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Integrating Big Data Analytics Into Marketing Mix Development
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In the era of digital disruption, the world has seen a tremendous increase in the amount of data being
transmitted, and at a much faster pace than before. New data is created everyday via a variety of formats and
a large amount of this is not being managed and analyzed. Big data has changed the way marketers are able
to access consumers’ information, they are now able to do this extremely quickly and in real time. This is
because consumers use digital devices which include built-in sensors that track and collect their behavioral
information. This can lead to a more in-depth understanding of consumer insights and behaviors by analyzing
the produced big data, and then converting it to actionable insights. There are 4 main methods of managing
big data: descriptive, diagnostic, predictive and prescriptive analysis. According to a recent survey, it was
revealed by those working in top management that marketing professionals lack the competency to manage

big data effectively due to being unable to integrate it using mixed marketing strategies. Therefore, this article
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will present a potential solution to the integration of big data analytics using mixed marketing, namely: product,

price, place and promotion. In addition, firms should also play a key role in building a data-driven, decision-

based culture by providing education on the benefits of data-driven decision-making and enhancing competency

in big data analytics. One potential issue, however, is that this would require support from various corporate

departments, such as: marketing, IT, human resources and top management.

Key words: Marketing analytics, Big Data, Marketing Mix
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MINATNEALFUN9IBNINA (Path Analysis) LazMIIATEAINLAENNNTIATIAENS (Structural Equation Modeling:
SEM)
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Abstract

Tourism is an industry that affects the economy of Thailand. Development of tourism by managing logistics
to be effective. It is part of attracting tourists and generating revenue for the country for this reason, this research
aims;1) the influence of managed logistics for the tour that affect the efficient management logistics for the tour in
in Phra Nakhon Si Ayutthaya Province. 2) Influence of effective management of logistics for the tour to affecting
the loyalty of tourists in Phra Nakhon Si Ayutthaya Province. 3) To study the influence of logistics management for
tourism that affects the loyalty of tourists in Phra Nakhon Si Ayutthaya Province. 4) Study the influence of logistics
management for tourism that affects the loyalty of tourists in Phra Nakhon Si Ayutthaya Province. By effectively
managing logistics for tourism as a passing variable. By focusing on 400 Thai tourists at come to travel in the major
tourist attractions in Phra Nakhon Si Ayutthaya Province. By questionnaires to collect data, Statistics for data
analysis Such as frequency, percentage, arithmetic mean Standard deviation. The statistics that test the hypothesis
are the influence path analysis and analyzing structural equation modeling: SEM

The results of the research showed that logistics management for tourism Have a positive direct effect on
the efficiency of tourism logistics management. The efficiency of logistics management for tourism also has a
positive effect on the loyalty of tourists. Logistics management for tourism does not affect the loyalty of tourists in
Phra Nakhon Si Ayutthaya Province. and logistics management for tourism has a positive effect on the loyalty of
tourists. By effectively managing logistics for tourism is a passing variable.

Keywords: Tourism logistics, Effective Management of Tourism Logistics, Loyalty of tourists
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Melduazyaduiumaassgianaliimanszansg
Teldgraruednag drsi3uiu (Kasikorn Asset
Management, 2017)

a

' P & A A A
NIIYRILNYINIANANL T WINAUNFIA VDY

o

(2
= o

\ - = & 4 ' \ \
nI1INadtn mmaammﬂuwummqulﬂm EVIYRNA YN

[ '
A a

LAINT NI RN R ERAN INT bR A HW LU TINUA
LAZIINIAGAY 9 B9 liAnNaInaTanufmaydanis
Yo NoWTITIINTN AL W UEITY taulud 2558 4
Wnvia NN NTIwAz a9 N7 L uA1ANaNIDg
33,745,968 a1 wau lapdaidu 11.64 (Ministry of
Tourism and Sports, 2017). laglan1zat148939%1a
WS:umﬂf‘iaqﬁmﬁﬁamuﬁﬁauﬁmﬁumu’lamﬂmm
LT WARI LU ORED% ANEWEDTW LDua% tud 2559
mnﬁumd‘ﬂ'auLﬁmﬁ'm’i'@ws:uﬂ‘iﬂ%ﬂqﬁmﬁé'mwm‘s
' A a A & A o
reanpaasgLdvladuandinuwan sauas 21.52
. ; J X .
TauwnyiaNuITIIINULANNTK 9882 11.00 WA
' A a X o A o @ A A
PIIGNTIAANTUTDERE 10.52 DDINTUIIRIARIIN
suanufiouluouaudueg vasnsanlulszinauas
AU T NANT N ND N TULAEI LUTT WRDIBLAENTT
@ A o 2fa A5
SN IZHIANAEND
asha"lsﬁmm%w%’umiviauﬁmluﬂa’gﬂ'u
ﬁfﬂﬁaaLﬁmﬁwﬁaﬁaﬁa{lﬁunu LaziIaLdnag19INn
fINAlRIIrIadadaulaluiTasuaInIIsanIIladaangd
LNBNIYIaILNYY LA lRUSNITLALEIWILAINEEAIN
@ a 1 d' v a 6 1 d'
Inusinveaunealdifadsslonigegalunisviaaien
o e o & om e & = o A o
AT N msJm@;u;pamuau%ﬂnmﬂ%ﬂmﬂumq
LAZHAYBIUITEANTAINNIITANII AT aGnNSLNaNT
‘Viauﬁmmaaénmaws:uﬂm%aqﬁm IR A
a R & o A LY}
m:uﬂsmaqﬁﬂﬂ@ﬂgaﬂﬂmmﬂmﬂmm@m"l,mm
nsaNIIladaAndinariadnedInatIzANTAIWNNT
Tan1slada@ndinanisviadinulludiine

ws:umﬁ%aqﬁm ﬁ'aﬂi'mws:umﬂ%'aqﬁm

Jandszasdzaslasiniiive

1. WNaANBIBNTNAVBINITIANIILAIRANK
LNBNIIYadNeINANadaUse®NTAINNIIIANNT
lads@ndinamiriaaden ludswiawszuaseiaysmn

2. 1NaAN¥IBNINATOIUTLANTAIWANS
o A a ¢ A ' A Aa ' o o
FAMIRIFANFN NIV BN INTHNIFDANNANGV DI
ﬁfﬂviaaLﬁﬂ'fluﬁ'wi'@wszumﬂ%'aqﬁm

3. LWAANBIENTWAVBINITIANT LRI FANS
VBNV NENAAaANNANAVBIRNYIBINE I b
%W%Wi:uﬂsﬂ%aqﬁm

4.\ NaANBIBNTNAVDINTITIANIILAIRANS
A | A Aa ' o A o A
VBNV INTNAAaANNANAYBIRNYIBINE I b
ai'\mi'@w*i:umﬂ%'aﬂqﬁm TaodUszansaIwmIans

a A ¢ A ' P & o ' '
Im] gaNNanI Vg sndua LU IgIH®

AIINUNIVITIIWNIIN

NIDUUKIANIWIVEY

The Council of Supply Chain Management
Professionals (CSCMP) lalwarunu1eliin nns
Fanaladadng unisnunn Yiudys wazaiuqu
AT IARVBIFUA MIIALAUFWA IAaYs=@nsan
ezl I aNnIng @i‘iLL@iq@ﬁ'u,ﬁmaaﬁuﬁwuﬁdﬂmm°m<1
ﬁuﬁa;Eu'%Inﬂiumi@‘mﬁumﬂ%”iﬁmnﬁqﬂ *“anNaN
M7 IARVBIFUAINIINEAWLEY AIIANILAIRANS
{i'\iLﬁmﬂifmﬁ'mwﬁ'lmmaaiagame:Lflua"mﬁfumgu
IMAedszantainlunszuiunisaruladafind s
VEunw 1303192 JUNITUUEI N1IIANITAUAIAIART
N139AN13IIANAY N1TUIIIAUWE (Kasikorn Asset
Management, 2017) vi94ilasadinalailaiduAsoud
guuaﬂumsu’%msﬁ'@ﬂ’mﬂmazml,ﬁm LL@il%ﬂﬁ)ﬁ;ﬂ”ﬂ
felinrahaaafdulads@ndidranysminisny
qma’mmmﬁ’mﬁus} é8 (Banomyong, R, 2016) 138
Snanwmeniein ladadndn1iviesifiea (Tourism
logistics) Tamans iy snwaemstnfendIeiniasfin

lddsanunvieanedis g luszoziianiinua L
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pg1auugIuazULTafadun13sAn1Tlasaang
(Augustyn, M., 1998) mssanslasaananisviaafien
I@SuduanumAanIITeRnsREsinTiasLnen
(Lumsdon and Page, 2004) ﬁluﬂizﬁz\mauwm wN1Y
USH1ITANITNITIRAINUNIIHa A LA Ae
UszAnSnwiitwansan (Rodriguez et. al., 2012) it
sldfmaumAaladsfindmiviasisn nauswiv
m3sanInslgguniu lasmsdanviaalgguniu
ﬁam‘syjirmmsm:mumsﬁﬂmumaagﬁmwﬁm%d
Tuntsnasnaeninaniweinslidnesdu Fudn
SNTRWLNGA LAZIIU @"120Lwiqﬂﬁw@i”uvlﬂwﬁaqﬂﬂamw
Lﬁ@ﬂi:ﬁﬂﬁnwwLLa:ﬂszﬁﬂ%wauﬁﬂﬁ'q@
(Chaimankong, M. and Chaimankong, C, 2007)
Lﬁalﬁl,ﬁ@msyimmm‘sxmumsﬁnmumaa
;‘Tﬁ'd’amﬁmiaaluq@mmn‘i‘mﬂ'ﬁﬁauw“im undwla
'j'ﬁlzl,ﬂu;gﬁ‘immﬂﬁuﬁﬁLLa:;ﬂﬁu’%miﬁmmsﬁauﬁm
AUA 9 iaRadszinsanlunsusnissansvig
lgguniu IiAadszlomigigalaseandoasddaznay
#an laun nslwanisneniw (Physical flow) N5
wadaya112a17 (Information flow) wazn17lnazas
N17L9% (Financial flow) (Suriya, Komsan, 2008) N7
Twansnioniw naunsds anunwieuuaznsdonles
°uaaIasaa%wqﬁugwumaanwsviaqL"?'im AULNEIND
°uaagmamnmmmuﬁﬁauﬁm@me] AMULBDATDY
M39AN3595193 wazanuaianalumslwusnsms
YUFIFTITUSANL I UIIRIA mﬂmmaa’ﬂaga 2912813
(Information flow) w1889 Mad ATy VB3
wnviasifinn Vl,;ki’jwzl,ﬂm]”agaﬁ?ugmmaaﬁ'&%i’@
AREAIRTNWATIBNNAYY 101913 15ousuinn the
Tragintslddsanruiresiien snnsie
Uszmaunuiianssuds g mandulusimia e
Qﬂéfawaq*ﬂ”agamqﬂs:i’ﬁmam%ﬁﬂLLu:fnmsﬂﬁﬂ'ﬁ
GILAZNITUAINILDENIILANIZEN AROAIBAINN
manzanlunsiunaluladfruaioigrangaolung
USHI39AN1ININeIL e uazn1Tlnavasn1TiSn

(Financial Flow) #angfi4 aanuazalInau1slunig

LﬂTﬂﬁaLmﬁiaqiniwmiﬁuvl,&iiw:Lﬁuﬁmmﬁ ATM
LaZTWIANSTLABINEdaNIsUSAITENHeILTign
AREAIUNIITIIZAUAIHIL QR Code HIoUANWALATH
199 lugwinlnu asddsznaveng g suduiiezdasd
mIvamsiAifadseaninwuazannsadssiiunale
AstansedssidudszAntaiweuladzdng oz
RUNBD miﬂiuﬁumww‘jmﬁwaaﬁﬂﬁaaLﬁmﬁ
WAureaasdien udseanidu 3 56 leun FUA Wb
@1UL287 URZAIWAINULToA e (Department of
Primary Industries and Mines, 2013) A1 %6 N
wUuHd anNanNsalumsuSalginenazan
Lﬁ@ﬂi:ﬁﬂ%mwgaq@lumiﬁauﬁm ansludsns
AR INLFENTBITIANFRALAT DS oL fin Ay
alganefds ldaasinveaiisn duaan nunedis
anusunlunsuswisafilglunsviesfigrany
go e g ldasuaaildnaawl? anusiasile
madhilafiud msuinmIde g Mnldfdayadngg
Mdudszlomidonisvieafisn duwanusndeio
PHREIK) mwgﬂﬁaaLL&iuﬂwaMTaQaﬁl’E‘Lumi
vieafinn liinazdutheuannis Hruenws ansesa
FOFNVURITNTITUE HONNHEITINAIANNTaAe
PYDIFWAIVBITIHAT UINT ANURARZDIAVDIDTINT
wazANNUaaanulunITEUNI FUNITNETULaTNINTTU
Poatinviaadien lapUssansamdulaiadndiloses
Wudesslunisviesfiervesinriesiersioituiu
(Pimonsompong, C, 1999)

