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Abstract

This research article focuses on the development of community fashion textile
products from local cultural capital in Nong Bua Lam Phu Province using the concept of
creative economy. The objectives are: 1) To study the identity of handwoven textiles in
Nong Bua Lam Phu Province to be used in the development of community products into
high-value creative goods. 2) To gather the opinions of the target group affecting the design
of creative products in Nong Bua Lam Phu. Data were collected using various tools, including
a survey questionnaire for preliminary data collection, a non-participant observation to
observe the weaving process, a structured interview with 5 experts, and an unstructured
interview for in-depth interviews with no limits on responses with both experts and
practitioners. A satisfaction questionnaire was also used to survey 115 consumers.

The research found that the handwoven textile group in Ban Nakhamhai, Nakhamhai
Subdistrict, Mueang District, under the brand “Tewa Phathai,” has an identity in natural
dyeing using fresh casuarina leaves to produce a black dye, which can replace the use of
black dye from the mangrove tree. Cotton fabric dyed with casuarina leaves was developed
into one women’s and one men’s clothing set, targeted at women aged 30-45, as high-value
creative products under the concept of a creative economy. These products were then
market-tested at the ISAN SOUL event to gather feedback from the target group on factors
influencing the development of creative products. The overall satisfaction level was rated
highly, with an average score of 4.75.

Keyword: Product development, community textiles, cultural capital, creative economy
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fLAntu 1uﬁuﬁgmwﬁwﬁa 2.muetnd1g dtendusisuazusseiniaveanulania
arumitlnves metanldesnuuuidurdonsdnisans inTeausinisyFsunuUIELeL
wazyulnaeneaiunsldiiilnede dfaniuazidedendsssuwd mnluauiudmiu

naulvaneaniongsening 30-45 U lagil Moodboard Al

5U#1 1 Moodboard gmsnaundniaisiuiu ngumiilneg
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6) Sketch design — LUUTNN1TDDNLUY

NATIATIETRIAANUTTUsTINLa QI daanlusuanuen1uian

q
L3

AUAINATY WazN1TEoNE N1TIATILINTEDNLUUTNRILINEAT IV UsenaunieaunEn i
nsimuakssdumala ngudimvinng Jaguagn1sudn SansiivuakwIng Anlunisesniuy
Jldhuuuiaedesudinmeaniuazysy Ingldihihedoudsssumaannluau Wuingiundn
Wiowmuwvusdlvauysalfeuiludmbuduiuy uaginauesoliBeavgiunisesniuy
dmeswfumsyanouar U funguyusuiielisULuuAMsTAUINEA S usTa 115

P lUsagantunisuamiadrmielusuianle
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2. dounuANNAAuvaIngulmInefiinadeniseanuuUNEASuela s TTA
ﬂﬂsﬁ’wmmémﬁm%uazu‘%miaWﬂnuf@uuaﬁmLLaxgﬁﬂaumunﬁmﬁu AIBLUIAALATHFAD
@519@53A (Creative Economy) lavinsdnfanssunnaaunain o unIneaesvsinanssitl
TpgiliurmuAnlunnsdIneuA “ISAN SOUL Festival” aswassrangilaya danu ysannsganna
Jumsihauedsmganaenududaunaunufaldinusssy Qﬁﬂm@nﬁ@@ﬁuiuu%zﬂfcj:wqmu

LALONYNBADBNUINIUNSNAIUINANA NNV BALLAT DILAINTE

nmsadassAnandusiuldudmesouuiAaiasugiaaineassd (Creative
Economy) LaYNISHANILUULATBILAINTY (Fashion Show) nglusu “ISAN SOUL Festival”
ai9assANiteyydanu Ysun1sdana s unIneqes1vdnenssill linnsuseuiiu
anuisnelavesfuslaalugluuvesulal sUuwuunisUssliudusuuniasidiudssiliue

5 ¥eu Inglnani1sUseiiu A9l
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A13197 2 waneAiade @i deuuninggu warsRuanuiuresusinaveIngundilng

