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Abstract

The objectives of this study were (1) to study the opinion levels on investment
factors among Generation Y investors in the Stock Exchange of Thailand; (2) to study
the opinion levels of Generation Y investors regarding investment decisions in the Stock
Exchange of Thailand; and (3) to test the investment factors affecting investment
decisions of Generation Y investors in the Stock Exchange of Thailand. This study was
survey research. The population was unknown Generation Y investors in the Stock
Exchange of Thailand. The sample size of this study was determined by using the
Cochran method as a total of 400 samples. The samples were selected by randomly
convenience sampling. Data were collected through questionnaires. The statistics used
for data analysis included frequency, percentage, mean, Standard Deviation, and

Multiple Regression Analysis. The findings indicated that (1) the overall opinion level




on investment factors among Generation Y investors in the Stock Exchange of Thailand
were at a high level. (2) The overall opinion level of Generation Y investors regarding
investment decisions in the Stock Exchange of Thailand was at a high level. (3) Factors
affecting investment decisions of Generation Y investors in the Stock Exchange of
Thailand were economic and political environment, knowledge, understanding and

investment experience, and information and firm performance.

Keywords: Investment Decisions, Generation Y Investor, Stock Exchange of Thailand
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unid (Introduction)
nsandulaamuvesinamulusaianuilnnudidydensiulanaasygiavesUseine
( Levi, Prathima and Merlyn, 2021; Jaikla and Punturaumporn, 2021; Namsithan and
Thantakool, 2020) tesnaaayuiuurasssauiuyulitugsiafifienudiomnisiunu s
funumilunmshlfiAsanmadedunsdens estneauazmnlunsdsunnansyudui
anlaog1a59m37 (Panturee, 2021; Thiangchana, 2022) HIEN&INA0UNTAINTUNT TLUIATD
Tsafnideladalalsun 2019 (COVID - 19) u3elain-19 AAntulurasarsd n.a 2562 Tédwa
nIgNUAENITEaDNITATLULAzAN RAsYgRaanmlUTIlan Tavedsilfuuamisnisamunie
‘wqﬁﬂisaﬂ,uﬂWiﬁmﬁﬂﬂammaﬂﬁﬂamuﬁﬁmml?iEJuLL‘UaﬂU (Jaikla and Punturaumporn, 2021;
Thanyaphaisan, Tangsattayacheep and Thanyaphaisan, 2021; Thiangchana, 2022)
dmsunananuluszmelng vdmnmaunsssunvedsainidelialalsn 2019 nasy
laeanulsvigatvayunisamulunaiayuliaenadesivulouieniasglnewaus 4.0 (Jaikla and
Punturaumporn, 2021; Thanyaphaisan et al., 2021; Thiangchana, 2022) lagd119ne1u
ANLNIIUNTIAUNSANSNIUaEAAIAUSNNSNE (The Securities and Exchange Commission: SEC)
wagmaavannInguisUseinelng (The Stock Exchange of Thailand: SET) lasiufiuaivayuuag
Sruneeuazmnlunadidmaanuuesinamuifinislidunefdauntu Wy Vidhmdnnindd
nsliusniseeulaflunsdadaidenendnninduaslfusnslusunsunisteviendnnindsiny
Aaviaunganu shlamulisuses delunsdsdstionsmniu fasananugienainnisids
onans wavannsndeusldnniinnian wiewiiniseyiilunsdntyd nmndenlssszuunisde
PefuszuvssUladvessuAmIINdieE Msvihauithu (Work from Home) wazulouignisnszane
n5daass9fu IPO 1lusiu (The Stock Exchange of Thailand, 2021) ifleatuayunisasmuetin
amulunainnuuagnszfunisiivinveaasugialutseinelng il The Stock Exchange of
Thailand (2022) Iévindleyameadiflul w.a. 2564 wuth Surutinasuuasdunudiiilndes
vhadfawanedieseiiios Tul we. 2563 - 2564 lag o Awftousunau ne. 2564 Sruudnasmui

Y 9
aa

UndayBviatifasaniviil 3,101,457 578 visedinau 946,557 518 3NFUY w.A. 2563 913NA1ILAIN
Tl e 2564 d91uiutnamuaiinduuinnd 2.8 wiwesnsiiuaulul w.ea. 2563 seunnin
uuinamuiaseiiadulugie 5 Unewuni @ w.a. 2559 - 2563) wagiuiudydndedmsu
dgj U U L U 6 | o aa |dl v = = QI dq( =
gourenannindlunarnnanninduisusewmalng viadifgeanivif 5,221,119 Tad veiiadugad

e
2




1,707,122 Seyfanaudneu Jenalesn 1wl we. 2564 Sruaudyiatuinnd 2 whanduau
Jadiutulul we. 2563 inaendiiiaty 747,063 Tad wazdae 4 Wouusnvesd w.a. 2564
ftfnasmuselvdiduddorefuiuatausngsds 151,653 au Aaduainndt 1 widangen
sutaieunti wanduitou 20% vestnawmuitmuaiitomelusasdify famd 1

1o 0% - 18% | 19% % dm m_inﬁa'fwn i
. ; AayARFTIHER
- * a ot !
I l:wnw'rri?ur.ma:"ﬂ'
51,683) o U= 1 Tn g
; SuinanmThe
118634 1PO i OR
50,261 e 47.729

2560 2561 2562 2563 2564
[M.A-Lan0.)

At 1 Sruautinasmuyaaalifidugouglul we. 2560 - ue.2564 (au)
i1 . The Stock Exchange of Thailand (2021)

faiiinamuyanautimuauostuluaaandnninduisssmdlnelasdulngfunduie
1wWeLsHune (Generation Y: Gen Y) viefisdntuludefiaauiiiva (Millennials) #ie nguiltAnlutsd
.. 2523 - 2540 (Mahidol University, 2022) 1Hunguitfivunalug 1 Tu 3 vesdszine 1Jude
yhauifiselduasiitidsioge (FinTech, 2022) fanguiifiunumlunatnyulneogiann lned
1N 92,507 18 Aniu 619% vestinasueludianun wasdyadderisiuvesiinasu
yeealyaiifuidu 202 dnumdetu Aadu 549% vesyaderevastinamumelmivianua (The
Stock Exchange of Thailand, 2021) siail Tud .. 2564 Huafwusniinguinamuiaiueisdunied
dnduyardeusgaiuninaimis lnedydfdalniiinisiedeulmodiasoiiios (The Stock
Exchange of Thailand, 2021) asvieulifiuimdwinnsunsssunveslsainideladalalsun 2019
thawuaiusisiuneiiunumddnlunsiuiedeunisamulusaianuuaz maiulanaasugia
vossunalne Fafunsiadulaamuresinamuaesdunelusaevinninduissunalne 3
fudffintueteann

smAferouvthinsAnudadosng fifesdilsdslumsdndulaamuvesinamu wu fu
amwLLmﬁaumqmwgﬁmmzﬂfmﬁaq (Thailand Securities Institute, 2017; Levi et al., 2021;
Utami and Nugroho, 2017) AUn153LATIERRannsngniunaiia (Thailand Securities Institute,
2017; Simanjuntak, Putri and Muda, 2023; Komarudin and Affandi, 2020; Namsithan and
Tantakool, 2020; Nuzula, Sisbintari and Handayani, 2019) AuAas Adle wavdszaunisel
N13839U (Sisbintari, Suhadak, Ragil, and Nuzula, 2019; Simanjuntak et al., 2023; Utami and
Nugroho, 2017) suLayay1IaIshagHan15ANTNIIUYEIUTEN (Komarudin and Affandi, 2020;
Utami and Nugroho, 2017; Levi et al., 2021) LLazéf’luLLﬁﬂgﬂﬂ (Thailand Securities Institute,
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2017; Sisbintari et al., 2019) sisil tinaswuluudaziauelstuiliinlugaaiofunndisiu doundy
fuanmmuwandey Laswgia dan Tausssuideiy vlinamuluudazawelstuinginssunas
wamslunisindulansuuandaiu fadu nsdpdulaamuresinamuaeisdunesdan
Lmﬂ&iwamﬂﬁﬂamﬂuﬂfjuwmaw%’u?ﬂuﬂ (Baihagqy and Sugiyanto, 2020; Tolani, Sao, Bhadade
and Chandak, 2020; Hasibuan, Meifari, Muda and Kesuma, 2023) Tag#a991n@01un1SaIn15hns
szummadlsafadielafalalsn 2019 dnasuiualfaruddysumsuimsdansanudes ms
danmegedlifumueaiumniy Foudidoamatiu Msununienisiu uazmsuimsiuoon
i oa NUD g1397uAINIn sﬁu (Chuaybudda and Rattanapongpinyo, 2023; Jaikla and
Punturaumporn, 2021; Thanyaphaisan et al., 2021; Thiammok and Tuvadaratragool, 2020;
Thiangchana, 2022) aeslsfinu videneunthiinsAnwinisdndulaamulunaiayuvesin
AUl twedIawaay Tnganizlulssmaniidaimuiogrslssinealng (Jaikla and
Purnturaumporn, 2021; Panturee, 2021)

Mnaaunsaiinaandiediu §iTedadafiurnuddglunsasmuesinamuiaiuels
Furslusaandnnindwisuszmalng uazAnudadodimarionisindulaamuesinasmuia
weistunelusaandnninduwissemelne Wethdeyaierdumsasmuvesinamuiaiueisdune
uldlunsimusaanulifinsiulnegieiiu nutsneliiaussloviiesinamueuasi
aulalddayalunsdnaulaamulunaiavdnninduisssmelnesoly

9Us2a9AN15338 (Research Purpose)

1. ie@nwisgiuanuAadiufsafutadonisamuvesinamuiaueisiunglunaia
nannnduriassinalney

2. WlefnwszsuanuAndiufnfunsdndulavesinamuameisiunglunaavdnning
wisUseinalneg

3. ilevaeudvdnavestadunsanmuiiinadensindulaasuvesinamuiaiueisiune
lupaananynindurislssinalne

NSAULUIAANTSIAY (Conceptual Framework)
N1INUNIUITIUNTTY
1. AUNNIBUATANNEIAYVBIUNAYULALUBLTTUIEY

tihasuiatualsiunie(Generation Y: Gen Y) wiafifdnfuluiefiaauiiiva (Millennials)
R ﬂﬁjuﬁl,ﬁmimm‘ﬂ W.A. 2523 - 2540 (Mahidol University, 2022) L‘T]uﬂajmﬂizmﬂiﬁﬁﬁwmuma
fgelulan Fafiuszvnsda 1,800 druaurhlan Tasendeegluniviederdu 1 lu ¢ vesUszvinsngs
Awaisiunevestan dwmiuussmdlng Wungquitfivunelvg 1 Tu 3 vesdszrnsluussine Wute
yhawfifiselduasiitdtegs iulnnndeutunouiinmes - Sumedidnuaivinuedumalulad
(FinTech, 2022) AunguiidiauAnasieassd dosnisarudavgulunisienu Ssieuanunsaly
mMaeusmAugBuldd uazdesnsnismeuiuuazmiaLnegiane (Sanook, 2024)




dnasmuaiuelstungdauddysenainnuiaznisiulaniaasegiavesdseina
(Jaikla and Punturaumporn, 2021; Panturee, 2021) %ﬁLmnﬁhqmmﬁfﬂamumjuLmuaw’?j’uﬁu
Lﬁaqmﬂ@:ﬂuﬁﬁﬂmﬁmqﬂﬁhqS] Foundiuanimundey wswsia day Sausssuiaaiu vilvau
1ul,wiazquLuaLi%’uﬁwqaﬂﬁwmamuﬁ&hﬁu (Baihagqy and Sugiyanto, 2020; Tolani et al., 2020;
Hasibuan et al, 2023) dmsululssmneniu Tud w.e. 2564 ﬁfﬂamuwLuam%’u’maﬁé’mmugam%@)
mwaquﬁuﬂ’hﬂ?wﬁq TagdsuIuuInde 92,507 518 Anvlu 61% Guaﬂﬁfﬂamuw&flmiﬁ”’wm wayd
gacsh?gaﬂmaﬁumaaﬁﬂanﬂquyﬂﬂaimjLfluﬁu 292 auusedu Andu 54% maagam%}ammaaﬁﬂ
asuelmiifianun uenani Tadidelnivesinamulunguaueisdui Afinnedoulmedig
sewilos (The Stock Exchange of Thailand, 2021)
2. wunAangugiearunsindulelunisamu
ﬂ’]iéfﬂaiﬂfﬂun’ﬁamu (Investment Decision-Making) WD NTTUIUNITUIUD DY
vidolufavanly vieRufiuainanitunisiiu Winassfuiiomenimansuwmiluounn 1wy {u
tuna aenide 1usu (Chainarongdechakul, 2014) Tnefasudesdinsiinsumiadenlunisasmu
19 9 MAmanemadendldinnsanuarUszidusgisiudiinannsavssainguszasd uagitmine
aufinauauly TnowunAndunisindulaszesurefanssuaunisdndula (Process of decision
making) Fudumsimuaduneuvesmsinduls Wy 7 dupeu feil 1) Mansemindseudesnis
Tunsdndulaviedmuninguszasdlunisdndula 2) msseydymitdesindula 3) nsimua
naueifidesindula 4) nsWauiuaziuanaden 5) nisUszdiuniaden 6) nsidenmaden
7) msldvadonuaznisusziiiuna (Plunkett and Attner, 1996; Arckarapunyathorn, 2021) #ai
msasuiniinnandes ey msamuifmiuidesgainazdedinaneuunuias uaznsamud
flaudessinazdeslinanauunusi (The Stock Exchange of Thailand, 2023A) &sn1ssndula
TunsasuiiiiusavBamesifiuAvosiusazainanusedstingamy
nsandulalunisamulusaiauiiunuimdrdgnisiiulaniseasegisveslseina
(Jaikla and Punturaumporn, 2021; Levi et al., 2021; Namsithan and Thantakool, 2020; Panturee,
2021; Thiangchana, 2022) dnsutszinelng aaranuudonaiandnyninduisussnalnedndaty
munses1vdydanaiananninduislsemalng w.a. 2517 agatgldnisinuguavesdiiinau
Aosznssunsifundnninduasaaevdnning (n.a.0.) uasdarvinisgeistusgradumanisads
wsnluduil 30 wweu w.e. 2518 Jagtunmssndunuvesmatndnminduialsemealng sganeld
wsrs1SRndnnsnduasnarandnning RUufl 6) w.e. 2562 lnsnarandnnindwisssmelned
unumddglunafuundeszauiuny ieaduayulunsiauiasygiauazenamnisuves
U5zl (The Stock Exchange of Thailand, 2022) sanavulvedadunalnddgluszuuiasugia lu

nsduasunsiaulaveuasugia Walanalifianisdeg anunsadinauvaadunu Ygligasull
yadenlunisesunisammu wagmsazauauiedy sadnarayulveddadiugadmdnningaiu
59PA@1A (Market Capitalization) sio GDP fiulmsnegsserilos wazgaiia 121% Tuidl 2565 aviou
AINIINVBIRAUINITUAZ AN R V0InaIandnnSnnessuuLAsYs ANty Tules
(The Stock Exchange of Thailand, 2023B)




3. uuAnuazvqufiiieatasiutadenisamuilanansadenadenudliunisindulaasu

LunAnuagngui e teatuiadenisamulundnnindfanunsodenadenultunis
dinaulaaamu Ussneudenisiiasizidadofiugiu (Fundamental Analysis) uagmisiiaszidad
n1atnAaia (Technical Analysis) (Utami and Nugroho, 2017; Nuzula et al., 2019; Farooq and
Sajid, 2015; Komarudin and Affandi, 2020; Levi et al., 2021)

dnunsienesitadeiugu Wunmssduyandnmingvionaiuiviwemdnning
Fegnimuninnistafanmundeuiifitestusmdnninddu Usznaude 3 duneu fo 1)
N1TIATIENATEINIVIUTENALAETIU 2) NITIATIHANFIVINTTU kag 3) NTIATIARIUTEN i
TulgsUSuauazi@eanan1n (The Stock Exchange of Thailand, 2023A) wadnsiaseilaeld
Yaduiiugiu Huisnmsfisiiesgidadedineg Aduiugiilunssimuagaiuiags Tas aded
d1fny lawn Auanmwindeuniuasegiakasn1siies Auwsegsla diuaiug anudile way
Uszaunisalasnu s fudegarmaisuasanisaiiiueuvesuien (Sisbintari et al, 2019;
Simanjuntak et al., 2023; Farooq and Sajid, 2015; Komarudin and Affandi, 2020; Levi et al,,
2021)
dmfumaienidadonanada iunsfnvinginssuvessiauluede e

aan1sainnedeulmresavuluowan vuitugiu 3 Usenns fe 1) menasvieulimsudnians
Tudusneg uda 2) TAnezndeuiiosadiuuildiludisssesnamiaunitanianisudsuwlas
wnlilyl uay 3) ngAnssunsamuvestiamuardsaslidnuarindioadsiungAnssunisasulu
8fin (The Stock Exchange of Thailand, 2015) msinszsitasenanafiaiuduniasiienidaeln
nasuasamansaifianeninedeulmussnamdnming suiiansomiomneimngay
TumsBerenu vioszeznalunsiionsesiuld wagnmsthdeyauAnwiiievinislinsest way
annsathanldlunisdndulamuuazaneiudssienisasulaglideyalunisindule (The Stock
Exchange of Thailand, 2015; Utami and Nugroho, 2017; Simanjuntak et al., 2023; Nuzula et al,,
2019)

NnuAnLaznguiiietesiuadenisamuiieiu dademsamuiidmadenisdndula
899U boun

3.1 fruanmuadeumaAsegianaznindes WWudsiduiadeunssuiuniamisgsfania
melupsinisuayseningednig nMsasullamnaasysiauay st eudHanEnURedAng
fsluFesvasnsduiunuineluiasaneusnuesesdnis dsoganaiuAsuuamestadeiises
thafinnsan wu ShamenideFudn 9nIINITAULAVDUATHFND AIUAUKIUYDINILLATEFAD
A9UTENA LEDEIAINNIINTLE09 Ludu (Thailand Securities Institute, 2017; The Stock Exchange
of Thailand, 2015; Levi et al., 2021; Utami and Nugroho, 2017)

3.2 funsiassinanningnanada uadesdlofvaglvitnamuannsoaianisalie
yamaedeulmvesramdnning sutannsomdonsmnganlunsteuneiu viessoziam
Tunsiieaseaiuls wazmsthdeyaunAnuviiievnsiinnssiieannsaunldlunsdnduloamu
navanAIdssiensasy Taslideyalunisdndule wWu in3edlelunsiiazivanning s
Asziuualiugluvunisiedeulmvosamdnninsluein Uinunisderesotu wazun




3mezﬁmmﬁﬂamu vJudu (Thailand Securities Institute, 2017; The Stock Exchange of Thailand,
2015; Farooqg and Sajid, 2015; Simanjuntak et al., 2023; Komarudin and Affandi, 2020;
Namsithan and Tantakool, 2020; Nuzula et al., 2019)

3.3 guadui anudila wasuszaunisainisasu Wunisisews n1seu nsiiu nsle
fu Msduifaninaniuil Awewineg alulszaunisal wazanunsavhenandiladulan videasy
$03519A10An i ukazdeLfiensesie 9 18 (Thailand Securities Institute, 2017; The Stock
Exchange of Thailand, 2015; Sisbintari et al., 2019; Simanjuntak et al., 2023; Utami and Nugroho,
2017)

v 1

3.4 frudayavilaIswazNan1saluuYeIusen Wudndeanunuielinsiudasessn

u
v
a =

wiatouteasefiindu J95aufenszurunsdniuauyesUToniHIuLn WY $UNISEUVEIUTI
ulsuignsdneduna putdefiowazsssuAviavesiuims mafuiiaveusedinuuazdunndon
(Environment, Social and Governance: ESG) +Ju#u (Thailand Securities Institute, 2017; The
Stock Exchange of Thailand, 2015; Farooq and Sajid, 2015; Komarudin and Affandi, 2020; Utami
and Nugroho, 2017; Levi et al., 2021)

3.5 fuusegsla WumsnsevivSenginssuvesudazyana Ssgnnszdulaedaimiedsydle
THuansoandisriudenis waziduusmanduliyananszvinnsiiielfussqilimane (Thailand
Securities Institute, 2017; The Stock Exchange of Thailand, 2015; Sisbintari et al., 2019)

4. aseiidawaranisinduleamuvasinamuaiuasduie Tunaiavdnninduna

Uszndlng
Hadeiidsnadonisdndulaamuresinamuaiueistuny Tunaemdnninduasema

ne loun

4.1 fruanmuandeamaasegiauaznisides dadeduiiunumiddysenisdaduls
amuiummwé’nw%’wé (Ahuja and Kumar, 2024; Rana, 2022; Singh, 2022; Levi et al., 2021; Utami
and Nugroho, 2017) uansiiaaiiosnmmensiies samsnsnsivla sasdudle AufuRIy
NNNIZATEFND Snsmenite (Levi et al, 2021) Tnsludszimelne Santipraditkul (2018) la@n
Foa madndulaawulunaandnninduissemalngvesin@num Uiyl inedosuAiume
HANSANWINUT Yedudnuanimuindeumaasegianasnisiiles Ianuduiusidauiniuyaninig
amu uazdsaenndeifiuaidees Thiangchana (2022) laAnwEes msdmaulaammuvuaniiyues
Unasusedeglunaiandnnindurslssinalng uanisfinwinuda Jadeaiuaninuindounis
wsugnakazn1silles danasionisandulaasmuinaidyvesinamusivdeslunaianannindums
Uszmalng 91nnsnumiussunssuiifeates nuirdanuduiussenineadonisasudiu
an1nwIngeundATEgRIkaznsiiotasn1sAndulaayu

switeiifesmuuignd 1 dadumsamuiuanimnademansygianasnisilesdana
reon1sandaulaamuvesinawuaiastunglusaananninduissemalneg

4.2 AIUNNSAATITIVANNSNENIBNALIA {]a%’aé’mﬁﬁmmé{’nﬁ’@@iams@]’maﬂﬂamu (Singh,
2022; Farooq and Sajid, 2015; Simanjuntak et al., 2023; Komarudin and Affandi, 2020;




Namsithan and Tantakool, 2020; The Stock Exchange of Thailand, 2015; Levi et al., 2021) 1oy
Agrtestunsinsginualiuuufuwasiuadi Usinunsderesetu wiesilosznauns
Annzindnninduesuivn tnieallousznounsiinTginanving wasuniinsgivesiinasuiil
%m%em%auﬁaﬂma%mq'f} (Farooq and Sajid, 2015; Simanjuntak et al., 2023; Komarudin and
Affandi, 2020) Taelutszmelng Namsithan and Tantakool (2020) laFnwi5es wumemsdndula
asulunainueisnivestnamuyilnglulangannamiuas nan1sanwinudl uasdeyaan
fouuzihanidmihilusninesvdeiiuinwmanistuidnamusnilneliauauls uazunaim
vosUsdnmdnning favinadonisdadulaamulunataiusiinivesinamusilng Jsaenades
fuaAdeues Phatthanadamrongkiat (2015) léAnwiizes Jadeifivdnasenginssunisasmuiu
andigylunaanannindunsuseinalnevesinamululuansammumuas nansenyinudn dnamu
TruddynTeszimanaiassiuinn SnmMsnumuIssanssuiieades wuifiauduiug
serieladunsamua UM gvivanningnanatianunsandulaamu

uAteiReReauuigiud 2 Jadumsamuiunsiessivdnningmanaiadmadens
Andulaamuuestnawuaestunglusaiandannindwisssmalng

4.3 fruanud anudila uaztszaunsainmsaau Jedeidannuddysonisinauls
AU (Anfas, Syamsuddin, and Zainuddin, 2022; Singh, 2022; Sisbintari et al., 2019; Simanjuntak
et al., 2023; Utami and Nugroho, 2017) lasnnsilennug anandila uazUszaunsalfiisafunng
UimsaudsaiashrHanouwmy Taanging sudeu Fetsius 9 vasmaandnning v
Tinamuanunsauimsdanisanudes uagnsusunoinnisasuvemannindliegramunza
(Sisbintari et al., 2019; Simanjuntak et al., 2023; Utami and Nugroho, 2017) Taglulszinalne
Thanyaphaisan et al. (2021) #@nw113es Yadonisdndulavesinasyulunaiandnninduns
Uszielnglugn 13n-19 wan1sdnwmuin Jasefumuiiierfunsasulunanandnning fiua
Wauandanisandulaamulusaiandnnsnd uazdiaenadasiuauideves Chainarongdechakul
(2014) #Anwdes Yadenidvinadonisdndulaamulunanandnnindvestinawurlululssiva
NNMINUTIUITTANTINTIABITRS wudlimrwduiusseritatadnisasmuiuanug aadila
wazUszaunsainsasuiunsandulaamu

sAdeifeReaunigiui 3 Jafonsamuiiunnud erudile wesUszaunisainisasmu
danadansiindulaamuvesdnamuauastunglunaavdnninduiaUseinalny