NINIUNS @1LA%NNT LAEAIUANAIT
samslasadnfiianisvaafisadoasdisznaunis
MIManINMenIW M lnatayatoyamIsung uaz
mslnazesn15in andudrusrsliinvesfion
sansaviasied ez En A ety wases
Wusrutrslunssfrsanusnaldiuinvesiisn
(Zeithaml, Bitner, & Gremler, 2009) lag @218 AN&
aanana ldresdunrnudszvivlalunisviasiion
nENAE MINAUNNTIBIAEIENATI LazmMIuuinge

VANAD AILLTUN
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INNTRIATIZALRENUNIUITIHATTY pﬁéfﬂ
lawrungsrinvavuwinufauszaundginnis
a a a 6 di 1 A' v
Fan1Tladsandiiarviaainerdsznev ludrunslna

NIINLAIN msvlmaiagﬂammumq WRZNIT IRATBY

m3lnansmonw

o
N3NNI

I
Ta3adndiie

ﬂ’ﬁvl,'ﬂ ﬂ"ﬁﬂy‘ ARIFULNA

fiasiig (LF)

mi"lw AVBINTITU

AN 1 NTALLWIAAINWIAL

ANNAFINITWIVY

guudgaud 1:n133an3ladadindifie
MIviaafisn fINaLsuIndelszansninnissanis
Ta3s@ndiansviaafien

suudziud 2:dszdnsnawnisdanis
TadafinfiNan1sviosifigldonaLfauindannusing
mauﬁfﬂviaaLﬁﬂ'sl%éi’d%i’@Wi:uﬂiﬂ’%aqﬁm

suu@ziuil 3:n139annsladadndiie
mMsvisaien sanaEIuIndannuinEvasinTisaien
luﬁ'am”@mmﬂiﬂ’%aqﬁm

guudgIud 4:n13danisladadindifie
mMInaangIsINaEIUINdenNuAnGTasNTia N
Tapfdszansmwmasanslasadndiansviasifion

Wuaalsaanu

NI UNFINAABUTEANTAIWNITIANTITLATRANT WAL

ANNANAVRIRNTIBINLI AIATINWN 1

udunu

iszansnmmmsaams fum

A a ¢ d o4
Iﬂﬂﬂﬂnﬂl‘ﬂaﬂ’l?ﬂﬂ\ﬂ.ﬂﬂ’l

(LP)
\A fuaNY

oA a
wiLvana

anuiserivle

aNNANAYDY

wNTaILIY
mInauaNTiasfien
(LOY) T
GLGH

Sa

mIuuziwisuanes

a A s Q
ADN13NvY
= s d'

ﬂﬁﬂﬂwﬁﬂm}ﬂmﬂumqLLa:wamaa
UszanFnInn1Isani1IladadindiNani1Iviagingn
ﬁaw{@wnumﬂ%aﬂqﬁm Lflumiﬁﬂwwgmmu
AMNFNNWTLT S §111q (Causal model) Ta ﬂlij”mg;w
o A o A A A o o
F1UUTTIINT Ao HNYaNNLIT N INENUNEITIRI @
wizuasaTagson luaniufidrdn s uvs laun
TN TH9As TANHLLTIITINT TAUIAAURAT 10

o o A o { o
UM uaia lredauwn iy Saduunssvaangnsan
o @ ~ 2 A A

sluwmﬂwszummaqﬁm Nyl adugaunviaane
ﬁ"l,@‘f%'ummﬁﬂuLLa:Qﬂﬂi:"mﬁuw”uﬁmﬂé'lﬁfmmms
‘YiadLﬁmLLﬂ:ﬁW’]aﬁ'&%i’@Wi:umﬁ%aqﬁm ANNIRDNUN
AINAMINIZENIINALALINY V‘iﬂﬁmmmlﬁuiaga
gzaInuaz AR UEITauTaINIINOULULRDAUDNN
maaﬂs:mnimjmﬁama ﬁ'aﬁ;ﬁﬁ'fﬂvlﬁﬁwmmmjw
datanntiznnin iinnuiwuiuiven laoldgas
289 W.G Cochran ARUATZAUANTONUSDURZ 95 WAS

J=AUANANNARNIALARAWI 8RS 5 (Vanichbuncha, K,
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2006) I8 5 1maunsE 400 dage Tasuanuuugzauny
Tuudazan oo ng 5 ums @Tﬁﬁ'ﬁ'mig}uﬁmma
wuuldldalnusinazidu (Nonprobability Sampling)
laun NIFUAIWAINEZAIN (Convenience Sampling)
insasiiamyIsuAenunseUany Aaeduann
MINUNIUITIMNTTY ﬂszﬂauvl,ﬂﬁm‘*ﬁagaslu@auﬁ 1
WHudranufsafunissanislasafindifovioafion
Fuau 13 9o laun mslranemeniw suan 5 78
m3lnatayasawing 41w 5 7o uazmslnazas
MM33us % 398 wazaaunil 2 §101WLAEI Ay
Uszansmwmssamsladsandiiamsvisndisn s1uam
10 78 Usznauaae ﬁwmmﬁmﬁuﬁmﬁunu W 3
T SN T 2 T8 UAEE AT DR 0w 5
T uazdInudl 3 ANNANGYaINNaINE? $1WIn 3 T8
Usznauday audsznulasiuiu 198 nsnauan
Yiaalfiga8nasasnwan 1 9 warmsunstiwieuanse
$1uan 178 lagninaud 1,2 uaz 3 1dudraudans
Jadedsnwmiduunasndiudszunman (Rating
Scale) 5 PELN
nﬂsmsaaaauqnurwuﬂéaaﬁa
mimmaauqmmwmaom%‘aqﬁaim
KN30 onal 3 i TNN3ATIIROUANNLA 9ATILE
Wiawn (Content Validity) @28n13%161 10C (Index of
ltem — Objective Congruence) W11 @1 IOC Va4
fonuudsztadanin 1 Gefdwnnit 0.5 ugasin
iniasfiafanuifivsasadaiiionn (Srisatidnarakul, B,
2011) wananitlddnsamasauanuidasiulasms
iuunseumylunaaasly (try out) wazshdayanim
AN T o uaILn30die (Reliabiity) laslddn
fuUszAndusanivasnanuia (Cornbach’s Alpha
Coefficient) §4 8 1u11N47 0.7 (Vanichbuncha, K,

2006) §30NT1971 1

A e a &
f13197N 1 a1FNUIzaNILaaNITaIAaBLIA

(Cronbach’s Alpha Coefficient)

aauls 31w | Cornbrash’s
A Alpha
1. masamslaia@ndiie 13 892
Vauia
2. YeBnTmwmsaans 10 .906
Tsaa@ng amvaaiien
3. mwunnaasinvaiion 3 825

WNaN13298

ABWH 1 NaMTILATIZRALRAD i st
8103378 n1ITantilaiadndiierieaiiien
Uszansnmmysamsladsdnsiianisriasiion uas
AuAnaTetnvasfisn wui

HWaN1sANBINIISANIIlasaandiNa
Vaatfisd Jerrudatinlassinluszauuin
(X =4.12, S.D.= 0.50) WaRasandusadrunuin
nnduanudauluszauuin laud nmvlwadaya
f1IEUNA (X = 4.18, S.D.= 0.56) NN LAaVINITLIN
(X = 4.13, S.D.= 0.67) LATNTMANINBAN (X =

4.05, S.D.= 0.54) NANTIATIZRAIAITIIN 2

A13197 2 ANRRDUAZEIUTBIUUNIATTIUIZAY

ANMNAARUNIIAMILAaRANSNaTIa ILNE

m3samsladsandiiie X S.D. | szau
noafien

M3 lwanmsmenw (LF1) 405 | 054 | w1

m3lwadayamssuind (LF2) 418 | 056 | wn

M3 MavaInIiin (LF3) 413 | 067 | wn

ety 412 | 050 | w1
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2)Han1IAnEIUssAnTAwni1sIanas
Tadafindiianisvioafinn daudainlasluszey
41N (X= 4.25, S.D.= 0.55) 1il a1y usnodn
wudn naduanudadrluszauann ausay ldun
duAuNY (X=4.26, S.D.= 0.62) ALIA1 (X= 4.26,
S.D.= 0.70) uaz@ wANULTee (X=4.22, SD=
0.59) SnamyTaTzdasasef 3

A13197 3 WAAIANARLLATEIULTHILUUNIAITINIZAL

ANNAALREWUIZANTAINNNTIANII LRI aAnFLINaNTY

viaaiiea
szansnnnisannis X S.D. | szAu
Tadadndiansvaaiian
FUAUNH (LP1) 426 | 062 N
@wlaan (LP2) 426 | 0.70 N
Fuanathidetie (LP3) 422 | 059 | an
T 425 | 055 | a1n

3) HaNIANEIANNANAVaENTIa i §
anuAainlassinluszauann ( X= 4.40, S.D.= 0.60)
WaRasondusnadunudn nnauauAaLAuly
szauunn laud anudsevivla (X= 4.49, S.D.= 0.65)
MsNAUNNILABIENA3Y (X= 4.34, S.D.= 0.72) Uaz
nsunsinnIavande (X = 4.38, S.D.= 0.72) IWaN"T

a & o =
AUATEHAINNTWNN 4

A13197 4 LEAIALRRLUAZEIUITBIUUNIATTIUTEAL

ANNAALAUANNANAVBINNYIBILNE

AnaAnAvanYaien X S.D. | =AU
anudserivla (Lov1) 449 | 065 | Wn
msnsunviasfiendnasa (LoY2) | 434 | 072 | wn
mMIuuziiniavanda (LOY3) 4.38 0.72 ala!
PPk 4.40 0.60 EValal

HANITILATITHANNITLATIAIY

mﬁmﬁ:ﬁgﬂLLuumeiL‘EaIma 8319
(Structural equation modeling: SEM) L‘ﬁ DAIIIRBY
ANNFEANNDI9IULIUFNNAZIUA LT LTS
Uszand FedsznavlddrsasdisznauiFeiugu ns
SR HLFUNI INaANBH9BNTNAN19ATI BNTWa
NI8aN WazdNIWaTIN Sznidandsiuluiaasiin
lsunsudniagy lasdn wisssnafldannnis
samslaiadndieriastiendiwam 3 dauils Siwmin
pafsznay > 0.4 UszAntnwmssanslasadndiiie
MIrasiendwm 3 sauls Siwinasdusznay > 04
LasANUANGTaENas s dwan 3 saudls Tiwin
89AUsznay > 04 %aﬁwﬁfﬂadﬁﬂﬁzﬂaunﬂﬁaﬁm
uNNIN 0.4 ayﬂummﬁﬁmmmu (Hair et.al, 2010)

