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FACTORS AFFECTING PARENTS’ CHOICE OF INTERNATIONAL SCHOOLS
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ABSTRACT

This research aims to study what factors parents considered to choose an international school in
Bangkok. The theoretical framework is based on the concept of service marketing mixes (7Ps),
comparing between the schools with increased enrollment and the schools with declined enrollment. In
addition, it also studied whether the factors that influenced parents' decisions were consistent to the
factors that school administrators have paid attention to. The study made use of both quantitative and
qualitative research. Samples consisted of 414 parents dividing into two school groups as mentioned
above (4 schools each). Research tools were questionnaire and in-depth interviews with 8 school
administrators. Statistical techniques were means and multiple regression analysis.

The research results found that the parents of both groups have focused on the same five
marketing mixes, including price, place, promotion, people, and physical environment. They have
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differences in the two aspects of product and process. For the product aspect, they have similarly paid
attention to academic standards and availability of additional courses. However, the parents of students in
schools with increased enrollment focused more on the reputation and oldness of the schools as well as
the proportion and density of Thai-versus-foreign students; while the parents of students in school with
declined enrollment have emphasized more on the school’s service process. It also found that the parents
of students in schools with declined enrollment have given priority to the word-of-mouth marketing and
recommendations or endorsements from friends and family. However, the school administrators have
paid less attention to this issue. This may be why some schools have reduced in the number of students.
Therefore, the school administrators should reconsider their marketing strategies for further improvement.

Keywords: International Schools, Parents’ Choice of School, School Quality, Service Marketing Mix (7Ps)
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