles 371U 1 AAN
FINUS Search Results 97121 1 AAN wazAIWAUY Marketplace 91W7u 1 AN oty shumannsda

NensiUsEavENalun1sUsINglawanunfian fie Feed: News Feed Uay Feed: Video Feeds

nan1sAn¥INIsUIELagULUUABUIMUARIUSTUUTRIWMN Facebook Ads
AMFWVBINTUNAUDFURUUABLLTILA KuszUUlaNAN Facebook Ads Tnenisifivdeyaain

\A309i0 Facebook Ads Manager 3MnM1swansUszannavodlawan 2 sULUU (Ad Set) 31uu 4

Tawaun fadl
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M990 7 wansUszdnsravedlawanguiuy Single Image Ads

Single Image Ads Impressions Reach Unique Link Clicks Link Clicks
Descriptive 11,192 5,551 42 43
Price Only 20,101 5,010 20 20

nan1snaasaUIsuIfisuUsEAnSnavesgUnuunoumud lasnsifiuteyasiniadosile
Facebook Ads Manager 31nn1suanUseanSravadlavanzuLuy Single Image Ads Wuidn lawanyn
Descriptive Hin1suansna (Impression) 41u3u 11,192 s MsidEs (Reach) 1wy 5,551 A% s1unu
Adna it ldeniu (Unique Link Clicks) 42 adn wavd uaunisadnaar (Link Clicks) 43 adn dau

layauym Price Only dn15uanana (Impression) 911431 20,101 ATY N5L1Ee (Reach) 913w 5,010

ASY IuAanAIAlNgIAU (Unique Link Clicks) 20 adin wagaiwaun1sadnaan (Link Clicks) 20 man

A19197 8 wanaUszanSravatlawangULUU Carousel Ads

Carousel Ads Impressions Reach Unique Link Clicks Link Clicks
Descriptive 10,897 2,985 11 11
Price Only 14,953 5,311 22 23

nan1sMAaesUIsuIsuUsEAnsnavesgUkuuneumud Tnonsifivieyasiniag eile
Facebook Ads Manager fmﬂmiLLam‘dixﬁ‘mﬁNasuaﬂmwamgﬁLL‘UU Carousel Ads Wuq1 I@mm”ﬁqm
Descriptive finsiansna (Impression) §1u3u 10,897 A% nsuinEs (Reach) $1uau 2,985 Ads §uau
aanasrifilagnifu (Unique Link Clicks) 11 Adn wazsauaun1saanasd (Link Clicks) 11 adn a9y
layauym Price Only in15uanana (Impression) 311431 14,953 A%a Maiifs (Reach) $1uau 5,311
afa Srunumdndaiitligniu (Unique Link Clicks) 22 adin wagdnuaunisadnasn (Link Clicks) 23 aan

NNaNIAaeUIsuLisulssansnavesguuuunoumud a3uladn lavanguuuy Single

'
a

Image Ads ﬁﬂizﬁw%mﬁﬁﬂdﬂwwmgﬂLL‘UU Carousel Ads Lﬁmmﬂl,f]uimwmgﬂuwgﬂmwuﬁ'm i
Tnaisuaznan annsodifngudmmngldinnndt uenani Tawansuuuy Single Image Ads 4
Descriptive ﬁﬂisﬁmﬁwaﬁﬁﬂdﬂmwmgﬂLLUU Single Image Ads %@ Price Only lewniidearud
Fonau uazrdiinandomliing vilindguiihmnsannsosuneandeavesdudldalunmiie g
dlevvasguuuulamansunmisty deluslundudn uazvensuaziBennuantivosdudietng

ASUDIU
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A13199 9 uanaUsedninavedluva Single Image Ads ¥m Descriptive 31nUWanNas U7 Laiwan