@awdi 2 MIasraseuainninasiUsznoy
LAZNNIATIAROUNINTTNLVRIN AT WuTAw
i analdadidrzndng -3.0 fis +3.0 nndauduaasiis
nswanuastoyaiulng uaastiamInszansestoya
wuuUn@ (Kline, 2005:175-176) Imﬁmimmn@hﬁg\‘l
dnanluanssi 5
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19191 5 el (Skewness) uazFnanulas (Kurtosis) vadsaauds

aauls S Skewness Kurtosis
asailsznay AraMaLL AraNMalag

MIlwanamenn (LF1) 0.71 0.510 0.059

M3 lnatayamIawng (LF2) 0.88 -0.992 0.623

M3 auaINIIETH (LF3) 0.71 -0.754 0.110

AN (LP1) 0.80 -0.975 0.711

fuIa (LP2) 0.76 -0.900 0.179

fwanuindeia (LP3) 0.87 -1.194 1.112

anudszrivla (LOYT) 0.79 1.118 1.012

MINsUIMasfigasnais (LOY2) 0.78 0.932 0.657

nMIuuzinnIauanda (LOY3) 0.85 -1.120 1.173
Aand 3 MINATZAANUTURUTLTIRUAGNIIA TS Uszansnwnssamslasaandinenisriaadion uas
uazn1edansesnissanisladsdndiferiendisn  anwdnduasinviasiiien amusuuAgIuanToy s
Uszansnwmssamsladadndinenisriedios usy  Uszanswuin luasdianuseandasnudoyaidalezansd
anufnaasintesiien WIIINAEDAUIENaUa2861 P-Value = 0.422, 6N
3.1 MyaNgilaeagaun1slasease Chi-Square = 7.066, i1 df =7, i1 GFl = 0.996, AGFI =

N1INARAUANNFAAARAIVAI LULARFNNNT 0.975, RMSEA = 0.05, TLI = 1.000 sz CFl = 1.000

lassad9vadnisdanisladg@ndivariadiien

{ e a Qg U 1 a 1 v o s
A197197 6 ANFUUTEENTLFUNIAIAMVHANAIANIATZIN UazAT t-value 23l ULARRNAIILATIFTIRIWITUNNT
"3LﬂiﬁzﬂmL@@L’Tmmmqa‘n%wamaumiﬁ’@mﬂaﬁa@n&ﬁamsﬁauﬁm U328NTAINN1IIANNS

A a ¢ o A o A
1a38@NT wazANNANGURINNYIaINE) (n = 400)

Path Diagram Path Coefficients Standard Errors t-values
GAMMA

LF—>LP 0.908** 0.09 13.396
LF »>LOY -0.217 0.49 -0.588
BETA

LP —»LOY 0.896* 0.41 2.489

A (% . A o a & o
‘Vi&l'lEIWi(il: Path Diagram @alLNWNINLEWNIY, Path Coefficients ADRNUTZENDLEWN

ad o

* AL INHEEANIRAANIZAL .05 (1.960 < t-value < 2.576),

'
ada

* ANNBINHENANIRAANIZAL .01 (t-value = 2.576)
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91911 7 iamdteziiEunsluessunislassaivmusuadgiulueaiiu

LP LOY
aauils TE DE IE TE DE IE
0.91** 0.91** 0.68 -0.22 0.87*
ol (0.09) (0.09) ) (0.49) (0.49) (0.49)
0.99* 0.99*
LP .
(0.41) (0.41)
fausdonala LP LOY
R? 0.82 0.63

X? = 7.01, df =7, (%2= 1.01, P-value = 0.42, GFI = 0.996, AGFI = 0.975, CFI=1.00, RMSEA = 0.05,

TLI=1.00

RNNBLKG  p*< .05, p**< .01 BnBwanu (TE) Bndwan1ass (DE) uazdniwaniidau (IE)

ﬂ’]i’lﬂaﬂ’]dﬂﬂﬂﬂ’lw

v&ﬂ

malnadoya

ﬂ’\ﬂmﬁ“ﬂﬂdﬂ’liﬁu

DE

0.91
n3IANTT

Tadadndiiie
\ ) -0.22
fiasLiign (LF)

DE

0.14 .
0.21
1'%"

0.08

Usz@nsamms

. . n AN
sansladaand

A o4
Wan1Inastngn

(LP) FIAY

oA A
wiLvans

anuilserivla
AaNNANAYas

wntiaonan

@ . a
MINALANYaILNLI
(Loy)

a <
ana

MIuueinie

vanee

= 9 o a a_ &4 . A a a = a a_ & A
AN 2 IﬂJ L@]aﬁ&lﬂqiiﬂiﬂﬁiqﬂma\‘iﬂqiﬁl(ﬂﬂ’ﬁiafﬂﬁ@]ﬂaLWﬂﬂqTﬂa\‘lL“ﬂﬂ') ﬂiﬁ:ﬁﬂﬁﬂ'lWﬂ'ﬁﬁ]@]ﬂ'ﬁIﬂﬁ]a@lﬂaLWa
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Abstract

This research examines the Relationship between Marketing Mix Factors and the Perception of Industrial
Valves’ Brand Image of Production Staffs in Sugar Mills in the Northeastern Region of Thailand. This Research is
a survey research that has population consisted of 3,460 workers in the production unit of 19 Sugar Mills in the
Northeastern Region. The sample size was 359 people. Samples were collected by simple sampling.
The questionnaire was used to collect data. The descriptive statistics used in the data analysis were percentage,
mean, standard deviation. Inferential Statistics was Pearson Correlation Test. The research results were found that
the overall Marketing Mix Factors correlates with the Brand Image of Industrial Valves and when considering on
each aspect, it was found that the Factors of Marketing Mix in terms of Product, Price, Promotion, and Distribution
has a moderately positive correlation with the Industrial Valves’ Brand Image. This research could be used to plan

Marketing Strategies to create an Industrial Brand Image for Manufacturers of Industrial Valve products that aim to

the focused customers and also be able to apply to the other Industrial Products furthermore.

Keywords: Marketing Mix Factors, Industrial Valve, Brand Image Perception
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Abstract

The study aimed to investigate the interrelationship among character of online game, brand tribalism,
word of mouth and intention to purchase. The survey questionnaires were used as a tool to collect the data
from 395 subscription gamers in Thailand. The data was analyzed through structural equation modeling (SEM).
The study revealed that character of online game has the direct and indirect influence on intention to purchase
online game items and currencies through the brand tribalism, and word of mouth.

Keywords: Character of Online Game, Brand Tribalism, Word of Mouth, Intention to Purchase

! A UIANITINAZMIIYT AW INEAD VALK
Faculty of Business Administration and Accountancy, Khon Kaen University
2* va [ a a a a a 6 a a A

auwuﬁﬂszmm’m AANLNIBRANN WA INDRURITAHBATUNS Ingadaait 8iua: mahmood.h@psu.ac.th
Corresponding Author, Faculty of Islamic Sciences, Prince of Songkla University, Pattani Campus,
Email: mahmood.h@psu.ac.th
3 a a ad &

Fnenaenaluladdaumniie
E-Sarn Technological College
JuiTuuNAIY (Received date): 13 November 2020 3w luuaL&3a (Revised date): 26 December 2020
MWNABUTULUNAINN (Accepted date): 30 December 2020

|
sesmssanssaslnd U9 18 atiufl 2 1faw nINGIAN — TUINAN 2563



UNU
A a 1 =3

nuaantandnisdulasg1esiasy laud
2561 fi1o'ldanualsznaunisgasnnsuing
A 137 waswwsogwiafadwininodszan
4.5 :1uu1n drrwrugiaurialannin 2,300
o A A A ' A A a A
fuau pnranilauiauginaa de aiFouldin
Youas 52 awnsnuitasauas 23 Uqul]LLa‘:LLE]W%ﬂ’]
TIUNUTURE 21 WazazAuaLNIN1Touay 4 lay

A ' A A B}
Uinafiaaanalnage fe dszinaiu Siasassin
uisfanaz 28 dudzinalnoagludraun 20 vas
amalan lasd 2561 Hyad1anaauuInnin 30,000
a1wun 1@ulasesas 10 (Marketeer, 2018) LAY

6 A Ao A a
aawlasiidulan 9 wikngiauananInidanyainaw
LRZUNUINYBIAIRzATIE i lwiAaanunainnany
LLa:Lﬁ@mssmmjmaagﬁmummauvlaﬁvﬁaﬁ
\Sundn “FeaNsanlai” (Bunreuang, 2006)
AuansmzinuoaulatauiToudsld 3 anwme
1ouA AN ANLREaNIS LLa:mmaﬂw”u
(Badrinarayanan & Sierra, 2014) N4 3 Jadeuhay
ﬁalﬁﬁ@msmm@mau;‘Tﬁﬁﬁ'ﬂwm:mmmu
% Qs o v a [ 1 o :J
ﬂmﬂnuwﬂvﬁmmﬂuﬂquaaﬂuaauvlauw
' a €2 A L2 ' o €
ﬂqaJmﬂmﬂuaau"l,ammavlmnflmmwuﬁq
a o A Ao '

a7&UA1 (Brand Tribe) JUuuunitandniudsdu
U 4 v 1 U 0/ A L du/D
Tayarznivdiandionn sm’l,umﬂumuaauvlaﬁu;d
wuanasanazdd jaudusiugdiduaundu 9
laurnunsnaiunis a1n nInaas nIinilani

nswantUasunazdarylawmny mﬁ"suﬂsjwﬁ'mﬂu

AIINUNINITITIWNIIN
1. Lm'aamLﬁ'mﬁ'uqmé'nwmwaomu
aawlah
quansmzradnyaanlailuuiunves
NWITHEUIHE9A99133 889 Badrinarayanan and
Sierra (2014) fnwlw3esTasuuasNansTNUV 9

Lmﬁuifmwﬁuﬁ’mwuaauvl,aﬁmaamuaauvlmi

U108 LTuan ma‘nm‘ﬁﬁ'wﬂumjué'aﬂwaau"l,aﬁﬁ
Naﬁﬂmﬁ@mﬂ,mw"’mzmwp‘dl”l,ﬁiu 1371z dwses
& a A
nydalamuntsluinysuurrensiionlomny
(Premium item) Irugiaufldifodiuinislunis
LRULAN LL@iazLﬂupjw”@ummmzﬁm?}nyﬁuﬁ"’]ﬁmw
LT LFORN 1ATIUEINIE LATINUATNRIAIT ¢ Wi
gunsnidrwrsaduazaanluinaldiudidu
(Aimsupasit, 2012) NBLANANURINTOVIAIAZAT
Qs IA o ¥ a
LRTAINNRILINNYBINIREAT T bALAans
A o . .
wanudsudayalumsiduuaznislslamudis 9
HuNsFesTRUULINGatN wazaanaliiinany
Tq & v A o
mlﬁ]éﬁa"uauﬂ’[mmm‘imumﬂmu Badrinarayanan and
Sierra (2014) ﬁﬂmmmé’uw”uﬁwhw”uﬁ:mwﬁuﬁw
p . Lq X -
nsFarITLuUlIndalin waznsaslada luusSun
A
LNNDa 8Lk MMORPGSs G9AaALNN 08 % bathhis
Usznalnodumwilidunazduladeiiadluamwaa lay
3‘]_]LLUHE?ﬁﬁ]ﬁﬁ’]&I’]iﬂﬁ%’]dTlElvl,ﬁaﬂ’l(i@ial,ﬁaﬁl’mﬂ’li
LAUANLEWAINLINILAEAITIENI N u bainy
. . Y X ome & a a A °
(Aimsupasit, 2012) duiAqiITBTTLMIAATIAzTH
ﬁ'ﬁqmﬁ'ﬂwm:mwaauhﬁ me“'mf@mﬁuﬁﬂ 13
4 . q ¥ -
fFar1uuvindalin wazn1sasladeluusuniny
aanlaitlnlszindlng Wasinnaddun laiduuuwinig
lunsvawvirzduuuinueanlaiuszniswamun
NAENINIINIIAANATBIVTENNNGN 9 UazTIna
a 9o € o a
asFumaanlatas 9 sursaih lulslumswam
nagnivanIaaiaaanlaile

1521 MMORPGs s’fiavlﬁnmaﬁaqmﬁ'numwamu
aauvlaﬁt,fluﬁlaﬁﬁagﬂlﬁgﬁlﬁu%mimuaauvl,aﬁ
dudurialan lasgurudianinuaanlailzion
MMORPGs fﬂzv‘hmmanLﬂﬁluuﬁagamﬂa’mm:
Towmuens 9 melunussulaiin laoTasadiidn