4.4 fnudayadniasuazianisaiiuauvasuien Jadvaunsoduadonsdndulaayu
1@ (Loke, 2023; Alhussain, 2020; Farooq and Sajid, 2015; Komarudin and Affandi, 2020; Utami
and Nugroho, 2017; Levi et al., 2021) lng9auat13a1suazHan15A I WU NM1SRULAYeIUTEN
ulguignisdtedunavesuidn nisusznidsunisiuvesuidn munidedonarsssuiviaves
fuivns vismillimnuddnlunisuinveusednuuazdsuinden (E5G) Armiideidoswosuitm
A1 P/E vosudnning nsuiulassadrmivioniadiuny uasnsiteyatnatsifiswe Wudu
gru1savrglunise maumaawuim (Loke, 2023; Alhussain, 2020; Farooq and Sajid, 2015;
Komarudin and Affandi, 2020; Utami and Nugroho, 2017; Levi et al., 2021) Tagludszinalne
Panturee (2021) l#i@nw13os mﬁ@fﬂﬁﬂaamuiummwé’ﬂw%’wéé’m%’uﬁﬂamuwl,uat,i%’muﬁuuu
Wes 1 NNgRaIMNIINUINISURaIanannIndwitsemalne nan1sAinwinud Yadesudeyaunas

e
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NamiﬁﬂLﬁ‘u@l?uﬁ'\‘lmaL“TN‘U’Jﬂﬁ]"e)ﬂ’]iﬁ@?ﬁﬂiﬁ]ﬁﬂﬂﬂ%@ﬂﬁﬂﬁﬂﬂﬂﬁ]LUE]Li%JULUﬁ’UUNLﬁJ@% wazdiaananes
FuaATeaes Thiammok and Tuvadaratragool (2020) lé@nw3es Jadefidsnaneusyaunisel
n13auYeItnamuIIsgosanIanastunatanannsnduiilssinalng nan1s@nyinudn
dnasuiifivszaunisaiasuunnni 5 Wienuddydeiatenisasmuiunisiinseifiugiu
wanmsng wavaonndeatunuiteves Phatthanadamrongkiat (2015) ldnwises Jadeiifidnsna
pangfnssunIsasuiuadalunainndnnsndurisussmelng vodnamuluenngunnumniuas
wansAnwnui Jedeifertuuitniinasonsdndulaawuiuaiyveninawunedeslunaia
vanninduisUszimalng :nn1snunimssunssuiAeates wuidauduiusseninatadonis
awuaudeyatasuazantsauiuauresuIEniunsinduleanu

suATeitnsauuigud 4 ‘{J’wEJmiawumuﬁuauamnmmaymamsmLuumu%mw
eiqmamamimau%amusuaquﬂamuwLuaLi%uaﬁﬂiumawwaﬂmwaLmqﬂizmwﬂm

4.5 druuseyela Jadearusodanadenisdndulaasyula (Sisbintar et al, 2019;
Panichlert, 2021; Choemkhwan, 2022) Imaﬂa%ummmaaﬂum'imaamuiamal,wmwlm N1389YU
Twaﬂmwaﬂwamﬂiﬂmumumw WISUNTPUANTTAINL B TRIAITY 4 uazduuzihanauidn/
AsaUASY/ Aoy (Sisbintari et al., 2019) Ima‘LuUamﬂm Panichlert (2021) lmﬁﬂwmaa NERNSTIU
N13899U L.Laz‘fjfﬂﬁaﬁﬁwaﬁiamiamﬂuﬂ%ﬂimLﬂaLiu% (Crypto Currency) Wan13@ne1nua Uady
suussgslamsaamulu esulmaeisud Adnadsuindenisamulusiulaeeisud wazaenadosiy
Jaikla and Punturaumporn (2021) lé@nw13es Jadefidmasionisinduleasulunainulneves
fnasmuaiusistuneiiondelungummumiuas sanisanwimudn dadeusagelalunisasyusiu
Tomaifinsoldl dnasuiiveralunisawulunaiavdnnindeuanusengvesiuasmulusy i
1Nfiga NNTIUMIITIANIINTAETRs nudlauduitisninddadnisamuiuussgslatu
nsandulaasyu

iAseiBeieannignd 5 Jatunisamuiunssgdladssarensfndulaasmuesinasmu
wwalstunelusaanannsnduialssmelne

INNITNUNIUNITIUNTTH JIFeduUsInadiensaulifnwarauuigiun1sITeie ity
JadendmasienisdndulaasuvesdnamuaiestunglunamdnninduiiUsewmelne finsou
wnAntunmsfinulaefvusiiulsdase wazduusma Weluwwmsumsdumdney danmi 2

{J9d8n15aanu

ATUANNKINFBUNNLATHFAALALNILDY
AIUNITIATILINENNINEN1mMATiA msdipdulaasureninamuiaiuelsd

A 4

AuAug Al wasUsvaunsainisau Melunanvanninduiasemealny

AUTRYATIATUALHANTANTLUYDIUTEN

RIVIERENG

AN 2 NFOULUIAANITIIY
un: 633




A5AUUN15I9Y (Research Methodology)
n53veaSetiJunisdnundeusuna (Quantitative Research) Usetamidadnsna (Survey
Research) uazlduuasunu (Questionnaires) iuiaiasiiolunsifusiurndeya
1. Uszansuasnguinegng
Uszrnsildlunisdne 1dun  dnasquaiusstunslupnaiandnninduisussinalng
$1uam 400 Freehs Tnensimuangudegneiuldisneunsu (Cochran, 1977) WWumsimuangy
fetna Tunsaifilinsudnnulsznnsiiudueu FsimunsziuanuiBesiuil 95% wagArmiuaan
wndouiyouiuldlaiiu 0.05

2. wseddiefldlunsise

ns3seilduvvasunuluninivieyafielwlddoyanisdadulaamuvesdnasyu
WaLstune Tunanaudnnsuduwisusewmealng Tnouladu 2 du fe SdnwarveauuugauauLay
N13ATIAADUAMNNYBIUUFB U Y el

2.1 ANWULVBIUUFIUNY
SnunzvsuuUABUABTENaURIE 4 dau S1uuTam 54 T dedl
gaufl 1 AanudansesgpeuLuuasuam 1w 3 7o Wudamuuudanela (Close -
Ended Questionnaire) Usgnaunig AINUEULDLADUKUIUABUNY F3981870eUNaULAUBLITUINe
wagmadutinasmulunaavdnninduisUszimelne Ssdnuazvosnuuasunandunisdisamens
(Check List)
daufl 2 wuvasunAgIfuToyai Ul sEYINIMansvestinauLaLLBLITTLINY
lunaranannindurslszinalng $1usu 6 9o lnaidudiaruwuudaneUa (Close - Ended
Questionnaire ) UsEnausiey 1w 81y @01UATM SEAUNTANY 013N wazseldiadodeliiou 3
dnuwazemuUaeunuilun13d1519518n15 (Check List)
daufl 3 uvvasunieiudeyaduiiadunisamudidmanonsdnduloasuuein
amuauostug lupaiandnmsnduisszmelng d1uau 31 9o Tenaduiuuasuaiuduiuuuing
UsgunaAn (Rating Scale) 5 S¢AU MNNIASTALUUALASAH (Likert’s Scale) Usegnaudie a1y
ANINWINFONNILATHFAIRALNITEBY T 5 U0 ArumTeTgivannsngniamelin 913w 5
U8 1UAINS AN wazUsraunIsainITaIu WU 5 U9 AuTeyav1id@nshazNanis
ANHLUYRIUTEN T3 9 Yo MUl IuIu 7 U8
gufl 4 uvuasuauiefudeyanisdndulaasmuvesinasmuiaiuelstue Tusain
wdnnindusteUszimndalne S1uau 14 To FednwawuvasunudunuuninsUszunaai (Rating
Scale) 5 56U MMUIATIALUUAATH (Likert’s Scale)
2.2 NIATIVFEDUAMANYDIUUUFBUNY
fAdulFasuvuasunITununsAneI9nuuIAe Ngud wagnsnumuuided
Aeates Tnsadmunseuuunfnnside Tildteyansunuingussasduesnsife dil
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2.2.1 A13A5IEIUAIUATUTAULBNY (Content Validity) LTun1ns1988UA1Y
gennaeeTenItellenudinusidaluRnisiuddda lnedwuvasuanuinaiisuligideiviey
A3aeuIILIL 3 it Tngdinsmvuainaainisiiasuu Gl

[

+1 A9 Wanulan Yamanutuiianudsnnasinuinglsyan

9

o

o

[y

0 Ao wialukula YefautulianuaenrdosnuingUseasa

q
[

1 e dlewdlai desnudulsifiauaenadesiuinguszasd
nduthdeyadldannsfiansanveinssaand Wemdsiauaonadessewindosio
fuauanuaeauingUszasAvean1snuilagldgns Index of item objective congruence (I0C) =
SRN udrishmsdsznanunduresidesapiunedelas 10C dosdadius 0.5 Fuly e
fotermauinuaennaediuingUsyaidvesn1sAine (Rovinelli and Hambleton, 1976) 3nwa
nsnTRaeuATIAsRddav (Content Validity) wuin fif1 10C aejfaust 0.67 - 1.00
2.2.2 N15A529HBUAMULTBIYBALATBT (Reliability) [unisnsrvaeudounnsos
voauUUABUAININGY insudlunoutiluldais Tnethamenduyssanduoarh (a - Coefficient)
MINITVOIATIUUNA (Cronbach's Alpha Coefficient) LLéjﬁﬁﬂﬁWLLUUﬁa‘lJmaJ‘ﬁIU%JUUEQmﬂﬁEL%EJ’J‘U’]iy
waluneaesld (Try Out) AunguélegvvesnguUssrnsinamuauastuNslunannannsnguns
Uszinelng $119u 30 9o udithuniinszifiomaiaaidfissvesiuuasuniy lnomnmiileswes
LUU@UANTeatiudoatiATaaLd 0.70 Yuly (Cronbach, 1977) 91AN15ASI9ABUAIAIULTIBITD
wuuAsUnIiatulidagiaus 0.783 - 0.948

< v
3. maiuswndaya
v a . Ya o oA Y] 1 < v |

1. Yoyauguall (Primary Data) #3deidennadusiiegslunisiiuniusiudeyalagnisedy
Aaag19kuLaEAIN (Convenience Sampling) Msingudlag1e Ae dnasmuiatusistuielunain
wannindurslszmelneg Faiderinnisiiusiusiudeyamenuvasuaiudiuledeaiiiiians
Facebook way Line application S1uy19@U 400 atu wasantudshnanlaanuuuaeuaiuluassia

a ¢ v v a o0 @

waglmnenteyaniglusunsupeuiinesdniagu SPSS

2. Yoyanienil (Secondary Data) Wudeyafif3deldvinnisAinwiduaindeya anngud

LAZIUITENLNYITDY LYY FUAUINNLDNAITNIIBINIT NLIAD LONATT I1TETT UNANUNIGIVINTG
WAZINUITHIINUNAIAIG 9)

4. nMsaTEVdaya

nsATzsidoya Tagadfnsson (Descriptive Statistic) iivosusdeyailoafufeatungy
#regne Iagld avaud (Frequency) Andeway (Percentage) A1lady (¥) d1utdsaiuusnnsgiy
(Standard Deviation: S.D.) N153AsIeVidayaaiinldeeuuu (Inferential Statistics) I¥afifinageu t-
test adANAADU F-test WaEN1TIAITIFINITONABELTINNAN (Multiple Regression Analysis) R
Yuauelagldada sl
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4.1 A101UAANTBIVBILABULUUABUAIY §aufl 1 Usznausisauduseuney
LUvUAoUA AU ARlUTsTEnINST A, 2523 — 2500 videiFEndn nENIAlLBITTUNY waTNg
Judhawmulusaiavdnvsnduisuszmelne

4.2 doyaduuszvnsaansvasnauluuaaunIy daufl 2 Usznoudiy e a1y
A0 unINANTA SEAUNITAn 913N s1eldedeneiou Tneldadfidanssan (Descriptive
Statistics) lunsuseanana Téun A1Aud (Frequency) waven¥esay (Percentage)

4.3 dayannuAniiiuvesgnaunuusaunu §ufl 3-4 Usznoue deyasuilad
nsasuidanasenisiadulaasu uaznsdnduleasuvesinamuiaiusisdunelunaia
nannsndwisseinelng Idadfigamssauilunisussiianauasiinsieimeaneada nednaue
Poyaluguuuumsmugiun1sussens wavnsasunanisanliun1sfine gIdelanmuanaeinig
Taruuummey ieuansseduauAndiulunuuaeuany il

SYAUAZLUL 5 MNeda WiusheannTiae
SEAUATLUY i VRN WAUAE3NN
SEAUAZLUL 3 MNeda WinsgUunang
SLAUATLLUU 2 WD Winsetoy
SEAUATLUY 1 VRN laiiiudne

PHINTUAILIUANRRIVDIAINDUNRANITEIUAMUAATILT UL UAD UL AL LUAANUNUIEVD
ALRRY P91

Aade 4.21 - 5.00 FQERR fiauiiuegsedu  wndign
ALRRY 3.41 - 4.20 IR fiauivegsgiu 1N
ALaRY 2.61 - 3.40 FREGR fiauwivegsediu  Uunang
' t:ll =2 a < ! [y £
ARaY 1.81 — 2.60 RN UANUNUBYTAU  UDY

! a 3 = =] ! [ t4 .:4'
ALafy 1.00 - 1.80 FRERR fmnuiiuegszau  Ueeiign

4.4 n1snagaudniwavesnisandulaasnu \Wunisiasiginiuannssidanngu
(Multiple Regression Analysis) #3875 Enter Method lagn1sinsulsdaseynea HashuUsdaseisl
AuduiusAuALUsaueglidsd Ay aiatar iidded Agvsadmdnluirseiluaunis
0A0DY ImaﬁmsmaauﬁammLﬁaaé}’maqmﬁmﬁmﬁmmamam%awmm (Chankong, 2021) et

4.4.1 ANISNAABUNITLAINUIIUUUUNA (Multivariate Normality) Faudsniuazaes
LﬁuéhLmif:j:uL%QU%mmmﬂﬂimmsﬁﬁmimmmLL‘UU‘Uﬂa (Normal Distribution) #13158%1n15
NAaaulAlagn 171N UAINNITNTEIN8U0IToYaNs1W Normal P-P Plot of Regression
Standardized Residual agsipaduidunss annsnageunufikUsnuiinsuansauwuuinideya
fimsnszanglnaidunss

4.4.2 N1339980UFURUUAMATUNUSITUFUATY (Linear Relationship) 1Uun1s
n31vaaufUTassAuswUsaulagld Curve Estimate %3® Significant 91n1R1519 ANOVA fid]

Y

Weddgann1sasvdeunuiynnsvageuiialed1dy wirdu 0.000 WUl mudennandesdiu
AoRLUIBaTELALAILUIANTANUAUTUSITLAUATI LAAINNITATNMNUAINNITNTENEVBITDYA
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n31 Normal P-P Plot of Regression Standardized Residual suaamwmmmLﬂ?iaummgmwuiwﬁ
wwalddudunsy

4.43 mInaaauAuwlsUsIUALT (Homoscedasticity) Tnga319a7n WuuAINnIg
n52918 Scatterplot Aaslinaniuulinlag NAIINAABUNUIN LHUATNAIINTEANY Scatterplot 3
nsnszgLuvdllinananlifiles uansimanuamandouiinuuUsUsIua

4.4.4 arsnadaUARAUNUSIZIWsEnIeladeanun (Multicollinearity) 1unis
naaeuanduiusidanyszninaadoarivg (Multicollinearity) Tnsfidn VIF doslaiiiiu 10
NNMInaseUNUITILUsBasEilen VIF Sregsewing 1.085- 1.427 FslailAu 10 g Tolerance
fifogsening 0.701 - 0.922 FalAnmnnnin 0.10 uansinanudusiudvesiauusdaseliiiaiym
Multicollinearity

4.4.5 nManagauanuAaIAlAdaY Insauaaairdeufesiddsiniuaudaungn
n979a0ulAINA379 Residuals Statistics lnadn Residual Tupaduil Mean @oedl AU 0.000
MnnsnageUnUTilA Residual Wi 0.000 InduimegeumauraaRdeudonudass
sioffu (No Autocorrelation) Ingnisnadaudieanaii Durbin - Watson azsosdiAnaghaus 1.50 -
2.50 39nA1IMAAUNUIn dA1adf Durbin-Watson ogdsus 1.681 - 2.016 uaAIIIAIA2IN
ammndoududasyseiiliiiin Auto Corelation

NAN15338 (Research Result)

fnounuvasunmnsided dwau 400 au wuin greuwvuasuaudilvgidumnands
91w 249 au Anluievay 62.25 Te1ysening 26 - 30 U 91uau 176 au Anidudesaz 44.00 o
Tugnunmlan $1uu 242 au Aaldudesay 60.50 insAnwrseauUSygInsvdeLfiouwin $auau
264 au Anludaway 66.00 UszneuanTnninauudvmenyuy §1uu 140 au Andudesas 35.00
sw"l,é’l,aﬁa@iaﬁauagﬂuﬁzﬁu 30,001 — 40,000 U 3113 115 au Ancdudesay 28.75

Tnesaainnisiseutsoonidu 3 @ leun (1) msdmsesissduaudniuieituilads
n1samuestnamualualstuslunaandnnindurissemealng (2) n15iasisiseduaiy
AaiuAgfumsindulaamuresinamuaiueistunglunatandnninguissemalng (3) ns
Ansgimnuanneidamguiiomanuduiusvesiadeidmaiensdadulaasmuetinamui

Y} Y] [y} 6 1 a % ‘:’lj
wastunelunatandnnsnguislsemalne lnesieazidennadl

1. MasiszRuauAauiReafuadenisamuvasinamuliueisiuae uagnns
Ainmziszuanudaiiuieafunsindulaamuvesinamuaiueisdune Tunarandnnine
wisUszinalng

thasmuaueisiunglunaendnnindwiszimalnedanuduiefuiadonisasmu
Taesauegluseduann (X = 4.08, S.D. = 0.27) Wefinnsaniadonsamudusiediu wuin fuid
ALadBINnian fio Muanndenaasugiauaznisiiles (X= 4.26, SD. = 0.42) Sesa3nAe
AuKs939la (X=4.17, SD. = 0.41) Audeyalnialsuasnan1Iaiduauvesusen (X= 4.14,
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'
1 =

S.D. = 0.38) snumsiiaszindnningnamada (X= 3.99, S.D. = 0.50) wagsuiiilaadeiosiian
Ao suau3 ANdile wazdszaunisalnisamu (X= 3.83, S.D. = 0.54) Aua16U

uananil MnMsAnwsERUAAnTuAEITUNsiadulaasuvestinawuaiuels iy
Melunarandnninduisusemelng wud Tneswegluseduinn (X = 3.96, S.D. = 0.36) waliile
finsanaseazdeafusedenuin yndedimnudniiueglusedumn Tnedeiifidiadeinnigade
nsdndulansyulunguudnnindinalulad ( X = 4.13, SD. = 0.74) sesasnfe n155e18
wanniweu1u Application 1uusedn (X = 4.10, S.D. = 0.80 ) nssnaulaasmulagldiuosulunis
awplunanandnning (X = 4.06, SD. = 0.76 ) msasplundnningfuisnmsilssunimiongs (
X =4.01,SD. = 0.69) mssndulaamulunguuanningnineins (X = 4.00,S.D. = 0.75) N3
amulunguvdnmindansnsalinanouuwmildinaniinsamuluguiuudu (X = 3.99, SD. = 0.69)
nsdndulaamulungundnnindusnis (X = 3.98, S.D. = 0.75 ) nsandulaawmulungundnning
5359138 (X = 3.97, S.D. = 0.75 ) mssindulaamulunquudnnindedamnsuninduaznoasna (
X = 3.93, SD. = 0.79) msasyulundnnindannsanszaeenudsdldinnniinisasmulugiuuy
9u (X =393, SD. = 0.69 ) madinauleasulunguudnningduigaamnssy (X = 3.90, SD. =
0.73) msasulundnnindidunisairsnnuiedsldegnesnia (X = 3.87,SD. = 0.82) N3

N

naulaamulungundnvingdudgulnauilan (X = 3.83, S.D. = 0.87 ) uazdeniAaietesnan

3

Y

Ae msandulaasulundundnnindnquinunsuazenaimnisueims (X = 3.80, S.D. = 0.82)
muaniu Inguanslunisien 1

A15199 1 waMIRATZRAMTINANRGY Andeauunnigiu ssiuanudadiufeatudadenis
asnu wazszAvAMNAaGiuigatunsiaduleamuvastnamuuastunslunaananning
uvisUszmalng

o _ 3ZAUAY
AuUs X S.D. o
ALY

Uadensaamu
1. MUANINLINGOUNIUATEFAIATNITLEIBY 4.26 0.42 Wnian
2. PUMTIATIEFRaNNSNENIUnALla 399 0.50 1A
3. AuAN3 ANInle wasUsgaunisainisamu 383 0.54 111
4. dudeyatiaTharNan1IANTUNUIEIUTIN a1a 0.38 170
5. Muusasla 4.17 0.41 1N
39U 4.08 0.27 un
nsdndulanmuuasinamuluaLstue 3.96 0.36 UN
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2. M3Anszinuanaseianyganiteniauduius vesladedidmaranisindula
asvuYaTnam Bty Tunatanannindunilszmalne
mMsiszsianneenvauestadefidimarenisinduleamuvesinamuaiueisiune lu
panevdnninduisussmalne TusUasuuudu (b) uazazuuusnsgiu (B) Aldwernsailiaden
deasianisdnduleamuvestinamuaiuestuiy lunatanannindunalsemelng fae3s Enter
ilefnumnuduiusvestladonisasuyndsamdufunsdnduleamuresinamuiauelsduiie
Tupaanannindunsuszinalne 1ddedrdgynisedanseldlunisiiesigiannisanosy wazlona
MTAATIEYRIPNTeT 2

4 a 4 a
3199 2 HaMFUAITHANNOADUYINYQD (Multiple Regression Analysis)

AU sdasy Aausany

nsindulaamuvesinamuatuastug lunaiandnning
wisuszinalng (Y)

Jadanisasnu Unstandardized Collinearity

Coefficients Statistics

B t  Sis

b Std. Tolerance VIF
Error
ﬂ'ﬁm‘ﬁ 1.322 .230 5746 .000

ATUANINLINRBUNALATEFAY

- .088 .040 101 2195 .029*% 0.834 1.198
WaENISIBY ( X4)

ANUNITUATIEANENNTNENS
- .061 .032 084 1.896 .059 0.895 1.118
wAalA ( X;)

ANUANNS AU WAy
v, .250 .029 372 8501 .000% 0.922 1.085
Uszaun1sansanu ( Xz)

ANUTDUATIATHALHANIT
. o - o 213 .048 222 4.415 .000* 0.701 1.427
ANUUNUVBIUTEN ( X,)

1%

m‘umﬂgﬂﬂ (X3) .045 .043 .051 1.041 .299 0.737 1.357
R = 0.551, R = 0.304 , Adjusted R Square = 0.295, Std. Error = 0.303, F = 34.395

v
A w =

gAY 1A DaNIZAY 0.05

a

1nmsfnw wuin Jadensamuidmaienisindulaasmuvesinamuiaiueisiuieg
Tunarandnninduislsemelng egredvodifynisadfisedu 0.05 lnarduuszansnis
wennsed (R Slawiniu 0.304 ssedewaz 30.40 mduUsyananswensaifiusuuda (Adjusted R
Square) fiAAY 0.295 n3e¥osay 29.50 wazAIAILAIIALAADUNINTTIU (Std. Error) e

WINAU 0.303
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ithi Hafunsasuiidwauindonsdndulaasmuvesinamuiaiusisiunglunain
wanninduisUszwmelng Tiun Jadunsasmuiuanimuindsuniaasyganaznisdes (B =
0.101, p < 0.05) Yadunmsamusituaus eadile wazUszaunisalnmsasmu (B 5 = 0372, p
< 0.05) uaziladenisasuiiudoyatiniarswaznanisaiuaiuvesuien (B = 0222, p <
0.05) Inedadomsasusnuainug anandile wasdszaunsainmsasududladefinauindiae
TIAIAD AULBYAYNIANTULALHANITANTUNUTDIUTENUALMUANINUINR DUV LATETRINAY
nsidles uitladenisasuiilidiwauindensdnduleasmuvesinamuiaiueisiun slunais
wanninduisUszindalve loun sunsiesginannindmanaiin (B, = 0.084, p > 0.05) uaz
suusagsla (Bs = 0.084, p > 0.05)
ofla ilefnwsziumnuAndiuiaiutadonsamuvesinamuiaiueistunglunan

vanninduiaszmalne fazsu Quinguszasdnsideded 1) agnuin Yadenisasmusnu
anmuIndeumaasusianaznsiles danadesnian uazilenaasudvdnavestadonisamu
nndnuswiuifinadenisindulaauvesinasmuiaiueisiunglunatavdnninduisuszsine
Ine Quinguszasdnisideder 3) sztuitiadensamusuanug mnudle wasuszaunisal
nsamuiinadenisinduliasuveinamuawestunelunaiandnninduisdseinalnginn
e

uananil ArduvszAvideuanidasydniamlunianeinsal R = 0.551) wandliiidfiudi
Jadumsamuiidwasiensdndulaamuvesinamuiaiueistunglunaandnninduissemna
e IgAndusosay 55.10 findedndovar 44.90 \Hunaiflesandudsdug

MNHAMINAFOUAMNIARAYeIdIUsEAVSYeiuUsBasy wuin Tedenisamu Téun
AUANINKINTOUMAATEFAARAENITHBY ( X;) AuAus Audla wasdszaunisalnsanu
(X3) waza1uusepala ( Xs) ddnsnasenisandulaamuvesinamuiaiueisduinglunain
wdnnsnduiasemalne egradivedfyvnsadnfisesiu 0.05 wazannsadeuaunisnensally
sUaunsdaduassitldanmadinneinisannosdawmeuld il

Py

Y = 1.322 + 0.088(X 1)+ 0.25(X3) + 0.213(X4)

nFAATIEVdeYaINeNAFUANNRFIY
TunsAinwnladendwasanisdndulaamuvesinamuawestunglunainannsne
wisUssmelne ansoagunanmsleseiluiasauufgnu el
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aseii 3 @unamsveaevauugIudeiuladendmanenmsdndulanmuresinanm ualueisty

NelunaarannsnewAsUsEelng

GHHEL ] NANSNAHRY nsulana

1. Y938N1509NUAUANTNLINRBUNIAUATEFA b =0.088 gaNTUANNAFIY
warn1siilesdinadanisindulaasyuuein S.E. = 0.040
AaNULUBLITUIY TunaIAnan NS W wus Sig. = 0.029
Usewmrlne P < 0.05
2. 1338N158UAIUNTIATIEINAN NI NENS b = 0.061 Ufiasauumgu
wealla dananani1sfnaulaaanuuesinamus S.E. =0.032
welstuwne Tunatavanninduelsemnelng Sig. = 0.059