U350 Ianaannduaundndenilugniu

Platform Unique Link Clicks Link Clicks
Facebook 37 38
Audience Network 3 3
Instagram 2 2
Total 42 43

nan1sMaaesUIsuIisuUszAnsnavessUuuneumud Tnsnisifivieyasiniageile
Facebook Ads Manager 31nN1skansUsednSHavetlaiwa Single Image Ads ¥n Descriptive 311
uwnaslesuiilavanusing Tauaaindiwuaidnasdilidriu wuii dswiuadnaedilaiehfuuy
Facebook 9712 37 Adn YU Audience Network 91121 3 AAN UU Instagram 91424 2 AdN Fathu

wianvlasuniuseAnsualunisusinglavanuniign fe Facebook

A13197 10 wansuszdnsuaveslavan Single Image Ads ¥a Descriptive 3MNATLULINITTN19

Tawanusing Janaandnuauadndsinligniu

Placements Unique Link Clicks Link Clicks
Feed: Video Feeds 17 17
Feed: News Feed 15 16
Native, Banner & Interstitial 3 3
In-Stream Video 2 2
Search Results 1 1
Instant Articles 1 1
Instagram Stories 2 2
Facebook Stories 1 1
Total 42 43

Han1svaaetUIsuisuUszdninavesguuuuneumud lnenisiiudeyaannias eelle

Facebook Ads Manager 21nN1SLAAIATINTINUTEENTHAVDILAITMT INAILAUINITIAIN LU WU
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Usng Yanainsruauaindadiligniu wuin f5uauedndediilidrfulusumis Feed: Video
Feeds 97U3U 17 A8 A A1WKRUI Feed: News Feed 9114731 15 AN #1kWU 9 Native, Banner &
Interstitial 747U 3 AAN FAILNUS In-Stream Video 31U 2 AAN AIWMU9 Search Results 31U2U 1
AAN FLNUY Instant Articles 971U 1 AAN AILAUY Instagram Stories 1UIU 2 AGN LAZHAILAU
Facebook Stories §1um 1 Adn fau sumimsdanefifiusyavsualunisusnglasannniign fe

Feed: Video Feeds ilaz Feed: News Feed

A3UNAN3IY

Nninquszasdvesnsvaaes §3delivinnsmaasseiuiuedesiiessuulawan Facebook
Ads fvinlflavananansadndsnguidmangldinntu lensudesuauiglawan fvuainguszase
nsuiusaugidv (Traffio) wady 2 gelasan 1) Descriptive 2) Price Only $1uau 4 larwai 970
nsfmuamseaing 4 Alduandneiu ileU3suifleutssavsravesgunuuanumus uazthaanis
NAae91nLA3 83ile Facebook Ads Manager 113tAsIzsidoyanaziufsulfisunadnsnisuanina
(Impression) M3iia (Reach) smuaunandaiilaienfu (Unique Link Clicks) $1uaunisaanaar (Link
Clicks) 67’15mamﬁ%’ammﬁamsq’?@]q‘dssaaﬁLﬁaﬁﬂmgﬂuwmimmm%qLﬁam (Content Marketing)
AfUszdnina warddauraensziuauaulavesng i muieliiAnnsidvad vled
pivotmore360.com waztil oAnw135nsAnunseduamaula (Call to Action) Hruszuulawen
(Facebook Ads) iteifindruaufidnmaniulest (Traffic) 1¢a3s Tnsasunanms3deld dl

1. sUsuupeumnud Tdudrglunisisgaanuaulaainnguidming a1nnsldsuuuulavan
E‘Ummﬁ'm (Single Image Ads) 4nlaiwaun Descriptive Iﬁﬂisﬁmﬁmaﬁﬁmﬁimwwgﬂquad'u 9
idesmniuguuuugunmitazaam fdoaruiidaiau uazFuaidonliun vilindutmaneg
aunsnsuTsandeavesdudldaulunmifien Tnedovnvessuuuulavangunimded e
Tslundum uwavveningazidennnautivesdunegnsnsuiiu

2. szuulawan Facebook Ads Hdulumsidrdsngudwineld annisimuanguidivang
Tunslawanldegnananzas wazusiugwnniy Ingodetoyaniig 9 Fanunsasvuald Wy sumdsiids
wie 81y ANuaula wazngAnssy Muualaindesnisiilavangnuaeslumlas wazanusaiivua
Snguszasdlunisluslunuauglavan wWeadsdwiudidwu (Traffio) salianadafianansa
nszduanaulavesngulmuglaiiunis (Call to Action) Tnsanuisannuaingussasdla

wannvane W adasaundn amedew d3%e viethivuuduivled iWeaunsaussgingusyasdla
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2AUs8Nan1sIY
ﬁ]’]ﬂﬂﬂ‘iﬁ?ﬂwaﬂﬁﬁﬂ‘wﬁﬁlﬂﬁad “miLﬂ%ULﬁaUUisﬁw%wagULLUUﬂ’]immm%aLﬁam N

