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EQUATION FOR PREDICTIVE INTEGRATED MARKETING COMMUNICATIONS

AFFECTING ADMISSION OF

PRIVATE HIGHER EDUCATIONINSTITUTES IN THE NORTHERN REGION OF
THAILAND
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Abstract
The purpose of this study was to find an
equation for predicting integrated marketing

communication  that influences the

decision-making  of  higher  education

institutions in  the Northern Region of

Thailand. The population wused in this

research were 12 administrators of private
higher education institutions and 400
students of higher education institutions in
the Northern Region of Thailand by
Interview form and the questionnaire to
collect data.

The research found that 6 equation for

predicting integrated marketing
communication  that influences the
decision-making  of  higher  education

institutions in the Northern Region of

Thailand include 1) Facts can predict the
decision-making process of private higher

education institutions in the Northern

Region of Thailand, rate was 67.0%. 2)
Trademark can predict the decision-making

process of private higher education

institutions in  the Northern Region of
Thailand, rate was 58.5%. 3) Reliability can
predict the decision-making process of
private higher education institutions in the
Northern Region of Thailand, rate was

46.1%.4) Confidence can predict the

decision-making process of private higher

55

education institutions in the Northern

Region of Thailand, rate was 43.5%.5)
Tangible things can predict the decision-
making process of private higher education
institutions in the Northern Region of
Thailand, rate was 26.8% and 6) Response
can predict the decision-making process of

private higher education institutions in the

Northern Region of Thailand, rate was
48.5%.
Keywords:  Private  Higher  Education

Institutes in the Northern Region of Thailand,

Integrated Marketing Communications
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