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THE BRAND IMAGE OF HONDA AND YAMAHA MOTORCYCLES
IN THE PERSPECTIVE OF CONSUMERS IN THE EASTERN REGION OF THAILAND

NN iAWY
WU IARANFATNNIANNA §121ITINYINTIANT u%w’iwawé’mqimﬁﬂﬁssuw'ﬁiWﬁ
40T aougN5IR g
soamnanMIIliimningemdans awinaasgleiosianing
181201 danIna
59\1?1']@?@]5']%']551]755711’]““’]%?]Uqﬂ']?‘a’@]ﬂ'ﬁ &lﬂ'ﬁ“{]ﬂ"léﬂiﬁimﬁﬂﬁi?&n%iqﬁ

ﬂ']ﬁ%’ﬂﬂ%”'df:ﬁi'@]qﬂizmﬁ (1) i aAN B M WANHOILSEN NAAAI LAZLSNNIVBITNINTI RS UATONA L
yunadvasguilnaluniaazineanvesdszndalng (2) WaAnB N TWanBiUSEN KEaAM warUIn1ITe9
m%’mmuﬂu@i‘mméﬂuguaJaamao@uﬂnﬂlumﬂmi’uaaﬂmaaﬂi:mﬂvlmﬂ 3) aSouifisunwsneoiam
%uﬁwawn%’mmuwﬁaauﬁﬂLLazmmziﬂmg‘:uuawaaQu’%Inﬂ‘Lumﬂm:i‘uaaﬂmaaﬂszmﬂvlm

mMmsuaTitdumAsuEdnTe ﬂivmnﬂumﬁ%‘sﬁa;ﬁu‘ﬂmﬁmmuwﬁﬁmﬁmayﬂumm:i’uaaﬂmaa
Uszinelng $1uIw 2,746,308 an 1’5‘3%@1&16{3aai’mLn_lwmﬁigumauvlﬁﬂéuﬁaamaﬁwmu 400 A% lagAUAI8ENd
mwszan wesasiielunsiselfuuuseuniy Aaneidayadiseniasa: ALaay ﬂ'ﬁl,fimmummgm nINaxay
i waznInagauLan

HaN1IATBNL I 1) MwansailasnusesninInusudsaud luguuesrasguilnaluniaazinaanyas
ﬂizmﬂvlmna%islm:ﬁuﬁ waNINH RNTINTIBEL wudmﬂﬁmaglmzﬁuﬁ AUEIAL A MWANBILSE a8
ANUNURNY MNANBUNRANUNMFEUVIT LATMWANBIILSAIMEANNFZAIN 2) MnansailasTINves
m'{Tﬂimuﬂu@Tmméﬂagﬂm:ﬁuﬁ WaNNT RITNTITH wudmnﬁma%ﬂmzﬁua AUE1AL A Nwansal
UIEndsanuduALaIlTE TR MWAnHINEa Mo FIUV0IT uaznwanmailIMIdsanuduiiains
13N 3) nwanmalanFudasInInTusRdgaudazena luyuuasrasduilnaluniaaziueanas
Uszinalnefanuuandraiu sdnafivddyneaian 0.05 aflanwaneaianfudiuesmninsenuoudaaud

ﬁm"]mwé’ﬂmim'l'&uﬁwaam%’ﬂimuﬂuﬁmm*ziﬂmqnﬁm LT Qmauﬁ'@ qmﬂiﬂwﬁ Qm@h LR IRIUTITH

MFEATY : MWANHUIATIRUAY ININTLIULUG  FauduazeIug) Maazinasnaslszind ing

ABSTRACT

The objectives of this research were: (1) to study corporate image, product, and service of the
motorcycle Brand “Honda” in the perspective of consumers in the eastern region of Thailand; (2) to study
corporate image, product, and service of the motorcycle Brand “Yamaha” in the perspective of consumers
in the eastern region of Thailand; and (3) to compare the brand image of Honda and Yamaha motorcycles
in the perspective of consumers in the eastern region of Thailand.

This research was survey research. The research population was 2,746,308 motorcycle riders
residing in the eastern region of Thailand. The samples consisted of 400 people using multi-stage
sampling with convenient sample collection. The instrument used for collecting data was questionnaire.
Statistical analyses were percentage, mean, standard deviation, t-test, and F-test.

The result of the research revealed as followings. (1) The overall image of Honda motorcycle in the
perspective of consumers in the eastern region of Thailand was at the good level. All aspects of the image
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was at the good level including corporate image with modernity, product image with colorfulness, and
service image with convenience respectively. (2) The overall image of Yamaha motorcycle in the
perspective of consumers in the eastern region of Thailand was at the good level. All aspects of the image
was at the good level including corporate image with public familiarity, product image with colorfulness,
and service image with friendship respectively. (3) The brand image of Honda and Yamaha motorcycles
in the perspective of consumers in the eastern region of Thailand were statistically different with a
significance level at 0.05. The brand image of Honda motorcycle was better than the brand image of

Yamaha motorcycle in all aspect, including attributes, benefits, values, and culture.
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