P> 0.05
3. Yadunisasuaiuadui anudila uaz b = 0.250 gOUTUANNAFIY
Uszaun1salnisasyudiadonisinaulaau S.E.=0.029
Y9UNAMULALBLITUINEY Tunarananning Sig. = 0.000
wisUsemelng P < 0.05
4. Ya98n1909 U UtoyatIIaITLATNANT b =0.213 gouSUAILRFIY
ANHUNUYBIUTEN derasion1sAndaulIamures S.E. =0.048
UnaauaiueLstuineg lunaiandnninguns Sig. = 0.000
Usznelng P < 0.05
5. Uadenisasuiiuusegeladanasenis b = 0.045 Ufiasauuigiu
sndulaamuvesinamuauelstue Tusaia SE = 0.043
nannnduisssinelne Sig. = 0.229

P> 0.05

9115797 3 wamsMadevANLAgIY wuItadunsamuidsaienisindulaasmuesinamu
Wastugluaaiandnnindurisdseimalneg 437uiu 3 Uade lawd Jadenisasmueiu
anmwinaeunItaTEgnaLazn1siles Jadenisamuiuainui anudila wazdszaunisainis
amu uagdadsnisasmusnudoyatnasuagnanisduiunuvesin waztadenisasmuilil
denasiansindulaasuves dnamuiaueistuglunaiandnninduislseinalng d9uu 2
Uade laun Yadunisamuiunisiesisinannindgnanaia wazladonisamuaiunsdla
Tnganunsasaufurienenselld Sevaz 29.50 egadiluddunisadanisesu 0.05
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afusena (Discuss the results)

MnransAnwFesthideidwasonsdndulaasmuvesinamuaueisiunglunan
sdnvinguiassmalng annsnofunenaldssdl

1. MnmsAnwsgiumuAndiuisiuiadonisamuvesinamuaeistunelunan
vanmindwinsemalng wulh sefumnuAniufgtutldenmsamuresinasmuiaiueistug
Tunanandnninduisussmalne lnsrndsnuegluszduann Tassuanmwndouymaasugia
wazmsileaidadeniniian sesasne funsigsle Mudeyatnaswaznanisiniunuyes
U3t fumsiiengindnmindnanaia wassudifidindetesiign fe duainug amnudila
uavUszaumsainnsamu aonadesiunuideves Choemkhwan (2022) AldAnundadedisinasie
madenasulunaiandnninduisszmalnevesinamuiaeistuneg nui Jedeidnasionns
amu Usznaulume anmuingdeslunisamu Yadedunisiuideyavnas uasdadumuanud
Tussaunsiuiinasenisdndulalunisidenamulusaiandnnindursusewmelnavestinanu
LBISTUY WazABnAdesfiu Thanyaphaisan et al. (2021) #ildAnwiladensinduloasuves
tnamulusaiandnninewnsdsemelng Tugaladn-19 wuii veyadAglvnasulysenauns
fviua nagnsmsawulunaandnninelaesravnzauuaziinysglovugsgn TngUadeiitum
firnsan Usznaunsinduladidedl 1) vatvauyanavestinasu 2) Uaduaumnudifeitunns
amulunatandnning 3) Yadearunisiwsigndadeatvayunisamuluaniunisanisuns
sruvedlsafnitioladalals 2019 (COVID-19) uay 4) VaduiRenfuuinnssuuaznelulaaiy
nsamu Tngdadennsy lumsdndulaasmuvestinasulusaiamdnmine unsssmelng Wuds
difitinawunesiansanesiseunay

2. nmsAnwszduAuAsiuAsafunsdadulaamureainawualueLstuae Tu
parandnnsnduiaUszindlng wudn szaupuAaiunsdnduleauvesinasuaiuestuey
Nelunaamdnninduisuszmalne Tasaadssmeglusziumn Jadnamuaeisiuaiened
nsdadulaamulunduvdnnindneluladlaefidnaioinniian sesaunde nmsderevdnning
Wy Application 1ulszan nsdndulaamulagldtiueeulunisamulunaiadnvsng nsasmu
Tundnwdiduisnsiildsumnudengs msdndulaasmulungumdnningninens msasmulu
ngumdnnindannsalinanouunuliuinninisasulusuuuudu nsdadulaamulungy
wannsngusnis mssdindulaamulunguranningdssianistu nsdnduleamulunguudnning
odamBuminduagnoatns nsawplundnnindanunsanszareanudeslduinniinisamuly
suuuudu msdnduleamulungundnmindaudgmanmnssy msasmulundnnindidunisatis
anuilsdaldegnennidy mafndulaasulungunannindaudgulnauilan uazdedifirnade
tfoufign Ao nsdndulaasmulunguvdnningnguinunsuazgnaInnssneInis ANy
aenndeafuauideuns Loke (2023) uag Anfas et al. (2022) Fadnwinisdaduloasmuyosiin
auaalstuelunaianussUssmamaimueglsenantadeuazUssimadulatiie
puddy MsAnwmuiidnamuamesiunsinnsiualuladutglunisdevendnning
usfinsudenmaamulnensvinienisesy naneuwukazadsdundnassiudio
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WinanusfaAdluounan uazaenndosiu Choemkhwan (2022) awan1sAnwinuin nsfnduls
amuiinatesiungulssvvdnvinditnamuaeistunedonamu uagnagnslunsamu
3. INMInaaeUdvENavestladsmsamuildmaiensinaulaamuvesinamuiaiuels
Funglupaianannindwisuszmalng nuirladun1samuaiuanInwinaeunuAsugiakay
N154199 AuAN3 A1UY1le wardsEaun1Taln1TAINU LaEAIUYOLAYIAITHALNANS
ALUUYRIUTEN 1dnSnarenisandulaaiuresinamuiaiueistuie lusaiandnnindums
Usznelng Tnefissasdon el
3.1 Jadgn1sasuanuanInwIndaNnIBATYINaLasNIsIiies dwadanisandulaanu
vosinawmuauestunelunatandnnindwisUszmelng oradululainadasninmenisdes
YaaUszwelng s1uddnsnsiulaveasugialulssinalng dnstuile anuiuNIuIeIn1E
wiswgiadnalsene Snsneniletuinlulsunelne uazsasnenidomsuszmea Dudadudid
nansznudeaMudeiuresinamulatuaistuslunaiandnnindurissenalng laofing
A9AAABINUIUITEVDY Ahuja and Kumar (2024), Rana (2022), Singh (2022), Levi et al. (2021),
Utami and Nugroho (2017), Santipraditkul (2018), Choemkhwan (2022) &g Thiangchana
(2022) Fawansdnwinuin Jadesuanmwndesmaasvgiauaznisilosdanuduiudiuyaci
nsawmu Tnewdutladouindeniuguitdmansenulasnsstenisaspilusaiandnning uagsan
wanning doyanssazviouaniunisaidagiu
3.2 Yademisasmuinuaiud anudala uazuszaunisalnisamu dwadonisanduls
asuvestnawuatusisiuslunanvdnninduwisusemelne Wosnnmsiinmg anudila
Aeafumsuivsarundes wanouuny uazngssdeulunanavdnninduwissanalne sautans
finnuf armidhla wazuszaunisalifeafunisasmulunguvdnninditnamudesnisasmuly
paandnminduisuszmalng Huladefiflanuddysotnamuaueisiunslunaamdnning
wisUszwalng villanansaudmsdanmsanudes uazasununennisasuvemdnningliogig
waza Seaenndosiuauideves Singh (2022), Simanjuntak et al. (2023), Utami and Nugroho
(2017), Thanyaphaisan et al. (2021), Santipraditkul (2018) wag Chainarongdechakul (2014) 7
wuaMudNRUsIBUINsEndeladenisasuauanug anudnla wasUsraunisainisasuLag
nsindulaamuresinamuaiuasiuelusainyu uenainil Anfas et al. (2022) Anwdvswa
vastagumsamuiuaug mnudile wazdszaunisainisamusienisinduliamuresinayu
Aastunglulsamemdulafide dnduidnamuauesduneinsfnwmeanudiietu
M3 UssLamvomdnning szeznatlumsamu uazunasisnvesiunulusaemdnning iile
ihdayamaiuniasest uarUssduaniunisailunisamu v liinasmuiiaeuiiulalunis
Andulaamnu
3.3 Jadenmsamuatudayatniasuasnan1saiiuuvasuien dwasensdnaula
awuvesinamuauasiunslunmemdnninguissemealng esandeyaniansiunazans
Sodmeliinamuauasduneduwuliunmaiulnvesuien Medthamuameistunedils
awdndnyiutoyadilalfogluguditu Wy nmdnval mnuiiveidouazmnuiidofioveswitn
Judu udszneunisdnduleamulunaianu feaenadesiuauidsves Utami and Nugroho
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(2017), Levi et al. (2021), Panturee (2021), Tuvadaratragool (2020), Alhussain (2020),
Choemkhwan (2022) wag Phatthanadamrongkiat (2015) finuindadunsasyusudeyatias
wagnan st iuuresisndsmalasnswonisindulaasmuresinasmuiaieisduig s
Loke (2023) wut msasmuituandigyuidvlafn dnasuaiueisiunedeusendonderuuity
fiftitugrunaznisdniiunuiin nufdedoswesuisn dunssuiunmsiengideyavienis
meamsaliiedindulaidonasulunainyu lasfiarsanaindeyasiisg 1wy sasrdurilssosu
(EPS) dnsnanauunudeduvatgiou (ROE) snsidrunilsdediuvesdieiu (P/E) §m5In13
Fredutiung (Dividend) Tlrimusn ShsmansuuusDALMNEaLA (ROA) Sha1drusinrayan
viunudayd (P/BV) Wusiu
dmiudatenisamuiumsiianginannindnianaiiauazauusegslaliddmwadonis
snaulaamuvesinamuausstunglunaiananninduisszmalne ogrsfideddey anaduld
191 Uszwalvedadulsamamasimu ssuusssuniuianazanimwadenvesaadulunaianu
Filimmunndeuluusemaiivamuunds (Swanpitak, Pan, Suardi, 2020) Fedenadaifunuideues
Parveen, Satti, Subhan and Jamil (2020) wlag Patcha (2022) %qﬁﬂmmiamuiummmmm
Ussimaidsitann uasdliiuieaanilulssmamdsinunianuiuinugauassdlifiaiosnm
uenanil dnwaizddovosnguiiiinluaestuneinuziinnuAnduduvemues shdudunis
mupadudaszuomy wanideiuludniesgs (Mahidol, 2022) Fso19agliiesiuluuniiasies
vidomtngeanauduldenaiidudiy

Jalauauue
Mnuansitendsd annmifeyaildineuideluuiulss uasiiam iosesiuay

Fosnsfviintuainnisamulundnnindvestinasuiaiueisduae dadunuimdrdnluns
TuindounsasulunanandnnindusUsamalneg lnenansifedvilinsuistadeidmasonis
AndulaamuvastnamuauaistunelunatananninduiaUsemalne loun Jadenisasuaiu
ANINWIARONNILATEFAIMAZNITLTRY FuANF ANUnTa wavUsgaunsainiTaImu Lavanu
foyarnarsuaznanisindunuvesuitn lnofideiaueuurlumsidoiiielfiduussloviiuay
Lmeqﬁm%'w'%@’m%asmWé’ﬂw%’wéLLawmmmﬁLﬁ'wﬁaaﬁgﬂmﬂ%’@l,amaﬂw il

1. AUANINKINRBUNIUATYFAILALATLLDY 1NTITenudn Jadenisaanuniu
AnmIRdeunInATEIRARAEN1SIles nasan1sinaulaauuesdnamuauastuslunain
ndnningurisszmalng fadudeaslianuddyfunisinauedeyaduaninwandounig
isughanaznsileslfaonndosiuaniunisailagiu gndes lilddh asslumsaan wevinliiin
awuaueistuneinnndesiuludaduleamulunaandnninguissemelne

2. iuAus ANl wagUsgaunisainisamu 9NMTIdenUI Yadenmsayuenu
A3 ANl warUsraunsalnisasu dnasensdndulaasuvestnamuiaiesduigly
panandnninduisuszmelng Fafufensinisussmduiug uusinsasuniedinsineusly
anu§ Anudila nerfunisasmuaznsuImsanudediuddnamuaielstuane eidy
Usglowluntnamuawestungliianuy anudila awnsadadulalunisamulaegisseunsuy
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wazidenasnulunarandnnindliegranungan nieoraurvesnislunisdears 1wy Line,
Facebook ,Tikkok a4 unl#lunisidrfsdnasuaiueisduine elinamuiaiusisduiie
anunsaudndsteyarnansldosenis suisiaununliengindnnindiundetowas e
gndes ileadrsmnudesiuliuntdnasmuaelstune

3. AUTYAYIIATHATNANITANTUNUYDIUTEN 21NNTITENUT Yadenisasueaiu
Toyaimasunznansdiiuautesuign duadensdndulaamuresinamuiaueisiunely
menandnminduieUssonlng doduSemsesnuuuiaunsimusUUMES - Mendnning seuy
nsguadnnistoya szuuliesfudeyaiilue suufaiinisiauuenndieduliaznindenisldan
Snwteyavedldnulmluanuduwazlasnds uwazalsdwauselovivesldiulddiudonn
fhe wiouafiunindunslunsiiiu qua washanauisvlunaiandnnindlidnisdiiuay
ogslUsdla g lauedoyandnmindesnsdlunsmnuaslsssunAviaiia

89AR2113N13338 (Body of Knowledge)
aeAAuiNTIdeTesladendmadanisdndulaasuvesinamuiaiueistunglunain
wannsndunsuseinalneausanandlananing 3

Tad8N15AUAUANINLINRBNN AT TN ILAZNSIIBY

Yadunsamudunnug anudile wezUszaunisalnisawmu msdnduleasuvesinasuaelstunely

PAANANNSNELAIUSENALNY

A\l

Tadunisaauiutoyad1IasuarHaN SANTUNLYBIUTEN

= I3 v a o
AT 3 BIRANINNTITY
un: 6338

nnmsAnwinsugideldesdmnuiiddyedmilwesnisindulaamuvesinamulaiuels
FunelunaandnnindwisUsamalne fo anmadeumaasvgianazasiies Wudsdithnamu
weistunelieuddglunisasmulunaindnninduiasemalne Saazvinlinisasmuiiaig
aonadpsfuanunisaitagtu wasnsasuissAnininuazyszAnsua 8nits aud Aradila
wazUszaunsainisamu Sellanuddnuniviliinamuaiuelstuneainsauimsanumdes
nmsasulunaievanninduisUssmalneuaziimsdndulasgiseuasy siulufdoyaviians
wazHan1sALluuesuTEndllanudAyrenisdeduliamuvesinamuaueistuinglunaie
ndnnindurisussmalng uidedlddusuinuamuesteyauazainulusslalunininaue
fouafigndesaziinasensindulalunsamuetsiodfy
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Introduction

Thailand's Buriram province presents a fascinating case study in sports tourism. Once a relatively
unknown agricultural region, Buriram has undergone a remarkable transformation, emerging as a premier
sports tourism destination within a mere decade. This success is attributed to the seamless integration of
state-of-the-art sporting infrastructure, exemplified by the Chang Arena and Buriram International Circuit,
with its rich cultural heritage and unique volcanic landscapes (Thai Rath Sport, 2018; Ministry of Agriculture
and Cooperatives, 2023; Buriram Municipality, 2023). Major intermational events like the Thailand
Motorcycle Tour MotoGP have drawn crowds of enthusiastic spectators, generated a vibrant atmosphere
and contributed significantly to Buriram's economic growth.

Nevertheless, Buriram's appeal extends beyond its reputation as a "sports city." The province
boasts a rich historical tapestry, which is evidence of its ancient Khmer sites and vibrant cultural traditions
like silk production. This multifaceted identity attracts diverse visitors, fostering a deeper understanding

and appreciation for Thailand's cultural heritage. Recognizing the importance of holistic well-being, Buriram



actively promotes initiatives that blend physical activity with traditional Thai medicine practices, offering
workshops on cannabis, herbal remedies and CBD oil massages. Furthermore, visitors can engage in
immersive experiences such as fabric dyeing, candle making and community-based tourism, this fosters
meaningful connections with the local population (Buriram Provincial Office, 2020; Ministry of Agriculture
and Cooperatives, 2023).

The economic impact of this transformation is undeniable. Since embracing its sports tourism
vision in 2011, Buriram has witnessed a remarkable surge in its Gross Provincial Product (GPP), exceeding
40,000 million baht within a decade (Ministry of Agriculture and Cooperatives, 2023). This growth, fueled
by increasing of tourist arrivals and airport passenger traffic, has stimulated service and tourism sector and
led to investments in retail business, real estate development and emergence of new shopping malls.
Notably, hotels are consistently booked to capacity during major sporting events, highlighting the significant
economic benefits generated by this strategic shift.

This remarkable turnaround is evidence of Buriram's transition began from one of Thailand's
poorest provinces to a thriving tourist destination (Office of the National Economic and Social Development
Council, 2018). Researchers and industrial experts alike are eager to understand the critical factors behind
Buriram's success, often posing questions like "What defines the 'Buriram Model'?" and "What are the secrets
behind its remarkable achievements?" (Thai Rath Sport, 2018).

Buriram (Buriram Provincial Office, 2018), 1 of 6 provinces as a sport city, is located in the
northeastern region of Thailand. Its area is 6,451,178 Rai consisted of 23 districts with population of
1,566,740 people. After the pandemic of coronavirus disease (COVID-19), number of tourists is increased
17.51% from 2,935,465 persons in 2022 up to 3,449,347 in 2023. Meanwhile, tourism incomes increased
25.66 % from THB 5,894.87 million in 2022 up to 7,407.56 in 2023 (Ministry of Tourism and Sports, 2024).
Buriram is adapted and develop exponentially. Sports tourism management and many sport events are
organized that causes more tourists travel to Buriram. Supporting such large number of tourists makes
some problems for sport tourist attractions in Buriram. This effects to unsustainability of environment at
sport tourist attractions in Buriram (Yuvanont, 2018). Increasing of tourists makes some changes of natural
resources and environments of communities in the area, it also causes changes both of positive and
negative direction of those sport tourist attractions (Seedapeng, 2016). Therefore, resources of tourist
attractions are important for supporting such increased tourists and creating sustainability of sport tourist
attractions and related persons in sports tourism. It is very important in sports tourism management that if
sports tourism management is inefficient, the tourist attractions will be unsustainable and bad result for
communities and people in the area. All sectors are important parts of sports tourism (Khunla, 2018) by
starting from their resources for supporting a large number of tourists.

Guided by Thailand's national emphasis on sports tourism development and acknowledging
Buriram's pivotal role within this strategy (Buriram Provincial Office, 2020) this study delves into the
sustainable practices employed in its sports tourism management. Leveraging the Global Sustainable

Tourism Council (GSTC) Destination Criteria version 2.0 (GSTC, 2020) and the 7S McKinsey framework
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(Waterman et al,, 1980), this research aims to analyze Buriram's current management practices against
established sustainability criteria. The study seeks to contribute to Buriram's continued progress toward
achieving the United Nations' Sustainable Development Goals (SDGs) by identifying alignment and potential
improvement areas. Furthermore, by categorizing these practices within the 7S McKinsey framework, the
research will comprehensively understand Buriram's current tourism management model from a
sustainability perspective, aligning it with the global agenda for responsible tourism development.
Reasons as mentioned above, the researcher studied from documents, textbooks or related
researches and it is found that there was a study on the state of sports tourism management by using
Buriram as a part of it (Yuvanont, 2018), but the context of this study was inconsistent with current situation.
The researcher, therefore, is interested in analyzing of sports tourism management of Buriram that can be
used as fundamental data for managing of sport tourist attractions and creating sustainability of them. Also,
it can be used for creating models for sports tourism management of Buriram to establish the sustainability
of sport tourist attractions. Global Sustainable Tourism Criteria (GSTC), a framework of international
standard, is used as a guideline for promoting the management of sustainable tourist attractions. GSTC is a
leading global authority in setting and managing standards for sustainable travel and tourism that covers
four dimensions as: sustainability management, social, culture and environment. This can be applied with
the sports tourism of Buriram for creating complete sustainability and reducing effects that may be
happened in the future. Furthermore, McKinsey 7S Framework is a working framework consisted of seven
significant components as: strategy, structure, systems, shared values, skills, style, and staff. All operations
of sports tourism management of Buriram can be driven efficiently on models of working structure, sports

management and skill development of staffs.

Research Purpose
To evaluate sports tourism management for sustainability in Buriram Province by using Global

Sustainable Tourism Criteria (GSTC) and McKinsey 7S Framework.

Conceptual Framework

The article assesses Buriram's management practices through sustainability lenses, utilizing the
GSTC Destination Criteria version 2.0 and the 7S McKinsey framework. The GSTC framework examines
tourism's environmental, social and economic aspects, while the McKinsey framework evaluates
organizational effectiveness. By applying these frameworks, therefore, the study aims to identify Buriram's
sustainability strengths and weaknesses in the context of sports tourism and finally provide with some
recommendations for improvement.

1. Sport Tourism and the Sustainable Development Goals (SDGs)

Sports tourism, encompassing participation or spectating in sporting activities during travel, offers
diverse experiences tailored to individual preferences (Gibson, 2005; UNWTO, 2022). Whether competitive

or purely recreational, these journeys undertaken outside personal residence (Hall et al., 1992; Jiménez-
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Garcia et al,, 2020) contribute significantly to sustainable development through unique characteristics
(UNWTO, 2019). By promoting social, economic, and environmental action, sports tourism can accelerate
growth and leave positive legacies (UNWTO, 2019). Major sporting events serve as global platforms,
enhancing destination image and revenue generation (Swarbrooke & Horner, 1999; Getz, 2008). Both active
participation and passive engagement contribute to international tourism (Swarbrooke & Horner, 1999;
Weed & Bull, 2004; Gibson, 2005; Getz, 2008), potentially fostering positive emotions like fun, excitement,
and camaraderie among participants (UN Tourism, 2022).

Growing awareness of environmental and social responsibility within the industry underscores
the importance of sustainable development (Herbold et al,, 2020; Gibson, 2005). When responsibly
developed and managed, tourism can significantly contribute to achieving the 17 Sustainable Development
Goals (SDGs) outlined by the United Nations (UNWTO, 2019). These SDGs represent a universal call to action
for all nations, regardless of economic status, to strive for prosperity while safeguarding the planet (GSTC,
2022). While exploratory studies have investigated the interplay between sport tourism and sustainability
(Jiménez-Garcia et al,, 2020), further research is needed to delve deeper into specific aspects of this
relationship. This overview aims to highlight the potential of sport tourism in advancing the SDGs and
identify key considerations for its sustainable development.

Sports tourism holds particular promise for achieving the SDGs due to its inherent strengths in
promoting (UNWTO, 2019):

® Engagement in physical activities;

® Opportunities for interaction and community building; and

® High development potential across diverse locations (small events or light activities like
walking in particular)

These critical features position sports tourism as a valuable tool for advancing various SDGs.
However, achieving this potential requires thoughtful development and collaboration. Overlapping interests
and conflicting priorities can challenge stakeholders in forming effective partnerships crucial for delivering
on the SDGs (Scheyvens & Cheer, 2022).

The Global Sustainable Tourism Council (GSTC) Criteria offer a robust framework for aligning
tourism practices with the SDGs (GSTC, 2022). By adopting best practices and staying informed about
evolving research trends, destinations can leverage the full potential of sports tourism for sustainable
development. Buriram's success exemplifies that implementing the GSTC Criteria can contribute significantly
to achieving the UN SDGs (GSTC, 2022).

2. Global Sustainable Tourism Criteria (GSTC)

The Global Sustainable Tourism Council (GSTC) (2020) oversees global standards for sustainable
travel and tourism through its comprehensive Criteria. These Criteria encompass Destination Criteria for
policymakers and managers and Industry Criteria for hotels and tour operators, providing a universal
language for sustainability in the tourism industry. The sustainable nature of tourism involves several

components: Responsible use of natural resources, Consideration of the environmental impact of tourism

e
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activities (e.g., waste generation, impact on water, soil, and biodiversity), Use of renewable energy sources,
Protection of cultural heritage, Preservation of the natural and cultural integrity of tourist destinations,
Quality and sustainability of jobs created in the sector, Local economic impacts, Quality of hospitality
(Zsuzsu et al., 2023). While the Criteria serve various purposes, including education, awareness-raising,
policymaking, measurement, and evaluation, they primarily focus on four key areas: Sustainable
Management, Socio-economic Sustainability, Cultural Sustainability, and Environmental Sustainability
(GSTC, 2022).

The Criteria are adaptable to local conditions and can be supplemented with specific criteria for
locations and activities. They also form the basis for accreditation of certification bodies, which certify
sustainable policies and practices for hotels, accommodations, tour operators, and transport providers.
Several studies have applied the GSTC to assess whether their study destinations meet sustainability
standards and minimize negative impacts (Ullah et al., 2021; Ali et al., 2022; Sharpley, 2022; Branstrator et
al., 2023; Papeckys, 2023; Zsuzsu et al., 2023). However, some note challenges in implementing sustainable
tourism development policies (Sharpley, 2022).

The GSTC-D version 2.0, launched in late 2019, is the first revision of the GSTC Destination Criteria
and includes performance indicators to guide compliance measurement. Building on prior global
experience and considering various sustainable tourism guidelines, it is widely adopted in research (GSTC,
2020). lts relevance is evident in numerous publications (Jonathon & Jennifer, 2020; Wagenseil et al., 2022).

This version, formalized on December 6, 2019, offers specific guidance through performance
indicators. These indicators still need to be completed but assist users in developing their compliance
assessments. Essentially, they provide a checklist of factors, evidence, and actions to consider when
evaluating a destination's adherence to the criteria. By applying these criteria, destinations can contribute
to the 2030 Agenda for Sustainable Development and its 17 Sustainable Development Goals (SDGs). The
relationship between each criterion and relevant SDGs is identified. The requirements are structured in four
sections (GSTC, 2022), each with two or three sub-sections, as shown below.