Juilna AU (n=115)

i'mmsaaumuﬂfnuﬁmﬁu igé’U
X | S.D. .
AIUAALAY

1. Usglevilldaos
1.1 JUNUUIATeIusAINY Smnumsnzananfuguuuy | 4.47 | 048 | iiuseunn
nsldanu

12 aunwlunsdnifulsedn Goudes aamnasgn | 4.84 | 0.39 | Wiusheanndiae
sy

1.3 anuagmnauistunisadld anunsaauld 4.67 | 0.55 | Wiugheouniian

Tuddndszaniu

2. AMUANAIAINNEILINY
21 mnuvsnzanvesnhgidygainats msdend | 4.79 | 0.48 | Wusheundige
syssuvRNTltlunseanuwuy

2.2 AWINEANYRINITOONLUUMAAEE Uaz3IUaR | 4.79 | 0.45 | Wusheunndige
2.3 eumsmuilagsuedaissuiineagioudime | 4.78 | 048 | Wiufeiniign

danuauganna

3. prudnanwlunisavuneg
3.1 gULLU‘ULﬂ%qL.Lm'amemmmmaﬂumﬁﬂﬂmam 4.69 | 0.52 Lﬁué’wmﬂﬁqm
wara e lRase

3.2 gULLU‘ULﬂ%qLm'amsmmwaamauaummméfamwa 4.67 | 0.57 Lﬁué’wmﬂﬁqm

vaanguilmineyldvsende

o Wiudae
ALaResI 4.75 | 0.49

WINTEA

NN 2 nuiszduanuienelalassiueglussduiiiudhenniian (Aade = 4.75,
5.D. = 0.49) Tnsusniduszduanufianslaredszlovdldassdugiuuuinisaussnie
arununnlunisnsdadulsede Beuses auuinsgiunisdadu duanuasaInauns
Tunsanuld awnsoauldluiinusedniu audanuausiuanumiigauamnsiigidaan
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(%

WAZNISTUAA AMUAINEIBNULAYTINYBUATBIUAINEALYBURNIMNE DA UAUEANA LagTediU
anuiisnelasednanmlunisdmuigsiusliuuasesainigauasnsalun s luxEs

wagdmeliasseglussiuiiusienniian

anUseNa

MANaNITITENIRAUIRAR S uelw Fudaneyuruainunisimusssuiesiu
2.91UeItIAN) AELIAALATYERAAT1NETIA WU Joyadnanuali ey 3.ueslaNg
thunllunsiamnds Susiguvulmdududadsassadisiyanigs (Hish Value) Tnonnsld
ANNARAISETIA N10ONLUY uazMsmUINEnSusidmennsldesdauiidunddayan
TAUSTTUYDIYUVY VITOVUNITAUTITN FaNgufVun1einusssy (cultural capital) na1ida
Asfiyamaldsuainnszuiunisvdenasunsdseunateidunmuandidad fielvyana
thludsmuyarvesmuls e19mnedmindauinagiilifyadmansugiausaunsaaiioyan
Mursugnale (Ysdiee, 2550: 4in1 Lzﬁ'aaﬂwmaqsu wUa) FIgUNaNoeNLUUNARSTEme
yuy Mdunsairsassananuanyumeiausssuidudedlilalidususssuniduendnual
azngu wklufenauesvesmnuuiuussauyumuaonndesiuulouneaasugiaainsassd

WMIUITEUULATYgRalagnsidauAnasassAvugIuesdauinind dunalyn

=) e

WaulgaNUIMUSIIUNITNONT NTTBUASITUTIRAINIUALIU kaLl5aua 1IN UNLT1WIUNUNA

N13ALIEIAINITATIYaAINVAATYEAY FuruinsglaiuannsveenguanA iy

e

11NV
= v dy 1 v ﬁy = ¥ o ¥ o o o =

nsfnwdayanugIuresnguneinulesthuumle truudle a.uifle sunalles
Melauusus “maning” SondnealiunisdendsssumAnuanaIeIniay fe nslaluauiy
g lunisdeudmununsindedesdnduasdesdiluanlunisdouiiiosainagliiandnsini
WUUWIAY @0AARDINUUITETRY SinTanl d917 wasaue (2565) lAnwilanduayAIuAInu

19 = a a |y v ala ! |y v
YDINITHOUATIINYIRIN VUL BT wuNddauanluanlianilainuainaninddenainluning
MnUula Il 1@8A19 091 lURUIULINIUNTIUITATHAIUINAR AU Lag AN w1 U UNHUT
VBIYUYUAUAUIUAINTD LALLDTIATIUTBININAMUTBTNIUHUTIY 1599 “U1INUTDN”
MmAnvu Tuiufiguiiuuds 2.9ueetadn) U1e1naueIewarusseIN1ATeIAUlANLAS
AnunsIbmves aretanlisenwuuiiueioswsinisansiagliianuanaindndoudluauiu

YINFUMIK NG dennaediy sy douue (2554) 85U1891 N1TBBNLULLASDILAINTY
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