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MARKETING MIX FACTORS AFFECT DECISION OF INVESTMENT PLAN

FOR WORKING PEOPLE IN BANGKOK
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Aabstract

This research aims to study marketing
mix factors that affect working age people’s
decision making for investment plan in
Bangkok. Questionnaire was conducted as
a research tool for collecting data from 400
working people in Bangkok. Several
descriptive statistics were applied.

The results shown that respondents
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gave rate as strongly agreed to following
marketing mix factors 1) Product, return on
investment and tax benefits. 2)Price, fee
and minimum rate of buying should not be
limited. 3) Channel of distribution, sell and
buying system should be standardized and
up to dated. 4). Promotion, broker should
and

should taking care of investors

reasonable advisory. The results of
hypothesis testing indicated that there was
no significant different between average
mean of marketing mix factors that that

affect working people’s decision making for

investment plan in  Bangkok and
demographic information classified by
gender, age, status, education level,

income, experiences. In addition, result

from depth interview indicated that
marketing mix factors that affect their
investment plan in stock market were
information available, fee and market

liquidity.

Keywords: Marketing Mix Factors, Decision
Making for investment Plan, Working Age
People
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