Table 1 GSTC Destination Criteria v2.0

SECTION A: Sustainable management SECTION C: Cultural sustainability
Alignment with SDGs 9, 11, 12, 13, 16, 17 Alignment with SDGs: 4, 11, 12, 16

A(a) Management structure and framework C(a) Protecting cultural heritage

A(b) Stakeholder engagement C(b) Visiting cultural sites

A(c) Managing pressure and change

SECTION B: Socio-economic sustainability SECTION D: Environmental sustainability
Alignment with SDGs: 1-5, 8-12, 16 Alignment with SDGs: 3, 6, 7, 9, 11-15
B(a) Delivering local economic benefits D(a) Conservation of natural heritage
B(b) Social well-being and impacts D(b) Resource management

D(c) Management of waste and emissions
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The table clearly outlines the GSTC v2 criteria alongside their corresponding SDGs. Applying these
criteria is a crucial step for nature conservation sites with scattered tourism, as Zsuzsu et al. (2023) noted.
By adopting the GSTC v2 framework, tourism development can align seamlessly with nature conservation
objectives, empower the local community, and contribute to a more sustainable future for all. The
researcher uses GSTC as questions in the group discussion for creating sustainability according to the
research objective and applying the McKinsey 7S Framework, a component in organization management,
for analyzing data obtained from small group discussions.

3. McKinsey 7S Framework

The McKinsey 7S Framework, developed by four consultants at McKinsey & Company (Waterman
et al,, 1980), has established itself as a prominent tool for organizational analysis. Emerging alongside
concepts like change management and corporate development strategies, it offers a value-driven
perspective for the holistic and practical study of organizations and their personnel (Suwanda & Nugroho,
2022).

Formally introduced in 1980 through the article "Structure Is Not Organization," the model
presents a theoretical framework for examining organizational elements and achieving desired outcomes.
This framework comprises seven critical components: Strategy, Structure, Systems, Skills, Staff, Style, and
Shared Values.

One key advantage of the 7S Model is its utilization of internal variables to assess organizational
performance and strategy. Applicable across diverse sectors, both public and private, the model further
categorizes these elements into "Hard S" and "Soft S." Hard elements like Strategy, Structure, and Systems
are readily identifiable through corporate plans, organizational charts, and strategic statements (Waterman
et al,, 1980; Lee, 2021; Suwanda & Nugroho, 2022) while soft elements are fuzzier, more intangible, and
influenced by corporate culture. As Punnakitikashem et al. (2021) demonstrated, even during periods of
significant challenge, such as the COVID-19 pandemic, the 7S Model can be effectively employed to
enhance organizational performance and implement strategic initiatives.

Hard Elements It is a tangible factor that can be changed or adjusted directly and after that these
factors will be completely changed i.e. operational schedules, plans of organization structure, overall
operation reports and work procedures. It can be said that the hard element is a determination of business
direction that can indicate how that business is and it can drive practicality towards success. It is regarded
as a very important to determine the business direction with possibility that consisted of 3 main
components as follows: -

Strategy: Strategic planning is significance to drive forward businesses that shall be flexible for
coping with all situations. It is regarded as the best thing that can assist businesses for having more
competitiveness than rivals.

Structure: Determination of organization structure, assigning works to work team and reporting

work according to the chain of command can make no confusion of working and also reducing duplication.
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System: Laying out work system provides operators with smoothness and more efficiency of
works i.e. budget system, product stock control system, procurement system, personnel management
system and etc.

Soft Elements This factor is a component related to feeling, intangible or in some case usually
be a factor caused from environmental, cultural and traditional effects of people in the community. Factor
in this part is far differed from another factor, but has the same significance in aspect of organization
management because soft elements are compared as an instrument for strengthening hard elements.
There is the factor directly related to “Personnel Management” regarded as the most important and
difficult part of management that consisted of 4 components as follows:

Staff: Recruiting of employees for participating in organization is the most significant thing. Staff
shall have the same attitude as existing in the organization for working in the same direction. However,
staff shall be recruited from persons who have their abilities in aspect that the organization still short or
new fields for its development.

Skill: Skill development in all fields shall be provided for staff can do their own duties and
developing according to staffs’ proficiency for having new skills that can apply to their works in the future.

Style: Working style of the executive is significant for organization management because it can
assist working teams for achieving the organization goals and influencing staffs’ feeling.

Shared Values: Values of norms of the organization are an important thing that everyone must
hold together, it is the foundation of management that generates “Organization Culture”. Neglecting of
values will make staffs not have connection with their own duties and decrease working efficiency.

Within the context of sports tourism, the "Hard/Soft" distinction translates to "tangible" elements
like planning and structure impacting operations and "intangible" elements like culture and staff influencing
values and behaviors. While Hu et al. (2018) highlighted the model's relevance to the tourism industry by
emphasizing the economic system's role in competitiveness, the model's actual value lies in its ability to
analyze and align diverse facets of sport tourism, ultimately ensuring effective management and sustainable
development (Hu et al,, 2018). Beyond traditional economic assessments, the 7S Model possesses
untapped potential in driving regional economic growth while upholding sustainability goals within the
framework of sustainable tourism. By analyzing existing practices through the lens of the 7S Model,
researchers and practitioners can identify areas for improvement and develop strategies for fostering a
more sustainable sport tourism industry. The following describes the seven elements of McKinsey’s 7-S

Framework demonstrated in Figure 1.
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Figure 1 McKinsey’s 7-S Framework (Waterman et al., 1980)

While the McKinsey 7S Model's focus solely on internal factors presents limitations, it nonetheless
offers a valuable framework for analyzing and aligning various facets of sports tourism. With its emphasis
on "hard" and "soft" elements, the model can play a critical role in ensuring effective management and
promoting sustainable development within the industry. By utilizing the 7S Model to analyze existing
practices, researchers and practitioners can identify areas for improvement and develop strategies for
fostering a more sustainable sports tourism industry that contributes to regional economic growth while
upholding environmental and social responsibility.

As mentioned above, it is found that the Global Sustainable Tourism Criteria or GSTC are in version
2.0 (v2.0) designed and developed by the Global Sustainable Tourism Council (GSTC). Such criteria are
consistent with 17 items of 2030 Agenda for Sustainable Development GOALS (SDGs) and it is a fundamental
guideline for agencies to create all kinds of tourism activities for tourist attractions’ sustainability. These
criteria are used to manage the area of tourist attractions with expectation that agencies will utilize them
for managing of sustainable tourist attractions. It can be divided into 4 aspects: 1) Sustainable management,
2) Socioeconomical sustainability, 3) Cultural sustainability and 4) Environmental sustainability.

Meanwhile, McKinsey 7S Framework is used as a concept for analyzing sport tourism management
of Buriram and an instrument used for inspecting the management and operations of agencies to know
how they manage each aspect of the concept of McKinsey 7S Framework. Then, each aspect is analyzed
and results are improved to develop the management for creating efficiency of agencies’ operations that

can be divided into 7 aspects as: 1) Strategy, 2) Structure, 3) System, 4) Staff, 5) Skills, 6) Style and 7) Share.
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For establishing of efficient operations and sustainability of sport tourist attractions, the researcher
uses the McKinsey 7S Framework and GSTC to set as the conceptual framework of evaluating Buriram's
sustainable sports tourism management. Therefore, McKinsey 7S Framework is utilized as an instrument for
studying the management of sports tourism activities in each aspect operations of Buriram’s sports tourism
and utilizing Global Sustainable Tourism Criteria (GSTC) as instrument for evaluating the management of
sports tourist attractions according to the concept of sustainability together with McKinsey 7S Framework

will reflects the sustainability of sports tourist attractions that have efficient sports tourism management.

Research Methodology

Research pattern: This study employs a qualitative research approach to investigate the

sustainable practices employed in Buriram's sports tourism management.

Population and Sample: Purposive sampling is used in this study by the researcher to select

samples from 11 persons of tourism network partners in Buriram consisted of the executives or managers
of sports competitions from public sector, private sector and community sector details as follows: -

Table 2 Sample size: Key Informants

Sample size Key Informant

Public Sector Tourism and sports representative.

Provincial Administration Organization Head.

Cultural representative.

Director of the Tourism Authority of Thailand (Buriram Office).

Private Sector Football field manager.

Motorsports and motorbike racing venue manager.
President of Buriram Tourism Business Association.
President of the Provincial Tourism Industry Association.

Chamber of Commerce President (Buriram Province).

Academic The dean of Faculty of Management Science (Buriram Rajabhat University).
Department
Community sector Community development representative.

Research tools: This research uses focus group discussion to collect data by allowing the
participants in sub-groups to express their opinions on issues related to sustainable sport tourism
management by using the Global Sustainable Tourism Council (GSTC) version 2.0 criteria, which are
consistent with the 17 Sustainable Development Goals 2030 as questions in the sub-group meetings. The
questions in those meetings can be divided into 4 aspects as mentioned above.

The researcher creates a form of focus group discussion from the small group discussion and
send to 3 experts for inspection the consistency of question and conformation with the research objectives
by using I0C (ltem-Objective Congruence Index). ltems with I0OC value between 0.50-1.00 mean having
accuracy that can be used as questions, whereas those with I0C value lower than 0.50 mean they shall be

improved again (Kanjanawasee, 2013) and the result of I0C value of this research is 0.97.
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Data collection: Secondary data collection involved an extensive literature review of academic
articles, theses, reports, and relevant documents to establish a comprehensive research foundation.
Primary data was gathered through focus group discussions lasting 3-4 hours, targeting diverse stakeholders
within Buriram's tourism and sports industry. Qualitative research methods were chosen to capture the
diverse perspectives and lived experiences of Buriram's sports tourism industry stakeholders. Focus group
discussions allowed in-depth exploration of these perspectives, promoting rich data collection and
insightful findings. The content analysis and the 7S framework enabled a comprehensive and systematic
study of sustainable practices within Buriram's sports tourism management.

Data Analysis: Collected data is analyzed by using a two-fold approach. Content analysis and
coding is also performed to classify data (open coding), axial coding and development of a logic paradigm
(Corbin and Strauss, 2008). Data is thematically analyzed to identify key themes and practices related to
sustainable management within Buriram's sports tourism sector. This analysis is guided by the GSTC
Destination Criteria version 2.0 (GSTC-D v2) and its alignment with the SDGs. This can help to identify specific
contributions of Buriram's practices to relevant SDGs. Practices are identified through a content analysis
and categorized within the McKinsey 7S Framework (Strategy, Structure, Systems, Skills, Staff, Style, and
Shared Values). This creates understanding how these practices contribute to Buriram's overall tourism

management model from a sustainability perspective.

Research Result
This analysis, informed by the McKinsey 7S Framework and GSTC Criteria, reveals a comprehensive
approach integrating economic, social, and environmental sustainability across various dimensions.
Buriram's Sustainable Sports Tourism by analyzing with the 7S Framework are shown in Table 3 below.
Table 3 Buriram's Sustainable Sports Tourism: 7S Framework Analysis
7S Model Aligned

Theme Description
Component SDGs

Soft Levers
Skills Capacity 4.4, 8.1 Training programs will assist staffs and people in
Building the area for having more skill on sport tourism
management and management of sport tourism
resources. It will increase opportunity of
employment, creating of vocational security and
managing of sport tourism activities by participation
of people in the community and adhering to
guidelines of sustainable sport tourism.
Knowledge 17.16 Buriram shares best practices and inspires other

Sharing places to adopt sustainable sports tourism models
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as fostering global collaboration, cultural
preservation, advocacy, and knowledge transfer.
Style Cultural 4.4, 11.4, Participation with local culture through language
Respect 16.6 use, responsible behavior and appreciation of
traditions with respectfulness can increase cultural
understanding and reduce negative impacts.
Community 11.4 Encouraging sports visitors to explore communities,
Immersion savor local cuisine and learn local language can
support good understanding in local culture and can
make economic benefits for the community.
Staff Inclusive 8.5,10.2 Diverse recruitment practices can promote equality
Employment and generate proper job opportunities, reduce
unequal incomes and contribute social well-being as
well as can recruit persons who have suitable
knowledge and ability for their responsible works.

Hard Levers

Shared Commitment Various, The guiding principles for all stakeholders in sports
Values to aligned with | tourism drive actions forward to achieve
sustainability specific environmental, social and economic goals across the

themes in model for sustainability.

hard and soft

levers
Respect for 44,114, Emphasizes on respectful participation with
local culture 16.6 traditions, customs, and beliefs can foster social
harmony and cultural understanding as well as
connecting sustainable sports tourism.
Collaborative 9.2,11.1, Encourages teamwork and joint decision-making
approach 16.6, 17.17 | among stakeholders can ensure inclusivity and
effective management of sports tourism resources
for creating sustainability.
Structure Collaborative 9.2,11.1, Government, businesses and communities shall
Management 16.6, 17.17 | work together for inclusive planning, decision-
making, resource management and knowledge
sharing that can lead to outcomes of sustainable
sports tourism.
Responsible 125, 12.7 Procurement shall be prioritized on local products
Procurement and vendors, promoting responsible consumption,

e
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supporting local businesses, minimizing supply chain

impact and reducing waste.

Infrastructure 9.4,11.7 It can be conducted by creating accessible and safe
for event infrastructure with minimal environmental
Sustainability impacts (e.g. designated racing areas, shuttle buses,

water recycling, renewable energy) to optimize

resource use, enhance accessibility and reduce

emissions.
Systems Collaborative 9.2, 11.1, The government, businesses and communities shall
Management 16.6, 17.17 | work together to support inclusive planning,

decision-making, resource management and
knowledge sharing (e.g. data-driven decision-making)
that can lead towards more sustainable outcomes.
12.5, 12.7 Procurement shall be prioritized on local products
and vendors, promoting responsible consumption,

Responsible
supporting local businesses, minimizing supply chain

Procurement
impacts and environmental systems as reduces
water, energy, and waste.
Infrastructure 9.4, 11.7 Creating accessible, safe event infrastructure with
for minimal environmental impacts (e.g., designated
Sustainability racing areas, shuttle buses, water recycling,
renewable energy) to optimizes resource use,
enhances accessibility, and reduces emissions.
Integrating cultural authenticity systems
(language/food) also enhances the experience.
Strategy Collaborative, | Shared vision guides decision-making and resource allocation
sustainable, towards achieving sustainability goals like resource efficiency,

SDGs-aligned | community well-being and environmental protection, contributing
to multiple SDGs. It can be conducted by relocation of resources

related to sports tourism.

These results were adapted to the McKinsey 7S Framework, which analyses Buriram's success as
a sustainable sports tourism destination based on seven interconnected elements: Strategy, Structure,
Systems, Shared Values, Skills, Staff, and Style. This framework allows to assess and improve its practices

across various dimensions by providing a comprehensive structure for analysis. (See Figure 3.)
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Structure
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procurement, Infrastructure for
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Strategy \ Systems

‘ Collaborative, sustainable, / / Data-driven decision-making, Environmental
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\ | empowerment

4 | systems(workforce/engagement), Cultural
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IAC Y N Shared Values 7
Stewardship, \ /
Soft empowerment,
immersion, balanced
y. sustainability
Skills ’/ \
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Capacity Building, Knowledge Sharing \ k4

e.g event management, community Cultural Respect, Community

engagement, cultural preservation, i Immersion

advocacy
Staff

Specialized teams (mgmt,
community, sustainability,
culture)

Figure 2 Sustainable Sports Tourism Practices in Buriram, Thailand (Adapted from McKinsey 75)

Figure 2 showcases Buriram's comprehensive model for sustainable sports tourism. Buriram's
success as a sustainable sports tourism leader exemplifies the potential of the adapted McKinsey 7S
Framework. This model guides their comprehensive approach, from collaborative management and
responsible procurement to data-driven decision-making and cultural preservation (Jiménez et al., 2020).
Dedicated infrastructure showcases commitment while empowering programs and meticulous preservation
efforts to ensure lasting benefits for visitors and the community (UNWTO, 2019). Shared values permeate
every decision, fueled by a skilled workforce and unwavering dedication to cultural respect and community
engagement. This holistic approach creates win-win situations for destinations, communities, and the
environment while acknowledging the need for broader societal changes for long-term sustainability
(Jorgensen, 2008).

While unchecked growth can burden destinations (Wilson, 2006; Jiménez-Garcia et al., 2020),
Buriram's commitment to long-term sustainability paves the way for responsible development. Their model
serves as a valuable case study for other destinations seeking to balance economic benefits with
environmental and social well-being, ultimately inspiring a future where sports tourism thrives in harmony

with people and the planet.
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Discuss the results
Building upon earlier methodologies, the GSTC Criteria is implemented aligns well with UN SDGs

(GSTC, 2022) and based on the four dimensions of GSTC-D v.2, detailed findings and their alignment with
the SDGs are presented as below.

1. Sustainable Management (Aligned with SDGs 9, 11, 12, 13, 16, 17)

Buriram's dedication to sustainable sports tourism, evident in its management practices, is
commendable (Buriram Provincial Office, 2020; Ministry of Agriculture and Cooperatives, 2023; Buriram
Municipality, 2023). The province promotes inclusive development by fostering partnerships between
government, businesses, and communities (SDG 9.2) It is in accordance with the research of Theerasatskul
(2020) stated that participation among government and private sector as well as community with
promotion of sport tourism activities that will generate sustainability of competitions and sports tourism
in the area. It leverages innovative event planning and resource management to advance technology (SDG
9.5), as outlined in the development goals of Buriram Province for 20 years (2013-2042) (Buriram Provincial
Office, 2020). As UNWTO (2019) suggested, technology can enhance sports events and museums for
visitors. This approach has contributed to efficient infrastructure, generating quality jobs and fueling
sustainable economic growth (SDGs 9.2, 9.4). However, as Jorgensen (2008) suggests, expanding their focus
beyond immediate operations and embracing deeper stakeholder collaboration could further elevate their
sustainability efforts, leading to more robust management systems. Controlling, assigning roles and duties
on providing activities of stakeholders will be strengthened those activities. This is in accordance with the
research of Theppong (2020) stated that controlling by having operations meeting, opinions survey and
evaluation of tourists opinions every year to improve sports tourism for sustainability.

Buriram effectively empowers local communities, by involving them in event planning and
execution, to ensure inclusivity and responsiveness for local needs (SDGs 11.1, 11.6). Responsible tourism
practices are implemented by Buriram to protect cultural and natural heritage (SDG 11.4), while sustainable
infrastructure development improves safety and accessibility for all (SDG 11.7). This aligns with the spirit
of nature-based tourism that offers direct appreciation for the environment (UNWTO, 2019). Buriram's
commitment extends further for promoting responsible consumption and production through waste
minimization, recycling initiatives and support for local businesses (SDGs 12.5, 12.2, 12.7). In aspect of
sustainability of management, Theerasatskul (2020) stated the success according to objective of economic
or social organization shall be considered to protect cultural, natural and environmental heritages.
Additionally, their efforts to reduce the carbon footprint of events contribute to climate action (SDG 13.2).
Their promotion of responsible tourism alongside natural heritage protection fosters climate resilience
(SDG 13.1). While Jorgensen (2008) highlights potential sustainability concerns throughout the product
chain, Buriram's collaborative approach enables responsible decision-making (SDG 16.6) and contributes
to peaceful societies (SDG 16.1). These strong partnerships exemplify the importance of collaboration for
achieving the SDGs (SDG 17.17). Buriram's knowledge-sharing inspires others to adopt similar practices,

contributing to global partnerships for sustainable development (SDG 17.16).
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Overall, Buriram's approach to sports tourism serves as a valuable model, aligning event
management with broader sustainable development goals and demonstrating a solid commitment to
various SDGs. Exploring ways to expand their focus and deepen stakeholder collaboration across the entire
product chain holds the potential for enhanced results. Moreover, Inpongpan (2019) stated that sports
tourists will be touched with feeling of activity participation, connection with activity management model
and participation among government, private and public sectors that reflects the efficiency of sports
competition and worthiness of money they spent.

2. Socio-economic Sustainability (Aligned with SDGs 1-5, 8-12, 16)

Buriram's commitment to sports tourism extends beyond mere economic gains, showcasing a
multi-faceted approach to sustainability aligned with several Sustainable Development Goals (SDGs). By
implementing inclusive employment practices, promoting community products, and offering capacity-
building programs, Buriram combats poverty within communities (SDG 1.4), empowers families to generate
income (SDG 1.2), and fosters sustainable economic development (SDG 8.1). This focus on local
involvement minimizes economic leakage, maximizes local benefits, and leverages unique local
knowledge for business success (Gibson, 2005). It is in accordance with the research of Kumsri et al. (2021)
stated that proper components of sports tourism model are as: creation of community values, products
promotion by the community participates in creating on a sense of homeland love and social
responsibility.

Previously, poverty led to unemployment and subsequent migration (Sawangdee, 2011).
However, the migration rate to larger cities has decreased with increased job opportunities within the
province and economic activity circulating locally (Bank of Thailand, 2021). More people are choosing to
return home, embracing their communities (Thai Public Broadcasting Association, 2022). Pattanachai
Limthongsang, owner of the "Tokayai" brand is the example of this trend. He states, "l feel like | am part
of helping the community. Our community has resources: rice, forests, water. Food security is paramount.
We believe in creating a community food base and raising fish and cattle as livelihoods for the younger
generation. When we return home, we are a network, a source of strength for each other." This sentiment
is echoed by Supassara Thiangphadung, who highlights the importance of family when working away and
returning home (Thai Public Broadcasting Association, 2022). While, Theerasatskul (2020) stated in his study
that people in the community participates in area management of their own communities, expresses their
opinions and dare to decide will make an opportunity for developing quality of life, causing circular
economic system as well as creating jobs and careers for their own community.

Training programs equip residents with skills to improve food security and nutrition (SDG 2.1),
enhance employability (SDG 4.4), and manage tourism sustainably (SDG 11.7). Inclusive recruitment creates
decent jobs and reduces income inequality (SDG 8.5, 10.2) while promoting local products is aligned with
responsible consumption patterns (SDG 12.5). The collaborative approach fosters transparent decision-
making (SDG 16.6), and the emphasis on safety and security contributes to peaceful societies (SDG 16.1).
UN Tourism (2022) highlighted that sporting opportunities can positively impact residents and tourists for
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promoting healthy and active lifestyles. He, Theerasatskul (2020) also said that development of knowledge
and competency of people in the community will increase more employment in the area and better
living.

However, as Katriina and Inger (2014) emphasize, achieving environmental goals increasingly
requires vital social and institutional aspects. Buriram demonstrates its strength with effective centralized
leadership and committed figures across the government and private sectors (Thai Rath Sport, 2018). This
collaborative spirit drives vigorous cooperation and propels the province's sustainable development. This
study demonstrates the significant socio-economic impact of Buriram's model, highlighting the participation
of leaders, communities, and domestic and international connections, which is along with renowned
individuals like Lisa Blackpink, contribute to the province's growing recognition. Theerasatskul (2020) also
stated that management of existing human capital who participates in developing their own areas as
players, coaches, referees and team managers will establishing of more acceptance in management of
sport competitions. It will induce sports tourists for making their decision to visit the area and cause good
impacts to circular socioeconomic system.

Buriram's model surpasses traditional economic gains and positive impacts to communities, as
well as strengthens local economy and promotes responsible resource management. By aligning with
various SDGs, Buriram is an inspiring example for other destinations for adopting sustainable tourism and
event management practices.

3. Cultural sustainability (Aligned with SDGs 4, 11, 12, 16)

Buriram's strong commitment to cultural preservation in sports tourism is aligned with several
Sustainable Development Goals (SDGs). Comprehensive guidelines and responsible behavior at events
(SDG 16.6) can ensure respectful engagement with local culture. This extends to utilizing local languages
in communication and showcasing the region's culinary heritage (SDG 11.4), promoting responsible
consumption of local resources (SDG 12.5). As Soini and Birkeland (2014) aptly stated that this "cultural
turn" emphasizes the critical role of language and representation in cultural preservation. Notably, UNWTO
(2022) highlights on adding unique cultural elements to differentiate events, such as combining sports
activities with local culture and gastronomy and fostering interaction with communities. While official
datasets exist in Thailand (Axelsson et al., 2013) said that their active use for local sustainability monitoring
still needs to be improved. Nonetheless, Buriram's efforts are evident in promoting local pride and
encouraging residents to preserve their cultural heritage through traditional customs and continuous
development. As Heetae et al. (2019) highlighted that sustainable development encompasses ecological,
economic and social dimensions. Katriina and Inger (2014) analyzed sustainability through a cultural
economy lens, assessing its alisnment with general sustainability principles.

Immersion and Education. Educating tourists and locals about environmental protection is
crucial and can be achieved through signage, leaflets, workshops, and school programs (Folke et al., 2005;
Axelsson et al., 2013). UNWTO (2019) that emphasize on sharing this message globally with tourists and

locals. Visitors should be encouraged to explore communities, savor local cuisine (e.g., Northeastern Thai
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specialties) and even learn local language for fostering cultural immersion (SDG 11.4). These experiences
transcend tourism contributed to understand and appreciate local traditions (SDG 4.4). Educational
resources and promotional materials featuring unique fabric patterns can enhance this learning process.
However, as UNWTO (2019) points out, sports tourism inherently fosters interaction among people from
diverse cultural backgrounds. Jorgensen (2008) emphasized that more sustainable development requires
a broader focus beyond internal management systems, encompassing integration, learning, products,
product chain and stakeholders. Similarly, Axelsson et al. (2013) stressed that policies on resource use
must considered on social and cultural values. Katriina and Inger (2014) suggested that globalization and
localization have driven a newfound appreciation for cultural diversity, making culture a "condition and
premise for action, meaning, and communication." Vajsawan (2021) emphasized in her study that sport
tourists are interested on community-based-tourism, agricultural tourism, historical and cultural tourism.
They study tourism information through both of online and offline media.

Furthermore, some aspects of Suphasara's return to her community, not only for herself and her
family but also for the benefit of the younger generation, it demonstrates the positive impact of cultural
preservation (Thai Public Broadcasting Association, 2022). It is in accordance with the research of
Cherdrussamee (2018) had an opinion that people in the community can pay back by conserving way of
life, cultural way and identity of the community for remaining the community and sustainability in the
future.

