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Abstract

This study aims to study and compare the marketing factors and the behavior of using the
Facebook program in the purchase of fashion shoes through the online social channels of consumers
in Min Buri District, Bangkok. The sample group is consumers who use the Facebook program. In Min
Buri District, Bangkok Province, 400 people, using a specific method to collect data with a data analysis
questionnaire Basic statistics and statistics for comparison of the average t-test, One-way ANOVA, and
Chi Square

The results of the study showed that 1) Consumers with the behavior of using the Facebook
program In deciding to buy fashion shoes Most of them are female, single status, undergraduate
education Is a group of students / students / students with an average income of 10,000 - 20,000 baht
2) behavior of using the Facebook program to buy fashion shoes from 19.00-24.00 hrs. Used daily for
an average duration of 1-4 hours and use To communicate with friends / acquaintances 3) The
comparison of 5 marketing factors and the behavior of using the Facebook program in the purchase of
fashion shoes found that 3.1) Consumers with different usage periods have marketing factors for
product-specific services. The price difference is different, others are not different. 3.2) Consumers with
different frequency of use have different marketing factors for products. The price difference is not
different. 3.3) Consumers with different periods of time found that there are marketing factors in the
product. Price in terms of marketing promotion The specific service is not different. 3.4) Consumers with
different purposes of use have found that there are marketing factors in terms of product, price,

marketing promotion, service, specific 4) The comparison of marketing factors 5 aspects and personal
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factors 4.1) Marketing factors for products of consumers with different gender are different, while other
factors are not different. 4.2) Marketing factors The price found that Consumers with different gender,
age, status, education, occupation and income were not different. 4.3) Marketing factors in marketing
promotion showed that consumers with different age, education, occupation and income were
different. But consumers with different gender, status and status were not different. 4.4) Marketing
factors in the provision of specific services found that consumers with different income occupations are
different. But other factors are not different. 4.5) Marketing factors for privacy. It was found that

consumers with different gender, age, status, education, occupation and income were not different.

Keywords: marketing factors, behavior of using Facebook programs in buying fashion shoes, social

media
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