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Abstract

This study aimed to understand consumption behavior in household
sector and to enquire energy saving promotion policies and measures.
Data were collected from 6,000 Thai households across country through
two-stage sampling scheme by using well-adapted measures during year
2012-2013 altogether with in-depth interview from private sectors
entrepreneurs.

The findings revealed that people interested in energy saving but still
hesitate to use/buy because of price gap and comparative efficiency. They
intend to use/buy in a moderate level and low level of willing to pay. There
were some barriers to success of energy saving electric appliance measures
i.e. not fully supported from government agencies and less inspired from

those households.

Keywords : Stake holder, Electrical appliance safety energy, one stop
service, electrical appliance consumption behavior, consumption promotion

measures
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