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Abstract

This study aimed to: 1) examine the state and problems of marketing
communication of the community business, 2) investigate the factors
influencing the community businessimplementation; 3) develop the
marketing communication model for community business; and 4)
experiment the marketing communication model of the community business
in Chiang Rai Province. The sample group included 248 respondents from
the community business production group who registered with the
Department of Community Development, Chiang Rai Province. The
instrumentscomprised a series of questionnaire and focus group. The
obtained data were analyzed by percentage, mean and standard deviation.
The findings of the study are as follows.

1. On the state and problems of the marketing communication of the
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community business in Chiang Rai Province, it appeared that personal selling
(entrepreneurs sell the products by themselves), using advertisement
(bill-board, ad-board, and shop hanging sign), public relations (business card,
brochure, and goods bag), and product exhibition (product booth stand)
were ranked from higher to lower respectively. On the problems of
marketing communication, it appeared that the most found included
entrepreneur problem, information sources problem, and customer
problem. On the marketing communication implementation, it appeared
that the following aspects boostedthe efficiency. These included
entrepreneurs' good relationship manner that impressed the customersto
return and trust, booth stand exhibition to familiarize the customers, and
increasing networking.

2. The factors mostly influencing the community business
implementation included : production, leadership, and financial capital.

3. On the development of marketing communication model
forincreasing the efficiency, the obtained data were analyzed and formed
the models. These models included: 1) individual selling, 2) advertisement,
3) public-relations, and 4) marketing activity presentation.

4. The results from the experiment on the efficiency of marketing
communication implementation overall appeared at a high level. When
considering in each aspect, it was found that: 1) event marketing was ranked
on top in which the most favorite activities for the customers to make
decision to buy the product, for example, "taste before buy" activity, while
2) personal selling in which the product owners have effective
communication skills in assisting customers to understand the product
easily, 3) advertising in which the use of colors to updated the features and
to assist the viewers to see the ad-board clearly, and 4) public relations in
which the mascot (NongHed-Hom (fragrant mushroom mascot)) impressed

the customers.
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