In conclusion, Buriram's model surpasses economic benefits, promoting cultural sustainability
through respectful engagement, immersion, and education. This alisnment with SDGs 4, 11, 12, and 16
showcases a responsible approach to tourism that benefits both visitors and the community. Buriram sets
an inspiring example for sustainable tourism development by fostering cultural understanding and
appreciation. Cherdrussamee (2018) also stated that hearing opinions of co-workers with respect to each
other can be created working inspiration as a social culture that will establish unity of the community that
good for sport tourists and the community as well as real sustainability of the society.

4. Environmental sustainability (Aligned with SDGs 3, 6, 7, 9, 11-15)

Buriram's commitment to sustainable sports tourism transcends mere economic gains, aligning
with many Sustainable Development Goals (SDGs) outlined by the UNWTO (2019). Their vision extends
beyond promoting responsible event participation and chemical-free farming, encompassing renewable
energy and wildlife protection. This holistic approach prioritizes environmental and social well-being,
exemplifying the responsible approach UNWTO (2019) advocated for sports tourism operators.

At Chang Arena, clear guidelines and designated racing areas minimize accidents and promote
responsible behavior, contributing to SDG 3.6 (UNWTO, 2019). Organic rice farming safeguards public health
by minimizing exposure to harmful chemicals (SDG 3.3) (Axelsson et al., 2013), while proper waste disposal
at event venues mitigates risks (SDG 3.9) (Folke et al., 2005). Chang Arena's water recycling system and
solar panels showcase their commitment to sustainability, ensuring efficient water usage (SDG 6.4) and

reducing reliance on fossil fuels (SDG 7.2), respectively, while Jorgensen's (2008) emphasized on integrated
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management. It is in accordance with the research of Theppong (2020) (2020) stated that organization
should divided working duties clearly and properly with proficiency of workers, it is saving of personnel
resources that is regarded as a valuable resource.

Buriram empowers communities with nurturing sustainable development through support for
local crafts and products (SDG 9.2) (UNWTO, 2022). Capacity-building programs further this commitment
by equipping communities with skills and fostering sustainable infrastructure (SDG 9.4) (Thai Public
Broadcasting Association, 2022). Designated racing areas and shuttle buses contribute to clean air,
addressing noise pollution (SDG 11.6) (UNWTO, 2019). Cultural heritage is found to be respected by
promoting local languages, cuisine, and traditions and strengthening community spirit (SDG 11.4) (Katriina
and Inger, 2014). Responsible waste management, implemented within events and communities, further
contributes to clean cities (SDG 11.6) (Axelsson et al., 2013). Theppong (2020) also emphasized that when
the community knows and understands identities of the area, tourist attractions can be presented well
by focusing on natural and environmental resources as well as cultures and traditions in the area.
Conservation will be established for sustainability.

Organic farming practices not only promote sustainable consumption and production (SDG 12.2)
(UNWTO, 2022) but also minimize waste generation through sorting and recycling (SDG 12.5) (Heetae et al,,
2019). Embracing solar power and organic farming, Buriram tackles greenhouse gas emissions, contributing
to SDG 13.2 (UNWTO, 2022). Their commitment extends beyond immediate operations, encompassing the
protection of the Dong Yai Wildlife Sanctuary, a critical ecosystem safeguard that mitigates climate change
effects (SDG 13.1) (UNWTO, 2022). Buriram's dedication to biodiversity conservation extends to protecting
endangered species like the Thai crane (SDG 15.5) (UNWTO, 2022) while their forest protection program
ensures the well-being of diverse plant and animal life (SDG 15.1) (UNWTO, 2022). Moreover, Inpongpan
(2019) said organic agriculture is also an important thing for tourists to make decision making because
they pay the most attention to environment by thinking over clean air without chemicals and foods
processed by free-chemical raw materials or natural organic agriculture.

By aligning its sports tourism strategy with numerous SDGs, Buriram creates a harmonious
interplay for generating economic benefits while promoting public health, environmental sustainability,
and community well-being at the same time. This comprehensive approach is an inspiring example for
destinations seeking to develop responsible and sustainable tourism models, echoing Jorgensen's (2008)
call for integrated management systems. Buriram's story transcends individual actions, weaving a
symphony of sustainability that resonates with the world. It is in accordance with the research of
Cherdrussamee (2018) stated that guidelines for developing community-based-tourism must do
management planning for not causing social, environmental and cultural problems in tourist attractions

as well as having long-term planning and management.
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Body of knowledge

This study delves into Buriram's groundbreaking model for sustainable sports tourism practice,
demonstrating remarkable alignment with the GSTC-D v2 and McKinsey 7S Framework. Its success hinges
on a shared vision translated into concrete actions across all facets of the model. This vision guides
decision-making towards goals like resource efficiency, community well-being, and environmental
protection, demonstrably contributing to multiple SDGs.

The true magic lies in the synergy created by the interconnectedness of the 7S components.
Each element, from collaborative management to inclusive employment, reinforces and amplifies the
others, resulting in a holistic and sustainable approach. Buriram's model is a beacon of inspiration,
showcasing how the 7S Framework can be leveraged to create win-win situations for destinations,
communities, and the environment. Navigating the smart power transition requires constant adjustments
to balance hard and soft power (Joseph, 2023).

Beyond mere analysis, Buriram exemplifies unwavering dedication to sustainability. Its model
exhibits robust management practices, empowered communities, cultural immersion, and environmental
stewardship. This success, encompassing social, economic, cultural, and ecological dimensions, offers a
valuable blueprint for the industry. However, not all tourism impacts are positive. While sports tourism
has experienced tremendous growth, it often outpaced planning, leaving some destinations needing help
to cope with its effects.

Overall, Buriram is an inspiring model for destinations seeking to develop responsible and
sustainable tourism practices. By aligning with the SDGs and implementing the GSTC Criteria, they
demonstrate that economic success can coexist with social responsibility and environmental stewardship.
Buriram's example ignites a vision for the future of sports tourism, where harmony with people, the planet,
and prosperity thrives.

Results reveal that for sustainable management of tourist attractions, the organizers of sport
competition or sports tourism activities should clearly prescribe roles and duties of stakeholders who
work together for being able to create efficient sustainability of tourist attractions. In addition,
determination of responsible measures on natural and environmental protection can strengthen
sustainability efficiently. In aspect of economic sustainability, having management by community
participation will increase incomes for the community and create circular economy within the province.
Moreover, participation with community can establish resources management in the area by responsibility
of people in the community in accordance with sustainable development. For cultural sustainability, local
culture should be applied together with tourism activities whether foods, language or dress culture
including the community’s way of life mixed with sports tourism can create sustainability for tourism and
conservation of local culture. In aspect of environment, activities should be provided for promoting on
using of renewable energy in the area, organic farming and chemical-free vegetables. Activities by
community participation can make people have love and responsibility their community as well as be a

force and sustainability for the community.
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Abstract

Public policy and strategy begin with ideas and results in action by driving
strategy. The executives must supervise the action together. It can be considered from
driving the National Strategy 2018-2037 of Thailand. It converts the plan into action
with a 3-level plan. The national strategy is the 1st level plan with 6 aspects as a
framework for creating the plan to the 2nd level plan, which is a master plan, which
has 23 plans and forwards to the 3rd level plan, which is the action plan of each
agency. It aligned with the cause-effect relationship under the top-down principle to
achieve the vision. However, there should be more emphasis on driving strategies
based on the bottom-up principle to gain the problem directly from the operator and
connect with the global changes. Strategic driving can be achieved through
(1) dedicated and committed leadership, (2) organizational structure, which is power
structure change, (3) change agents that create change across the organization, and

(4) organizational culture adjusts the behaviour for mutual success.
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Introduction

Public policy and strategy begin with a thought and will be reflected in action

because policy and strategy are like ideas, which may end up as dreams if there is no action.
Where responsibility for the results of actions is ultimately linked to the executives, the key
elements that make driving the strategy successful can be considered from important issues
including (1) leadership, (2) organizational structure, (3) change leaders, and (4) organizational
culture. In this regard, the process of preparing the National Strategy 2018-2037 of Thailand
may be characterized as reversing the national strategy as the main focus and making
government policy secondary, which is not consistent with what should be according to the
principles of public policy that the policies of the government that came from the needs of
the people, it should be the goal (End) with strategy as the methods (Means) to success

according to said goal. (Udomwisawakul, 2023: 10-11) However, lessons learned from the



analysis of driving public policy and strategy through driving Thailand's strategy 2018-2037
can be considered for the benefit of driving public policy and strategy. This is an important
base that will lead to the development of the country that aims to have a better trend in
many dimensions of development under the circumstances of changes in the global context
that affect the development context of Thailand. Every sector must hasten to adapt to cope
and lead to social change. (Frederickson, & Smith, 2003: 32-34) This reflects the nature of

national development that will have more risks and challenges.

Driving Public Policy and Strategy through the National Strategy 2018-2037 of Thailand

The driving public policy and strategy can be considered from driving Thailand's

national strategy for 2018-2037. This is transforming the national strategic plan into action

with plans set at 3 levels under causal relationship (XY2).

Figure showing: The Linkage framework under causal relationship (XYZ) of Level 1,
Level 2, and Level 3 plans for driving Thailand's National Strategy 2018-2037.

Level 1 Plan (2) National Strategy

1 V

Master Plan/ National Reform Plan/ National Economic and Social

Level 2 Plan (Y)

Development Plan/ National Policy and Plan on National Security

I V

Government Action Plan or Action Plan/ Other Plans

Level 3 Plan (X)

The national strategy is the first level plan, which will serve as a framework for creating
various plans in a consistent and integrated manner to create a joint driving force towards
sustainable national development according to the principles of good governance in
transforming national strategy into practice. This will be done through the transfer of national
strategic goals and issues to the second level plan, which is the master plan. As for the 3rd
level plan, which is the action plan. This is to create operations that are consistent and in
the same direction to be able to concretely achieve the vision of the national strategy by
2037. This can be considered as follows:

(1) Level 1 Plan: National Strategy

The national strategy is the goal of sustainable national development according to
the principles of good governance to be used as a framework for making plans that are
consistent and integrated. The goals and development issues are systematically transferred

to the 2nd level plan and the 3rd level plan.
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(2) Level 2 Plan: Master Plan

The master plan is a plan that provides guidelines for driving the country in various
dimensions to achieve the goals of the national strategy and transfers them to guidelines for
implementation in the 3rd level plan. It consists of a master plan that specifies goals divided
into 4 periods of 5 years each. It sets out development issues in a way that includes
integration and linkages between related strategies and national reform plans. It focuses on
improving, changing or resolving urgent structural issues and obstacles, methods and
processes, and mechanisms or regulations. It provided that the National Economic and Social
Development Plan for 5 years must be consistent with this master plan.

(3) Level 3 Plan: Government Action Plan or Action Plan

Government action plans or action plans are plans prepared by government agencies
to transform the goals and development issues of the Level 1 and Level 2 plans into practice.
It consists of an operational plan or action plan, which will be an important mechanism for
demonstrating the operations or projects of the agency in each fiscal year and every 5 years.
It must be aligned with the national strategy, master plan under the national strategy, and
lower-level plans based on the principles of cause and effect relationships (Causal
Relationship: XYZ). The guidelines for preparing the 3rd level plan for driving the national
strategy will have objectives to clarify and gain a common understanding with all government
agencies, including submitting plans to the Cabinet. Its main duty is to carry out various
missions under the national strategy and to participate in driving the development of
Thailand towards the vision of the national strategy.

1) Circumstances of Transforming National Strategy into Practice

The national strategy has been included in the 2017 Constitution of the Kingdom of
Thailand. Section 65: There shall be a national strategy as a goal for sustainable national
development as a framework for preparing various plans to push towards the same goal.
Section 142: Proposing a draft budget bill for the fiscal year must be consistent with the
national strategy and various plans. Section 162: The Cabinet that will take over the country's
administration must state its policy to the National Assembly which must be consistent with
the duties of the state, state policy, and national strategy. Section 270: The Senate has the
duty and authority to follow up and make recommendations including expediting the
preparation and the implementation of the national strategy. In addition, the National
Strategy Preparation Act of 2017, Section 5: There should be a national strategy as a goal for
sustainable national development, must not be less than 20 years and every government
agency has to operate to achieve the goals set out in the national strategy, and the
preparation of annual budget expenditures must be consistent with the national strategy.
Moreover, the regulations regarding monitoring checks and evaluating the implementation of

the strategy and the national reform plan 2019, Section 5: The specified system to be used
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for processing and analyzing data for monitoring, inspection, and evaluation according to the
national strategy must include channels for citizens to participate in expressing opinions and
suggestions for beneficial to monitoring, inspecting, and evaluating the implementation of
the national strategy and national reform plan.

Having a national strategy is a long-term national development plan to be used as a
framework for managing the country. Setting long-term goals and having a mechanism to
prepare for challenges are necessary and must be continuously developed in various areas.
This is so that various sectors can use it as a framework for making consistent and integrated
plans.

The 20-year national strategy for 2018-2037 has been established under the
Constitution of the Kingdom of Thailand 2017, leading to implementation for Thailand to
achieve its vision. It focuses on creating a balance between economic, social, and
environmental development. It consists of 6 strategies:

(1) Strategy 1: Security; the strategy for efficiency in internal security management is
driven by issues regarding (1) maintaining peace within the country (2) preventing and solving
security problems (3) developing potential against threats (4) integrating cooperation and (5)
developing security management mechanisms.

(2) Strategy 2: Building competitiveness; the strategy is driven to grow the country's
economy by developing from the grassroots with issues regarding (1) agriculture creating
value (2) industries and services of the future (3) creating diversity in tourism (4) infrastructure
and (5) economic development based on modern entrepreneurs.

(3) Strategy 3: Developing and strengthening human resource potential; the strategy
is driven to develop and promote the potential of quality human resources in the country
with issues related to (1) changing values and culture (2) developing people's potential
throughout their lives (3) reforming the learning process that responds to changes in the 21st
century (4) recognizing the diversity of human intelligence (5) promoting good health for Thai
people (6) creating an environment conducive to development and enhancing Building
human resource potential and (7) strengthening sports potential.

(4) Strategy 4: Creating opportunities and social equality; the strategy is driven to
create a society that provides opportunities and equality for the well-being of the people in
the country with issues related to (1) reducing inequality (2) creating fairness in all dimensions
(3) decentralization of economic, social and technological progress (4) social empowerment
and (5) increasing the capacity of local communities for development including self-reliance
and self-management.

(5) Strategy 5: Creating growth based on an environmentally friendly quality of life;
the strategy is driven to make people in the country have a better quality of life and

environment with issues related to (1) creating sustainable growth in a green economic
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society (2) creating sustainable growth in a maritime economic society (3) creating sustainable
growth in a climate-friendly society (4) developing urban, rural areas, agriculture and
ecological industries and (5) developing water security, energy and environmentally friendly
agriculture as well as raising the paradigm to shape the country's future.

(6) Strategy 6: Balancing and developing the public administration system; the strategy
is driven to make public administration efficient with issues related to (1) making the public
sector more people-centred (2) the public sector being integrated, and smaller and modern
(3) government personnel are good and talented people and adhering to the principles of
morality and ethics (4) the government sector is transparent and (5) the law is consistent and
appropriate including the judicial process, respecting human rights and treating people
equally.

Thailand's National Strategy 2018-2037 is a long-term goal for national development.
This is to be used as a framework for determining the government administration policy of
the Cabinet before taking over the administration of the country. Including before the
government has prepared the National Economic and Social Development Plan, related
national policies and plans, annual budget expenditures plan, and other level plans. The
national strategy is therefore a guideline that sets the framework and development guidelines
for government agencies to follow.

2) Consistency by the Principles Driving the Achievement of Goals According to
the National Strategy

National strategy is @ map that determines the direction of a country. Which is a level
1 plan, while the master plan is a level 2 plan and a level 3 plan is a government operational
plan. That is the operational plan which contains all important projects of every government
agency used for the year's budget request. All 3 levels of the plan are important and must
be consistent and linked at each level of the plan. The transformation of the strategic plan
into practice must have a relationship or consistency among the plans at all 3 levels. The
National Strategy 2018-2037 of Thailand itself is a driver of public policy, which is public
policy at the constitutional level. The Constitution of the Kingdom of Thailand 2017, Section
65, requires the state to establish a national strategy as a long-term goal for national
development. This is to be used as a framework for determining the government
administration policy of the Cabinet before taking over the administration of the country by
the principles of good governance. It is used as a framework for preparing the National
Economic and Social Development Plan, policies, national plans, plans at other levels, and
the budget for the fiscal year to be consistent and integrated to create a joint driving force
towards the goal. This must be by the law on national strategy preparation. In addition, to
comply with Section 10 of the National Strategy Preparation Act of 2017, the National Strategy

Preparation Committee for each aspect shall prepare a master plan to achieve the goals
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outlined in the National Strategy. This is an important part of transferring the goals and
strategic issues of the national strategy to plans at various levels. Emphasis is placed on
linking the goals of each master plan under the national strategy to be consistent in the same
direction according to the goals and indicators for implementation. Which is divided into 4
periods of 5 years each, for a total of 20 years from 2018-2037, including setting guidelines
for development and important tasks or projects of the master plan under the national
strategy. This is to provide a framework for the operations of relevant agencies to achieve
the national development goals set out in the national strategy by raising the country's
potential in many dimensions to quality, creating opportunities and social equality, and
creating growth under a quality of life that is friendly to the environment.

The National Strategy 2018-2037 consists of 6 strategies, which are translated into
action by 23 master plans under the National Strategy: (1) security (2) foreign affairs (3)
agricultural development (4) future industries and services (5) tourism (6) smart livable areas
and cities (7) logistics infrastructure and digital (8) entrepreneurs and new generation small
and medium-sized enterprises (9) special economic zones (10) changing values and culture
(11) human potential throughout life (12) learning development (13) promoting good health
for Thai people (14) sports potential (15) social power (16) grassroots economy (17) equality
and social security (18) sustainable growth (19) management of the entire water system (20)
public service and government efficiency (21) anti-corruption and misconduct (22) law and
justice process (23) innovation research and development. The 23 master plans under the
national strategy are formulating issues in an integrated manner between related national
strategies. There will be no overlapping development issues between the master plans so
that sovernment agencies can effectively put the master plans into practice and prevent
confusion. The master plan under the national strategy is a level 2 plan that is important in
guiding the development and driving the country to achieve the goals of the national strategy,
which is a level 1 plan. It transfers it to guidelines for practice, including moving the country
to achieve the goals of the strategy and transferring them to guidelines for implementation
in the government action plan that consists of the agency's projects, which is a level 3 plan.
The structure of the master plan under the strategy has two main components: (1) master
plan issues that include goals, indicators, and target values at the issue level to be used to
monitor and evaluate performance at the intermediate results level and (2) sub-plans of the
master plan that consist of goals, indicators, and target values for monitoring and evaluating
performance at the primary results level.

Consideration of consistency with the principles of driving to achieve the goals of the
national strategy is to obtain an appropriate approach in dealing with the problems of driving
the public strategy. Which is the operation of agencies, support, and coordination as a result

of the environmental context surrounding the national strategy. This should be considered
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to get the appropriate direction according to the cause, not only according to the symptoms.
Otherwise, the solution will only be a short-term symptom fix. It is not a solution to the
cause that has long-term effects. (Udomwisawakul, 2017: 24-26) The appropriate direction
can be considered from (1) the top-down principle, which will be clear and legal, (2) the
bottom-up principle, which will receive awareness of the problem directly from the operator,
and (3) the mixed principle, which will have network management coverage. However, when
considering the application of any principle, it should be appropriate to the goal of the
principle in solving public strategic problems that are intended and must be responsive to
the people. (Wamsley, 1990: 105-106)

The drive to achieve the goals of the National Strategy 2018-2037 is based on the
top-down principle which has the important characteristic of wanting to be clear and legal.
It is a driving force of the national strategy that places importance on government agencies
that must develop projects according to the principles of cause and effect relationships at
all three levels of the plan (Causal Relationship: XYZ), that is, (1) Project level (Level X) (2)
Master plan level (Level Y) and (3) National strategy level (Level Z). This must be based on
empirical data to be able to close gaps and enhance the development of each sub-master
plan goal (Y1) in an integrated manner. It is to affect the achievement of the results according
to the goals of the sub-master plan (Y1) and the results according to the goals of the master
plan under the national strategy as specified in each 5 years. This will lead to concrete results

of the goals of the national strategy.

Table showing: Guidelines, steps, and results from creating projects to drive the

achievement of goals according to the national strategy.

Driving guidelines

Project preparation steps

The result

(1) Looking at common

goals

(1) Studying guidelines,
principles, and information
related to project

preparation

(1) Understanding the
guidelines, principles, and
information related to the
country's development
direction in organizing
projects and operations in

the same direction

(2) Analysis and selection of
sub-master plan goals (Y1)

in project preparation

(2) Sub-master plan goals
(Y1) that the agency
considers relevant,
necessary, and appropriate
for project preparation and

operations
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(2) Value chain analysis
and project proposal

preparation

(3) Analysis and selection of
factors under the elements

of the value chain

(3) Factors that the agency
considers appropriate and
necessary to support the

project and operations

(4) Drafting project

proposals

(4) Draft project proposals
that affect driving the
achievement of results
according to the sub-master
plan (Y1) goals based on the
principles of cause-and-
effect relationships (XYZ)
and based on empirical

databases

(3) Prioritizing project

proposals

(5) Quality assessment and
improvement of draft

project proposals

(5) Draft a quality project
proposal ready to present as

a project to drive the

achievement of goals
according to the national

strategy and the process

that will continue

The guideline for driving towards concrete implementation is to prepare an action
plan, which is an annual government action plan that includes various projects for driving
and achieving goals according to the national strategy for budget allocation. The operational
plan is the operational plan of the government agency that plans to carry out each year of
the agency. It is an operation that uses budgets from various sources, including the national
budget, agency income, loans, donations, joint ventures between the public and private
sectors, other budget sources, or those that do not use a budget. The agency must prepare
an annual operational plan and submit it to the minister for approval. The Budget Bureau
will use it as information to consider allocating the budget so that it can be carried out
successfully as specified in the operational plan for that year. At the end of the fiscal year,
the agency must prepare a report on the results of the annual operational plan and submit
it to the Cabinet. This is by the process specified in the Royal Decree on the Criteria and
Methods of Good Government Management, B.E. 2003 and (No. 2) B.E. 2019.
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Proposals for Driving the National Strategy 2018-2037 of Thailand

Strategy begins with an idea, with executives linking it to results in action. The

executives are responsible for the overall results under dynamic situations. Therefore,
strategic actions must be dynamic. (Kernaghan, 2000: 94-95) It is difficult to act in the same
way under new circumstances and hope for the same results. The executives must direct
their actions through working together (Teamwork) to drive strategy. (Lipsky, 2004: 73-75)

The important elements that make driving the national strategy successful can be
considered (1) leadership for driving strategy (Dedicated and serious leaders) (2) organizational
structure for driving strategy (Changed organizational structure) (3) change agents for driving
strategy (Creating transformational leaders) and (4) organizational culture for driving strategy
(Creating organizational culture).

1) Leadership for National Strategy Driving

The leader must have leadership that must be dedicated and serious in driving
strategy. The power of the leader to drive the strategy must have unity (Unity) to be able to
drive the strategy. Sometimes, when there is a resolution from the group in power that they
agree with driving the strategy, in practice they may not agree. (Bryson, 2011: 35-36) For this
reason, leaders must create unanimous agreement to lead to action so that those who do
not agree will resist or remain indifferent when leading to action. Therefore, it is necessary
to create an agreement first, which may be an agreement based on mutual benefits or
benefits that will arise for the whole community as each person desires. There must be
agreement or consensus before it can be implemented to avoid doubt in implementation.
This is to create confidence in the results that will occur in the destination of the practice
and then lead to implementation. (Klijn, & Koppenjan, 2015: 66-67) The leader must be
serious until there are successful results from the practice. The leader must set an example
for practitioners to see as a guideline for being serious in driving the strategy towards success.
When leaders are serious about implementation, it will make implementers dedicated and
serious as well, which will result in driving the strategy forward.

2) Organizational Structure for National Strategy Driving

The organizational structure must be adjusted to align with strategy because strategy
is like the brain and that organization is like the body or organ that must act as the brain
commands. Each part of the organization comes together to act according to strategy, thus
the power structure must be adjusted. Because the power to act is necessary to have.
Therefore this leads to organizational restructuring, which is a restructuring of power.
(Christensen, & Laegreid, 2001: 44-46) For this reason, strategy leads to designing or adjusting
the power structure that leaders must push for. It is difficult to adjust or change the structure
of such power because it causes those with authority under the original structure to be

affected. Leaders must therefore have the art of adjusting the structure of power to be able
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to drive the goals they want to achieve into reality. (Lafley, & Martin, 2013: 75-76) The leader
must have a duty to deal with such obstacles by compromising with the old authority. This
must not allow the original power to be an obstacle in implementation by switching
(Rotation) or transferring old power to another place by using command power or persuasion
by appropriate means. This is because if we want to emphasize any issue to drive the strategy,
we must have the power structure support the intended implementation of the said issue.

3) Leader of Change for National Strategy Driving

Leading change is creating leaders of change where strategy is driven by changes that
must occur throughout the organization through change agents. This is like having a right
hand and a left hand to work. It must be divided and managed (Divide and Conquer) through
change agents so that the strategy can be thoroughly driven. Because in driving the strategy
there is often resistance, the right hand and the left hand must be found to be co-creators
or be on the same side in driving the strategy. By setting up plans or mini-projects that can
be implemented. That is, you must think big by doing small (Think Big, Do Small) by breaking
the strategy into small plans or projects that can more easily show results without spending
a lot of time and resources on each such plan or project. (Certo, 2006: 57-59) This is beneficial
in the sense that if it fails, it will fail on a small scale. But if successful, it will be an
accumulation of small successes together until they become a large success. The change
agent is responsible for each such plan or small project. The leader of this change should
come from people with special abilities in that matter (Talent). They should have the
following qualities: (1) having high efficiency in work (High Performer) and (2) having high
potential (High Potential). For this reason, the organization must have people with very
special skills in that matter. This group of people can be found by bringing high-performing
people to more challenging jobs to train them to become high-potential people. Leaders
have to recruit many of these people because it is difficult and must retain them so that
they can continue to be the leaders of change. The leader of this change may not have to
give him a permanent position but may assign him to lead the change in that matter on a
case-by-case basis. (Thompson, Gamble, & Strickland, 2012: 88-89) When small changes are
achieved by the change leader, it will be a part of making adjustments more flexible (Agile).
It is because small successes will allow for easy adjustment in management with problems.
This makes it important to focus on small successes (Celebrate Small Success).