£ °

szudlaman (Facebook Ads) annmsiatunseduauanla (Call to Action) itoasas it
(Traffic) iulasiosiiadud Gadget nsdiifinun pivotmore360.com” afvsenald dsil

1. sUnuuReuIg Sdutelunmsiadulat mavheeumudilvnadwsiindy snanmsrh
AouUATidenndosiungAnssuvaIngutivINg Wazau13aUTIq TN UTEAIANIIN1IRANAYBILUTUA
donAdosiuLLIARAI AeumUA Ao tn3esllomanmsaaaluguuusing 9 sudsiisvinduuszdign
Fu 1y nsdssmdeyaiioSeuiiiou 511 AuaNTR vesdudi n1581u3395ue1Ms Anudl
viewfle shudeseulativarnuaissuuu laiasdu unanu sUnw vi3edle (Contentshifu, 2020)
Asddnyvoamsainsroumud Ao evniidemsludingutimne Wumsaisassdidenlugiuuy
#ne 9 aenndasfuauideves (Kochapom, 2021) fieurein mia%uﬁamﬁﬁﬂmmﬂfu A13tNDa
anufesmsvasnguiminedusudiuusn ddinguidmneesnfiferiuneadeaduduazuinig
Tneilemiifmsaisnnudestu adeauduiusadlingudmnafnnnudeduluwsud el
nauineinadureu esnnuensie waztdenlduinisluian

uennil nsadsmouwud dudelingutinnedin and duseu Ussivla :nniawy
WILAUAIUDILUTUA HUABLNUATURUUANY 9 wiolawanaudonis o lnglan1zeg19Be Aounus
sULUUgUNW (Stepstraining, 2020) donAdaiU waﬂwiﬁW‘imeﬂstuﬁ:ﬂﬁwudw larwanguiuusunm
(Single Image) ﬁﬂis?{ﬂnﬁmwﬁﬂ’jﬂmwmgﬂuwﬁu 6]ELuLLdsuaﬂmiﬁqam@:ﬁwuﬁiﬁ%ﬁ anansallunig
Tslundudn defaulugdann Landing Page LﬁaLﬁuﬁwmuﬁﬁwmﬁuhﬁ warinddenalunisin
gane (Talkatalka, 2021) @onAaeeiuaIuIdeves Jomkaew, 2018) flosU811 AOUNUATlESU
ANilBLgsEn Lﬁaﬁmm’mﬂf\i’mauﬂﬁﬁ%mmaumé’mawﬁ%’umiﬁﬁww Like Comment wag
Share fia ARUWILATULUUTUAMN (Single Image) ot ﬂﬁiﬁaaﬂiﬁwgﬂmw Fagnldiluisnismanlu
n13daans lnslamglugatlaguiiuywdfausiazauladsledmiadussesinarduas mndesns
Usgansnmlumsaeansifielyinguimneandildegnadnents Jsmsidumsinauedeyasonisly
sunwilunsdteansidundn

2. svuulamain Facebook Ads fidrugagluntsidrfisdldenuldunty inuailddelavan
szuulawant asnsadmunnguidmangldedsandon wasfinain Retargeting fdumadians
Uaeslawune Tudanquaniliesidrsaivled (i edaenseduliinauladodudnlddsuiniy
(Thaiwinner, 2020) gl umatinanilandanniian uaeiswaufsdunasana Tnvadffiuiaula
#io Facebook Ads uunanesulemanesulatifisiuiuauiiansadiulavanldunniianta 51 &
Au adfimardannsodudulddaaui mevhlavaniiu Facebook Ads Tutsamalveiuileniadiay

gnasludangquidminglaeg1aiiuse@ngaim (Stepstraining, 2021) aanadasiuauieves (Thitaree,



