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SERVICE INNOVATION: A STRATEGY THAT CREATE A COMPETITIVE
ADVANTAGE OF THE SERVICE BUSINESS ORGANIZATION
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ABSTRACT

The ability of Individual entrepreneur to apply their knowledge for the benefits of business
management can be different. The ones who lack of business management knowledge will be defeated by
their rivals. Therefore, it is suggested that the entrepreneurs should have business management tool, that is
the service innovation. This article aims at providing knowledge and understanding about the meaning and
aspects of service innovation, customers' demands which can influence the emerging service innovation,
service innovation delivery, and service innovation management. The primary contents of this article were
collected from the opinions and analysis of academic and documents, inclusive of the examples of service
innovation in order to reflect the better apparent service innovation aspect.

Keyword: Service Innovation, Competitive Advantage, Service Business Organization
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