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CREATIVE ECONOMY

Us851U15UA  Park Geun-hye a8u1¢
creative economy 1171

A creative economy is defined by the
convergence of science and technology
with industry, the fusion of culture with
industry, and the blossoming of creativity in
the very borders that were once
permeated by barriers. It is about going
beyond the rudimentary expansion of
existing markets, and creating new markets
and new jobs by building on the bedrock
of convergence. At the very heart of a
creative economy lie science technology
and the IT industry, areas that | have
earmarked as key priorities.

Creative Economy U83114 WNNaLeH 7
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Waugeniudfiienisidulnvesgsfaly
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Aunszrindenudumflungy start-up,
5) fAndunazassniszuulmigfmielunin
specification, 6) TUs1u% K-Move Ul v
wvunvaTuedeulan uaz 7) @513 MSIP
(Ministry of Science, ICT and Future

Planning).
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A value-based European economy
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starts with — or at least presupposes —
value-based entrepreneurship. We need
Christian entrepreneurs that are inspired by
social consciousness, ecological concerns,
and global justice. We need entrepreneurs
who are not solely driven by short-term
profits and short-term returns on
investments. We need entrepreneurs who
take the broader picture into perspective,
who are value-driven. Entrepreneurs that
are not obsessed by quick wins. We need
entrepreneurs who want their business to
make a difference in their community, who

set the stage in the world of commerce
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form a sustainable point of view.
Businesses that make products, create
services, or design technologies that make
markets, communities, and consumers
stronger. Businesses that leave a social
footprint in the world. Businesses, in short,
you want to work for.
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