AuanumMrvadnuaaulaindigagliuinisu

sesmssanssaslnd U9 18 atiufl 2 1faw nINGIAN — TUINAN 2563



Tt laeenidu 3 anwme laun aaurinie
ANNLETDUITI LAZANUKNH FsfinoaziBuaasil

1) AU

anurmadudsnasinliinuiiaainy
auly auiAaan wazauEYn asanyinlw
disnldldag anudansarinezdn 9 lumsutly
Jymimsandglunuibidiauiingilaludies
Woaursatansuzanuniomaninle a1n
W3SHa9 Lari (2008) Ansizasanurhmelums
anrsuanidasuiiuszuuesulad wuin n3
wanuasuluszuusanladsunsnasouanunion
wazaasougnnuaasanlumsuanasuluszuy
saulatl Tagdrisdoanudwlyleluso & surm
LLa:mﬁL%ﬂujﬁ'ﬁ]:@ia;fﬁ'umwﬁwwwlum‘i
wsnuaswluszuuaewlad

2) ANULEL WY

Minsky (1980) lananifie anuaiianasety
41 anuiadianas e msdeanuidnludsdn
g0 1w e'fiaLLuaﬁ@L%aaﬂmuLaﬁam’%a"l@i”gﬂ
ﬂi:qn@i‘mnﬂs:aunﬁmﬂumﬂfﬁa@m 9 laidnaz
unslnaviad Ang inu Viu'lad (Bracken &
Skalski, 2009) agnslsfiauanuiaiionasaiisatas
ﬁ'ummfﬁﬂﬁﬁag;msfluamwumﬁaw 1MNINUIY
984 Correa, Cataluna and Gaitan (2013) L&a4l#L%iu
fennudunuiisinadyszninnuadanas
wazmatuizloiveaivlodasauaanlad

3) ANUENWK

Mowday et al., (1979) laszyliin a1
WnWwvasasdnIuLiaiu 2 ngu fa duriauadua:
MunganIsy lag 1) LUIAAANUHN WA UNAUAR
(Attitudinal Commitment) Lﬁu'ﬁ'ﬂi:mumiﬁqﬂﬂaﬁ@
AN UFU WU BT MR INTLIRNT LwIfa
ﬁ'ﬂuﬂaﬁmmmlﬁmwaﬂmmlm%wmmmj’ﬁ@ﬁ
qﬂﬂaﬁmsmwﬁaLﬂ’mmmmzqmmmamuﬁ
ROAARBINUNRUBVBIBIANT 2) WIIAAGIUAINN
HAWHAIBWOANTIN (Behavior Commitment)
g 90InUNITNILLATNTZUINNITNITTANTN

qﬂﬂaﬁdnw”u@mamhﬁuaaﬁni

2. u,waaﬂLﬁmﬁ'msi’lﬁ'uﬁ:m’lauﬁ”l
Taute and Sierra (2014) W19 qH a1
| o eA & o A o a o A A Al
wringianuduouniiawasan Faounnlalu
o o o o 2 '
NINAWIAMVFNABTVBIRIAYN TILUANAIIN
mju’é‘uﬁﬁsau Vl&iﬁﬁa;ﬂimﬁ'ﬂaziw’ﬁ'mam A1 Aoy
) = 1 1 E‘d ﬂ/ A >
(Band) ilwisusnguame Nansasindawnuwyy
1 9 lu uddndn wWNUS (Tribe) wisuiaiiowdu
nauvadnIagnAfINTINY vihWuiulnglsiam
Lm:aguuaalumﬂ‘ﬁ”ﬁ%mmﬂmiwqgmm:ﬁg‘”ﬁuL%a
el fl'l,aﬂﬁ'nmﬁl,l,a:ﬁmsﬁ'@msna;uﬁﬁﬁaﬂ
miﬁﬂ‘miammm:qﬂmiﬂmnniﬁmi{i’@mﬂ@sl
TATIRIINMIRIANBRZ W LI INIRIAY
91nNN&1I41 Taute and Sierra (2014) o
wwualassanadunwutly 4 asddsznay laun
1) ﬂ’nmﬂm%aam"uadmju (Segmentary lineage)
A AR = . e & o =<
L’fluau‘ﬂmmwmﬂmmwugl,mvh INNITAN
Lciww”uﬁfé'aLﬁu m*ﬁaumjwaal,mw”ufl,ﬁﬂmnmi
domumaﬁ‘uqﬂﬁu ﬂ&jmaomauﬂ%’mziwﬁmﬂu
Lmﬁ’uﬁ Lﬁulﬁmﬁ'mt:hw”uflumwﬁuﬁﬂﬁl,ﬁ@mnms
FunwIaIFInURsaasa AN lnadanuunnan la
lidzasastadinaniadwianiniuguuesizug
FIWNANINLNLIT DI ’luquuawmqﬂmé'aﬁ'aﬂw
aﬁ'ﬂmjuaﬂvﬁdwmm’sm”@qmmmmmﬂ%ﬂm
mmé’ww”uﬁs:ijmﬁuﬁwLLamm%ﬂmaumw”mf
sanulddsnsldaudrvessgurdnlarsunm
2) 1a39831911989AN (Social structure) A28E19L%%
= e A o a o A A . e &
m'mLﬂuau%maummnuwammﬂlmmwugumﬂu
b aaﬁmmaqLshw“'mfl,ﬂumiw?ummaﬁmﬁ'\mmm:
TAWTITY lumm:ﬁam%ﬂmaumﬁ‘ufﬁaLﬁm:
' o A o A o A =
wUsduaNtdwannitsoni@oIny daiduns
LEAIBENDIFIANNALAZ 81 U1aN1TUNATRINARD
suinvaaiusudazau 3) anwuiinvainundu
LKy TULALING (The sense of community) Ao
mwmmsnﬁa:ayl@i”wﬁ'umﬂslumjuﬁwmw
v a A A ' A
Fuaa mammﬂluyumm:umﬂumwuL“ﬁaLLa:
A RN ENIIUFAIDNUATNIUNIFSNE D] Laz
4) maniloaLnWus (Defense of the tribe) Lilaiin3
. @ A A a £ A '
wivtuniadglariaiiadn TIgINanTENUGD

me”uf am%ﬂmaamw:i’mnejwﬁmﬁaﬂnﬂaa

|
sesmssanssaslnd U9 18 atiufl 2 1faw nINGIAN — TUINAN 2563



' (3

dadu Twldismaenruclasmilandiyadanvas
o e o ' ' a

WINBTaw 9 aradran nsdndeasiiunaueazad

niuuNUAIY (Taute etal., 2014) INTUIULUA

(Schouten & McAlexander, 1995) uazgunsalaLan-

Insfind@n9 9 (Muniz & Schau, 2005) tudw

3. uwIAALNgINUAISRadEIsuUYUINae
dan

v A =3 4'

Lake (2019) leasunufis msgeasuuuiin
daUnti91 mMsFesIINIaanawuuUngatnn
aaﬁﬂizﬂauﬁﬂﬂ@hmim‘%mLﬁﬂ@l"uadqiﬁwm@

=3 lé = o q’ v o al

WD TIRIUYITTNNIMNIINITARNATINA I@l&lﬁd‘uﬂﬂﬂ
Lﬂuﬁguamﬂﬁﬂuﬂi:aummimadwammlumﬂ%
NRAN A WIBUINTNUATOUATILAZLNOUVBININ

A A o A a I

Eh smLﬁJuﬂ'listJg'lu;dmImLLaszwﬂammlvmu
U519 ad19 1Ay nIRarITuUULndatnTuie
dwﬁm’mmnﬁq@iumimmf@ WA TR ANTND
ﬂi:ﬁ'ﬂ%mwmﬂﬁq@Lﬁaammmuvl,xiﬁmLﬁﬂ@i’ﬂ"ﬁﬁim

6 2 A '
la 9 ssddsznavlunmsafremsreasuuuilings

Un dsznaudisdidiag 5 vszns aai

€

add

1) malianuiineinuaudmiauing 356
& aada A a v a Y
duisnfidszintanlunisaisdonszduuas
° o A a
fMuuzinasila

2) miafeanuianliungduilnaiandu
1 & v v al U
saunilavasaunioluasdns lasnsldguslnadh
vfidusrnlunisuaasnnufain aausy bu
flanyan FuAnsauSmsing g Aasazanis

3) NIRRT aNz R UNIUNWINWLT 1

a ¥

HanIzNUNILINUAaTFua 1w nmadudlinig
aﬁuagummgm mi@fm"”sﬁaauﬂmm%%‘ugnﬂ”ﬁﬁ
AaLian a7 Dudu

4) aJatuéaﬁﬁﬁ@ﬂnm:wﬁﬁ%aﬂdnﬁa fa
mﬂﬁu’%msﬁﬁqmmwLLazﬂﬁﬁa@iagﬂﬁmnﬂuﬁm
AMULATTW

5) nyafeanalndfauaswoufenidu
WA ﬁsjuﬂnﬂﬁmmsﬁazwﬁﬁd aradunslA
GETR mmfﬁlﬂumﬂﬁﬂ WIo RN

Xavier and Summer (2009) léna11 9
LLsagﬂaﬁ'ﬁalﬁLﬁ@wqﬁmsumsﬁammuuﬂ’m@ia

mnvl,'ﬂﬂ'aqﬂﬂa'éiuﬂi:ﬂauvlﬁﬁwmwl,ﬁmw”u 4
Uszms et

1) aatfiganwluduan suitasunann
Uszaunsallududinionusnisis vinlddainy
ah,ﬂuﬁaam"ﬁaomaﬁ%uaﬂ@iaLLﬁqﬂﬂaﬁu

2) mwmﬁmw”uﬁ'uﬁqqﬂﬂa laglwaiy

v A

aulaﬁ@l"’aqﬂﬂamnﬂhﬁﬁuﬁﬁ na1afe Huslne

U

a

daanssianuiulalinuaweaialdwaqonu
UAARDL 9
3

3) anuifsvulud1udu lasuslaadl
sautwlunsemuuuindathnlugiuzgliang
ﬁaULuﬁaLLﬁyﬂﬂaﬁu

A e 4 e

4) @MULNINUABLNIRT TILaTUNNT
ﬂi:@f;fmhmh'amﬁmammm@mmﬂmw Tag'ls
o IS v &’ s 6 qm:i 2 A v
dududasiuegnudszaunsalvasginatofudd
#IDUSNTIU

Aa A [ <& &

4. WIAANEINUANNAI LT D

LwIfauas Engel etal. (1995) tdunns
AT UNULUUIIR0IUDINITANTWL NE1IRBAINNAIL
WuTaapnyinldmiiansse 1unazdnisdnsiaing
& & o A P LA © eoa o A
AILATANRINNN B NNAAN Ui Al BANIBITTI8N
AR UAAITNFNNRTILHINIAINNAILITOUAS
W AnITuemy fa 1) 291381 (Time Interval) lasf
ANNLTILNTITERINANUAlaTanungAnTINasd

' ' A Ao A A
NRIZHINITIIIAN smT,ama"nam‘[nmnﬂawmw
P X oo ¥ e, P
A9199719 N NTRENTTIIIANNINTY LADITIIIAIRY
AV AR VRN ARSIV AR U RN A BT T2
ANNAILANLUWEANTINAZUTILATINN na’n“[ma@ﬂ
A v v oA a <& & o | @ M o o A
Aamguilnaiaanuaslaaududdslalddarud

1 v 1 g { v a ¢

Udasldiaadiwlduindulanafifuilnaszge
Fasadiuied 2) Tadududszaunisal lasviauad
wazdszrumTaiTeaNaInnUszaumIniass aziiaany
NUWAININNINNAUAALAZAITNAI b ITONEIND
Uszaun1Inin1gaan nanfe ‘ﬁ'ﬂuﬂﬁﬁgﬂa%amu
mnﬂ@%’uimwmwﬁﬂmmvl,ﬁﬁaﬂﬂdﬂﬁgﬂﬁnmums
Nasad b anM

AN AILALTINgAnIIURINAID LT T w

di A 6 a v oa v

wsslameamining@nswguilnaluawaale lag
Auadladangantnazinanatadununieides

|
sesmssanssaslnd U9 18 atiufl 2 1faw nINGIAN — TUINAN 2563



) ] = é =1
W #DNWANTIILNI8ENY Usraun1sotluafa GIdna
1 a dl = l&/ a v oal k2
dawn@nTanfiiaduaisvesguilnale (Hale etal.,
2002)
U o< A [ '3
5. Jayanaldinganuinaaanlan
6 A ‘:!' v 1 1
inNaawlal Aa LNUNGDILABHNIWIZUD
dutnasiia I@]EIE{JTLG'R (Client) 9@ 84Y11N13849
Tosunsn adluaauiataasvaianiadnanlazazaa
iwwinuaanlatiiu Server laoTayacnd 9 vasriau
9 = ) ' e
azdasgniiulilu Server Sslumadwnuaaulasii