4) Organizational Culture for National Strategy Driving

Creating organizational culture is important in driving strategy. In which everyone in
the organization must participate in driving the strategy, it is necessary to adjust organizational
behaviour by using organizational culture as a driver of strategy for mutual success (Culture
Shaping). The traditional actions of people in the organization cannot make the entire

organization successful in driving the strategy to success together. (Rajamannar, 2021: 44-45)
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Therefore, it is necessary to create an organizational culture to change the behaviour of the
organization to work together to drive strategy. This is done by analyzing the strategy and
classifying it into the desired organizational culture to support the driving of the strategy. To
drive the strategy, the entire organization must think and act together as a group behaviour.
Otherwise, the original organizational culture that is not in line with the strategy will
eventually become an obstacle or eat away at the strategy. (Culture eats strategy for
breakfast.) (Drucker, 2008: 67-68) Organizational culture must be managed so that people in
the organization behave in the same way that is consistent with strategy. No matter what the
strategy is, there should be an organizational culture that is consistent in the same direction.
Therefore, organizational culture must be created through intervention (Intervention) to be
consistent with the core culture (Core Value). That is consistent with driving the strategy. By
letting people in the organization see the benefits they will receive from having such an
organizational culture, such as rewards and communication, etc., to create the desired
behaviour.

Driving the National Strategy 2018-2037 of Thailand should be concerned about (1)
the balancing of top-down approaches, and integrating bottom-up feedback mechanisms,
create forums for stakeholder input, enable local influence on decisions, and prioritize
community-driven projects, approach incorporates insights from various levels, enhancing the
strategy's flexibility and responsiveness to real-world conditions (2) the enhancement of
impact analysis, conduct scenario planning and risk assessment for long-term strategy
execution, consider diverse global and domestic factors, develop contingency plans, and
build flexibility to adapt to potential future events (3) the clear monitoring and evaluation
methods, by having a comprehensive monitoring and evaluation framework, should address
how the strategy defines success metrics or tracking tools and evaluation responsibilities in
the timeline (4) the strategy execution limitations, explain how to conduct a detailed capacity
assessment to identify budget, technological, and human resource constraints (5) the
connection with global changes, integrates a global context analysis to assess the impact of
international trends like trade agreements, geopolitical shifts, climate change, and
technological innovations on Thailand's national strategy.

Even, though driving the national strategy for 2018-2037 is characterized by the top-
down principle which requires clarity and legality. It is driven through government agencies
according to the principles of cause-and-effect relationships of all 3 levels of plans (Causal
Relationship: XYZ). However, there should be more emphasis on driving strategies based on
the bottom-up principle to gain the problem directly from the operator. Moreover, there
should be attention to the mixed principle of the top-down and the bottom-up to achieve

network management coverage. Significantly, it should be considered for use to be
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appropriate to each situation according to the goals of the principle of solving public strategic
problems that are intentional and must respond to the people.

Most of the important issues that arise during the drive to achieve the goals of the
national strategy often appear as important issues, including: (1) creating knowledge and
understanding for responsible agencies to know the true essence of the activities as specified
in the plan, (2) clarity of the plan's goals and indicators will provide a single, concrete goal
and enable assessment and measurement of success, (3) the planned activities are
overlapping with the normal missions of the agency, causing no real change to the people,
and (4) Integration between related agencies to create connections and affect related
operations. The important problem issues in driving the said strategy can be used to
determine guidelines for improving the driving of the strategy. This is by focusing only on
activities that will result in a significant change to the people (Big Rock) and giving importance
to driving the implementation of such activities in practice to create and achieve concrete
goals of the plan. (Kotler, & Lee, 2007: 56-58)

Important improvement issues can be considered including (1) setting goals and
indicators at the plan level, and being able to measure achievement concretely, (2)
eliminating activities that are considered normal missions of the agency and selecting only
those activities that will result in significant changes to the people, (3) review of laws under
the plan by selecting only important laws including prioritizing proposed laws (4) clear
designation of primary and secondary responsible agencies, and (5) adjusting the layout of

each side of the plan to the same format.

Summary

The process of creating the National Strategy 2018-2037 of Thailand may not be
consistent with the principles of public policy that government policy that comes from the
needs of the people should be the goal (End) with strategy as the means (Means). However,
driving Thailand's strategy for 2018-2037 can be considered for the benefit of driving public
policy and strategy. The basic idea of creating a national strategy comes from setting
development goals under the basic state policy in the Constitution. The driving force of the
national strategy 2018-2037 is the transformation of the national strategic plan into action
with plans set at 3 levels, with the national strategy being the first level plan, which will be
a framework for preparing various plans towards the goals, develop the country by
transferring the level of goals and national strategic issues to the second level plan, which is
the master plan. The third level plan will be an action plan to achieve the vision of the
national strategy based on the principle of cause-and-effect relationship (Causal Relationship:
XYZ). The consideration of consistency with the driving principles to achieve the national

strategic goals to obtain appropriate guidelines is the operation of the agency, support and
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coordination as a result of the environmental context, taking into account the cause and not
the symptoms only. This can be considered from (1) the top-down principle to achieve clarity
and legality, (2) the bottom-up principle to gain direct knowledge of problems from
operators, and (3) the mixed principle to cover network management. This should be
appropriate to the goal of the principle which must be responsive to the people. Where
strategy is like an idea which may end up being just a dream if there is no action. The
elements that make driving the strategy successful can be considered from important points,
including (1) leadership, considering the dedication and seriousness of leaders (2)
organizational structure, considering the organizational structure changing to be able to drive
the desired goals (3) change leader, considering the creating leaders to accumulate small
successes together until they become large successes (4) organizational culture, considering
the adjustment of organizational behaviour in driving the strategy to achieve mutual success.
Driving the National Strategy 2018-2037 of Thailand should be concerned about (1) the
balancing of top-down approaches, (2) the enhancement of impact analysis, (3) the clear
monitoring and evaluation methods, (4) the strategy execution limitations, and (5) the

connection with global changes.
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Abstract

This research article aims to: 1) study the problems in order to analyze the
development of a model to strengthen the network base of cooperation in local
governance through participatory budgeting. 2) study the contributions of management
based on cooperation and participatory budgeting that help strengthen local
governance. This study employed qualitative research methods using participatory
community analysis techniques (Participatory Rural Appraisal: PRA) with in-depth
interviews and small group discussions. The key informants were local government
organization leaders, community leaders in the study area, public sector/civil society
network, private network, government network, and academic and educational
institution network totaling 60 people and Five scholars. The results of the study
revealed that the challenges in developing cooperation include: 1) unfavorable

regulations and laws 2) a lack of a cooperative culture among the public 3) a lack of




motivation and skills in fostering cooperation and 4) the absence of leadership in
promoting collaboration. The recommended approaches to enhance cooperation are:
1) involving relevant networks in joint roles 2) establishing mechanisms, regulations,
rules, and mutual agreements 3) building trust to ensure transparent management and
4) the role of leadership in collaboration. Therefore, recognizing the significance of
strong cooperation as the foundation of local governance through participatory

budgeting leads to increased collaboration.
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Abstract

This article aims to study (1) the performance of Thai-Lao border
trade entrepreneurs, (2) border trade policies that support Thai-Lao border
trade entrepreneurs, (3) the competitive advantage of Thai-Lao border trade
businesses, and (4) the impact of border trade policy on entrepreneurs'
performance, affecting competitive advantage. This is a quantitative study
with a population and sample group consisting of 300 border trade
entrepreneurs in Chalerm Phra Kiat District, Nan Province, using a
questionnaire.

The research findings revealed that (1) the performance of Thai-Lao
border trade entrepreneurs was high (mean = 3.65), (2) border trade policies
supporting Thai-Lao border trade entrepreneurs were rated high (mean =
3.85), (3) the competitive advantage of Thai-Lao border trade businesses
was high (mean = 3.88), and (4) the performance of entrepreneurs and
border trade policy had a positive direct impact on competitive advantage.
The performance of entrepreneurs had a direct positive impact on border
trade policy with a direct effect size of 0.77 and a total effect size of 0.77,
statistically significant at the 0.01 level. Border trade policy had a direct
positive impact on competitive advantage with a direct effect size of 0.96
and a total effect size of 0.96, statistically significant at the 0.01 level.
Entrepreneur performance had a direct positive impact on competitive
advantage with a direct effect size of 0.25, statistically significant at the 0.01
level, and also had an indirect positive effect on competitive advantage

through border trade policy, with an indirect effect size of 0.65 and a total

e
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effect size of 0.90, statistically significant at the 0.01 level. For the prediction
coefficient (R2) of the latent variable structural equation model, the RA2 of
border trade policy was 0.60, indicating that the variables in the model
explained 60% of the variance in border trade policy. The RA2 of
competitive advantage was 0.84, indicating that the variables in the model

explained 84% of the variance in competitive advantage.

Keywords: Trader Competency, Border Trade Policy, Competitive
Advantage
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Abstract

The concept of sustainability is widely discussed and emphasized nowadays.
This research aims to achieve three objectives: To study 1. The level of awareness of
the importance of sustainability concepts among medium-sized executives in Thailand.
2. To investigate the level of awareness of the benefits of sustainability concepts
among medium-sized executives in Thailand. 3. To examine the correlation between
sustainability concepts and the benefits for medium-sized executives in Thailand.

The researcher collected data from the population of medium-sized
enterprise executives in Thailand using the Snowball sampling technique and obtained
a sample of 319 participants. The research findings revealed that medium-sized
business managers in Thailand demonstrate a high to the highest level of awareness
recarding the importance of sustainability concepts across environmental, social,
corporate governance aspects, and overall. They are also highly aware of the benefits
derived from sustainability concepts. Furthermore, it was found that sustainability

concepts have a positive influence on business benefits.

Keywords: The Concept of Sustainability, Medium-Sized Business, ESC Concept,

Governance
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unin (Introduction)

LARANEBY (Sustainability concept) mmLauammsﬂimwmwa “Who Cares
Wins” %38 “Imwiaimﬂumuv” 51ENmawumﬂmﬂmimmm’mﬂuﬁuaﬂamuummum
lmuLsuaﬂﬂEJLasumﬂﬁaaﬂﬂfﬁamizﬁmma (welail otfu) ieRwuiwuIvasinaue
Forauauugiisrfunsnauraunshinud fydudwinden (Environmental: E) &sa
(Social: S) kazuTTENAUIA (Governance: G) lnadian1Uun1Ruan 9 Uszmaismlunis
ftun Tusenuadvififesenseafafusiuvunisdiiugsia Tneansddaieseay

1%

Sunfesliuseniunumlunisatdugsianigldanunsenindannud1Ayauasinaey

o

[
CYRRY

demu wazusTEMAvIanIeinsiiuguanisaiiuianisegelusala suuiatamedeyanis
FavhsenuRnfunsdudugsioazianssuing q lannansenudedunndouuazdsny
smﬂ%msoﬁ’wLﬁuqiﬁ'«amﬂﬁwé’ﬂussﬁ’mﬁma Fadunsuimsssianieliundannudady
United Nations [UN], (2004), Napoletano and Katzeff (2024) 1As189 1UNANIS AN Y
waneuunuNITasuveululszimaavizeining daudd 2019 fedud 2023 nud
namoULNUveariueglunianauEsdu fie Vanguard ESG U.S. Stock ETF %38 ESGV i
NaROULMLIRABTIgIIYUT LU Ao S&P 500 Index aghaiitfuddny vinedonntinamuiden
asuluunguiifiaziuu ESG Scores (Azuuunudsdy Usznausie fudunnden dsay
LazvITEMAUIG) fgeasilenalédfunaneuunuadefiganitamulususialy dromd
wnAemudaiudsiianuddnysetnmuadunaidenuresgsiafduiugsfanglduunan
audsdy visnvualnglunaiandnninddalsusinuufnduaudduunldlunig
fudugsia waziinisdariisneaiumnudadu (Sustainability Report) Fadusissuiigsia
Dawereansisaziieuandoyanansdiiunuiuanddiifiunisaseniinfsanisnus
Aawndey dnu uazmsiifiugsivenaiusssmiAuia (ESG) Gupta (2023) Anwinguiioeis
NnuIMTIunniAedestunsindulafsafuiFesdunden dau wagusstmiuia
F1u9U 937 AU NUSENILIAENSeEay 22 uSTnvuInnansseuas 67 wasusevivaiesay
11 wagdun1valsneazidenangleunaindula 11 AuIndaniavuinnaluasyulnge
iioidlaguassauazlentafiiierdosfunnudsdu lasnsAnuiaseunquidndulaain
Usewrdu goans Buldy taniu Bulaiiley wagdealus nudngsiavunlvgseeas 87
mnud Ay Aunsiiiugsianielduuannudedy fgjdﬂ’jw%ﬁmmmﬂmqﬁ'ﬁﬁ?’]mu%@aaz
85 filviauddyfunisduiussianeliuufnanuddu uazuitnyuadniddnauies
ag 75 filvieuddnyfunisdiugsienelduuanaudai
amNVUIANANTUNUIMAIAYIUFIUTINTOUATYTAIUTEINA MENITaTI991ulY
gy anaudend uandiulomanisirsnulufiudiviesiu uenant dullanuBanduas
dldannsaRauiuinnssuuazndnsudilng  fnevavesnainldsiniy duasuda
AuansalunsudeduszduUsema Mevuiaiiaiunsadiudldie Jamaavuianans
ansnayaritliiuasvgAaisihddgunuuasnsdenlestugsisnnadnuasing)
funumardylumstundeunsuginegnadsbu Snisduhuundndudanaden fnu way
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sala

nsifuakananis (ESG) uusuldlaazain aseanulinsdasaznmdnualnfseyuvuuas
dsmn Tambunan, T. (2009).

mndoyadrsiunandliifuiinuiAnanudeduiiauddyregsia felud
NARBULNURBTNAIMY wazUImsvasusEnuLaivg) nane wazidnluewde laanuddyse
nsfndugsianeldumananudaiu egralsiaddlinunsideqfnvianunseninda
mnddnuarUsgloviivesuunananudBuresiuszneumsianiaruinnatauasvunngon
voslny Fudeulosusslovdiuseld Usslovdsuamdnual uazUsslevdiuaudadu
(Diorio & Hummel, 2022; Verma, Singh, Kapur, & Khatri, 2020; Wagner, 2020) mﬁ%’aﬂ%ﬂ
iRsiisslowireniaisuaznagsinlunmadilarmnuasevdndseuddyresuunaiy
JefuvesffUszneunmsiamisvuianarsuazsuingenvesing wazthnaildluuszendids
wlaunguasidanisaiiugsiasely

9Us2a9AN15338 (Research Purpose)

msidodeansnszmindenisdniugsialasliuufanudiduveiamiavuin
nantuazatonvedlneiingUszasAssd

1. LﬁaﬁﬂmazﬁummmwﬁﬂﬁqmmﬁﬁmmLLmﬁmmmsﬁ"a@wm;ﬁﬁmﬁamﬁﬁ]
uIAnaevedlvg

2. ilefnwseiuanunsevindeselovivesuunAnanudduresiuimsiamaa
YIANAVDILINY

3. leAnwimnudouloswesuunanudsduivuszloviveaduimsiaviavug
nasvating

NSAULUIAANTSIAY (Conceptual Framework)

ANSNUNIUITIUNTTY
;ﬁi’fﬂiﬁﬁﬂmLLmﬁmmms‘]"ﬁmt,am’m%’aﬁLﬁaaﬁﬁaaLﬁaaamLUUﬂ’]ﬁf{’]’UﬁiwazLﬁamﬁqﬁ

FEMNIVUIANALASVUIAL DY

Department of Industrial Promotion [IDP] (2019) AMnualieuasianiavuinnans
wazvwingeulnl niuudadu 2 ngu Aevuindenuazauinnais Wy 3 ngu fe s1eges
(Micro) 1unnges (Small) wazauianats (Medium) Tnsuvady 2 ana §3i MANISHAR wUs
Ussiamgsniasdl s1edes fmsdsnudiua 15 au vdedneld lldu 1.8 Suuwsed aun
g98 1N15919°UT U 6-50 AU WIeRs1ElaNINAI1 1.8 auunde 100 A1UUI YUINNANS 3
NS9199IUTIUIU 51-200 AU K35 18lANINNTT 1.8 A1UUIMHe 500 A1UUIN ANANISATLAY
U3 wsUssanssiadsl snegdes fnmstsnudwau 1-5 au viFeseld iy 1.8 &y
fotl vunnges Tn159199UT1WIU 6-30 AW WA ElANINNIT 1.8 A1UUINEe 50 A1UUm
YUINNAN HNTTIEUTINIY 31-100 AN 15H518LANINNTY 50 A1UUIMHE 300 A1WUM

meidueSaiiiitefnuuszrnstidufuimsgiavuanansvesing fo n1aniawdn
NN9199UTIWIY 51-200 AU Wseiis18launndn 1.8 §1uuInia 500 @1UUI KazAIANITAN
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LazUINISHN13IUIINIY 31-100 AU vTedselANINNIY 50 AUUIMAe 300 AuUm
Hesnfvuaildiinauiull uasifusuiafitdsiniuludgsiavunlng dedndudes
finsanviumsdidussivlvaenadesmuunAnaudsiu tngltinada Snowball léeens
J1U7u 319 Aeeng

wunAnANE Y

29AN15ANUTERIIF (UN, 2022) 584315579A50 1 HUNThagt UaNeNaniIsaLiuns
Faenadostuiihmneduaudsdu 17 1Whviune (Sustainable Development Goals: SDGs)
fetl Whsnedi 1: Anuernaumualy (No Poverty) Whvanedl 2 : avwiinlneiduaud (Zero
Hunger) Wvianedl 3 ; ﬁqmmwuasmwmi‘]uaﬁﬁ (Good Health and Well-Being) \munedi
4 : finsAnwiiinainn (Quality Education) WWhwsned 5 : Taruwiniiesyamea (Gender
Equality) ithwined 6 : fihaverauazanfiviad (Clean Water and Sanitation) ilwined 7
. fiwdsnuazeraiisiaaansadels (Affordable and Clean Energy) Whmsnedt 8 : Sl
wanzauLaziinsiaTyAulaniaTegha (Decent Work and Economic Growth) tvangdi
9: miv"v’@umqmammm UINNITU LLaziﬂi\ia%N‘ﬁugﬁu (Industry, Innovation and
Infrastructure) wWhmunedi 10 : anauliianenia (Reduced Inequalities) wwuned 11 : &
Sosuazdsnuiidadiu (Sustainable Cities and Communities) wWhwaned 12 : fnsldninenns
LAENANBE1NTURATOU (Responsible Consumption and Production) hvned 13 - IR
sonaiUAsunasaninniiotnia (Climate Action) whvanedl 14 : TnnensAdidislu
0813838u (Life Below Water) 1ol 15 : 1dnsnensdaidinlufuegredsdu (Life on
Land) Lﬂmmaﬁ 16 : @5198Uf mm&gaﬁiiu LLasa%qamﬁ’uﬁwﬁmsa (Peace, Justice and
Strong Institutions) Whwaned 17 : Msadaudunuindierietvmenmsimun g
(Partnerships for The Goals)

AMudRUDIUUIARANLE Y

uwAnAMusdufinuddyedndtenisaiuanusiuadussezeilitugsia lag
Prgannuidsafiorainduluonanuazifiuanudangulunisuiuidenind feuuuas
uennil Sadunsmevaussmudiosnisvesdildulddude wu ffeviu thamu wargnén
Fermasuadrsmnudeshiluesding Snvadsduaiuanusufielussiulan Tnsgshaanunsn
Dudrmddunmsudledgmszdulandunisdidunuiisenadasiuidmnenisiaun e

dmfudseinelne d1dnauanenssunismdunannsnduaznaiandnning
The Securities and Exchange Commission, Thailand [SEC], (2022). TAUSUTIURUULERS
F19n157oyaUTEIY (WUU 56-1) wazsieauuszdnd (wuu 56-2) iluwuusenuifes (Wuy
56-1 One Report) Bululddmiudeyalusevdud 2564 Tnsinualiuidnannzdoudes
seaunmssniunsluidenistuiedeugsiafieaudidu lnsusimasimunulouneli
aenndostulimunemsiamunididuresesdnsantszend Tnsuisnaamzifoudossoau

[

wleughazwnujuanuasindey wleuiglazwuiuifmudiny wazulouignsidugua

=< =

Aans WeazvieuliiuivanusuallunsWaugsianmdedussinuauduanden daay
LazUITENAUIA (ESG)
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The Stock Exchange of Thailand. [SET], (2022) 151’561‘1/‘1”13'18%613?145&514 (Thailand
Sustainability Investment: THS)) iJuafsusnlud 2558 Fauduiuosidnannsdouiiing
duiugsialaefdiivdunndon fanuiuiiaveusediny uagiinsuImsnumundnussimn
iua TesAnidenanuitmannzdouiadasladnimneunuuyssiduanudBuiidarinlag
paandnmind+ wagludl 2566 maravdnning« lednvidvinudsdu (SETTHSI Index) lng
Fadentuainsedefussduldraniiinisdorislunaiavdnning= ludesndn 6 iieudid
yarvanningnusinnainlivesndn 5,000 Auum ddadugieonannindsiegeslives
nirfenay 20 veaudiszuda uarlidriuiuienglitesninfesas 0.5 vessuIUTUA
nzifouvesuiom Wunailifing 9 lu 12 1feu

UsglovivasuunAnauddu
nsfnugsianuuuInisanudedutieifinlonianianisnaianazisgaidnasyuily
anuddnyfuesdnsiigatiunisiiiunueeiuiineu uenaind Sstheanfunuuaziiia
Usgangnmlunmsaniiuay wu n1slindanueg1aliussd@nsnIniagnsusmsnsne N seend
winzaw Sniedaasuadanndnualuazanaidedelituesdng dmaliuusud Jufiveusy
waridordedudeuan uenant arudBuihenseduliAnuinnssulug Tasgsiaanansn
fiaunAnfsiuazuinsfidamuuaniuazneulandnanldAB iy

Fedunssiiugsiafisonadestuthving SDGs wazuuAnaudduliifissasaig
pvaunasziitmalsslemivaasegiouazdiny uiduduwswansulifanisimuiegng
fafuluseiuosdng Usena uavszaulan (UN, 2022)

Elkington (1994) tiauevgud Triple Bottom Line (TBL) Tnangufiilitiudanisin
Audsavesesdnsilidifissiarsanainnadilsnienisiiuiiissegiaien widsuds
NaNIENUMUAIIAGDY (Environmental) wazdaay (Social) fae nsldngud TBL 9aelv
osdnsipmasnssiiiunuiinseunquuazdBuinntu Tnesdsfannuaunasenitenindule
yaAsegha MadnwiAndon wsnsiduiuiuinteuredny uuAntduaialiesdns
asnnuAliuifiidulddudeiomn Lifeudinamuviofiefusiniu wifinsounqui
wiinau gnén yueu wagAaadeusne nsld TBL PaeliesAnsanunsaainsanuiidofionay
Amdnueiif GedawaliAneuliiusulunmsuisiulagmadulnegnadiiulussezen

WUIAR ESG (Environmental, Social, and Governance)

ESG tHufgovns Environmental (Bewindau), Social (§3ax), Governance (US5¥W
Auna) danifunuamsujualunmsdiugsiefidesiisfaansenuvesianssugsiaiide
dawndey madifufanmsleedimansenusiodsny Wy nanszusieysmy nsliavifinds
Uiy WagmIniiugsieegediussevivia Ae dmsmiuguasgiamuizay daulusda
wazatiugInaeg1eliasesssy (Hill, 2020) dmsudsunealng Aaznssunisiiundnninduas
aaandnning vse nan. Avualiusgnaansidoudesieaunisaiunisiuiitens
Tuindeusshafienwdsdu Tnglvdauaonadesiuit e nsiaunidsduvesesdnisg
anlszvnd uar natandnnindursuszinalne 1#dnvinsrederiudadu (Thailand
Sustainability Investment: THSI) tiloagsiouuisnannzdouiiiinisddugsislaedidsi
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dawndey dmnusuinveusedinm wazdinsuimsnumundnussimivia uaglddavindvil
AT (SETTHSI Index) Tnsdmidenyiuainsederiudsdu [SET], (2022)

waAnssuuslnafununAnaudedu

IINTIYNUYDITUIAIINTUNN TEYINNsAnwIngAnssuguIlnalulseine
duUlalide u LAy Veauiy aeatus Wautud LLazcﬁﬂu s2uDUsEIAlNY 371U 4,500 AU
wuin guilaaluendeuievas 86 ldladanindennaziundudrundsdunisdniy
FAnUszdriu Teeffuslaaninfesas 80 Tanudiryiuasaumildleduinden uazduilaa
Sovaw 81 iinladreunsduiloaiuayuduiildladewanden Bangkok Bank (2023)

MNTBUHAFITIIVE Edelman UismiiUFnwmsunisdeansseydn guslaavndu
wnnirderay 59 finnudainusendediauddyiusemesrnuiuinveusedn wh 9
fumnudinlubesssie uazanwadissluridude uazwnidu wuiduilasuiduiedes
ar 56 uazguilnavIufesay 53 fanwAniunsestuierfuiosiuigning q fosli
auddnluesnnusuineutiudeay (Sryavin, 2020) wazuenaIntu Sura, (2021:235)
faszydn msdfugsialaeilsisdanaden msfuRaveusediny wagnmsdiiugsiaeeisdl
Wos591 wweligsadmnudsiu Wesmnidumiudesnsvesdinuuaziuilna

