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Abstract

The objectives of this research were (1) study the key components to co-create
Culinary tourism by community (2) study the process of Value Co-Creation of Culinary
tourism among stakeholders in the context of Community-Based Tourism (3) introduce a
model of Community-based Culinary tourism in Thailand. This research uses a qualitative
research method including an in-depth interview Participant observation, Triangulation and
Content Analysis in which the researcher has defined a sample group by purposive sampling
method from 3 communities; Mae Tha Community, Phai Dam Phatthana community, and
Raipandin  community consisted of 4 interviewee groups; farmers and villagers, local
administrative organization, food entrepreneurs in the community and tourists with total of
35 interviewees.

The results of the study revealed that there are four key components of Culinary
Tourism, namely 1) Community-Based Tourism (CBT), 2) Local wisdom and food heritage,
3) Local Culinary Tourism Enterprises, and 4) Culinary Tourism Experiences. There are three
processes in the Value Co-Creation process: 1) the process of discovering and understanding
one's culture and food identity; 2) the process of creating value that is delivered to tourists
to experience the authenticity of local food; and 3) the process of creating value for tourists.
Food promotes tourism image in order for stakeholders to recognize and understand the
value of Culinary Tourism through the process of learning and accepting local culture and
the culture of tourists and the development model of Culinary tourism by the community
from the composition and process of creating shared value among stakeholders in the
context of CBT resulting in 6 common values, namely Economic values, Environmental
value, Social and Community values, Cultural value, Spiritual value, and Aesthetic value.
These Co-creation values result in the sustainable development of community-based

tourism destinations.

Keywords: Culinary tourism, Community Based Tourism, Value Chain, Value Co-creation
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1) osAvsEnauvBINIsTiBnisndemslaoguyy 1éuA 1.1 msvieadionlnoguwy
(CBT) 1.2 Qﬁﬁmiymazuimﬂwﬁﬂmwﬁ (Culinary Wisdom and Heritage in Community) 1.3
&gﬂisﬂaumimwiauﬁmL"?Nmm’ﬁ (Local Culinary Enterprise) tag 1.4 Uszaunsainisvieadien
19819115 (Value Co-Created Experience of Culinary Tourism)
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Y939 MNSVDIRU 2.3 nsrUIuMsE eRaATo A mdnvainsie o ailo b Tidule
drudoiianisiviuazidiilanuaivesmsveaiisndaoms lnsrunszuiunsiSouduazsensy
Fusssuviosiu uaz Tmusssuveinviesien

3) fidulddudeluisldnuanisviondiondsomns Usznoudie 3.1 1nwnsnsuaz
auluguay 3.2 fUsznaunisdunisviesfiendaens 3.3 nireauuinisdiuriesiu 3.4
tfnvieaiiien

4)  AUATIRATUIINNTTUIUNTATNAMAITIN Seninsildnladiudevasnisvieuiien

[

1 [ =

B mnslagyuyy nuauARasely

[
[ [

Han13AnwIATal MliiAesukuunsviese e mstaeyuvululseinalng danin

AUAN



o o

NIeNTINNS antumaluladuisgdssaugil Un 8 adun 1 unsiau - dquieu 2565 295

AIAN fhlgua wiaga eus. ADIAN
FAPLUAT TN wirsugaaHnIsiadizalugus AepnuazguTUL

a9Ans/minaaunisnsAnm Fawamfian

Fauandan

ARNUTTIN *  fansswauyiy (ﬂqm/l.ﬁ'utﬁm)
T PP e [P e *  fanmsuiiamnsdieatiu (hiRgAuaads
s Aumivennrsriufussieyg AAH) <
TN - fantauutlazamns (q"ﬁq?uwwﬁeﬁwm
W Blipeattues sguliiianuaNaIg
. L i e i eR
o HumsBag . fusznaumsansvasfiu Y sunuuaziulusainlufiafiu
mavinafizalangury Tuyuwu
CBT Local Culinary i
Enterprises -
P
//" \‘
L = =
- v UNNBILVIEILTUL
NYAINI " Uszaumsaiaiianmdl
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2) ol ikarusanni13e1113 (Culinary Wisdom and Heritage in Community)

o o

e eD

a

FaaenadosulLIAAYBa A. Ramli and Zahari (2014) $3na1791 43ANNNID1MT M3nefis 9191157
Hurandanamainensiiesiu fmsmzdgnauaningivssmauazglionnmameiud wagensd
3%'msﬂq<1mmﬁl,l,uuﬁ?mﬁm LaraenAaeINuULLIANYBY (Matta 2013; Ramli, Zahari, Halim wag Aris
2015; Ramli, Zahari ua Talib 2014) n@1291 45ANEIMNT ABEWMUUURLAY dUnEALNIINTY
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3) fUszneunisnsviesiieandee1mis (Local Culinary Enterprise) Ssaanndosiunuafin
¥94 (Zapata et. Al, 2011, 27) Fana127 N159AN15537269 9 laeguyy CBT T doeadanising
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3) nsvvunsadsnuATlresdsasuAmEnvainsviouieuie i Tidulddiu
FeiRan1suuaziinlanamvesnsieaiisnsaomis lngsunszuiunsiSouiuazseusu
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(91n39UsIY, 85T, 8NsTeauY man ) wag viuniliuImIwazuilare s Gruemnsuns
ARIATIUDWNTOU 918+)
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JEHEE G
1) AMAMINULATEEAR (Economic Value)
31INN1SANBIANAIMILATEEAY WU Auluguvuliondwinseld annisadg
wifau lideudoaifuns Ussudanatlunmaifunsenluvang Ussviausany aamanssnu a
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2) AuAeiUAadey (Environmental Value)

NNsANY AuATIFuAIRdes (Environmental Value) wuh gy 3
mMsiuauasdunad faudanudlafstuodnnunsnssy $nsuimsianmstunsnennsiil
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