CZ2]

NLam:ﬁaaLﬁﬂﬁm%mﬂﬁiumué’mmﬁ;ﬁﬁu?mi

2

o

f11ua 13 (Pantrakool, 2011) tnuaaw lawk tduwnun
duanwuznifiannatonn diuszuuduineiiia
lasfNasdaasATEULNUAILI ﬁﬂﬁiwuﬂqﬂﬁ'quLﬂw
aisdsnutronudagd tivdszaunival lasinu
€ 1 ] ' A
aawlatdnunazudaduaasdszinnlng 9 fa in
1321tnn MMO (Massive Multiplayer Online) ﬁLduLLﬁ
(=] > L= né v
azandzaNunuInidudiazasainitalulan &34
L L v J 4
faausaulatlunumunsnaiiiiasiuniinanags
wanifaw dn1ssstaanuiienulaluing wazinu
321N Casual QLﬁiuLL@iammzﬁ@ﬁa:mua:vlaLml
uvasauias Wawnuunblasudaduiasnud
WodazUszunoliiin 50 A ANITLAUATLULLAZAN
UseaumIniigun (Nunnararat, 2008)
e 1 X Il

Usminninueanlafagnaiolszinn duat)
o aa ' ¥ 2
AUATMILEAY hawInIagUuuLvaINY D9 Aeksanti
(2010) vl,@‘fﬁ*;ﬂ'imﬂimmauﬂu"li’ 10 UszLnn a9t
A & o ) A A o
fa 1) LNUUBATYH (Action) Aa LNuALEUAITAILAY
nsadanlnizesdiazaslunisdad waunan
auwaeluny ladndudasnsunuwuinin 2) i

o I d' CZ YR 1

MY AL (Adventure) Lilulnufianazianitauias
ﬁ'}é’dNmyﬁ'ﬂagjmiLﬁammaal,ﬂugﬁwu@"ﬁl,tﬁ's i
liiaulimanindaudiazasld 3) inuisdag
(Shooting) iulnuniansmenauswrIaLnIasdn
waziedn3nUsingeanun 4) inudeg (Fighting) L

inuflauananInauguingivadegnuandis s)

LNUWUUINa8d (Simulation) LNNINABIRDIBATIL
ABNYANDTI ;‘JJ”Ldu@Tmslfﬁﬂzammﬁﬂ INAUINIUAE
sadamlumaudlulywias 9 6) inufina (Sport)
do inufiApuuuufniase Snsudetudu 150y
nAnrdawNIEUANIATI 7) Inuudstudsziang
(Racing) Ao inulausuudautaaiuinuiisanie
PIUNIRREAY 9 wisTuarninaiwawsenanaf
Qa%wmua%wﬁu 8) LNUAIABALNUINAIAZAT
(Role playing game/RPG) LﬂuLﬂaJmiLﬁiu‘ﬁlﬁﬂ%uﬂ
UNUINVRIAI8AT LILh1a % Hianaunsniianidu
fazassaladaniolunsdwnaidiloninay i
9) tnudSauwn (Puzzle) o nafidasldanufauas
@Tamﬁ’lmﬂtgmaylmam’;m 8819t u tnNdszAN
WUININ LAT 10) LNUNNIIIUHY (Strategies) LN
Iﬁpjmmw,l,wum‘ndu Hlanwasinuaziunisie
sthaduszunlunsnounmiansesus Hiaugas
ugrdnuazlinsweansluinuldlaaded
seAndnw

v
6. fli’él‘.l.lI,!,‘Irla".)ﬂﬂtlazﬂ’liﬁl\‘iﬁ&l&laﬁ’l%ﬂﬁi

qmé‘nwm:muaau"l,aﬁawa@iam'lmﬂu
\WIWUSAT1EUA" Badrinarayanan and Sierra (2014)
Qmé‘ﬂwm:muaauvlaﬁmaaé’l,%u%miﬁl,ﬁ@mnms

] LR v 6 o o A
LLmﬂummgaﬂmamummmﬂﬂﬂmauimu,azmi
o . a A a o ' '
Uamummmwmf FIdANUFIAYNINBL1ININGS
AIFUAN LLa:Lciww”mfmﬁmTﬁmqmﬂ@iamiﬁams
' A
wuuindalin (Ruane & Wallance, 2014) TI8INA
Tdsainuaslagevasgduilae (Taute & Siera,
2014)
% e § a ] o ' =
PMNANUFNNBTAINE W ldgnsdnsle

a
A a &

u%qumé’nwmzmmaau%ﬁmm LASIERIN
Qmé’nwmzmuaau"l,aﬁﬁm'lué’uw”uﬂmw”uﬁmw
FuA1 n1sFasTuUvUlIndalIn wazauadlaga

FUNTDIRUANITOULWIAA LAAININT 1

|
sesmssanssaslnd U9 18 atiufl 2 1faw nINGIAN — TUINAN 2563



qmé’nwmz

Lmﬁ'uﬁ:mw

VL < a v
\nuBaklan Suen

v

NMIRAFTUUY

Yo X
ANuAIlaTe
dnsiadn

AN 1 NFALLWIAANITITL

IINNTANBIVD Badrinarayanan and
Sierra (2014) ﬁm:nLéadﬁﬁ]?ﬁ'ﬂLLazwaé'wﬁmamhw”uﬁ
ansudnuaanwlal MMORPGs wuin Tasbfising
dan1vUJauWusnudiduiny auansme 3 d1u
loua anuriinie msfauinluing wazaaw
;dﬂﬁ’ulummﬁmwé‘uw”uﬁﬁ’um'mLflul,mwvufsm
qua 'é'nﬁiammLfluwhﬁ‘ubfmwﬁuﬁﬁﬂ‘amwa@iami
famsuuvilndatinuazanuastade lomaluny
vadlandneae ﬁaﬁﬂﬂ;jawuﬁgmﬁ' 1

auNAgIud 1: aumansmzinuaauland
ANUFIRURITILINAUE AR a T FR

21N41%338 Va3 Harrison-Walker (2001)
WUIN ﬂmmjaﬁumaagnﬁﬁﬁﬁﬁ’ﬂﬂmw ANUKNA
"uaagﬂﬁ”’]ﬁwaL%amn@iamiﬁamnmumﬂ@iamﬂ
@”@fuqmauu‘“ﬁqmﬁnwmzmuaauvlaﬁw%sluﬁaaﬂ's'm
N ANULEN DU LLazmmganﬁLﬁm‘Tuam
\nNaaulai ﬁmminﬁa:ﬁﬂﬂajmi%"ammuumﬂ
sathnld Senlugmandigimnsisen 2

auNfAgIud 2 aumansmzinuaauland
ANNEINUREIUINADMIFemsuuuthndein

ﬁrmmsﬁﬂmm']ué‘uw‘”uﬁﬁaaqmﬁ'ﬂwm:
yaginuoawladuazaiuaslado Rondan-Cataluna
et al. (2015); Byun and Dass (2014) iLas De
Cannie’ re and De Pelsmacker (2009) W U 71
Aumansuzinyaauladianudunuiidiuaniy
anuaslade sihlugaundgmd 3

aunAgIud 3 amansosinuaewlali
AuFIR R DANAUANUSI 19T

91N N13AN®IVed Badrinarayanan and

Sierra (2014); Ruane and Wallance (2015) W11

Lahw”ufmwﬁuﬁwﬁmwué’uw”u%ﬁ'umséammuu
thnsathn Seinlugmaudgd 4

FuNAgIud 4 LW uTas18udd
ANUFNRRRSIUINALMIRamIuULLndasn

IINNTANEIVEY Hsin-Chung (2012) N3
Wasnlutaanndnssugduilaaludiunising
nIANIY Super Bowl (M3udsduaininunavas)
WU MIFessuUUndetniBnswantsuaniu
Auaslate uaz Baker (2011) Anwn3asnsioans
wuihnaatndemadonlassznitensdessuuy
dindatinuasaAnaA WL aIAINTUAT WLET NIT
FamsuuuthnaatndsnEwaneuindennueila
o 1l gaundgiud 5

awﬁgmﬁ 5: M3fassuuuLndaing
ANUFINU LB UINRUANNaslade

Aaa a o
ADN1339¢8

U533 N LTI N13398ATINA D Adu

a 1 4 A
am‘*ﬁnnqumuaau"laumﬂuﬂs:mﬁ"lﬂﬂ Tauidan
nauat ULl TN IRy RTBULLLZAINEN
Lﬂuﬁm%ﬂmﬁumuaau‘laﬁmzﬂuﬂs:mﬂvlm 889
9 A & A a ' A
%oy 3 LAOULALLALTD LINNRIBLANIRNAWNN T
A A A = o A
Lmawaﬂslm“fl,uﬂm,numm'smagaﬂa LUUROUDNN
" . X
AN WU LagdIannITAIIIRAUAINNATILT
Lﬁﬂ%ﬂ@ﬂ@ﬂsaqmg@ﬁ VN BMIATHAINNREAARD S
' 2 o a 6

szninidediniuuaziaguizadd (Index of
Congruence: I0C) G310 TAN lalA1u1ANT .50
m‘famﬂﬁuﬁﬁmuuaaumﬂﬂwmaﬂ%ﬁunéu
a ' A Y A € o o '
datenglduinainueanlat 41w 30 dratng

o \ . &
WUA1 fraTanulawaariuInnia .70 “Il%le]

|
sesmssanssaslnd U9 18 atiufl 2 1faw nINGIAN — TUINAN 2563



{398 aAuTaya9Te nngualadig
$119% 395 @10819 WA TILATEHA1AY
Do MunsiaTsdasulszaniuaavndisis
avouLna lagldinausinansondaidandadionund
Ardudszansuaaniasud .70 4uld Fsugasing
mwm%aﬁ'ﬁga (Zikmund et al., 2010) ¥inMFIATIER
A1ANL TN D IRALLTUHY (Composite Reliability:
CR) uazAnadoniuulsUsiniianald (Average
variance extracted: AVE) F9fidr1mu1nnin .60 uaz
AINNIT .50 GNNEIGU (Tabachnick & Fidell, 2013)

MIATILHALTILATIRIS (Content Validity)
1MaaTgeudauLdasTafinninasdUsznoy
(Factor Loading) fidnunnnin .50 Gouaasliifiuin
WUUFBUDNNTANNATILTIlaTIaTNd (Hair et al.,
2010)

mylienziteya laslmaienedzuuy
Structural Equation Modeling w3a SEM tJuns

a [ a o € J

AeNsAANNFUNRTIZRINALLIBRITNU T8 Y
ﬁfia”‘a'ﬁ'mﬁ,mwzﬁgﬂLmuwaummu‘ﬁ'ﬂiznauﬁasjrm
5103125 2 TUADH 1) ATALATIETALULARNNTIA
(Measurement Model) L1un133taeiaensznay
\Batiugw (Confirmatory Factor Analysis) Lwinafia
msmaaumwaamﬁaos:mwﬁagaﬁ'ﬂuma‘ﬁ'
ﬁ’mmlﬁﬁéﬁLLﬂiqmﬁﬂHmuLNaﬁaglLﬁ@d%é’{l@T’;LLﬂi
é‘dmmvl,@i”ﬁwq@ WAz 2) MIAATALULARLATIET
(Structural Model) tJutnafianisdiamsianafgau

szninsttsudenans 9 taseldnian 9 Au

=
NAaNIIFE NN
1. MINAIERINAANITIA
a 6 6 a A C>
N133tAIIzRednUIznauLTIdue
CFA)

ma'«aaaummmmmmm:gﬂﬁaw E]GINL@BT’N‘S’S’(?’I

( Confirmatory Factor Analysis: vduwnas

@ Uﬂ’]‘iﬂ’ﬂ’]‘im’]ﬁﬂﬁ’]%ﬁﬂﬂdﬁﬂixﬂﬂ'ﬂ LNDATIARDL

AMNAULYITTINY am"’aﬂo%nﬂmﬁﬂs:ﬂau Tagen

T39I UANNANNEY ta-guad3 (Ydf) ddn

%aund1 5 A1aTHIAEAU AuFaaaNa (GFI) den

A1NNI1 .90 ANATRIATZAUAINNTOAARD Y
WIsuifisy (CFl) §a181n1n31 .90 ANA218AaNa
waenlumIdsndudmndiaed (RMSEA) ﬁﬂ'”laglj
5211919 0.05 - 0.08 LAZANIINVBIANBRLTNRIFD
maamwmﬁ'aummgm (SRMR) de1iiasnin .08
waadlAAwIINaN ATz R IR Uz na UL B I D ne U]
ANURDANRBIA

