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ABSTRACT

This Study is an assessment of a case study project. The purpose of this study was to assess the
social impact and social return on investment of The Create Knowledge Project to Career Community
Promotion: Healthy Massage in Nakhon Nayok and Srakaew Provinces. The key Informants were people
who participants in project 87 persons by Purposive Selection. The method of focus groups and In-depth
Interview were a tools for data collection from a discussion of stakeholders. The process inputs, activities,
output and outcomes/impacts were concluded by the focus groups and In-depth Interview. In addition,
they analyzed the deadweight, attribution and drop-off and financial proxy for each impact in order to

calculate the social returns on investment (SROI).

The study found that the project had the net present value of 8,317,302 baht, the social returns on
investment of 2.7 meaning that one baht on investment can create social benefits of 2.7.

Keywords: Assessment, Social Impact, Social Returns on Investment
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Lﬁ'aq’umw (19 X 15,000) 3,420,000
wuneld g’u‘ﬁ' 3 | Melddadsw 25 95 7 1,995,840
(21 X 16,000) 4,032,000
uwuneld g’u‘ﬁ' 4 | elddadnu 30 90 7 1,781,604
(22 X 16,500) 4,356,000
uwuneld g"wﬁ' 5 | Melddadsn 30 90 7 864,450
(11 X 16,000) 2,112,000
Telaan wuneld g'w?i 1 | ne'ladalu 0 100 0 36,000
M3 (3,000/L08%) 36,000
WRaN | Swaunele §uﬁ 2 | elddednu 0 100 0 60,000
§UNW L% | (5,000/A084) 60,000
giszany | druauneld juil 3 | olddedsow 0 100 0 72,000
(6,000/L08%) 72,000
el g’u‘ﬁ 4 | elddadnu 0 100 0 60,000
(5,000/L08%) 60,000
wuneld g’u‘ﬁ' 5 | Melddadsw 0 100 0 30,000
(2,500/L08%) 30,000
aad i | dlsiuanad juﬁ 1 @i'lmmﬁjaqmmweiafl 0 100 0 48,000
YIATALATY | (4,000/L08%) 48,000
lumig]LLa flganeanad E’u‘ﬁ' 2 mm@l,ﬁaqmmweiaﬂ 0 100 0 67,200
FUNIN (5,600/1718%) 67,200
AlTineanns ju‘ﬁ' 3 ﬁhu’mﬁaqﬁlmwﬁaﬂ 0 100 0 48,000
(4,000/L08%) 48,000
AlTineanns E"uﬁ' 4 ﬁhmmﬁaqﬁlmwﬁaﬂ 0 100 0 57,600
(4,800/L08%) 57,600
AlTinsanns g"uﬁ' 5 ﬁhmmﬁaqﬁlmwﬁaﬁ 0 100 0 38,400
(3,200/L08%) 38,400
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