106 | Journal of Social Academic

Volume 15 No.2 July-December 2022

2020) fio5ued1 MaviauesUuuuReumuAlag sz uUlsvaniiy asnsodifesuugldeuld
Yoy Lisanngunaisng q veansniiimsiadsuilasegnaen dsnarensusadiuvenguiiivmne
nsldszuulamandslinadnsunnnin Tuseswesmsifindiusugndnl mseildiliinenalading
ansaihtalnadlauiagldlanalaiing

wannil Facebook Ads Manager wp3asiladdalunissnnislavan ansoadis Uuusa
$ams warlnsginadnsnistelavanldneluiifier ansnsodmuninguszasdunuialawan Lite
a1 (Traffic) Inensusuusdadunseiuanuaulavesngadming (Call to Action) H1u
AouuAsULUUse q dwtiglumsnssduanuaulavesnguidmmneliiuiunig Weadrsdruiug
i e Call to Action tHu anunsauBsugauiialy Wdrangnssuiunisedn itegauszasdnig
n3man L Jedudn ietduunndaivled ioussg Tngusrasdmaiud i iulesd
(Traffic) (Stepstraining, 2020) @enAd a3 UILITov8a (Nichakorn, 2019) 7i83u1891 Yu Call to
Action dswalfsaarieifinduais nmsdsennsesulat Wewndarwsai azanauis ilv
fuslamidondsonmseaulat inszdu Call to Action iy annsadouseludmiinivles wazansn
Formslévuit fesu n1sfiatu Call to Action Feffdurglumansedumiuaulavesguilaalviin

MSANTUNITIN 181113 LardanAd 09 uIIUITeved (Tanit, 2019) Nieduren lawunngdnd

wwiltiufiazdsmaliingenueuuninivled (E-Commerce) uazAuawansdolavanuiniign lned

.«:4' s o

sedunusiensaangniian WeSeuifisufuanuduivesgauszaidinisnIsnatnveaLusus 7
Fosnsifindiuaudidnen 9nnsmaaemudn Suugidielinn uifinsuanssaveslawand uaz
vosnda silSandivleige lnemadonisaanlavan wasnsdimiuled Saansuyueh
YN HaenndestunuITeves (Jaraskorn, 2016) flosunei Yu Call to Action Fdulunis
dndulade a1y Call to Action lianunsaueafiulddnautu fuadensdndulavesnduidsane
Tngdaulng esandiaanugseinlunisdsio dadu Mdsing q wu dede arsoglumunsd

naudmaeanunsanesiuladaau ivleddansainussaunsalifliiungudivinesuduaanis

o

d9%e Jaldannndeaiuawideves (Chanatip, 2019) eSuied wiadnluiesemnddunsieans
Wigasen1ssuivesdudn waslusluduliiugnaintu wielignd13dn andiuusudls walalad
Trguszasdiion s edua tneaziiunisnseduauanlaan Call to Action LiielUdeuidunignan

TWwaamaiuled Wietnguszasdlunmsiindunudidrsuminnd

v a v Y o
Faauauuzlunsideasednly

IINMIANYNITELTeY NMsSeuiisuUseaninagluuunisnaiadailont iiussuulawan
(Facebook Ads) 9nn1sAndunszsuauaula (Call to Action) 1 oas 199 uug L1 v (Traffic)

Ya v

Aulesigsiadudn Gadget n3difinw pivotmore360.com H3deddaiauauug aywisluniswmun



Msansdeaudansivinig | 107

7 15 atufl 2 nangiAu-Sunnau 2565
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UsgAvBammsiiiausaoumudsuiuusig o dmsudud Gadget esanidudumiinguidmng
Foamnauneanden flsiduresiud ileUssnounsiadula fadu matiauensumudluziuy
3o ifunsthiaueiiunaula finmedeuln uasdeviososuedaiau ilevndu nszdu anuns
Pasfaganauitmngls Inglavanguuuuile fanuadeiulavansuuuugunin uiunneismsd
ansndemslsvannmanedfiinnni dnsiedoulmuesninuazides silvinaudmsneannsasus
Tawanldynia wagiinnuazBennndaty Tavanguuuuisle Sdianslandu awnsoldlunislus
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