MI3LATIERANNABIATILTIRDAARDILAS
NN33LATIZRAIAITNLT a1 W3 f1Baniin
8961sznay (Factor Loading) ﬁmqaqﬂmwﬁu .843
Lmzﬁiw‘hqmﬁﬁﬁu 506 F9unnin .50 ugaslwidin
’i’]’ﬁ/agaﬁﬂﬁ’lmﬁm@l‘id;jd (Hair et al., 2010; Kline,
2010) lugrnaasdranuidadiulagnisdin sz
sl anSuaarnaasitasanuianyin idgeaa
NNy .868 LLa:m@iwq@LmﬁﬁJ 837 Gswnnndn .70
melﬁl,ﬁu'jﬁagaﬁmmmL%aﬁaga (Zikmund et
al., 2010)

FIRTLUNANITIA TR AN UL T TN VDI
i3Ued (Composite Reliability: CR) LREALRALAIY
wUsdsanianale (Average Variance Extracted:
AVE) Wu1IN AT a3 wIT N IR WU TR (CR)
fagagarinny 959 LLa:@iw‘ﬁq@mwﬁ'u 841 @
unnIn 0.60 ﬁhummﬁwaam’m”ml,ﬂiﬁgﬂaﬁ'@"lﬁ
(AVE) fifingagaLvinny .886 Lm:m@%wg@mﬁu 643
Faunnin 0.50 ugasiliiAnINeul UL Rz
su1snefursanNLUIUTIwseIaul s na e
ag19tdwiannIN@ (Tabachnick & Fidell, 2013)
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P < .001) Qmé’nwmxmuaaﬂaﬁ (COG) danTwada
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The research aimed to 1) to study the informal labor on the following topics: the financial status, saving
behavior, the understanding of national saving fund and the understanding of philosophy of sufficiency economy 2)
to study the factors affecting to informal labor saving to National Saving Fund and 3) to develop promoting informal
labor saving model in accordance with philosophy of the sufficiency economic to National Saving Fund. The
population of the quantitative research was informal labor in Bang Nom Kho Sub-district, Sena District, Phra Nakhon
Si Ayutthaya Province. The sample group were 400 samples picked according to quota sampling theory and a
sample of 50 informal labor participating in the money saving encouragement project of informal labor in National
Saving Fund according to sufficiency economic. Based on the qualitative research, the population was Sub-District
headman, village headmen, the representatives of the local government and other government agencies. The
sample group were 30 samples picked according to purposive sampling theory. The research tools consisted of
the questionnaire, questions during the group discussion, and form for project evaluation, quantitative analysis by
calculating the percentage, average value and standard deviation, and logistic regression analysis, qualitative
analysis by content analysis. The result found that 1) average monthly income of the informal labor was 12,962.50
baht and monthly expense was 7,725 baht. 3,565.50 baht of debt monthly payment were collected. The saving
behavior of the workers was in the moderate level 2) average monthly income, monthly expense, debt monthly
payment, and saving behavior showed the variation of informal labor saving to National Saving Fund at .05
significance level. And 3) based on promoting informal labor saving model in accordance with philosophy of the
sufficiency economic in National Saving Fund was the saving encouragement project conducted for 50 informal
labor in order to help them create their own financial planning. The evaluation of the project's outcome found that
most of the participants wanted to save their money in the national saving fund. The whole of the outcome of this
proposed research was in the high level. According to the results of this research, sharing and applying the
knowledge, the expense topic, income topic and saving topic could be highly utilized, respectively.

Keywords: Saving, Informal Labor, Philosophy of the Sufficiency Economic, National Saving Fund
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The objectives of the study were 1) to investigate the administrative achievement of the municipalities
in Phrae Province, 2) to compare the managerial achievement of different municipalities in Phrae Province, 3)
to study the factors affecting the managerial achievement of municipalities in Phrae Province and 4) to provide
the suggestions of municipalities administration in Phrae Province for higher achievement. This study was
survey research. The population included 661 officials in 25 Municipality offices and 25 local administrators in
Phrae Province. The sample consisted of 250 municipal officials and 3 local administrators. The sample size
was determined based on Yamane's formula. The research instruments were questionnaires and interview
forms with reliability ranged between 0.923 -0.972. Data were analyzed using statistics, including frequency,
percentage, mean, standard deviation, and stepwise multiple regression.

The results of this research indicated that 1) the level of administrative achievement of municipalities
in Phrae Province was not less than 80 percent with a statistical significance level, 2) the municipalities level
in Phrae Province had different of administrative achievement with a statistical significance level, 3) good
governance, strategic management, and result-based management were three factors affecting the
administrative achievement of municipalities in Phrae Province with a statistical significance level of .05, and
4) the suggestions for higher managerial achievement as follows: good governance principles should be
strictly and consistently implemented in administration; authority and responsibility should be assigned for
decision-making based on suitable authority and duty; result-based management should be emphasized by
raising awareness of organizational engagement among officials; indicators should be identified to measure
resource utilization in order to evaluate the official performance at an individual level, and lastly environmental
assessment should be conducted in a clarified manner.

Keywords: Achievement, Administration, Municipality in Phrae Province
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Causal Relationship of Factors Affecting Readiness to be a High Performance
Organization: A Case Study of Nakhon Si Thammarat Rajabhat University
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Abstract

The objectives of this study are: 1) To study the level of factors affecting the readiness of being a
high-performance organization in the case of Nakhon Si Thammarat Rajabhat University 2) To study the causal
relationship of factors affecting the readiness of the organization as a competency High case study in Nakhon
Si Thammarat Rajabhat University The researcher conducted quantitative research. Population used in
education Personnel of Nakhon Si Thammarat Rajabhat University, numbering 766 people, due to the analysis
of the data by path analysis, the size of the sample group must be at least 300 samples. As for the next names,

there will be 3 names apart, until the number of samples needed is 300 people.
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The research results structural equation model was found that Being a high-performance organization,

there are factors that affect the readiness of the personnel, namely learning the competence of the personnel.

And the availability of changes. The modified structural equation model (Modified Model) was consistent with

the empirical data. Considering the chi-square ((Xz) statistic, 237.42 free degrees (df) is 204, the p-value is

0.05431, the relative chi-square ((XZI df) is Considered 1.298, the Consistency Index (GFIl) was 0.990, the
AGFI value was 0.946, and the RMSEA value was 0.0235, The results of hypothesis testing showed that

learning, communication, and change readiness had direct influence on being a high-performance organization.

Case Study of Nakhon Si Thammarat Rajabhat University Was statistically significant at the level of 0.05, with

predictive power of 0.34%.

Keyword: The Factors Affecting, The Change Readiness, High-Performing Organization

UNA

mMadaeunlaeds g Atieduandese
wIAsNWIRUNII aﬁ’nwam:ﬂuﬁﬁﬂﬁ'ﬁy@iam‘i@i'm
auaznmaaiyidnlavesnfalunnngunazesnis
Wasuudasinlwdszmelnesndudasdsuaaldn
AUNIZURAINATT MINAWILIHUNAGIINIANHID
dusafisndu inadwaiesfielunisenszaunis
uwstiuazgmnndinvasauludszing amIneas
PrAguaseirsTmduaniumsdnsnifansiia
Iwnsdnm Wﬂ'nmﬁmﬁm'm'ﬁ NIUINMATINT
nadfifanunnsfianisiss miaiseddanug uaz
Mapinsadal e ns TN lugwu:wﬁﬂmﬁmﬁa
makawasiu uarlwanuddyiunssinmauas
nsRaminanslugiusninoinsiadyvas
U1 inenas s9sdudasUsuaaluniTndaunas
wanniwansugsdliaauauainisnauIves
Uszinea smvﬁﬁwaaﬁmmi NWITE MIlAUINT
Arnsuasan uaziuvipiTedaliaussinaud
a’mmaa’gumuﬁaaﬁu INNIANBIVDS (Laksana,
S.2001) \3a3auAaniiuazanwdyni A
$11du wazANRBINITTBINIAY flaznTENnUde
MINaresum IngaeNTng dag 5 szmsfideny
mnﬁqﬂ 1) é’aﬂuﬁmmw{wmmm&wﬁﬁau
msdnsszauUSyuifenadeamylua g
9 8nann 2) anudasnImasanluanInemaas
nalulad waznenanadssnaniswanannduena

ANBUINTLUADULURINIINNTHAALEZANTUSANT

289U3ne 3)ANNRTYAIRIINMIATBININAE
sauvasmadndudasondoanuduuds o
vasiu waladdndentswauian wauldwau
Waehin 4) anwsnduvaslamaiaivinlwisald
Lﬁ(ﬂmim5ﬂuu,ﬂaﬂumi%’@%ﬁ'ﬂgmmsﬁﬁums
aamm:mﬁﬁ'ﬁlﬁﬁng‘m’mauuﬁfugmmaammLﬂu
Iny Aidesasiaia giTgarinsuazinm
Aadiausiwing 5) nizuaanudainisvaddSou
arfidninadanssanisinm lugsszozinanite
ﬂué’mmig@ﬁmaﬂ%zyty']LﬁaLﬂuIULﬁﬂdeLﬂ;j
AMUNIMINEINIINTUTZNaLN TN INNNNTIAD AL
2aJ Webometrics Ranking of World Universities 730
Ranking Web of World Universities %uﬂuﬁuvl,‘mrm‘i
AnauwaUNYszinaaiduuas Cybermetrics Lab %38
Internet Lab ﬂéj&ﬁf{f 8lug39n00 The Centre for Scientific
Information and Documentation (CINDOC) & N1 27y
L4118 lasltnann1TIAeWALINANRITUNIS
S INTMIRBLNIINIBWnasifia waninitaan
HaIuATnsa RN luITaIniedug uazia
anumansalumaduurinenasdiannsafing (E-
university) 1NN ILN A NITAATUEN G WLTN
YRIINBIALTITNYUATAITITNIY ayfluém”uﬁ 8
IN10 BUAL maawﬁwmé’mwﬁgﬁﬁqmmwma
'immsﬁﬁ'q@ 3zd11) 2019 LLazagluﬁuﬁuﬁ' 48 Y93
Uszine 1ndayaninal fIisiaaAunudngy

pasanunwsanlumalfowutassasfasudiudng g

-
ysssnssanssaslnd 99 18 aUbfl 2 16eu nIngrew — SwIew 2563



A ' & A A

nasnadaniITiduasAnIndansTousgivas
VRIINYIRUIITNYUATATTIINIY LNEWILUINIY
luguwljianazdanarildmsduiiuauiusia
Asuviad gmadulaldadnidiiu uazdaifasmeld

A A a X '
M UAsuLdaINiiaduaaaatian Imnﬁqa
WAWINITUIHIT0IANT UTHITIN% LLazu‘%msﬂmj
& Aa o

muiuasdnindaussonzgs datdunisanes
ENTAEATIAN WAINEIRINTAP RN IN@I U
NRIDUANNITUINIIBUNY 5282 20 T (W.7.2560-
2579) w%”awﬁaﬁuag’"[@TVhuﬂmuﬂ‘s:umm\‘liamﬁ

o € 1

AN INWAILRZEIEY

>

6
anilszasa
A = o o A, ' v
1. iNafANBIzaUTduNaINadanNNToN
maduasdnaussauegs nIdAnE anIneay
INTAYUAIAITIININT
A =2 “ o ¢a @
2. lNaAnIANUFINUTLTIE WA T
fasnadaauniaunisiduasdniausinuzgd

