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Abstract

Research on adding value to dried longan products in Chiang Rai Province towards
creative high-value agriculture. The objectives are 1) to study the uniqueness of dried longan
products 2) to design packaging to increase product value 3) to develop marketing channels for
dried longan products of the Dried Longan Community Enterprise Group. Chiang Rai Province
The research tool was a focus group and non-participant observation.

The results of the study found the Uniqueness of the dried longan products of the
Dried Longan Community Enterprise Group Chiang Rai Province It was found that longan of the
Edo variety is the variety that is most suitable for drying. The texture is better than other
varieties. It has a thick texture, small grains, and a flaky texture. When dried, it has a beautiful
color. Dried longan products of the community enterprise group Chiang Rai Province Contains
dried longan with whole shell and seeded dried longan It is unique in that it is a dried longan
that has a golden yellow appearance. It has a sweet scent. Thick and large pieces It is completely
dry and not clumped together. The taste is mildly sweet, not sharply sweet.

Packaging design to increase the value of dried longan products of the Dried Longan
Community Enterprise Group Chiang Rai Province The research team designed labels for dried
longan products. That contains details showing the outstanding characteristics of dried longan
products in Chiang Rai Province. The label color is gold with a brick-orange tint. Because of the
combination of the color of dried longan and the color of Dok Phuang Saet Chiang Rai Provincial
Flower, There is a box for packaging dried longan products. and clear dried longan product
packaging cylinders When packed, the product inside can be seen.

Development of marketing channels for dried longan products of the Dried Longan
Community Enterprise Group Chiang Rai Province Using online marketing as a medium of public

relations to let consumers know about dried longan products in Chiang Rai province. Strengthen
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communication channels between producers and consumers. and promote the potential and

strength of the dried longan community enterprise group in Chiang Rai Province.

Keywords: Dried Longan, Value Addition, Creative High-Value Agriculture.
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