TngagunginssufuslaawnlneSuiinsiasundasivlufiameigadumudsdunn
Ju Tnefifadenarseesiiidninadonisdnaulate wu arunszaiindiferfudundeu:
fuslamiinrandlainnduReduligmauindeuuasnanssnuanmsuilaailadiiu wu
yognanaAnuaznslinineInssssued nisdenlindnsamifluiinsiuduindon: fuunlty
fiffuslnaazidentondnfasilitanilefa viondnannszurumsiidsdy wu dudeetundn
vidodumdussatamifiannslinanadin msaduayugsiefislaiesssu: fuilnanazatiuayu
LusUsvsessiafifimufuiinvousodsan 1wy msldussmedindusssy msuaaiionis
neia vensiidinsalulassnndiediay arufeulunsteduiiioans msdovedudile
apavodudfiiunsldundndudnndawuimaeiiguilaaidenldifieanvezuaznisld
ninenslud msliinaluladlunisindulede: fuslaesmineduldunanosuooulailuns
Auvndeyaliedrdundasueifidsdu 1y 3398uf vensuTeuiisusiatuazgunw
naBsunlasvariuandlifiuifuilnalnedude wiuisteusoduindeunniu wae
wionflazatuayunansusiuasuimsiduaduanudsduludsauuasiasugia

muAdeiiigates

Prinyapon, et. al. (2022) la@nw1Use@nsaineaeiu ESG: nslAN¥Iv09na1A
vanninguisszimalne TnsTeuiioulseansamuosiu £SG ilsuiuiumly sseviian
120 (e (2555-2564) wuiviilungs ESG finaneuunuganitiuily

Chawawit, et. al. (2023) la@nwanuduiussynitemuiulnveus uduings
denu uATUTTIMAUIAYRI03ANT AuyarRansvesUTInivnnz Tousglunaemdnningums
Useinalng seningd 2560-2564 31U 446 UTEN NANTITENUI AUSURAYRUAUFIAY
fudannden uazusTEmiviavesesdnslidamansenuseyarfanisvesudtni aanzilou
aglunanavdnnindurisUssimelneg
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Pipawakorn and Pasunon (2023) sviunsiseiluenansifiedunsziesduszneu
YosuIAAMINAGIATeEEY dmussiavuiananiaguingen annLAdesiuu 38
504 Iugmﬁagga Journal of Finance, Wiley-Blackwell Publishing Ltd a8y Academy of
Management 7ifiuiseninet 2556-2566 Fidelfszyitamisuanariazauingeulizy
Usglovtinnnisdifiugsianeliuumsanudsdu fe nansznuiBsuindenalsznaunisma
19U nmdnuaifinau Joudes nssoniulusaia maudstuiufaunsstu anifegalad
Fudulugiuguisdne anusnfvesmdnauiifiutuniseensuiifindulunggnduaziiia
puddandudvesgsnaluguwy

Sookcharoen (2021) lfAnwBviswavesfanssuiledsanesgsiavosnanuazdmine
mawﬂuﬂiumwﬂ,‘mwmamsmaﬂ%amﬂm lilel mm'iiuLwaamuuamﬁwamamuﬂﬂﬂiu
Fruntsadanmssuiienidui mainaeunie uazmsaisnmEnuaiia

Kim and Li (2021) @nw13vSnaves ESG Mdenausznounsfunsiiu anuism
$1uru 4708 UM Vngaamngsy lusede S&P Capital 10 At 1991-2013 wuiilee
AW ESG T3vdnaleuindenauseneunissiunisdu lnsnnigegabaussniitiouelvg)
Taewuin Yedesnudsnuiidvinagsiian uazildelausuuriinissy £SG Whiunsdnnisnis
awuIzvasyaffiutazanmudsdliiugsie

Aydogumus, et.al. (2022) WSgULEUlAgNISMIANNEUNUSLAL SEILAUDNTNAVDING
U5NauUNISTRuUTENUIAIMaINg UTeYa Bloomberg 91u3U 5,000 USEM 210 65 Useine
seninad 2013-2021 TnsilFouiiisuiuuieniifiazuuu ESG (ESG Scores) lugrudeya
Refinitiv $7U3u 1,720 U8 910 39 Usewma wudiAzkuy ESG fisvinadeyan1ging 1y
U3tnawnlngasiiszaudninagninuisnuuiadn waznuindadesnuusseni viawazeiu
depuiidvidwasiorngsiage luvaridedesudauindenliifiauduiusfuyadigsne

Mohammad and Wasiuzzaman (2021) @nw18v5naved ESG fonnuauisalunis
wstuvausEnluUssimanale LUAI9E1991n 661 USEN 91NERBULUUADUAINT NI
3,966 AL HANNTITENUI ESG HdnEwadenisiiinauamsalunisudadu Tngarannny
fupswnunsfu uavaiunmdnualfiliugsiae

Smith (2003) taue "ANUTUHAYOUADHIANVRIDIANT: AITYINMTEYINeg1ls?" I
Airs1zsiunumaes CSR Taviauedn CSR asdudiunilsvesnagndosAnsegnainisnauny
ileasrenuaniidsBularduaiuieidoavetasdns fuilanunanguiildladenuetanevausse
CSR unsdndulatodinstusgiuiladedu 4 Wu AuamuazTAn Smith 31 n1sdeans CSR
mslusdlanazaislafioaieauindedie way CSR fiaenadostuaiudosnisvesdany
aunsaaseauwansaraulaIeulunisudady

9NNINUNILITIUNTINATULAIN 9AmsanyUsenan@ (UN, 2022) liuaiudidase
nsaiugsiaegededu uaziSondedligsiosenunanisiniunisenu £SG dmiuly
Uszinalne SEC, (2020) way SET, (2022) aﬁuauuummqmsﬁ’]Lﬁuﬁqsﬁﬁ]asi'mé"q@u 1ng
AvuslvuTsnasmzidoulunaemdnninddesenunanmssiiusudiaenndesiu ESG
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etal. (2022) Fandeagudsnaniideliiuneenwuuidunseunwiinniside Tnsusndade
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s Y a

wagmnibu Seateuliifuinosiussneuianadesiunsinussloviiiguims
aszuiindeannisiunAneud By

3. aguszasAn 3: iedAnwiarundenlosweannAnaudsdufuusglovd Tnsuans
SepuduusszrinestudsiifedestiununpnnuddunasnaUseloiilasu 3
Frelinmsieszinaiilamdulunmutmmentsisolunsdenlouaz Tnanuduius
3811190398

25AL1uN15938 (Research Methodology)

nsielundsiifunmsinuiidedeliina Wednw nismssuindaseleniannnis
fdugsialaglinAnanudBurefamismnanasasing

Useunsuasnguaagng

Uszrnsildlunisiing 1iud guimsgsevuanandludsemalne Faudsesnidu
aoanguvan oA N1ANISHER KAaZAIANITALAZUSNNS dmSunIANISHER §3093eARinTg
a9 51-200 au iedisgldinnndt 1.8 Suuinudlidiiu 500 uum Tuvaeiinng
NNIALAZUINITIZABIINITI1N9IUTIUIY 31-100 AU #ITTLANINATT 50 AIUUINULA L
A 300 druum tngludsznelng gsfavuinnalsuazawingoy (SMEs) Aaduuszanusos
ay 995 maqqsﬁaﬁ’jwm nseUsrunal 3,187,378 518 (Office of Small and Medium
Enterprises Promotion, 2023)

ﬁm%’Uﬂ’mﬁU%gaﬂ%’jﬁf fideldshegnssuiu 319 et Fadisameuasivinza
sonsiinseiteyalaeldaifinisiinsgiidunis (Path Analysis) il surandusognagn
fvuamuuwAnvestinivINIsaneving 1iuA Anderson and Gerbing (1988) isyyindasd]
#ogralaitfennin 150 foens, Hair et al. (1998) Aiausiinguinegiansillidesnin 200
#9814, war Ho (2006) ‘1'7iLLuzﬁmmﬁmeﬁsﬁagaé’aaaaﬁilmwﬁmmaéhLLUsmﬁéﬁ’aaﬂN
litiosndn 20 wivesduaudiaudsluuusiaes fafu doyasiuiu 319 fregrededion
wngaudmsumsieeilunuidet

in3eailafllunnsise

dAdeiudeyalnemiliasesssunside lneBandnAuaseanisdudiuiuaznissng
auduvestayadiuynaa Chokevivat (2017) Ineiluntsiiuteyauvuaiingls liaunsady
ndudeyaludsddoya inusnwideyauuudsianisidnfe wasnisvitanedoya 1 U wds
fidunmsifoiaiadin

fidelfuuvasuanmduaiesdiolunisifusunuteya Aeuuvasua Uszneuse
3 du fie

druil 1 Joyavestlsitoyn S1uru 3 9o fo Anudanserinduimesedugdanistu
W Aawdansesrnudiianniannnnand wasinuszylssinneanianis

dwil 2 Feyamuusdu fe Tadesnudainden Tadesudny wazdadosuussema

Y18 U 15 99
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duil 3 Toyasuusnnu fie 518la A manual uarANEIEY I 15 U8
1PgATIABUAMNINUUUABUANAUAINAT (Validity) fen1suluuaaunslLaue
ARLTEIVIYTINIU 3 YU WeUTElIuANNARRAdRITEII TR ALk NQUIEAN Wudn

ndafnuazkunANNaanndawiiu 0.90 asulaiuuuaeunuivefnuiaenndesiv
MOUIEENA WagnII19d0UANILTRLU (Reliability) lInan1sindulsesdvodanvesaseudn

e LS 3.

[y

uhduseAvsavhuesnseutindiauvinty 0.87 SsagUlduuuasunuanunsiuasiaa
Jesiuanansnthluiudeyals

nsusIusUtaya

fiveduioyareitdweuuusaulatl (Online Snowball Sampling) Tneisuandad
agoaularvawuuasunu (Uniform Resource Locator: URL) Tfiugusvisiamiavuin

NANTHITEITNTINIU 50 wAENTEAINBLUUABUANAIEITAB AT UNUSISVRTaMA VLN

=

nansdu 1 Tasfmungnouuvuaeunudeaduduimssedudianistuly §3feldasiete
Aaudnnsesnguiedrnieduduanuiuiamisvuianatmiuieuvesnsugaady
9M@11n354 Department of Industrial Promotion (2019) lasLAiudayassninifien
nuAuS-Tunew 2567 ladayadiwiu 319 faegd
nsATIEidaya
MnzideyaningUizasdded 1 fe WleAnwisyfumnunseviindsanudidny
vesuIAnAudiduresfUIMTavAsvuIanatveding uayinguszasAded 2 fe tile
Anwsziuanuasentindsslordveaunannnudiduvesiuimsiavisvuianaisves
e §ideldaffiFanssamun (Descriptive Statistics) lfun Aaduiavadin (Mean) wazdiu
DeaiuunnsgIu (Standard Deviation) wianarnadsdsnsutndusunsaadu 5 sedu
AIMAINANGIER (AZLUY 5) AUMBAIREA (AzuuL 1) WEIsmediuIutimsesediud
fioamsutana 5 939 ustaztamsutanadiazuuuiiy 0.8 Avuuu SeanBended
AAZULLLAAERILS 1.00-1.80 vansaud1 sann/desdian
AAzULLLRALILA 1.81-2.60 vanaAwd1 /ey
AAZULLLAABRILA 2.61-3.40 1A U1unang
FAziLIRABRII 3.01-4.20 BinEAILTN G/4N
AAzLULIRABRIUA 4.21-5.00 YA genn/anniign

MsiseideyanuingUsrasdded 3 Ao edAnwimmidenlsveuuidnainy
Sefuvesfuimiamisvuinnatsveting fideinszideyalagldaininisiinszsidums
(Path Analysis) AMUATUIANGNAIDE19IINNITANYILUIAAYDITNTYINITVIUAS 9 A
Anderson and Gerbing (1988) szuindasiifiiegislitaundt 150 Aaees Hair et al. (1998)
sEydnvwInveINguiiegesadlitoandt 200 fe813 waz Ho (2006) seuinnisidelagld
adAdinszvinaneiiuls vuinvesngudiegaazdeslitesndn 20 i1 vurndiegad
wanzaudamsInn 120 fogs dwsunsiseluadediisoiudeyalddiuau 319 feds
Fadudwnuimnzaslumslinseilagldaiinsinziduns
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iiolinsiinsginnunszvinfenalselevivesuuAnanudduiinnudaiau soy
INaINISHANTUIRTInANdandesvadliag (Model Fit) Tnalusuiduidsdisanaznis
Anseilunaidalaseadig feil
1. GFI (Goodness-of-Fit Index): 111171 0.90 Aoiluimaianuwanzaudia (good fit)
2. CFI (Comparative Fit Index): A1A230¢1 0.90 TulU 1itouanaiiluinainiiy
donAdosiin
NFI (Normed Fit Index): 1411171 0.90 D9lANUANNZEUR
RMR (Root Mean Square Residual:A161n31 0.05 %38 0.08 89317 (Kyndt &
Onghena, 2014)

NaN15338 (Research Result)

NUUVADUNINTINIU 319 Ya WUIERaULULaauaIdumAg 89 IuIL 190 AU
Anlufosaz 59.6 wemdsdnuau 129 au Andudesay 40.4 frounuuasuaiu Tegsening
20-30 U 1uau 31 Au Ansdudosas 9.72 fongszwing 31-40 U 91wy 124 au Anduseway
38.87 018521313 41-50 U d1wu 99 Au Anidudosar 31.03 fongszning 51-60 U 91uau
52 au Andudesay 16.30 wazdonguinnin 60 U S1uau 13 au Anlusesas 4.08 nqu
medrauludamisvuinnarinianisndndiuay 254 51 aaludesaz 79.62 n1An1sAI LAY
AUIN1SIIWIU 65 318 ArLdudesaz 20.38

A1919% 2 NANITILATIZAIUATENTNTIAUEIAEUDILUIANANEIEU

wuIRAAUE B ALadgavAn seuauaszutn  dowdeauu
UINTFIU

frudandey 4.29 1niign 0.66

AUUITENAUA 3.90 n 0.91

ATUFIAL 3.88 170 0.81

AN 4.02 110 0.57

nan1siATIziteyaniuinquivasdded 1 Ae ieAnwiszAuaiiunszniinds
anudrdguenAnaNudiuvesuimTiamisvuianatsvedlnenuin fuinisves
fuszneumsiamAsvuinnatsdiseduanunsenindeslovidvosuuiAnaudaduly
amsdiaedsiavadianiiiy 4.02 eglusziuinn lnefdmdssuunnsgiuwiiiu 0.57
wansliiuIgpeuwuvgeunuiianuAaiululuiumasiei
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AN 3 NANTTIATIEAANUASTIUN DUV UVDIUIARANNEITUY

Uszlaad ALadeauAdn seiuauasentn  daudeauy

UINIFIY
AUNINAN Yo 4.29 1nilgn 0.73
Fupudadiu 4.18 110 0.75
ausele 3.99 170 0.74
HINTIU 4.15 uln 0.61

NanITIlATIiteyan1ningUszasdten 2 ileRansunseduanunseuiings
waUselovtl 3 s vesuunAnnmdsiude Usslovisnusnels Usslevddunndnual uas
Usglovisnunrudadunuin fuimsvesszneunsiamiavuinnansiisyfuanunsywiin
feuseloviveannfnanudsBuiniian Ae sunmdnwal ddnadeiavadinginiu 4.29 oy
Tuszduanniign sesasunde Usslemisuanudsduiiiiedeiauadainiu 4.18 aglusgdu
1 wazvszlovisnuneldfdedsavadaminiu 3.99 sgluszduann efiansundiu
Jesuuinasgiunuin Ysslovddunmdnual Usslomifuanudadu waydseloviiu
51alé’ﬁdaut,ﬁ'smwummgmwhﬁu 0.73, 0.75 waz 0.74 MIUAIRY kaATIEROURUUARUNY
fruAniulUluwmaieiu 19 2)

20
44

Env

19

65 26

16
14 Soc —
20

34

82

Gov

32

Sustain

GFI=0.972, CFI=0.945, NFI=0.944, RMR=0.31

AT 2 HANNSNAFBUNTBUBLIANNITIFENUTBUATaUSEINE

HANTIATIERtlan uIngUszaeAted 3 A iiefnwiAueNlewaILwIARAIY
geguvasuIMTIawmnavuinna1e gIdeldaifinnseiidunaienaasunnuiiosles
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YaInMNATEIN I NAEvewIART LA NSBY fo Fuduanden Fudiny wagd
UsTIMALIa fumsnsemindsuselovdvemuinnsuaudiiy fe diusiels sunmdnval
LarfuaudiBy AunTeULLIANN1SITE RaNISITENUIINTEURLIAANITITET AL
donAnediutoyaidausydnual Tng GFI IR 0.972, CFI iAwinfu0.945, NFI Ay
0.944 uaz RMR T 0.31 (Kyndt & Onghena, 2014) w@ASFInINg 2

nan1FIeszinulenlewennuasEntniinud Ay vetunAnduaudedu
fuamumszutindadsslovdvasuwinnsuauddiy wui fudaunedey Sivinaduinde
Uselewtidnuseld nmdneel wavainudsdu (Sie.=0.00) druday f3nsnaidauande
Usslewidunindneel (Sig.=0.00) waldiidvsnasoussleviduselduazanuddu du
UssENAUIa fBnsnaleuinseusylovisiusiols srunmdnvel wazdiuaiudy
(Sig.=0.00)

aAUs18Ha (Discuss the Results)
MnuanTinTeideya AteasUnanareiusenadsil

1) MeegiteyasyfuamuasEindsauddyvesuuAneudBuvesuIms
FamiavuIanane asunanIsiATgteyalain gusnisiamiavuianatsvedinedianiig
aszntindinuddgueswAnaudBuiudundon Fudiny Fuussenivia waglu
A egluszduannianniign ﬁLﬁuLﬁuﬁLﬁmmﬂﬂmﬁu NSTuATRILUIARGUAILEEY
giNBunsaIndesi1e o lnslawizegadinssusiAvesnatavdnning efuszneunis
Jamisvuianarwediveldsudenis 9 sddeieuinaunseniindiauddy ves
wIAnANEBY TerenadesiunsAinuives Gupta (2023) inuinussEmAviausenuuIs
nanslutseimeaiy gosne Buide 1iviu duladide wazdenlud s1uiudosar 85 Al
mmﬁwﬁ’aﬁumﬁﬁwLﬁuqiﬁﬂmstéTLLmﬁmmmé’J’q@u wazdiaennanaiu Naud Triple Bottom
Line (TBL) Wu2Aa TBL Lag Elkington.(1994:99) 1 usien1sfiansuivade 3 a1y laun
NANTENUNALATEEAD Awandey uazdny ossAnsmilsdsiudaunndontazussinivia
wafinunfensiiutuweselduaznisetuadnndnualiin feiiliesdnsaunsaivi
Foenagatu

2) mIAeseideyasefuaunsErindsstlovivesuuifnmudsduvesduims
FAMAVUIANAN ATUNANITIATIEATRYALATT HUTMITIaMAIvUIAna1svesinedianiy
psznindelsslenivesuuiAnaudeduiasslevddusels dselovddunmdnval
Ustlemidunudedy wavUsslomflunnsn fduuiideninuselenits 3 ¢ Hu
Uselowiiduiiugusensdniugsfa Seusenounsiiauaants aeandesiu Diorio
and Hummel (2022), Verma et.al. (2020); Wagner (2020) ﬁizq'jfmaléf AWANWA] WAy
mnudsBuiianudfsonisdiiugsie

3) MATsiteyanuidenlssvesnunsEvindinnudAnvosuunAnduam
FafufuanunszmindsUsslonivosunanduanudiu asuldi wfedunudadudu
danndouuasduusssnavia favdnalauindeusslevtiduseld dunmdnual uasdu
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arwdstu Mdusuiidosnnssuaduilnavunldladosdundemnnuagmasiiugsie
peeiaTunsunIndetu Fsaenndasiiy Sookcharoen (2021) finudiAanssuiledanudma
fan1TLanuITouaznMEnYnive1g3ia uag Pipawakom and Pasunon (2023). iszyn
fuszneumsazlduusslovianuumeanudsduoysslovisunsiu uasdselovdsu
AMENYal

o w a a

4) Tunsimseriasetl dunuseudsauliiidodfudadnreussloviausielawas

o

o |

mudsBussurgldiinisdniufanssniiodinuiiediny Wy n15u3na nsdgnt e
duaSunmdnuaivesgsia uiealiladuiladendniifuilnalilunisdadulaedud Selild
dawaresanusuarAanssudanandidnuusfuianssuiidanuuandsfululuudasd
dnwazAanssy uazsuuszanaidilaiianinadenudsduesgsia Jeaenndeaiu Smith
(2003) Asginfuilaalailddfad coRr udladondnlunisdndulade uudlunsdd
CSR imsdifiunuegsiaidesuazneulandanumanieiidfovosuilan uazdsaonades
uN15398904 Chawawit, et. al. (2023) wui1 ANusURavaunuday liddnsnadesgle
VBIGINT

89AA1M3N15338 (Body of Knowledge)

1) MNHANTIENUIFUIMTVeTaMAIVUINavesnedinunsentnfinnudidgy
YesuAnAuBuiuAanndon fudinu MuussEnavia wagaszmindassloninldiuan
wnAnudsBy uandiifiuniseensunuiAneudidureiamisvuinnasvesling §iTeddl
Torauonugsiomienuvesiziuiaveuiamiaruanarsaslinsatuayunmsiuumnai
FafuanldfuiamAavuianansvedle Tnglvinsatuayuiumsiiassutuny Weliia via
yunnatsvedlneaunsatiwuwananudadululdlsegaivssansan dadunisadreany
wdawnsalitudaniavuinnalsvesing

2) MnHaMFITENUIEUIMseiamAvrAnanwedlnedetadesudsndeuuas
ussImAviaiivdnadsuindeseld amdnual wazanudaiu luvazfidudeuiidninaideuan
sonmdnwal uilifivswasesusieldlarenuddu uansliiuinduimsiamisnnanarives
Ingonadalditnlaunumvesmsaniiufiansiaemdmansenudediay §Ideddivataaulussie
mihgnuiiRsrdesdifensiaenisliauiuazanudlafuiavissunnarsesdneluuium
yosmaiiufanmsfiddsdamansgnudodny
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Abstract

The objectives of this research are 1) to develop a causal relationship model
for the decision to purchase products through social media of undergraduate students
in Bangkok and the surrounding areas and 2) to examine the invariance of the causal
relationship model. By applying the multiple-eroup model, the quantitative research
consists of 3 latent and 12 observed variables. This research uses multi-stage sampling.
The sample consisted of 1,200 undergraduate students in Bangkok and surrounding
areas. The research instrument was a questionnaire with a 5-level estimation scale.
The causal relationship model was analyzed with the LISREL program. The results of
the research found that 1) The development of a causal relationship model for the
decision to purchase products via social media of undergraduate students in Bangkok

and the surrounding area: the multi-sroup found that the technology acceptance




variable was a factor affecting the decision to purchase products through social media,
followed by expectations. The developed model conformed with empirical data using
statistics to measure the goodness of fit index (XZ = 36.48, df = 41, P-value = .06,
RMSEA = .000, RMR = .005, CFl = 1.00, AGFI = 1.00). 2) The results of the invariance
analysis of the model between male and female student groups were invariant to the

model. However, there is variation in the parameters.