NITANE WHAINLNRLINTAYUAIAITITNIND

NUNIVIFTIWNITN
mnfluadﬁmﬁlﬁaminmga (Jupp V. &
Younger, M.P., 2004; Holbeche, L., 2005; Buytendijk,
F., 2006; De Waal, A. A, 2007) Usznauday
DIFuiaduaznayns 2) Han1Id1Lduiu
3)WIANTIN 4) ARLNTIN/AAUTIINBIANT 5) T2UU
msﬁwmuﬁﬁmmﬁw% 6) ANWIANWENNINVDI
WHNI% 7) MALABULALY
ﬂafﬁ“ﬂﬁdaNa@iamﬂ‘ﬂsammu:gd
(Wichianpanya, P., 2002; Lorsuwannarat, T., 2005)
Usznaudan 1) nmuseud 2) andzdinlunng
SIEDEARIER 3) AMMNRINITOVAINHNIN G
4) MIFOAT
arrunfoulunisiddouudas
( Ratsameechoht, J., 2010; Cummings, T. G., &
Worley, C. G., 2005) Usznaudie 1) aanauniaulu
nsAsuudaineanng 2) amandonlunis
WasULY 891896 WINH 3) arnanTanlunis

wWassnudasnalulad waz 4) n1sausULATANT

Jsuiw

25119298

ﬂsz‘ﬁnmua:naq’ué’aasha Ao YaaIng
YMIINLIRUTITAYUATATTITNIIT I1UIU 766 Al
Lﬁaamn’l,umﬁmm:ﬁ‘*ﬁagaiﬂﬂmﬁmm:ﬁlﬁumd
ANNFNNUTLEINLAQTTWINIULT (Path analysis)
PUWIAVBINGNAIBH 1AW URINIIVAILANLTE &
(Comrey, A. L., & Lee, H. B., 1992) 2z adiia28814
I1InBEI%BY 300 ﬂy'aamw’mifmﬁﬁ'ﬂl,ﬁaﬂ
ﬂi:‘*mﬂﬂﬂﬂmsziuaziwﬁs:uu ( Systematic
Sampling) 1ol dauuga Qﬁa‘i’m‘i’uammm%a
wsn §ausnededallazrinenu 3 31898 auAsy
§rwInianafidasnisie 300 A

tadesfanldlunisisoasaiidu
LUURBUANN 2 §3% a9ft §aud 1 1 uuuusaUany
Lﬁ:mﬁuamumwquﬂﬂamm;&’mmmuaaumw
§1u1 2 WwuuusauaNANNAARWASIRUAY
w¥onlunisiasuudas thanisiduasdnsng
FUTTOULES FINTINNA 26 T8 ULazAIDINLIRE TR
sm”ummw%”aulumﬂﬂﬁﬂuuﬂamaagmau
WUURBUAN 3118 1 Talasidusnaiateey anw
wian 0 919 10

A A d
ﬂ']i@]i"l%aauﬂmﬂflwmaﬂLﬂiaGﬂJaﬁl’lﬂuﬂ’li

(2
a o e A

28 Jastk 1). MIRIAINNNATI (Validity) AINATI
159158 (Content validity) LA409ENIIABYAIN
Wenmylusanmisidas s1wm 3 viaw laavinng
Tad1a NvaIuuURaUDINTIURIUN 2) TIuNd
LLuuaaunwuVlﬂ“ﬂ”aﬁm IOC 47NN31 0.5
(Kanjanawasi, S., 2001; Dtirakanon, S., 2005) 2. N3
' oA A A a e e
wmAaNNiBaiianiaanufies (Reliability) luns
{ v a Ag
wdnannedlasldaulse@nsuaann (Alpha)
Qs a AE 1 Qs

WU /NUIERNTULAaNITINLYINNL 0.7527
Aad L% a & v 2 '
aidnldlunisdiazidaya laun
1) daiidiBanssasun laia aade was andaaun
V1AIZIN UAT 2) N1ILAIITAFUNITLATIFTIS
(Structural Equation Model Analysis: SEM) n 13

NARBUNIZIINLEUATIWY (Multicollinearity) N3

-
ysssnssanssaslnd 99 18 aUbfl 2 16eu nIngrew — SwIew 2563



JATLAANNREAARDINANNAUVBIFNNITLATIAT
nudayafs 1329n¥ (Measurement of Model Fit)
MINATEHONTNANIATILAZNIIBDNVBINTTIANNT
Agafiu uazn13ianzfesdusznauieduguves

a2u13uHs (Confirmatory Factor Analysis)

HanN1SANEN

iagaﬁ'avl.ﬂﬁl,ﬂumjuﬁ'aazm laun we s
Twaiidundgs Souaz 70.7 vesasnnduss Jaoas
29.3 agen dulng daud 35 11 uetlaifis 50 11 ou
82 49.0 3895987 eaud 25 O udlide 35 3 Jouas
42.6 LLa:ﬁaﬂ‘ﬁ'q@ﬁaﬂﬂd’] 25 1 Sowar 1.3 21gu
gaulna asud 10 O waldfle 15 O Younz 3267
5098901 aaue 15 T 4wl Feuas 31.67 uaziiow

- @

nge haond 1 1 Yauas 5.66
NANNTILATIEHILALANNAALAUANUNT DY
Tunindaouwudavasiadods 9 iienisidu
aaﬁmiﬁﬁaminu:ga U5znaume adAMIaNTIOUS
89 anunsaunsasuuyas MIFEun3 Az
ANUANNTNVBIYAINT mMsRaT WU asuan
ANEINTITNYBIYARINT ﬁmma‘mgaﬁg@ 3.66
so9m9RNTIUANUNTaNMsAsuuas ALady 3.49

AUAL 3 aaﬁmsammu:ga ALaRY 3.30 DUAL 4

'
=

M3FFNT ANLBRY 3.27 SUAL 5 AR Aade

LLﬂ:‘fl;a&Iﬁlﬁ;(@ﬁ'mﬂ’ﬁﬁﬂuiﬁ’lmsﬂ 3.17
HAMTILATIZHA LULARFNNNTLATIETINLTN
1. MIToUFNINTNanLINdanNuNIan

msasunyas LLazaa@Tmamsnu:gu Tapdian

o a & o e
FUUIZENILEUNIILYIINY 0.37 WA 0.93

2. nzgin lddanwanisuindaniia
wiaumsiasuuyas LLazaaﬁniammu:gﬂ lapfidn
FULTLANBLEWNMIYINY 0.11 U8 0.10

3. AIWAINIINVDIYANING 1488 nsna
mavandaanunsenmalasuudas egudszans
LEWNIIYIAY 0.11 AUFINITNYBIYAAINTE]
§°nﬁwamamﬂ@iaadﬁmammuzgd Arawlszans
LHWN9LYINNY 0.21

4. M3FeEs JaNTWansuIndennunwian
mMaasnuas eaulszanSlauniamany o.27
msﬁams"taiﬁ’éw%wamamn@iaaaﬁnmmmu:ga
ArauUsEANDIUNINAD 0.05

5. aunseuninilasuudss $niwa
mamﬂ@iaaaﬁmammuzgo AauUszEniaunig
iU 0.34

HaNTIBLEAdIn lutaaaunislaseaiofn
UJ3ulnal (Modified Model) gaaAdaInUTayaLE
Useansd waavinmsusuTuea 127 asauaasingausy
sundgiunaniiin lutasanunnujsonadad
ﬂauﬂﬁuﬁuﬁagalﬁaﬂs:{ﬂﬁ RSN e
la-guaas ()2 Jdwvinny 237.42 avendase (df) J

A1LYNNY 204 @1 p-value HALYINAL 0.05431 61
la-auaasaunns (2 df) fdnvindu 1.208 il
NANTUIAIANNTDAARBIINATRIATZALAINY
naunaw (GFI) Ad1vinnu 0.990 f1 AGFI Jdvinnu
0.946 uazen RMSEA Se1inny 0.0235 asn i 1

-
ysssnssanssaslnd 99 18 aUbfl 2 16eu nIngrew — SwIew 2563



ozs > mawduuag 079 0.27 0.16 0.68 0.79
WHANITY \l/
N N 0.74 \l/ N
0.46 MIFTANNG AWinam 89ANT i MsgauTULAY
—_—S n3 0.93 walulad o
0.85 9 & LD
0.28 > MIUEMIANNG baaug
. 0.8 0.37 0.92 0.76 056 0.46 040
0.33 > mMauanilass ’ :
] ANWFVBS
. WINIH
0.20 N a1 0.89 0.11
0.78 0.20
0.30 p 0.84 s \
—> fiommimy — BRIy . -
0.86 Adurnestuaznagng
0.65 010
0.58 IeTmIe . o 34
—>| btk Anuwiay 03 83AN3 046
m3 FUTIOUL 077 \
av o ¢ 7 a 6
0.51 > KLU 0-70 IR WINNTIY
0.1
32
0.43 TFanuau1In 0.76 \i”
any 0.217 0>
oss  ——>| Ferwmunam 0.65 S NAMIANTRWIB
7aNn
0.65 UARINT 0.92 0.33
058 —>|  wndnsw / \l/
_0.27* RaltIHy
0.46 —> NUEIYY 0.74
0.60
0.05 0.56 \l/
& '
021 —> R ‘% nMIRORNS
088 MaAsULAE
0.22 > UIIUE% —
0.43
0.27 —> UWRINN 0.85 \I/
SEUUM TN
fanudangu
M 1 dupusimilasainainusuazIuLEIMLLLANNFINUELE IR Ingva T NdINa da

anuwsaumatdues ﬁﬂiﬁ&liiﬂ%: &3

ysssnssanssaslnd 99 18 aUbfl 2 16eu nIngrew — SwIew 2563




arduazandsananisivy

1. misouiiiandwaneuindaanuniay
st apundas LLazad@Tﬂmmmu:gd Taoddn
ST ANBLEWNMIWINNY 0.37 WA 0.93 FEAARDINL
(Sinlarat, P., 2006; Jitarree, D., 2004) lananans
ANMNFUTILAZAMNRULAAIVBINI TN U811 L%
§01UW qwﬁn‘mvlmﬂizmmﬁaiwﬁmm@;mﬂmd
am'ﬁ'uﬁwvm@fl,'ﬁmﬁ]ﬁﬁﬁwmuﬁmﬁmsmu@;ﬁ'ﬂ
misaw vlwenarsdlidiawefiaswamnauies
wIavnalanmalumsitnsnlasinisnanwienansd
ﬂzymua:qﬂaﬁﬂlumsw”@um 819138 fa 813138
sawfAansialainafe ST lussaunn ugasin
mMIziuseudnadan1 sl fiderudiuiu 9 109
9191358 RaUT9NN It TRAWI819138 lasd
midaLﬁ%&laﬁuagulﬁmmsﬁﬁiammﬁuwﬂummf
FIWMTFOUNIIITY ARDAIWIAUAN TN UREUAL
fadunamunzdan sl fuanulunindau Sadu
mMifafiunningasdasditsfiuazlitainuiay
ALTUNT

2. m’;:Qﬁﬂ&iﬁﬁﬂ%wamamn@iamm
wiaumItasuuyas WAZRIANIFNTIOULF lapdidn
FULTEANBLEWNIYINNY 0.11 W& 0.10 FEAARDINL
ITWIATBVBY (Piwngern, M., 2011) Wi m’;:;gﬁﬂ
mImsssusstuanale lidsudssansanaunus
AUUTEANTHNANITUSAITINUYBIBIANITUSAITHIN
Aua

3. AINURINIINVBIYARINT 1ifignsna
mMIvandenunsan Mt as s eaulszang
LEWNIILMIAY 0.11 ANEINITNVRIYARINTT
S‘ﬂﬁwamdmn@iamﬁmammuzqa Aanlszans
LEWN9LYNNY 0.21 §aaAaaINU (McClelland, D.C. ,
1973) na’nﬁdmwé'uw”uﬁsz%iwQmé’nwmzﬁﬁmm
1_q|ﬂﬂaluaaﬁmﬁ”mm‘"umwfua:mmmmsnﬂzaff
AMIWIBAMVENNITA AITIIUIL 31NNTI0 1Q
LAZNINAFDUYATNAIN AINF UAZ mmsg;aﬁ"ugj
anwdnse WlisdiaRauesnans uazanuiise
Laz (Stone, R.J., 1998) LwI1AaI1UAANNEINIT
°11ad‘]_qlﬂﬂaLﬂuﬁldﬁa’uﬂiﬂﬂ’]@%NWUﬂ’J’]&Jﬁ’]L%’«ﬂ%G’m
ladnindeseionliidinldognstaanin Qﬁﬁﬂmu

