J. of Soc Sci & Hum. 50(1): 81-98 (2024) 2. ﬁ*"dﬂ;/mﬁ@imwwymﬂw{ 50(1): 81-98 (2567)

v Y (%3 6 « [~3 Q 1 (Y] 1 ’
METUTIWANLD mMsiludianutens nazn1suele
mmawn’malﬁal%eﬁmeiuﬁ'ﬁuzmaeﬂﬁzmnsﬁwi@ﬂnumﬁ

Perception on “Giving and Sharing Society”

Image of Rangsit University in Attitude of Pathum Thani People

Teygfial nanun*
Kanyanee Kulkanok
AR dedan**

Salisa Sungyoke

v 1
neaea
N - ¢ A = v v o ¢ @ o | > ,

nuiduessifingUsvasdiadnenmasusnmmaneeimaiudsnausisms liazmausiatu

PoIAINENSusaEn uaziadnmnmwansaimadudseswismsbilasmaudarasrminendessdia
o Y N Ao ¥ ¢ o
Tuvienzanalsymnnideniniusil wiasdlefldlumsids leln wuseumueanlad ngudaths
v 1 g dl £ v A o Qn:dl a 6 & ¥ 1 an A

ethiritszmmuluiuiaanievnamil s1am 400 e 67 4 lwmsiemzidaya Tan sd@iEmssam
Tumsmensagas dnde uazdrudoaunsnasgn

NAMTITENUA Ngudrathesusnanealmsiiudenuuisnisiuazmsudaluses
N Inendusifarusndnunizasginalogmsindsmanminends ensaanuayldla
anutaaasiuliiuindnmuazgueulesseuluszauann sesasnfesusnmwanselhumsioss
duyaea TasndasusmwanuainumsLszmsius wasyhefigadasusnmmwanuainiumslamon
waznmnanmaimadudsenusisns biazmsudaTussumineandesofa lusiemyanssznns
[ [ A A& [ o A A < ] o € A ° A
FIaUNH FedsennsmiadnaunidanauindamnwanealInIsnIeynannige 5898930
P o ¢ a 98 o P o ¢ a o o A A o ¢ a o v o o
ABMNANEILTIANNITN DANABNNANEILTIANNG LasMENFGARRMWANEOLTINTTUZ MANF16TL

Aehdny: Masu3 mwanwal viened snauisms iliarmsuiiat

* il Anendewianssueariamalulad avinendeseda Ins 099-4688-892

Educational Support, College of Digital Innovation Technology, Rangsit University. E-mail: kanyanee k@rsu.ac.th
= el dninnuesaamTInenduseda aninenduseda Ins 062-2842-770

Rangsit University Police Office, Rangsit University. E-mail: salisa.s@rsu.ac.th

Received: December 4, 2023 Revised: April 22, 2024 Accepted: May 2, 2024



82 esasenaRs LAY EIMARS N INENAEINSITEANT

ABSTRACT

The objective of this research was to study the Perception on “Giving and Sharing
Society” Image of Rangsit University In Attitude of Pathum Thani People. This research was
quantitative research and the data were collected using questionnaires. The sample group in
this research was 400 Pathum Thani People. The statistical treatment of this study was based
on statistical techniques such as percentage, means, and standard deviation.

The study indicated that the sample group perception on “Giving and Sharing Society”
Image of Rangsit University through the identity of the business by establishing the Rangsit
University Police, next is perception of image through personal communication, perception of
image through public relations and the last one is the perception images through advertising.
As for the issue of the image of being a society of giving and sharing society in the view of
Pathum Thani people, it was found that the image of being an emotional, image of being an
action, image of being a knowledge-oriented and the last one is the perception images about
being a society of giving of Rangsit University.

Keywords: Consumer Perception, Image, Attitude, Giving and Sharing Society
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