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Abstract

This research was funded by the Office
of the Higher Education Commission in the
fiscal year 2016. Researching the master
plan for Guideline for integrated Agro-
tourism development on Nan style. This
qualitative research is related to Agro-
Tourism situation through Nan lifestyle and
Potential study and Nan's Agro-Tourism
development plan. The objectives are to
study the present situation of marketing
strategy and supply chain of agro-tourism,
the study of marketing capabilities and
supply chain of agro-tourism and suggest
guidelines for Integrated Agro-tourism
Marketing Development and Supply Chain
with Nan Lifestyle. Research by in-depth
interview was conducted by 25 agro-
focus

tourism  entrepreneurs,

group
discussion and workshop training with 45
agro-tourism entrepreneurs and In-depth
interviews with 18 tourism specialist.

The outcomes of research revealed that

Nan is unique and has attracted the
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attention of tourists. It has potential and is
suitable for Agro-tourism. Prospects of
Agro-tourism destinations of the important
district of Nan are 1) Ban Maneepruck 2)
Huanam homestay and mushroom farm 3)
Farm Fame Fai and 4) Ban Donmool. In
these areas, the farmers have the potential
to carry out Agro-tourism activities, but
they lack tourism  knowledge and
management skills for Agro-tourism. The
guidelines for Integrated Agro Tourism
Marketing Development and Supply Chain
with Nan Lifestyle will be mentioned as the
concept of Positioning of Nan's Agro-
Tourism as a selling point for attracting the
attention of tourists. The format and cost
of tourism are involved with 3 programs;
lower-price travel, normal price, and price
in traveling season. Channels to reach to
the tourist are Social Media, Web site,
Hotline, Nan Cultural Exhibition Hall and
Tourist  Agency. Marketing promotion
activities will focus on preserving the image
of the province during the important
festivals, Car service, Tours by bicycle to
enhance the travel experience, Photo
corner, Design of tourist service design,
Special events, etc. Integrated marketing
communications are tools to drive all

activities.
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