1 Aal v =3 9/;:!' = 1 1 q/d'
19 Jlavaunsd Emmumamwa"l,ﬂ we sz
Nﬂﬁ’]L%ﬁ]luﬂ’]i‘ﬁ’]d’]uﬁadLﬂugﬁﬁﬂ’l’mm&l’]iﬂluﬂ’]i
Uszyndlinannis %%a%ﬂmsﬁﬁaglu@ﬁl,m k)

dalfifadszlomilununauidsezndnldiyeaa

o
o A

BIDAANNFINT

4. M3Fess JanTwansuIndennunwian
mMaasnuas aaulszAnSiaun1amany o.27
nsfesnduausnusnaniiadydsznminitives

o

a A Yo & A a ' < o o
NU?WW?WS@E%WWJN mvlﬂm’mmlaammmmvlﬂ

]

a 6

wwmqﬂmmmauammﬂﬁmm‘imﬁaﬂl%ﬂﬁ
a . A o a A a A a
fadoFos T et 9dUsEANTNMINLATUTERNTHE LAz
o A o o & & Ao A
mmmm"l,ﬂmmmqﬂs:mwaaammwmvlfa o9
FOAARINULKIAAVAY (Robbins, S. P. & Coulter,
M., 2008; George, J. M. & Jones, G. R., 2005) ANaN
d'mﬁﬁamiﬁmwz%ﬂﬁ'zy@ia@j’u%mma:adﬁms
WnzmsRea TR winNgmaY 9 fa 1) Auaw
woAnssnzaInnnulus e ItIAUL YT VeIN
036in13 2) slawinau 3) iuenwinulsmsu
WANLULEAIANNIFNGA i'suﬁﬂ%ﬂ%'mqnﬁqmﬁ‘u
4) 4 waniddoudayasniens NAeanun
WUILITU LA RTINIIY AnTUselual LLamTaQa
29128170% 9 Uz 5) mﬂﬁmm@,ﬁam%naaﬁn'ﬁ
N1IFBRIT LN TBNTNANIIUINGBRIANT
% a ég U ] >
FNITAUEEY AFNUTEANTIEUNILYINAY 0.05 819
A A = A A Ao ' a
Wasunanmissesaidwaiosfandramodnob Tn
NUSHIINSIURsULUAS N1saI9sadfinau
L 4 va X . &
earwlunsdfsundaslmiiedunnninau nadt
g9AnIdaIsalidnisreaTlutaIniedns 9 agid
N0 WASRINENDLALINUAINNLARDW IAINT
wisuuilasanaeuanigan (Force of change) 7
Tuadamssiiuianisvedasins
5. aunITaunTiRoundad I8niwa
> a Q€ U
mamﬂmam‘maminu:ga AFNU Tz ENTLFUNN9
WYiNNU 0.34 §aaAa8dNU (Brokaw, G. S., & Mullins,
J. M., 2006; De Waal, A. A, 2007) ldaSu1af4
6 [ A a .
89AUTEN0UVLIBIANINAFNITOULFI (High
Performance Organization-HPO) 71 a4 ansnd
amsnuzgw:ﬁaaﬁmmﬁ%’]ﬁﬁfl,uﬂws@‘mﬁuﬁqiﬁﬁ]

' ' A ' & A o
agsdaitad wadsznaunslaaaniduneaysy lag

-
ysssnssanssaslnd 99 18 aUbfl 2 16eu nIngrew — SwIew 2563



(Brokaw, G. S., & Mullins, J. M., 2006) Jun2fa
FOAARDIN®BIN adﬁﬂiﬁﬁamsnuzga P EEREY
a o a 6 ft:i o uq: ;

AFunad uaznagningatau nadk (Jupp, V., &
Younger, M. P., 2004; Holbeche, L., 2005; De Waal,
A.A., 2007) JUMIAAFOAARDINKIN BIANTNL
AUTTOULEY LFDINNIITAUAIFEN A ﬂaq‘m? WAz
WNRNY NTALRBIINITAALARNNT BazdnITUIHIS

o A o o A
ANIINWIBNILNNILU R ML

=%

andaana

maduasdmIndanssnusgs (HPO) e
89611 8IANNTADIFLANNNT/ANWNUT AWNITIBIANT
J@n15uIn1sIani1sesanisastduszuy nns
FLATIZAFAINLINAON LAZNITHIINBLT UAN
FaaANadINUITBITVaY (Eullm, O, Gu, K., &
Young-Tae, B., 2009) lAa11NL1AUINA1TIANTD @
ANEINIIR A TIAT BN AN NTauTuNaluns
wWasuwdaslnuasdns nsnnlasundasnioln

D e A& A A

WRZANUWON TINDINITWUITW FaduFinenluns
o A o A ' Aa A '
suflanumadfouudad lasanizatnebsfalna 9
a{ ) v 6 di o v Aa ni
AN luesdnsinarinldiAan sl fuwul e
LTwi@uany (Jupp, V., & Younger, M. P., 2004;
Holbeche, L., 2005; DeWaal, 2007) n&1331 846n3
nilaurTnuegs axdasimaimuadduviend nagns
LAzt UNRNNY NTALIBIINITAGUABANT wazing

1IN1IONIINWIDNTLUN LU R8I RS

VDLAWDLE

1.1 Toranaunsiianisinluly

1. MIToUFNINTNanIuINdanNuNIan
ﬂ’]iL‘ﬂgﬂuLL'ﬂadLLﬂzﬂdﬁﬂiﬁN‘iiﬂ%:gd Tagfidn
§UUTZANTLEUNIIYIGY 0.37 U8 0.93 BN
w“msmwdwé’uﬂs:%wﬁiﬁumoﬁaU‘ﬁ'q@ﬁa NNIHIN
A3 0.74 m"’mfuwﬁﬂmﬁ'ﬂmil,ﬁfumiai”wmmf
lagshanuianmelu mesenundszgndlglunis
F91% NIUSENT L el ansshanag gl
maadwiansanlng 9 uazifadslomigigaun

(3
adaAN3

o A Aa A
2. AN NTaNNITLURE WY RS NBNTWA
> a QF £
mamnmaaaﬁmaminuzga AFNUTEANTLFUNN9
WINNU 0.34 AITLSNANNNNTRIIITGIUTITUBIANTIA
WIBNTUM TR ULURITAINTTINGIANT Azt TuReNd
anudAydaasdny niludunasiennuiin ms
dutenansoluiaunnvataddng manszdu AN
HnWuInuluasdnItu 9 uisiausiinazd
dntwadewndnsundinldyaaaidrlangua
FaunadausIntnluasfnun 9
3. maduesdn1fifiaussnuzgs (HPO)
2819898 BUAL 1 NMIUIWITIANITRIRNNTaENIL TN
FEUL BUAU 2 MTAIATIZHAIATNLIAFON WazHas
A o a = &
ngamsvinwduiy maduesdnsausyousg T
mm?"gmmsnwé’nﬁuaaﬁmﬂﬂg‘(miﬁml,a:?é‘m”ﬂﬁ
A o A o o
NN UATIRENAUAINNFINITINIANIINAT
WRsuwUad 89N9 LLa:La‘%uaﬁ’Nﬂ'ﬂu@Tauﬂﬁvlﬂaj
sananolmenislng 9 lasddoaifidanudaiiias
T8 19LazNITAUAINNANARIT BIANTRYTTONY
gmmmﬁuwaé‘wﬁmnﬂ'j']ﬁamm
U n:!' a o ny 1
1.2 YoranauwziNan13Isaasiaa li
2 Aa % o A A '
1. A23An w1 NA ludwiladdu s NFINad
anunsanlunsifsundad (Readiness to change)
A = & A
wemaiduasdnsaussanegs uszez 9 1hasan
WHANTING1Y 9 Insidfeuudasaruaniunisnt
sroziaan lania saw'ldisdiyaas niadug
uanmﬁamn@%’nl,auavlﬂLﬁalﬁl,ﬁml,mmmﬁ@ﬁ
a P S B & wd
RAINHANULANNNINY snuﬂuﬂiﬂwumg}mauia
dall
2. msmmmzﬁmﬁamw%amﬂﬁﬂmﬁm
& a A o A a a
ammamsngﬂumum@mnu wvatdSouneuln
faTasunuds 9 vlimunsaieneiilseuioy
nan1598 3 du i lufiansla
3. IINMTANBIITLAINANINRINNNITIVY
Wuin mn’%auj’ﬁwa@iam'mw%amm:mmfluaaﬁm
auTInugd nefmunInthnansdnnlisensdalu
@9 9 Nazaufionisiduasdnsanssnusgs
-
NUUU

o—

-
ysssnssanssaslnd 99 18 aUbfl 2 16eu nIngrew — SwIew 2563



References

Brokaw, G. S., & Mullins, J. M. (2006). In Pursuit of
High Performance-Part | in The Public
Manager. The Quarterly for Practitioners,
35(4).

Buytendijk, F. (2006). Five Keys to Building High
Performance Organization. Business
Performance Management Magazine, 24.

Comrey, A. L., & Lee, H. B. (1992). A First Course
in Factor Analysis (2nd ed.). New Jersey:
Erlbaum Tabachnick and Fidell (2001).

Cummings, T. G., & Worley, C. G. (2005).
Organization Development and Change (8th
ed.). Ohio: Thomson South-Western.

De Waal, A. A. (2007). The Characteristics of High
Performance Organization. Business
Strategy Series. 8(3).

Dtirakanon, S. (2005). Research Methods in Social
Science: A Guide to Practice (Type No.5).
Bangkok: The Press of Chulalongkorn
University. [In Thai]

Eul-Im, O., Gu, K., & Young-Tae, B. (2009). The
Effects of Organizational Learning on
Organizational Change and Performance in
Local Public Agency. Korean Society &
Study on Administration, 25(6), 55.

George, J. M. & Jones, G. R.. (2005).
Organizational Behavior. (4th ed). New
Jersey: Pearson Prentice Hall.

Holbeche, L. (2005). The High Performance
Organization: Creating Dynamic Stability
and Sustainable Success. Oxford:
Elsevier/Butterworth-Heinemann.

Jitarree, D. (2004). Factors Affecting the University
Faculty to Teach Research Service and
Community Service. Educational Research

News, 17(3). [In Thai]

Jupp, V., & Younger, M. P. (2004). A Value Model
for the Public Sector, Outlook Journal,
February.

Kanjanawasi, S. (2001). Selection of Appropriate
Statistics for Research (4th edition),
Bangkok: Boonsiri Publication. [In Thai]

Laksana, S. (2001). Research the Curriculum and
the Teaching Process. Bangkok: Sukhothai
Thammathirat Office of the FDA. [In Thai]

Lorsuwannarat, T. (2005). Knowledge Management
in Business Organizations. Bangkok:
Thammamon Publication. [In Thai]

McClelland, D.C., (1973). Testing for Competence
Rather than Intelligence. American
Psychologist, 28(1), 1-14

Piwngern, M. (2011). The Relationship Between
Transformational Leadership and
Effectiveness of the Administration of the
Sub-District Administrative Organization in
Sakon Nakhon Province. Thesis: Sakon
Nakhon Rajabhat University. [In Thai]

Ratsameechoht, J. (2010). Human Potential
Development Approach with Competency
Based Learning. Bangkok: Siriwatana
Interprint. [In Thai]

Robbins, S. P. & Coulter, M. (2008). Management.
New Jersey: Prentice Hall.

Sinlarat, P. (2006). Creative Education and
Productivity. Bangkok: Chulalongkorn
University Press. [In Thai]

Stone, R. J. (1998). Human Resource Management.
(3rd ed.). New York: John Wiley and Sons.

Wichianpanya, P. (2002). Fundamentals and
Application Management. Bangkok:
ExportsNet. [In Thai]

-
ysssnssanssaslnd 99 18 aUbfl 2 16eu nIngrew — SwIew 2563