Keywords: Purchasing Decision, Social Media, The Multiple Group Structure Analysis
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ufovar 53.6 uazilfld Facebook vhlands 3.24 sfudruau Taseglugiinaterdediuiuy 1.35
fug1uau (Internet World Stats, 2022) dsaziiuldindinslidumesidnuazdedenuosulatiiy
$1uanan uenanil nnsdrTranginssunslédumesidalulsanalnelud 2565 vesdninau
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a033099nd91N13/Ad My wesdloduunmuiiuiuga nsammumuasiinsldBumesidngean
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(ETDA, 2022)
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9 U5269AN15338 (Research Purpose)

1. ilefaunluinanuduiusidsaunnuesnisinduladodudindedeeueeulatives
UnfnuUSeyaesluunnsevmumuasuasUsuma

2. lensadeumuaenadamadlnanuduiusiBsanngesnsdnaulatedudkiude
derneaulatvaainAnwUSyaesluwanjannamuaskasUsuung
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4

NT9ULU2AANTSIY (Conceptual Framework)
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mteedalldAnvninuasnguiiiiedeniiewmunseuuufnnsife il
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A5AUUN15IY (Research Methodology)
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noudl 1 deyaimluvesdneunuuaauany
Qmammuaaummﬁﬁi’wmuﬂgﬁu 1,200 A tWumenne wazwevid)e Wintuswau 600 au (Gaeag 50)
dndlviafilongsening 18 - 20 U 13 624 A (eway 52) Anwiavivnquuyvemaniuardeeumans
19 660 Au Garay 55) uasnadyivenmaniuasimalulad S 500 au Geax 45) Anyiluseiuiud
71 1 $1uau 504 AU Gaway 42) wasiiswldadssomou 3,001-6,000 UM S1uI 456 AU (Govay 38)
YTl 2 MIIATIERAMATWYBILUUFBUAY
nInsRdaUANAINTUALATAduiann (Content Validity)
nansasadeuANnsLlnion denisiiesgiauiissmsadademaindidersig
3 98 WiuSuusuvasuany thiluneasddduau 30 18 twadilduiiessimeanuidesiues
iwesilofensvnandulsyansuearivesnseuunn wui ARvinuaanadasiule i uanis
0¢] 59119 0.956-0.970 wazAATaLdasiuiiatiy whity 0.968

N13ATVFDUANATNATUANUATINNENILBIFUTBFIU (Construct Validity)
HANITATIVADUAMAINAINUATINUAN1ILFITUTUFIU AIUNITIATIENAIIUATIT

Y Y o (Y dl' a LY IS ! A a L3 a % !
L?J’]'J'W“ZJEJQ’]E]']N']@IUL?EJ\‘]LG’IEI’?Jﬂ‘IJﬂ’Ji"i]gllﬂ'NllLL‘UTIJ?UUTJ@JV]EJﬁ‘U']EJI‘L!EJWTUiSﬂEJ‘UL@U?ﬂu%;i\‘] WU

1
o Y

AMUINTNBIAUTENBUNINATT .5 LagdIUNINIAININATN .7 WagAT Average Variance Extraction
(AVE) 9@ayna1ufiA1u1nndn 0.5 14uiu 4a314uunnaounas19duiini1unsaids
auineglunaeiiaunn fannse 1

G
Y
l

125



M13197 1 ArdmtdinesredusznauluzuashuuinnsgIUYeiLUs AANUATLTIGET LazAAy
\gavesenlsEnoy

daA1au EXPECT TECH ACCEPT DECISION
PROD .823
PRICE 741
PLACE .658
PROMO .834
EASY 748
BENEFIT .806
COMPAT 936
RISK .936
TRUST .818
CHOICE 912
ATTITUDE 755
SEEK 851
Average Variance Extraction 0.728 0.813 0.781
Construct reliability 0.827 0.915 0.829
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afusema (Discuss the results)

1. Mnmansidefinu fuusmsseniumalulafiduthdoiidmadenisdadulatodud
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2. nwamstanlnaruduiud i maveimsdinaulatoaudrudedieuooulatives
fnAnwiuigyiailuieansamnuviuasuarumma selungudnfnyn
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voulatiiu fuslaadesnmanansusiddamnin lasiomensdasmediduszuuuazsni waeds
aondosiu Mullasatsarathorn et al. (2020) iwuirguslansiuualifilunisdedudvinunanilosy
ooulatl nszarmiglunsrumauduaznslden sudediaenadestu Phothikitti (2021) 7
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unanuihiauen e sussgndlitiyaussiug (A) lunsmaiasedulan
yARdvia Jagtuasdnsgsiatinaluladdyywesfvsunldifiuussdsamnagninisnain
seiuTanuntu Jsdndudesdilananszny aruiimie waglenaiifnduainnislda
fenan unanuiidnwnansenuvesdygUseRvsdeuduudieg veanagnin1InaInziy
lan lngofonuideilelsednvuasdeyadeUjuf asounquusziaunIsneInsalnain n1s
Ansginginssuduilan uaznisdomsdutnusssy uenanidmumunagnimanain
seiulanildtiyguseiug 1wy Myaznginssuguilnalaglideya msmaaiirniats
Fausssn msvfunmwlidnfuriesdiu nsufuustemzyanaszdugs uaznsIATIERDs
A1en1sal unanudananisnuvimelunisysaninslygiussavgluniseainseaulan
JaFuaTesTsn mtaviBeaseunimusssl Aawdenamamalulad uagnsufo
mungszidau nSeudnauensdlinuvesusunszaulansgraiandnd alidnes uazend
v teuandliiiunisysunsyyruseAvgluaniunisainsnannsedulaniiuszay
audFa vheiian U%ﬂmu%lﬁl,ﬁuﬁﬂmﬂuauWﬂmsuaﬂﬂiyzmﬂsxﬁwﬁumsmmmzﬁu‘laﬂ
Tneuiudranusidulumadoudosieides mausuim uasnsfiorsanduaiessa

Adnfey Jynusedvg, nsnannseninadsemna, nseaaseaulan, ngiinssuguslan,
ASARENSVINTRIUSITY

Abstract

This article presents an overview of the application of Artificial Intelligence (Al)
in global marketing in the digital age. Currently, business organizations are increasingly
adopting Al technologies to enhance their global marketing strategies, necessitating an
understanding of the impacts, challenges, and opportunities arising from such
utilization. This paper examines the impact of Al on various aspects of global marketing
strategies, drawing on empirical research and practical insights, covering issues of
market forecasting, consumer behavior analysis, and cross-cultural communication. It
also reviews Al-enhanced global marketing strategies such as data-driven consumer
behavior analysis, culturally aware marketing, language localization, hyper-
personalization, and predictive analytics. The article addresses the challenges in
integrating Al in global marketing, including ethical considerations, cultural sensitivity,
technological disparities, and regulatory compliance. It presents case studies of global
brands like Netflix, Unilever, and Alibaba to illustrate successful Al integration in global

marketing scenarios. Finally, the paper points out future directions for Al in global




marketing, emphasizing the necessity for continuous learning, adaptation, and ethical
considerations.

Keywords Artificial Intelligence, International Marketing, Global Marketing, Consumer

Behavior, Cross-Cultural Communication
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UNU (Introduction)

msmaaszsulan (Global Marketing) faldunagnédfydmivgsiaidesnisvenegiu
anfuaziiindaanuamnsalumsuistulunigsiassninUssmailanaindessefuegiely
WA nsnatnszaulandadlduanisiinagnsniseaialuldlundazUszmea usidndudosusuld
VANNITNNNIAAIAWINDUAUBINEAIUVAINYAIEVBINATIN TAUSTIH Wasnginssudusiaaluusas
giinn sudsdesiuiiefuanuinmevesngsaifeuluusasUssimaiiuansneiu (Keegan & Green,
2020) wagn1sve1egsialufmarniiiatulvifidinainudlafiugiuiifiese (Zhou et al,
2022)

wialulagUgyausehvg (Artificial Intelligence: Al) ﬂiamqué?qLwimiﬁsmi'ﬁuaqm%a
(Machine Learning) N15Usu7aNan1¥1555u41# (Natural Language Processing) lUaufien3adng
Usganiiiea (Neural Networks) (Davenport et al., 2020) Tngwalulad Al ATandiunuImanasy
Tupeuauestymuazainuinisvaanisnatnsedulan 1fesain Al reliinnisnainaiuise
Anrwinginssuduilaalddntsdeiu aunsoutsnguimnegeslundasysemeldosnausiug,
Hrgliinnisnaiadedulalasinds wazasisnagnsnisnaiaiuuanizyanaliogifiuszdnsam
(Haleem et al,, 2022) fatu Al Fstrsanarududoulunisusunagnsnmsnaalanliaenndasfiu
pauAazUsEmATLANGsTY Lagiaeufumsduiunussialumungsudouiuanssiuluus
aztszimAldedieiiuszaniam melulad Al deaelsiinnseannannsodadulalaglédeya (Data
driven decision) wuuiSealnsl lsinnisnainanusaneuaussienmiasuntadunainldegng
ez Judunsifiuusraniamuazanaududoulunsduiunuresnsnainsziu
lanlel

Fatfu wwamnsniai Al wldlunsaanalanifuanessilvdnisnisaann iendnduls
\Aauinnss Wisdsyansnm uaznsydunisidulalusaialan (Cillo & Rubera, 2024) fifnnsnann
FndudeaFousuazuszendld awdl 1 uansliiiunisaanisainisidulnvesnsld Al lunsin
nsean - Al inisuszgndldludunisaaiauanaeiuluaniugiinig IneneuausisdeninuLangg
yosmaaluusiazniinig uazgiinmendnuviledinsldanuunniian
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GLOBAL Al IN MARKETING MARKET 2021-2028

MARKET BY GEOGRAPHY
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BFSI

Consumer Goods

Media and Entertainment

Other End-Uses

North America Europe Asia Pacific  Rest of World

MARKET BY APPLICATION

2028

= — e s

@ search Advertising Content Curation @ social Media Advertising sales and Marketing Automation

i Vi | Assistant Other Applicat!
Dynamic Pricing @ Aanaiytics Platform @ Virtual Assistam er Applications

TOP COMPANIES: AMAZON.COM, INC GOOGLE LLC MICROSOFT CORPORATION FACEBOOK INC.

www.inkwoodresearch.com

Al 1 msld Al lunseananuniinie uazaansaimsiulalud a.a 2028
N https://www.inkwoodresearch.com/reports/artificial-intelligence-ai-in-

marketing-market/

walulagUyguszhvg (Artificial Intelligence: Al)

JyUsefvg (A) nunede AUEIN19098958UUABNNLADS N9 uifaely
afdayayrveanywd wu n1siieui nsundayni wagn1sdndula (Russell & Norvig, 2020)
Uayey

U a U U o k4 ‘NI a g a U U ‘éj
seauiianuuwanaeiulunisiiunldnukasnansenuiiindululnisssfakasdaulae sy fadl
1. Narrow Al (Jeygu1Usshugianiznig) Jya1ussivgianienia A Al 1oenkuuniiiie
° | v o & . a PN
Mauanzegelan 1wy ssuuuuziiiidenves Netflix vie Al 1ldlunisuszanananien
ada Ao o | ° P ‘zl' v
wialuladifveuanindauagliauisainuuenuiloainiisenuuulils
2. General Al (Ugysy1Uszawgnall) Jgyanussavgnald de Al Adiannuaiunsalunisvinenu
vawegeludnuaiRedatuyed anunsaiseuiiasuiumluaniunisaliuanaieiule wu
nsAndeszvivsenskidymy  Fdludagdu Juygruseivgmiludeglusseznsideuas
WU

o

Wezhug (A) awnsanvseanidilunanesziunumiuaunsauazraunnsyineu lnausas

4

3. Super Al @yauszavgssiugegn) Jayuseivisefugegn e Al iflianuaiuise
wileniuyudlunndiu dluduanudeadisassd nmauddam wasnsdndula Super A
Hudmaneidseglnaannisiauilutiagiiu uaainasiinansznuegreaunnmnaiansa
Waladnsa

weluladUygussivsiannegsmaduaziinuddylumsuitymitdudounagaie

WinUszansanlunsiauvestinnmseaiasedulan Tnedwealuladvdnvateanen (Shankar, 2020;

Rouse, 2020) suUsenaunig
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1. nsusafiuvesnaufiames (Computer Vision) Msusaiivassreuinnesidumnaluladd
Tglunsianudnlanasszanananinwazinle lnsaunsatunlelunisinszingingsy
Auslam W nsRneunisuediiududluiudmsenisUssiiuauaulavesgnd

2. M3Beufausina (Machine Learning : ML) nsiSoudanosnadumaluladfiannsnious
Mndeyauazimuinuuirassiitredndulaliodrmigaain Tasamisadwldlunis
UsuAsunazUSuusienagnnsnainliineuaussieanudeanisvesgniilalunaiais gy
nsUSuAugRans LN au U Ls

3. Tasedngleyssanialiou uazn13i3euiiliedn (Artificial Neural Networks: ANN and
Deep Learning: DL) Insstngledszanniaiion uaznsiBouidedn Aeguuvumsizeusd
WeukuuMIvuvesatewywd lnganansaussinaratayadtuinimmalarAIAnisal
Haanslaag1uiug 1w nsandiaeiie lunih wagnisnevauassiadeny vilaunse
dnldlumunsnaiauagnisiaundndusildegnfivssdnsam

4. n15UsTUaNanI1¥15IIUY1A (Natural Language Processing: NLP) n1sUszulana
Mw1555unA Wumealuladivielinenfinmesidnlanaznevaussdoniwisssusaves
uyud lagannsaunldlunseansiugndn msneudniy viienmslinsevinuidnues
fuslnaludedsnuonulay

5. N13ITBUFUUULERIULIY (Reinforcement Learning: RL) N1SIS8UHUULESULTY ABn1siTeus
LUUMTABIANADIYN B4 Al azi3BusiunisneuauswiedsIndouuasimuInaynsainTgn
dielWlduadnsidonis waluladtannsoinldlunisuiunagndmanansluwuuideals]

6. ATINANEAIARULATD (Fuzzy Logic) nssnmansaquindeiduisnsuszunanadililunis
Aunn "seAUYeInNTe wudlasidu "a3e" vie "Wia" wileunssnzund vl Al anunen
Fansiudeyaniaailiuiueulsegsdangunazusiug MHlunsmaineeuladifiedisly
msmanlafidudou

nagnsnsaaaiiduiadeudiedyussivg
msmanalandifiunagnénsnainiduindeusedagyusivivatsuszns Tiua
1. M3AATzingAnssuduslaadisdayaidegn
Jyusshvglasnszauaiuainnsavssinnisnaintunisinudibakasaianisal
noAnTsUEULNA logldnalulagdaya Wy danesiiunisiseuaneina N1sUTENIANAN1YISTINYIA
LazMSIATIEAANNTEN (Sentiment Analysis) iileuamamsneaindeyaiivannnas laidnezdy
UseTAni3de wgAnssuesulal niensiufduitusuudednueeulay fegra1uideves
Chaudhary et al. (2021) M3iSsusaueinaaansanmanisainginssuguilanaindeyauudedenn
poulavild Fuhlugnisnenagrinmanaaiinsatvanewasiiussdndamunndy uenaind Al
drgliandtlanududounsfausssuazaruseuvesiuilaalunaiaiigg Ifushg gt vl
g1113029NagNENIsRAIATILInus I IneEliUsEAVIENIM (Nam & Kannan, 2020)
2. msnanaiidlatausssusasmsuiunenliidifuiiastiu
nsnatafidleTausssy (Cultural-Bounded Marketing) tiun1susuussdoninuuay
nagnsmamsnaaliiaenndesiudnfion usving1u wazauveuvesnguLlvanefiuandnafuluws
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gImusTsd Al hrglvilinnisnatnaiunsadinsizndeyanisinusssunasnginssuguslaaldedis

A dlugnmsauengfironndesiuduauasnaguldogauviaia (Kopalle et al, 2022)
n15U5un 1w lid1fuiesdu (Language localization) fiArnunuienineniinis

wanwludlon uiifunisuiuudsdanisnanelifdrfuuiunmisnisuas fausssuvesmann

Wi 59UNNS ALY 815UAITY WAYNITENDIMNIRIUSIIUNBIDU Al BIeNUAINULLUE LAY

a
a

JsgAnsamlunszuaunisid Tag Al anansaeuiuazuiudsianinuagidengounianiuild
naaLIan (Kshetri et al., 2023)
3. NIRANLUUIRNITUAARRIETaYALTNEN
MIRaIRLaNIzyARa (Hyper-personalization) Wuuwliiuddyvesnisnainadislnaii
FuindousetiqUssiug lnedanesfiu Al aunsalinnesitoyaduslnameyaaaiiieatadonn
yamsmanauaAMuuzHAR Sz autulsiazay Jeslenidlalifosudifinussauntsoid
Flvifuguslae uidafinusyavsnavesuauiynisnainme
N3@NW1983 Chandra et al. (2022) uandbiiuinusglesuveinisld Al lunisad
LANaMIMANALUULRNEYARATIBLINSRs MsTduT LAy MsIAB UL asmgAnssuvesiuslan
lnegadideddny Aruaiunsaves Al Tunisiseudaind jduiusiuguilnanasUsumuugiinegns
selondunseslefiinuarograddunsairanagnénsnannfineulandguslnnausazauldedie
WS
uenanil Al Ssaelunisuiuutaiemvesdonrumsnisnaalfmneausuduilaai
uansnafy Taganansausuildsunvinasnssnedaeiansssununsnevausstedd uslan 3
SzhsJLﬁumsﬁmuﬁmLLaza%ﬁamm;dﬂﬁuﬁ’uLwiuﬁlﬁﬁﬁﬁu (Cao, 2021)
4. nMsATEiLliuaaIagenInnIsal
MIATIERBanianisal (Predictive Analytics) \udunagnédfyiiduussloviiogna
wnnMstd Al Iag Alvinmsiessideyalagdunazluedn Al wazneinsaluwildunainuas
ausiasnisvasiuslnaluounanldediauiugl anuannsalunisaanisaiitaglissiaanansn
USunagnsnisnanlaeg1eviuiaad (Ma & Sun, 2020)
fhegnatu msld Al lugnanvnssueiosdiens iemansaluunliuduilag uaztaels
UIENAUNT0US VLU SHAIUINEAT U kA NAENENITAATA AR BI I UAIUADINITVDINAIA LY
unAnlél (Elder et al, 2021) mmanunsalunisaranisaluuliunanifinuaieg1edslunis
povauesTInE o sUABuL A sudlsiulumannsEninalseine
anuvimelunisussendldlygiusshvglunisnainssaulan
nsUszynddayayuseivgiunagnsnisnainseninausemanlseaurisloniainlviesdns
gefReamsnveIegsalaziinUszansnmlusgivlan egslsiniy manaunaumalulad Al lu
msnanszulandinsdosndyiulssiuimedidfyvatausenis Faseluil
1. A1TNATUAIUIIYTITH
wilsluanuinmeidfafigalunisysanns Alldifunisnainsgiulan fe uuiUfoa

v 9

| o

n9a3esssulunisldtoya anSdauyana wasnisaniuauves Al lagsau Ussinuiiiidnasiu
938553% lown Anududiudivesdeya (Data Privacy) n13sgugen (Consent) uazarudululiiay
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Anendludane3fiuves Al iidr1n1s Du and Xie (2021) Fliiufsdonnidsmniosssuiiinan
Al audsenandululdiazazidiamaundudiusvesdiuilnnannisliteyalaslalisumnudusen
og199Auds uanaInil Hermann (2022) aAusefsarudndulunisoonuuy Al fifla3esssuile
nouausseA LAz uTITnguvesiidnlddmdennds fadu WessAafiunisldeu Ally
nsaaaseaulanindu esdnsfestansfuarududeunsaissssmmariiiiofnumanuduogin
vosdsalvinnTudeiduiiuy
2. ANUAZLBIABIUNIIAIUTITH

fausiiadesile Al deslimnunseviinuazaziBenseusiotamsssy Wolvausaduidunuld
ogafiuszanamlunanalaniivainvate eg1dlsiniu nsld Al dallemaneliAnaudladio
videauianaianaiausssornilugnagnnisnaraitliiiussaninmvieadennailinela
Tifunduitimane n1snwilag Abdelali and Bennoudi (2023) udnfsarmddyuesniiuaana
IS (Cultural Intelligence) Tusyuu Al lagiauadn Al adstasuniseenuuulaiunsasui
wazUfuilidriuanuazidenssumsinusssulunainfiuandisiu fesamdaniadilaniy
AzLBUATOUYDINTIYT UTTVINFIUNNFIAL UATAIULANANNYBINGANTIUHUS LAl ULARE TMUSTTY
HANTENUIINANNAUWIATlUNMITINAINaBangounTimusssudn i ludanesiiuves Al e1adma
WA sAnNuRanatauaraudemelugfiaannmainseninaseme
3. anuBeusmawaluladuazanuindios

AADLE MRV (Digital Disparities) Fanaduauimefdfylunsszgndld
Allumsnansziulan iosnananuuandtenanaluladsenitesenafifmuiuduay A
i vilknsdfsselovdves Al filivindendulundazdssna fafina1alily Lutz (2019)
5204 Isono and Prilliadi (2023) fiszyn ArmmAeudmeRdvaldfisnisatesiunisidiis
walulaBuindu widssudeinuzuazaruiisniulumsldmeluladduogiedussdniam g3iad
ih Al'lUldlussalandesfinnsanfnnuvdondmariuazihnagnsfinseunguanldifieliduladn
fnsldruegnavinfisusulugimaseg anumengslunisanenuvieuaenasiuienisasmuly
Tnssadreiugiufiesiu nslinisiineusy uagnsuiuieiesite Al TR A Uan NWIAEDUTNS
waluladiunnssiu
4. MsuUAnungseileu

ngmineuazdetifusEnineuszmaiiAsadesiu Al damdudou wanduazaguiase
Jududnvilsananmenddydmiugsie laengszdeuierfunsduasestoya a3us350v04 Al
wavansvestiuilanfianuunniafusgrannlunsassemanazgfinia nagnsnsmanadiduindou
se Al fniAgdesiumsivadsusesdoyauaznsdudunisnaindiumsuuay vt Jadios
UftRmuteimuananguinefiuandaannanewanil unannues Clarke (2019) Flsifiuds
aududourasngrneduasastoyassuitcUsama lasiudidsanusnduiissiadesdlanas
UftRmunsoungranslunsazaandidiiuns nsasasliufifnungssdeumanidenadenaly
Aeunadnwnangyane mssrdansidifematn wazeudeesedeldeswesuTin
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nsflAnwnisysannistyyiussivglunisaaiaszaulan
unmuthinauensdifine 3 nyduansliiuiannudnsalunmsirdyguseivsunldl
nsnaInsEnInelseing
1. liaWand (Netflix) 14 Al Uuilomlfmnsiugléudaznelusedulan
dianEnd fluinsaniuisenutuiissedulanldusglovian Al e fiRszuuuugih
domuarusuusiszaunsaifldlimngauiuamassrisssmaiivarnvas wamsiiduindon
Ae Al UsUTEnUTENaUMITRIAUTEnaUd R MaIBUIEN1T (Medium, 2023)
. Fanedfuuuzinidenn ieawdndldsaneifiuniniFouiausina (Machine Learing
Algorithms) Lle A5z vingAnssun55uss ANuveU uazngAnssuvosgIugldilan nns
Anseiitinlgmanuziidomimngausudldudazas Tehofiumsiduiiuuaznis

o w

ShwngldeeiitdudAty (Gomez-Uribe & Hunt, 2016)

o msufuldidniuitestusasfausssu Al daglumsuiuudsiuusindommunuroures
wiaznlinauasaLaziBensounaiausssy wvnaiiauddyediebdunisuensd
vosandndiirgnarnieideiiiiausssuuandsiussduidsuas U Jsiinnuveusy
LﬁamﬁaaﬁuﬁLLmﬂGiNasmmﬂmﬂmmmmi’umﬁaqﬁmﬁuma (Lobato, 2019)

o msaFrninvuiadanvulauadin tlandndld Allunisadrwazidianaimauinge
(Thumbnails) dwsuiiion TasdfuusdlimnzanfuanureunasUss Sinssuravosld
LHAYIIY ﬂaqmﬁ‘ﬁiwmudwwLﬁmmwih%’wmLﬁawwaaqﬂé’ﬂé’ﬁ]ua*&hmm (SA, 2023)
NansENUTBINAgNSTTuLAABufe Al waiiitddyesann Wandndssnuitanns

duarufianelaliunauidnialan laenaniinnudndediulngdifunaunainnisusuuss

nsnaalivsnzauiudldusassieie Al

2. glidtI9s (Unilever) 21fn153dnatnuasianansiuaiang Al
glanesiduuitnaudaulnauilnaseaulanlaysannis AldfunagnsnisnaIawaznis

Wandnsansyaulan loua

. mMshenianuidnuudedenusaulay gidneslésanesiiulsriiananivisssuea
(Natural Language Processing NLP) Liiediaszinisaunuivudedsauosulatluniwiuay
fusssufiuandnaiy msdudunsitgliuisnamnsataeuidnvesuilnauagszy
waltufimsaindulunannsneg Idegesands (Unilever, 2021)

o NIRAINEAAMIRY Al USEMelanesTd Al lunsinssideyaguslaauazuuiliy
patn tielvideyalunisimunndn fusilunsifiviuliinungiuanuveuvesudazgiinia
feghatu gidnesiaunnsesumeaduuud (Hellmann's) saiunsiidufivawdiviv
AANNANIITRIUITNT hazWaUIgRaATI1vILazurUdmTuguTiaaluansgaiusn
(Unilever, 2023)

o N153tAT1IEMTeAan1Talluni1satn glldnesimun A %9 BeautyHub Pro Al $2uffu
Adsmaysnuauna Wield Al hremanisainisyiauenandasiliuigndidusioyana
Iguvuiealng (Unilever, 2024) denalsiiinssnaulatondnsoeiunniuie 43%
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waann1sld Al andviliussmanssoaanalunsimundndusias 30% uasfindns
A Saeansdadnansaeilvlusaininlitdu 20% (Unilever, 2021)
3. 915U1U1 (Alibaba) Al Tunwdivddidnnsaiinddansuuay

anauu vitmlunglsnumduddidnvselindesduysannis Al dhdunsadiunuszaulan
06190199709 Tnelamzegrsdslunmssrusnrmasansumavddidnnseindtramsuun iud

.« msuvanaznisuiunulfidaiuiiasdudag Al szuuutaniuidie Al veserduiun
amsouvadieSunendnsasinazAnuviesinvesgnauuuiFealmilunaisniw Gl
mmﬁﬁzgmmgﬂumswmEJQﬂasiﬂé’mmwﬂuﬂﬁé’ﬁwdNﬂizL‘vm (Wang et al., 2024)

«  msdan1mindldguniudaatey VilY Al Tunsifinussavsaimaievisladafndinlan
TngananisalsukuuaMaReINIskazUSuUTInseuIumsdndsinunsuuaulviiiussansan
(Alibaba Group, 2022)

. MIasRTumsdelnaazmsinnisanuies Saneiiu Al vesenduiuniinisiingie
sUnuumMsvhgsnssuilensaadutarosiumsdelndlugsnssussninssvme reiesuaing
Anulinaalundlvgdidnnsatindiiunsusay (Chen et al,, 2015)

nsdudumsiu Al manifdutisfiugenssudiansuwauuuunanie fuveenduuiiy
40% wazanalranglunsiianiwias (Alibaba Group, 2022)
aguuaznisihlulgluniseanalan

psAmmsludunsnatauazmsusegndldinalulad Al foidudesdnduienisuiusily
anmwadennsgsiafiuasuuUasedasniiy mslidygyssivglunsnandielissisanunsa
Usunagnslrmnzauiunaiaidisne wuesndlalunginssuvesgnin uazairsuszaunisali
mmzauﬁ’u;EU'%Iﬂmwiazqﬂﬂalﬁmﬂéﬂ%u wmmﬁlé’ﬁwLauaLmeaﬂﬁi#’j"f]mapﬂisﬁwﬁ (A Tu
nsaanszaulan weludunsuidgmeanuimenisnisaata nisiiuussansamlunisdesns
wazn1saiennudenloaszninsuusudiuguilan Al funumdidglunisuiulsanisingey
waAnssuguilan nsiesziuwalidunatn uaznsiauInagNsNIINITRAaIATIneUALBIAIN
Fosmsvosnaaivatnvansliegnaiussansam

Uselowifigenagldfuanunanuifenindilaisnsusegndld Al lunismannszsulan
sufssegansdAnuiiuanddiiiiudansld Al lunsifiuyssansamuagnisainuelitussie
MsUszgndld Al aansadfieuanansalunisudeiulunatalan Tnswmzludunsinsizsideya
MIMBUALBIANLABINNTYRINAN LasmstaL AN usinoulandguilaaldegiuriade
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